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newspapers? 


Now  there’s 
more  to  take 


in 


The  News  American  now  is  Baltimore’s  financial  news.  This  expanded  service  to 
only  evening  newspaper  with  complete  Maryland’s  367,000  stockholders  is  typical  ' 
New  York  and  American  Stock  Exchange  of  the  journalistic  giant  steps  that  have  ^ 
tables  in  all  editions.  More  reports...  made  The  News  American  Baltimore’s 
more  features . . .  more  vital  business  and  largest  selling  daily  newspaper.  ;  t 


The  New^^^tmerican 


BALTIMORE 


In  New  York  and  Cleveland  They're  Singing 


The  New  York  World-Telegram  and  The 
Cleveland  Press  are  the  321st  and  322nd 
newspapers  to  start  NEA's  popular  "Polly's 
Pointers"  column  by  Polly  Cramer. 

That's  music  to  the  ears  of  the  thousands 
of  readers  of  these  two  great  metropolitan 
dailies. 

"Polly's  Pointers"  is  America's  newest, 
brightest  and  most  appreciated  idea  ex¬ 
change  for  homemakers.  Her  tested  house¬ 
hold  suggestions  cover  the  home  front 
from  kitchen  to  garden,  knitting  to  re¬ 
decorating. 

Polly  recognizes  practical  Pointers  be¬ 
cause  she's  a  mother,  grandmother  and 
homemaker  herself. 


Reader  response  runs  high  for  Polly's 
Pointers  .  .  .  especially  for  this  brightly 
illustrated,  32-page  collection  of  her 
favorite  Pointers.  The  book  is  available 
as  an  additional  reader  service  of 
Newspaper  Enterprise  Association. 
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EDITOR  &  PUBLISHER  CALENDAR 


Tidewater  is  two  States 
. . .  and  it’s  Our  Oyster! 


In  1849  some  angry  Norfolkians  actually 
petitioned  to  be  annexed  by  North  Carolina. 
Long  before  then  —  and  ever  since  —  Tar 
Heels  of  the  Northeast  counties  have  sent 
their  products  to  Norfolk  and  come 
themselves  to  find  a  job,  to  shop  —  and 
visit  relatives.  Some  Carolina  cousins 
claim  the  extraordinary  vigor  of  the  Norfolk- 
Portsmouth -C hesapeake -  Virginia  Beach 
area  is  due,  in  part,  to  the  extraordinary 
infusion  of  North  Carolinians  into  the 
population.  The  folks  in  Elizabeth  City, 
Edenton  and  Ahoskie,  are  just  as  excited 
about  the  Chesapeake  Bay  Bridge-Tunnel 
as  are  the  folks  on  the  Eastern  Shore 
and  in  Suffolk.  Amidst  such  friendly 
patriotism  and  mutual  interests,  our 
newspapers  serve  the  Cavaliers  and  Tar 
Heels  of  Tidewater.  Yes,  Tidewater  is  our 
Oyster.  Because  it  is,  it’s  our  responsibility 
. . .  and  one  we  accepted  long  ago. 


Weekday  morning  &  evening  229,139 . . .  Sunday  162,496 


Ledger- Star 


Norfolk,  Portsmouth,  Chesapeake  and  Virginia  Beoch,  Virginia 


APRIL 

14-17 — American  Sociefy  of  Newspaper  Editors,  Washington  Hilton  HottI, 

I  Washington,  D.  C. 

17 -  Oregon  Newspaper  Publishers  Association  Admanagers,  Portland. 

18- 20 — Travel  Writers  Seminar  for  Society,  of  American  Travel  Writers, 
Golden  Triangle  Hotel,  Norfolk,  Va. 

20— National  Cartoonists  Society  Reuben  awards  dinner.  The  Plaia,  New 
York  City. 

19- 22— American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
New  York. 

22-24— American  Association  of  Advertising  Agencies,  The  Greenbrier, 
White  Sulphur  Springs,  West  Virginia. 

22- 25— Alpha  Delta  Sigma,  advertising  fraternity.  Carillon  Hotel,  Miami 
Beach,  Fla. 

23- 24— Florida  Newspaper  Advertising  Executives  Spring  Sales  Con¬ 
ference,  Langford  Hotel,  Winter  Park. 

23-24— Sigma  Delta  Chi,  Region  3,  The  Desert  Ranch,  Tampa-St.  Petersburg, 
Fla. 

23-24— Sigma  Delta  Chi,  Region  5,  Northwestern  University,  Evanston,  III, 
23-24— Sigma  Delta  Chi,  Region  8,  Rice  Hotel,  Houston,  Texas. 

23-24— Sigma  Delta  Chi,  Region  10,  University  of  Washington,  Seattle. 
23-24— Sigma  Delta  Chi,  Region  II,  Hacienda  Motel,  Fresno,  Calif. 

23- 24— Old  Dominion  Advertising  Conference  of  Virginia  Press  Association, 
Hotel  Roanoke,  Roanoke,  Va. 

24- 25 — Missouri  AP  Wire  Editors,  Ramada  Motel,  Jefferson,  City. 

25- 27 — Northern  States  Circulation  Managers'  Association,  Downtown  Sf, 
Paul  Holiday  Inn,  St.  Paul,  Minn. 

25- 28— National  Newspaper  Promotion  Association,  Biltmore,  Atlanta,  Ga. 

26- May  7 — Classified  Advertising  Managers  Seminar,  American  Press  In¬ 
stitute,  Columbia  University,  New  York  City, 

27-  Canadian  Press  annual  meeting.  Royal  York  Hotel,  Toronto. 

28- 30— Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

29- 3(^lllinois  Editors  Traffic  Safety  Seminar,  University  of  Illinois,  Urbana. 

30-  Sigma  Delta  Chi,  Region  7,  Statler-Hilton,  St.  Louis,  Mo. 

30-May  I— Colorado  Newspaper  Conference,  Boulder. 

MAY 

1 —  Sigma  Delta  Chi,  Region  9,  The  Brown  Palace  Hotel,  Denver,  Colo, 

i  I — Georgia  Associated  Press  News  Council,  Martinique  Motel,  Columbus. 

'  2 — Georgia  AP  annual  meeting.  Holiday  Inn,  Callaway  Gardens,  Pina 

Mountain. 

2- 4 — Ohio  Circulation  Managers'  Association,  The  INN,  Athens. 

2-8 — Journalism  Week,  School  of  Journalism,  University  of  Missouri, 
Columbia,  Mo. 

7-8— Sigma  Delta  Chi,  Regions  I  and  2,  Bellevue-Stratford  Hotel,  Philadel¬ 
phia,  Pa.,  and  Distinguished  Service  Awards  Banquet,  Grand  Ballroom, 
Drake  Hotel. 

7-8— Wisconsin  Associated  Press  Association,  The  Dome,  Marinette. 

'  7-9— Louisiana-Mississippi  AP  state  meeting.  Royal  Orleans,  New  Orleans. 

10-21— Editorial  Page  Editors  and  Writers  Seminar,  American  Press  In- 
!  stitute,  Columbia  University,  New  York  City. 

I  1 1-12— Michigan  Press  Circulation  Managers'  Workshop,  Kellogg  Center, 

'  East  Lansing,  Mich. 

12-15 — Newspaper  Personnel  Relations  Association,  Golden  Triangle  Motor 
j  Hotel,  Norfolk,  Va. 

I  13-15— National  Convention  of  the  Association  of  American  Editorial  Cer- 

I  toonists.  Washington.  D.C. 

j  13-15— Journalism  Institutes,  University  of  Wisconsin,  Madison,  Wis. 

I  14-15 — Upper  Midwest  News  Executives  Conference,  University  of  Minne¬ 

sota,  School  of  Journalism. 

14-15— Pennsylvania  Press  Conference,  University  Park.  Pa. 

I  14-16 — New  Jersey  Press  Association  Advertising  Conference,  The  Clarldge 

Hotel,  Atlantic  City. 

14- 16— Indiana  APME  spring  meeting,  Madison.. 

15-  Minnesota  AP  Newspaper  spring  meeting,  St.  Paul. 

I  15-16— Alabama  Associated  Press  News  Council  &  annual  meeting.  Crescent 

I  Motel,  Decatur. 

16- 17 — Kansas  AP  newspaper  spring  meeting,  Wichita. 

16-19— Institute  of  Newspaper  Controllers  and  Finance  Officers.  The  Castle, 
Bermuda. 

16-19— New  York  State  Circulation  Managers  Association,  Lido  Beach 
Hotel,  Lido  Beach,  Long  Island. 
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UlUISVILLE  NEWSPAPERS  MINOONCE 
EQUAL  RAnS  FOR  AU  ADVERTISERS; 
ADOPT  NEW  6  COLUMN  PAGE  FORMAT 
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Food 


EFFECTIVE  AUGUST  1 


For  complete  details,  see  your  Branham 
Man  or  call  Jewell  Greenwood,  Manager  of 
General  Advertising,  Louisville  502-582-4704. 


•  NEW  WIDER  COLUMNS  FOR  BETTER  READABILITY 

•  NATIONAL  RATES  ELIMINATED 

•  ONE  FLEXIBLE  CARD  FOR  ALL  ADVERTISERS 

•  UP  TO  41%  SAVINGS  FOR  NATIONAL  ADVERTISERS 

•  LOWEST  CPM  COMBINATION  PAGE  IN  AMERICA 


For  high  melting  efficiency. . 
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umn 


PUT  THE  HEAT 


INSIDE  THE  POT 

Just  place  this  Kemp  Stereotype  Pot  In  position, 
connect  fuel  and  power  .  .  .  and  you  can  start 
loading  metal!  Kemp  immersion  heating  puts  ail  the 
heat  where  the  metal  is  .  •  .  inside  the  pot.  You  get 
high  casting  rates,  uniform  metal  temperature  and 
rapid  heat  recovery  ...  at  low  operating  cost.  For 
more  information,  write  for  Bulletin  IE-10  to:  The 
C,  M.  Kemp  Mfg.  Co.,  Glen  Burnie,  Md. 


it  always  pays 

to  come  to 


Today's  Text:  “I  am  a  journalist.  I  refuse  to  play  the  artist.  If 
,  sometimes  I  am  an  artist  it  is  a  freak  of  the  gods.  I  am  a 
journalist  all  the  time  and  what  I  write  goes  now^— and  will 
presently  die.  I  have  stuck  to  that  declaration  ever  since.  I  write 
as  I  walk,  because  I  want  to  get  somewhere  and  I  write  as  straight 
^  as  I  can,  just  as  I  walk  as  straight  us  I  can,  because  that  is  the 
j  best  way  to  get  there.”— H.  G.  Wells. 

Newspapermen,  prone  to  complain  of  aching  feet,  forget 
the  feat  (no  pun)  of  poor  postmen  and  policemen  in 
I  out-walking  them  on  their  daily  beats.  James  E.  Sloan,  as¬ 
sistant  Sunday  editor,  Chicago  Tribune,  participated  in  a  one- 
I  week  study  conducted  by  the  Scholl  Manufacturing  Co.,  Chi- 
I  cago.  Equipped  with  a  Dr.  Scholl’s  Walk-Meter  to  record 
I  distances  walked  by  registering  the  jolts  of  leg  and  body 
movements,  Mr.  Sloan  went  about  his  daily  routine.  He  de¬ 
termined  the  average  newspaperman  walks  19  miles — 3.8  miles 
a  day — in  a  five-day  work  week.  Postmen  walk  22  miles 
,  and  policemen  walk  14  miles  daily.  Even  the  newspaperman’s 
wife,  if  she  b  a  housewife,  gauges  eight  and  one-half  miles 
a  day  on  the  pedometer,  more  than  double  the  mileage  of 
the  sedentary  newsman. 

I 

j  First  Things  Second 

Accuracy  is  first,  some  say. 

But  speed’s  a  virtue  greater. 

I  Deadlines  must  be  met  today; 

Corrections  can  come  later. 

—— A1  Cootlman,  Harrisburg,  Pa. 

— ^The  Yonkers  (N.  Y.)  HerM-S talesman  printed  the  names 
of  all  letters-to-the-editor  writers  for  the  past  year,  listing 
their  names  alphabetically,  as  a  “Salute  To  Public  Sharing 
Opinions.”  .  .  .  Pet  pteeves  of  Bill  Copeland,  Sarasota 
Journal:  Making  one  word  of  under  way  or  any  more;  putting 
a  comma  before  etc.;  the  theater  manager  who  persuades  you 
to  run  a  movie  illustration  and  then  you  find  he  used  the 
same  photo  in  his  ad  on  the  same  page.  .  .  .  Odd  reporting 
(and  copy  editing)  in  the  Florida  Times-Union  (Jacksonville): 
“He  is  an  odd  smoker,  but  only  in  even-numbered  years.  .  .  . 
‘So,  I  simply  smoke  in  odd  years  and  quit  altogether  in  even 
years,’  he  said.” 

Youth  Must  Be  Appreciated 

The  cub  reporter  who  is  coltish 
Does  better  than  a  man  who’s  doltish. 

—Toni  Pease 

— Heady  heads:  “Scouts  Scooting  Around  Scouting  for  More 
Scouts” — Hartford  Times;  “Tiger  Tagged  in  Traffic  Tangle” 
and  “Pike  Place  Plants  Placed”  and  “Princely  Pirate  Paces 
Prep  Play” — Seattle  Times.  Sports  Editor  Harry  Dyer,  Meriden 
(Conn.)  Journal,  headed  a  story  about  a  Boston  Red  Sox 
game  in  Mexico:  “ELI  Boston  ELs  Magnifico!”  John  Owen  heads 
his  sports  column  in  the  Seattle  Post-l ntelligencer  with  a  drawing 
of  a  sports  box  seat  ticket  for  Row  O.  Sec.  1.  The  Stamford 
(Conn.)  Advocate  headed  a  story  about  a  judge’s  reaction  to 
a  jury  case:  “Everybody  Loves  Somebody,  Judge.”  The  Sharon 
(Pa.)  Herald  headed  a  correction  item:  “Name  Mispelled.” 

— Joseph  B.  Agnelli,  Cambridge,  N.  Y.,  who  retired  a  few 
years  ago  from  the  Bell-McClure  Syndicate,  writes  in  good 
humor  to  correct  a  stupid  mistake  I  made  in  a  news  story: 
“Just  wanted  to  report  the  ‘late’  Joseph  B.  Agnelli  is  very 
much  alive  and  enjoying  life  in  the  town  where  ‘pie  a  la  mode 
was  originated  or  created.” 
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With  Southern  Homemakers  . . . 

Newspaper  Food  Advertising 

is  The  Prime  Source  of  Media  Information 
for  Food  Buying  DECISIONS! 

The  homemaker's  dependence  on  the  newspaper  as  a  buyer's  guide 
is  dramatically  demonstrated  by  an  important  and  completely  objec¬ 
tive  survey  of  7,200  homemakers.* 


r 


Factors  Which  Most  Often  Influence 
Family  Food  Buying  Decisions  of 
Southern  Homemakers 


Whit* 

Hiw»- 

moken 

N*fr« 

m«k«rB 

Recipes  and  other  information  on 
boxes,  cons  and  other  packaging 

53% 

40% 

Children  and  other  family  members 
requesting  certain  foods 

47% 

40% 

Advortitomont*  in  newspaper* 

(Multiple— item  ad*) 

46% 

37% 

Recipe  books  and  cookbooks 

44% 

27% 

Food  articles  and  features  in  maga¬ 
zines 

37% 

17% 

Information  from  friends  and 

relatives 

30% 

21% 

Coupons,  certificates  and  leaflets 
received  at  home 

28% 

28% 

Special  store  displays  and  bargain 
counters 

28% 

20% 

Food  advertising  on  TV 

26% 

21% 

Sales  promotion  people  giving  samples 
of  food  to  be  tasted  in  stores 

25% 

21% 

Special  advertisement*  about  one 
food  (newspaper  and  magazine 
promotion*  included) 

20% 

15% 

Food  sections  or  features  in  news¬ 
papers 

17% 

9% 

Leoflets  and  other  handouts  in  stores 

13% 

12% 

Cooking  Demonstrations  on  TV 

9% 

7% 

Food  advertisement*  on  radio 

6% 

12% 

L 


Not*:  The  Survey  included  three  type*  of  factor*; 
advertising  and  promotion,  personal  fastors,  and  non¬ 
personal  printed  materials.  Only  the*e  cited  by  5% 
or  more  of  both  group*  are  included. 


Eight  Southern  State  University  extension  serv¬ 
ices,  including  Alabama,  questioned  homemakers 
about  their  sources  of  information  for  food  buying 
decisions. 

Results  which  were  reported  separately  for 
white  and  Negro  homemakers  are  shown  in  the 
accompanying  table. 

Multiple-item,  newspaper  food  advertising 
topped  all  major  media  as  a  source  of  informa¬ 
tion  for  FOOD  BUYING  DECISIONS. 

Commenting  on  the  unique  importance  of 
NEWSPAPER  FOOD  ADVERTISING,  the  survey 
stated: 

"Almost  every  household  either  receives  or 
can  readily  find  daily  or  weekly  newspapers  in 
which  there  are  elaborate  food  advertisements. 
Moreover,  the  homemaker  is  encouraged  to  make 
up  grocery  shopping  lists  and  to  use  newspaper 
advertisements  in  deciding  what  and/or  where  to 
buy.  Responses  to  grocery  food  advertisements 
were  those  made  under  a  strong,  positive,  pur¬ 
posive  orientation  .  .  ." 

Yes,  the  newspaper  IS  the  buyer's 
guide.  Make  your  move  now  in  Busy 
Birmingham,  fast-growing  market  on  the 
move! 

01w  Bimungham  Kenrs 

Birmingham  Post-Herald 

Morning  •  Evening  •  Sunday 
Notional  Representatives:  Moloney,  Regan  &  Schmitt 

*''S«urc**  of  Information  and  Food  Buying  Doci*ion*." 

Southorn  Cooporativo  Sorio*  Bulletin  85,  April,  1963. 
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New  York — Crisis  Upon  Crisis 

TVow  that  the  terms  of  contract  renewal  have  been  agreed  upon  in 
New  York  City,  at  least  between  the  publishers  and  the  ITU,  and 
the  threat  of  a  costly  strike  has  been  allayetl  for  another  two  years, 
some  words  of  wisdom  are  forthcoming: 

Elmer  Brown,  ITU  president:  “New  York  has  had  enough  of  un¬ 
settling  negotiations  to  last  a  lifetime  and  all  of  us  should  now  settle 
down  to  an  era  of  labor  peace  and  newspaper  advancement.” 

John  J.  Gaherin,  publishers’  association  president:  “There  is  no 
reason  why  labor  relations  should  be  retluced  to  this  kind  of  guerrilla 
warfare  instead  of  following  sane  metliods  to  compose  differences  be¬ 
tween  reasonable  people.” 

How  true!  How  true! 

But  the  comments  are  slightly  redolent  of  April,  1963,  after  the 
114-day  newspaper  shutdown.  Everyone  hoped  at  that  time  that  costly 
lessons  had  been  learned,  New  York’s  newspapers  could  not  survive 
another  economic  catastrophe  of  the  same  kind,  and  that  from  then 
on  there  would  be  only  mutual  understanding  of  common  problems 
and  mutual  progress. 

One  can  only  hope  that  perhaps  this  time  there  is  more  solid  ground 
for  anticipating  that  we  won’t  go  through  the  same  brinkmanship  in 
1967. 

But  as  New  York’s  newspapers  survive  one  crisis  they  are  catapulted 
into  another.  Now  it  becomes  a  problem  of  meeting  the  payroll. 

Publisher  sources  admit  that  every  dollar  of  wage  increase  when 
applied  to  all  unions  involved  costs  New  York  City  newspapers  an 
additional  $1,000,000  per  year  in  payroll.  Two  years  ago,  there  was  a 
$1 2-plus  package  settlement  to  end  the  strike  with  the  unions  deciding 
whether  to  apply  it  to  take-home  or  fringes.  This  year  there  is  another 
$12  package  settlement.  Which  means  that  the  total  payrolls  of  New 
York’s  newspapers  will  be  approximately  $25,000,000  higher  in  1966-67 
than  they  were  in  1962-63. 

This  is  a  whopping  big  financial  burden  for  publishers,  where  four 
of  the  six  are  already  having  financial  problems,  and  without  com¬ 
mensurate  increases  in  man-p>ower  productivity  or  volume  of  business. 
The  challenge  is  almost  beyond  comprehension. 


Editorial  Opinions 

i^NE  occasionally  hears  criticism  of  newspapers  from  laymen  who 
charge  that  the  opinions  expressed  editorially,  especially  at  elec¬ 
tion  time,  are  those  of  the  publisher  and  not  those  of  the  editorial 
writers  or  other  working  newspapermen.  An  interesting  although  un¬ 
intended  rebuttal  to  this  charge  apjears  in  The  Masthead,  quarterly 
publication  of  the  National  Conference  of  Editorial  Writers. 

Fifteen  editorial  writers  on  as  many  newspapers  discussed  the  method 
of  Presidential  endorsements  in  the  last  campaign.  Most  of  them  ad¬ 
mitted  it  was  the  publisher’s  prerogative  to  establish  such  p)olicy 
and  make  such  decisions.  Eleven  of  them  acknowltxlged  they  agreed 
with  the  endorsement  of  their  newspaper  to  support  one  of  the  candi¬ 
dates  or  to  “sit  this  one  out.”  All  of  them  said  they  were  not  required 
nor  exp)ected  to  write  endorsement  editorials  with  which  they  dis- 
j^eed  prersonally. 

No  picure  here  of  down-trodden,  hack  writers  doing  the  publisher’s 
bidding  at  the  end  of  a  whip. 


But  be  ye  doers  of  the  word,  and  not 
hearers  only,  deceiving  your  own  selves, 
James  1,  22. 
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letters 


GLASS  ON  SELMA 


Excels  breeds  excess;  out  of  violence  is 
bom  violence. 

Carter  Glass  III  is  reflecting  his  famous 
forebear  when  he  accuses  the  news  media 
of  slanting  the  Selma  story  (April  3.) 

The  late  U.  S.  Senator  Carter  Class 
once  said  of  discrimination  by  poll  tax, 

.  .  that  is  precisely  what  we  propose 
, .  ,  the  elimination  of  every  negro  voter 
who  can  be  gotten  rid  of.  legally,  without 
impairing  the  strength  of  the  white  elec¬ 
torate.” 

If,  as  Class  3rd’s  Lynchburg  News  main¬ 
tains,  the  press  at  Selma  sided  with  the 
Negroes  (shame!),  it  suggests  that  the 
press  is  balancing  the  news,  at  long  last. 

Would  that  Class  the  descendant  were 
as  passionate  in  righting  old  wrongs  as 
he  is  in  exposing  new  ones. 


Warrenton,  Va. 


John  Holley 


SPECTACOLOR  RECORD? 


Your  color  issue  (March  27)  was  most 
interesting  and  complete.  We  were  par¬ 
ticularly  pleased  with  the  broad  coverage 
given  to  SpectaColor. 

The  lead  story  listed  an  upcoming 
SpectaColor  campaign  which  will  include 
15  newspapers  and  which  you  call  the  big¬ 
gest  multi-newspaper  list  so  far. 

Last  fall  we  had  the  pleasure  of  print¬ 
ing  for  Rambler  an  ad  which  appeared  in 
21  markets  via  22  newspapers.  We  think 
this  is  a  record  which  still  stands.  The 
sooner  it  falls,  though,  the  better  we’ll  like 
it  SpectaColor  looks  like  it’s  destined  for 
hundreds  of  markets. 

Melzar  G.  Lowe 

President, 

Standard  Gravure  Corp., 

Louisville,  Ky. 


Short  Takes 


Headlines: 

Kennedy  Vows 
Fight  in  Bath 
— Albany  (N.  Y.) 


Times-Union 


Used  As  Needed: 

Rusk  Denies 
Gas  Charge 

—Charleston  (S.  C.)  News  and  Courier 


Egyptian  Statute  Mended 
After  Years  In  Pieces 
— Hackensack  (N.  J.)  Bergen  Record 


To  Hear  Talk 
By  Boys  Clubber 
— El  Paso  (Tex.)  Times 


Pour  In  One  Gown  Rock  Resort 
— Charlotte  (N.  C.)  Observer 
editor  dC  PUBLISHER  for  April 


APRIL  FOOL! 

Goodwin,  Columbus  (O.)  Dispatch 


CIVIL  RIGHTS  BILL  TEXT 


We  would  appreciate  your  publishing 
the  following  request  for  information  from 
your  readers: 

Do  you  know  of  any  newspaper  or  peri¬ 
odical  which  has  published  the  full  text 
of  the  Civil  Rights  Bill  (Act)  of  1963-64? 

The  study  is  being  made  to  assess  the 
educational  role  of  the  press  in  several 
sections  of  the  nation.  To  date  no  news¬ 
paper  other  than  the  Congressional  Rec¬ 
ord  and  a  single  collegiate  newspaper  has 
been  found  which  published  the  full  text 
as  passed  by  either  House. 

As  a  matter  of  note,  this  study  was  be¬ 
gun  in  May  1964  at  the  height  of  much 
discussion  on  this  campus  and  locally  on 
the  Civil  Rights  Bill.  An  investigation 
showed  that  students  were  woefully  un¬ 
familiar  with  the  Bill  and  had  only  limited 
access.  The  study  has  been  expanded  to 
an  analysis  of  the  educational  content  of 
several  newspapers. 


Adolph  O.  Goldsmith 
Louisiana  State  University, 

Baton  Rouge,  La. 


NO  COMPLAINTS 


We  have  been  publishing  by  offset  proc¬ 
ess  for  three  years  and  have  never  had  a 
single  complaint  in  regard  to  reproduc¬ 
tion  of  either  news  or  advertising  matter, 
and  I  challenge  any  letter-press  operation 
to  make  this  claim.  In  fact,  our  acceptance 
and  growth  have  skyrocketed  since  we 
took  this  very  important  step  in  convert¬ 
ing  to  offset. 

Howard  Seelye 

General  Manager, 

Palos  Verde  Newspapers, 

Palos  Verde,  Calif. 


MAKE-UP  RULES 


Your  “Page  of  the  Week”  (March  27) 
from  the  Boston  Globe  had  eight  jump 
heads  from  10  stories.  The  page  looked 
clean  and  crisp,  as  the  critic  opined,  but 
don’t  the  fundamentals  of  make-up  count? 

Louis  I.  Gelfand 

Minneapolis. 

10,  1965 


j  Press  Topics 

ii  Some  current  editorial  comments  on  ii 
i;  subjiH'ts  that  are  of  particular  interest  ^ 
!;  to  the  newspaper  industry.  | 

COMMERCE  IN  FATUITY 
(From  the  Washington  Post) 

The  conspiracy  to  make  this  country 
look  ridiculous  proceeds  apace.  Secretary 
of  Commerce  Connor  warrants  a  decora¬ 
tion  for  valor  for  his  contribution  to  this 
dubious  cause.  “Stay  home!”  he  solemnly 
advised  members  of  the  Women’s  Na¬ 
tional  Press  Club,  “stay  home!”  His 
words  were  intended  to  discourage  the 
ladies  from  traveling  abroad.  But  the 
effect  of  his  plea  will  only  be  to  demon¬ 
strate  again  the  feebleness  of  both  male 
and  official  authority  in  these  matters. 

A  useful  spy,  George  Dixon,  reported 
the  Secretary’s  words  in  his  column.  Mr. 
Dixon  also  notes  that  a  group  of  women’s 
press  organizations  have  banded  together 
to  charter  a  plane  to  Europe.  We  cheer¬ 
fully  urge  the  ladies  to  pursue  their 
seditionist  course — though  our  commen¬ 
dation  will  have  as  much  effect  as  the 
Secretary’s  pious  remonstrations. 

This  is  as  it  should  be.  In  a  free  coun¬ 
try,  a  citizen’s  travel  plans  are  his  own 
business,  except  in  times  of  war  or  na¬ 
tional  emergency.  “We  need  to  rediscover 
the  spirit  of  America,”  Mr.  Connor  is 
said  to  have  told  the  newswomen.  He  is 
quite  right. 

In  point  of  fact,  Mr.  Connor’s  com¬ 
ments  coincide  with  reports  that  the 
country’s  monetary  situation  has  im¬ 
proved,  and  that  the  President’s  appeal 
for  voluntary  restriction  on  the  move¬ 
ment  of  capital  seems  to  be  working.  At 
the  same  time.  Government  statistics 
show  that  applications  for  passports  are 
higher  this  year  than  last.  Both  circum¬ 
stances  speak  well  for  the  country. 

European  pleasure  travel  accounts  for 
only  a  small  part  of  the  dollar  drain. 
Even  if  the  dollar  loss  were  larger  than 
an  estimated  $350  million  a  year  (a  cal¬ 
culation  made  by  American  Express), 
the  Government  demeans  itself  when  it 
pleads  with  citizens  to  stay  home.  The 
logical  next  step  in  the  campaign  to 
make  us  look  ridiculous  would  be  for 
Mr.  Connor  to  offer  discount  tickets  to 
Disneyland. 
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N^tir  ]|ark  Simtfi. 


KHRUSHCHEV  OUSTED  FROM  TOP  POSTS; 
BREZHNEV  GETS  CHIEF  PARTY  POSITION 
AND  KOSYGIN  IS  NAMED  NEW  PREMIER 

Labor  Party  Is  the  Apparent  Victor  in  British  Election 
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LINDBERGH  DOES  IT!  TO  PARIS  IN  33'i  HOURS; 
FLIES  1,000  MILES  THROUGH  SNOW  AND  SLEET; 
CHEERING  FRENCH  CARRY  HIM  OFF  FIELD 

auMKanEsranj 
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All  our  yesterdays 
are  available  to  you 
on  microfilm 


Every  issue  of  The  New  York  Times  since  its 
founding  in  1851  is  preserved  on  easy-to-handle, 
space-saving  microfilm. ..a  great  reference 
source  for  your  library  and  staff. 

The  19th  and  20th  century  issues  are  not  only 
fascinating  to  read;  they  are  indispensable  to  any 
study  of  modern  times.  And  the  current  file  of¬ 
fers  quick,  easy  access  to  all  the  facts  and  back¬ 
ground  on  recent  events.  (You  get  a  new  reel  of 
film  every  10  days!) 


The  cost?  A  year’s  subscription,  starting  with  the 
current  month,  is  $265— about  $5  a  week.  Prices 
vary  for  back  years.  We’ll  be  glad  to  send  you  a 
complete  price  list. 

Think  about  it.  It's  an  investment  that  will  add 
new  value  and  stature  to  your  library. .  .whether 
you  want  one  year  or  all  the  years  of  The  New 
York  Times  on  Microfilm. 

The  New  York  Times 

Library  Services  Department,  Times  Square,  New  York,  N.Y.  10036 


Every  Saturday  Since  1884 


April  10,  1965 


Peace  Reigns  in  N.  Y.  City 
With  2-Yr.  $12  Pay  Increase 


Automation  Gk>es  to  Joint  Board; 
Printers  Share  in  Tape  Savings 

By  Philip  N.  Schuyler 

“New  York  has  had  enou||;h  will  be  established  with  an  im- 
of  unsettling  negotiations  to  last  partial  chairman.  It  took  about 
a  lifetime  and  all  of  us  should  four  weeks  to  agree  on  the 
now  settle  down  to  an  era  of  wording  of  this  section  of  the 
labor  peace  and  newspaper  ad-  contract,  according  to  Mr. 
vancement.”  Brown.  Mr.  Gaherin  declined  to 

Elmer  Brown,  pre.sident  of  the  make  public  the  exact  wording. 
International  Typographical  Un-  .  „  ■ 

ion,  spoke  feelingly  in  his  room  Automation  Hnnedure 

at  the  New  Weston  Hotel,  The  problem,  believed  to  be 
Wednesday  morning,  April  7,  solved,  was  over  what  is  actual- 
seven  hours  after  the  bargain-  ly  new  automated  machinery 
ing  crisis  had  passed  at  offices  that  may  reduce  job  situations, 
of  the  Publishers’  Association  rather  than  improvements  to 
of  New  York  City.  existing  equipment,  such  as  on 

John  J.  Gaherin,  association  typecasting  machines  that  may 
president,  Bertram  A.  Powers,  be  speeded  up  to  increase  pro- 
“Big  Six”  president,  and  Mr.  ductivity,  Mr.  Brown  said. 
Brown  had  agreed  at  2:10  a.m.  “What  we  have  done  is  to  set 
on  a  $12  wage  package  spread  up  a  procedure  to  follow  when 
over  a  new  two-year  contract,  new  equipment  arrives,”  Mr. 
It  will  give  a  $6.50  a  week  in-  Gaherin  said.  “We  will  then  sit 
crease  the  first  year  and  $5.50  down  and  try  to  come  to  an  un- 
the  second  year,  with  options  derstanding  with  respect  to  its 
as  to  how  the  union  will  apply  operation  and  its  effect  on  dis¬ 
it  to  members — either  in  straight  placement  of  employes.  If  we 
wage  hikes  or  to  health  and  wel-  cannot  reach  agreement  the 
fare  funds.  problem  will  be  taken  to  a  joint 

c  •  industry  board,  made  up  of  rep- 

rund  from  Savings  ,  f.  i  iu  •  --.i 

”  resentatives  of  the  union  and 

The  bargainers  also  agreed  the  publishers  association,  un- 
the  union  will  get  what  they  call  der  an  impartial  chairman.” 
an  “Outside  Tape  Fund.”  It  This  agreement  on  the  auto¬ 
will  be  collected  from  savings  mation  issue  was  reached  before 
accruing  from  the  difference  in  Mr.  Brown  left  New  York  last 
manhours  for  the  work  done  April  1  for  Washington,  D.C. 
i  (at  the  prevailing  hourly  rates)  John  Pilch,  vicepresident  of  the 
^  before  and  after  adoption  of  ITU,  is  still  in  Washington 
outside  tape  to  set  market  tables,  where  a  similar  automation 
So  far  this  is  being  done  only  problem  is  still  unresolved  under 
by  the  Timea,  Herald  Tribune  contracts  that  expired  April  1. 
and  the  Post.  The  Post’s  con-  „  ,  .  d  •  j 

tract  has  yet  to  be  negotiated.  *^”'*^‘* 

Mr.  Brown  estimated  the  sum  Participating  in  the  final  New 
would  amount  to  about  $250,000  York  negotiations  were  Theo- 
a  year  from  the  three  papers,  dore  W.  Kheel,  labor  advisor  to 
He  said  the  local  union  intends  Mayor  Robert  F.  Wagner,  and 
to  use  it  for  retraining  mem-  the  Mayor  himself.  After  tele- 
bers  in  job  skills  as  needed;  phone  calls  at  frequent  intervals 
early  pensions  in  some  cases;  from  a  dinner  he  was  attending, 
and  special  benefits  for  those  the  Mayor  went  to  the  News 
temporarily  affected.  building  to  help  bring  the  two 

Both  sides  profit  about  equally  sides  together, 
under  this  agrreement,  he  said.  Both  Mr.  Gaherin  and  Mr. 

The  automation  problem  is  to  Brown  had  high  praise  for  Mr. 
be  negotiated  as  it  comes  up  in  Kheel’s  and  the  Mayor’s  con- 
each  newspaper.  A  joint  board  tributions  to  the  settlement. 

editor  a:  PUBLISHER  for  April  10,  1965 


Announcing  the  peace,  the 
Mayor  said:  “We  are  very  ap¬ 
preciative  to  both  sides.” 

“There’s  a  lot  yet  to  be  done,” 
Mr.  Gaherin  said  at  noon 
Wednesday. 

The  $12  package  had  to  be 
offered  to  nine  other  unions,  in¬ 
cluding  four  that  accepted  a 
$10.50  package.  Mr.  Gaherin 
said  there  were  still  “a  num¬ 
ber  of  problems  on  the  table.” 

By  Thursday,  agreement  had 
been  reached  with  the  engravers 
on  the  same  money  package, 
with  a  provision  for  a  percent¬ 
age  distribution  to  wages  and 
benefits  that  will  prevail  indefi¬ 
nitely.  The  aim  is  to  close  the 
gap  between  the  newspaper 
scale  ($158)  and  the  job  scale 
($173). 

The  pressmen  held  out  for  a 
better  deal  than  the  printers 
made. 

“Both  parties  must  find  a 
better  method  for  doing  their 
negotiating  than  what  was  uti¬ 
lize  this  time,”  Mr.  Gaherin 
said.  “There  is  no  reason  why 
labor  relations  should  be  reduced 
to  this  kind  of  gpierilla  warfare 
instead  of  following  sane  meth¬ 
ods  to  compose  differences  be¬ 
tween  reasonable  people. 

“So  far  as  the  publishers  are 
concerned,  and  I  believe  the  un¬ 
ions  as  well,  a  real  effort  is 
going  to  be  made  next  time  in 
that  area.” 

Favors  New  Approach 

Mr.  Brown  expressed  a  simi¬ 
lar  sentiment.  Mr.  Kheel,  follow¬ 
ing  the  114-day  strike  in  1962 
and  1963  and  a  contract  settle¬ 
ment  of  $12.63  over  two  years, 
had  suggested  in  an  Editor  & 
Publish  E®  intei-view  that  the 
publishers  offer  their  increases 
on  a  percentage  rather  than  a 
flat  dollar  basis.  Mr.  Brown 
thought  that  might  be  a  good 
idea.  Mr.  Brown  is  himself  a 
publisher,  the  ITU  owning  the 
Colorado  Springs  Free  Press. 

“Many  points  argued  should 
have  been  settled  a  long  time 
ago,”  he  said.  “It  seems  that 
neither  side  would  get  down  to 
business  except  under  pressure. 

I  sincerely  hope  that  that  part 
of  our  collective  bargaining  has 
been  cured. 


“This  time  I  think  our  hard 
negotiations  were  finally  re¬ 
solved  because  we  did  have  a 
sense  of  respect  for  each  other,” 
Mr.  Brown  said.  “All  who  nego¬ 
tiated  with  him  have  a  high  re¬ 
spect  for  Mr.  Gaherin.  Both 
Mr.  Powers  and  Mr.  Gaherin 
are  men  of  the  highest  inte¬ 
grity. 

“It  is  this  honesty  between 
the  two  groups  that  indicated 
to  me  that  we  ought  to  expect 
a  complete  revision  of  the  at¬ 
mosphere  in  New  York  City  and 
a  better  understanding  in  labor 
relations.” 

Observers  competent  to  ex¬ 
press  their  views  said  one  rea¬ 
son  there  was  no  strike  this 
time  was  the  fact  that  only  one 
union  had  a  sufficient  war  chest 
to  finance  a  long  shutdown.  The 
printers  publicly  stated  they  had 
a  local  defense  fund,  as  of  Jan. 
12,  of  $1,312,234.  Mr.  Powers 
also  said  he  had  an  additional 
$500,000  he  could  draw  from. 
Besides  receiving  benefits,  many 
printers  can  also  find  work  in 
commercial  job  shops.  The  affili¬ 
ated  lithographers  local  union 
is  also  wealthy.  Edward  Sway- 
duck,  president,  said  he  would 
let  Mr.  Powers  have  all  he 
needed  from  $50,000,000  in  the 
union’s  treasury. 

The  engravers  have  a  defense 
fund  and  so  have  the  stereo¬ 
typers,  but  because  these  un¬ 
ions  are  shrinking  in  size,  it 
was  thought  they  had  little 
stomach  for  a  costly  fight. 

Unions  Quit  Council 

Whether  or  not  this  view  is 
true,  it  is  certain  that  Mr.  Pow¬ 
ers  this  time  was  deserted  by 
five  of  the  nine  other  unions 
with  which  the  publishers  deal. 
Long  ago  the  pressmen  refused 
to  join  the  Newspaper  Trades 
Council,  the  successor  to  the 
unity  committee  of  union  offi¬ 
cers  during  the  last  strike.  Last 
week,  after  a  deadline  walkout 
had  been  averted  by  the  Mayor, 
the  Guild,  the  drivers,  the  pa- 
perhandlers  and  the  stereotyp¬ 
ers  left  the  Council. 

The  five  unions  outside  the 
council  represent  more  than  11,- 
000  newspaper  workers.  Speak¬ 
ing  for  them,  James  J.  McMa¬ 
hon,  president  of  the  stereotyp¬ 
ers,  said  they  “do  not  want  to 
strike  at  this  time.”  Staying  on 
the  council  were  the  printers, 
mailers,  engravers,  electrical 
workers  and  machinists,  with  a 
total  representation  of  5,000  on 
the  city’s  newspapers. 

(Continued  on  page  58) 

9 


I  Polls  Don  H  See  Eye~to^Eye 
I  On  Trends  in  tv  Audience 


WESLEY  FIRST  RETURNING  TO  JOB  IN  NEW  YORK 
After  two  years  of  teaching  at  Ohio  State  University’s  Jour¬ 
nalism  School,  Wesley  First  is  returning  to  New  York  to  be 
director  of  University  Relations  at  Columbia  University.  He  it 
a  former  managing  editor  of  the  World-Telegram  &  Sun. 


Two  respected  public  opinion  polls  appear  to  offer  con-  I 
?  dieting  evidence  of  trends  in  the  television  audience.  [ 
!  Consider;  I 

I  •  The  Television  Information  Office,  in  a  preface  to  a 
I  newly  published  report  of  a  survey  made  by  Elmo  Roper 
I  and  Associates,  summarizes:  “It  is  clear  from  the  report 
E  that  public  acceptance  of  television  is  now  higher  than  at 
\  any  time  in  the  five-year  period  (1959-64)  under  con-  ^ 
i  sideration.  The  trends  suggest  that  higher  public  accept- 
‘  ance  of  television  will  continue  as  the  young  people  who 
I  have  known  television  during  most  of  their  lives  enter  " 
I  the  adult  population.” 

f  •  The  Harris  Poll  this  week  reported:  “There  is  every  ^ 
i  sign  of  growing  disenchantment  with  television  on  the  t 
part  of  the  affluent,  better-educated  part  of  the  adult  i 
I  American  public.  TV  appears  to  be  losing  its  audience 
among  adults  who  have  been  to  college,  whose  incomes 
are  $10,000  or  over  and  among  suburban  residents.  It 
I  is  also  less  attractive  than  it  once  was  to  people  in  the  I 
I  21  to  34  age  group.”  f 

1  The  News  Medium 

i  The  Roper  organization  had  been  commissioned  by  the  j 
tv  promotion  arm  to  study  the  public’s  attitudes  toward  I 
the  medium  in  a  national  election  year  and  then  relate  the 
findings  to  studies  made  in  1961  and  1963.  The  question  I 
I  dealt  mostly  with  opinions  about  television  as  a  source 
I  of  news.  According  to  Roper,  the  central  finding  was  that  I 
j  tv  has  maintained  the  slight  lead  it  first  achieved  in  1963 
I  over  newspapers  as  the  public’s  primary  source  of  news. 

I  Secondly,  Roper  said,  television  has  widened  its  lead  over 
I  other  media  as  the  most  believable  source  of  news.  I 
I  Louis  Harris,  who  also  serves  as  a  consultant  to  CBS 
I  in  its  Vote  Profile  Analysis,  said  his  recent  sui-vey  among 
I  a  carefully  selected  cross-section  of  the  population  21 
I  years  and  over  “indicates  that  a  majority  of  adults  would  = 
I  like  to  see  more  news,  musical-variety,  live  sports,  news  j 
I  specials,  comedy  and  dramatic  shows  on  television.”  ^ 

I  This  line  of  service  was  preferred  to  soap  operas, 

I  horror  comedies,  rock  ’n’  roll  and  detective  shows. 

I  But  these  taste  preferences,  Mr.  Harris  said,  bear  little  I 
I  resemblance  to  the  trend  of  changes  which  the  networks  | 
I  are  planning  in  their  programming.  I 

Less  Affluent  Croup 

I  He  found  that  television  is  increasing  its  audience  among 
I  small-town  residents,  people  with  only  a  grade-school  edu-  | 
I  cation,  people  50  years  and  over  and  those  with  incomes  = 
I  under  $5,000.  I 

I  “The  conclusion  is  inescapable,”  Mr.  Harris  said,  “that  ^ 
i  television  viewing  and  programming  are  directed  toward  | 
I  the  less  affluent,  less  articulate  and  the  older  group.”  I 
I  Back  to  the  Roper  report:  f 

I  Analyzing  the  responses  to  a  question,  “Which  one  ! 
I  medium  would  you  most  want  to  keep?”  —  “The  growing  = 
I  acceptance  of  television  among  all  age  groups  and  the 
I  heavier  preference  for  television  among  the  young  augfur  | 
I  well  for  the  future  of  the  medium.”  | 


To  Our  Subscribers 
in  the  U.S. 

So  we  may  comply  with  the  request 
of  the  Post  Office  Department,  please 
send  us  the  ZIP  number  for  your  ad¬ 
dress.  We  suggest  you  cut  your  name 
and  address  from  the  wrapper  just  re¬ 
ceived,  mark  down  the  ZIP  code  and 
mail  it  to  Editor  &  Publisher,  8^0  Third 
Avenue,  New  York,  10022.  Thank  you. 


DOWNEY  LEAVES  COMPTON  FOR  G-M-B  IN  CHICAtiO 
Robert  Bradford  Downey,  account  supervisor  at  Compton  Ad¬ 
vertising  the  past  10  years,  has  accepted  the  position  of  manager 
of  the  (Chicago  office  of  Geyer,  Morey,  Ballard  Inc. 

*  *  * 

YOUNGSTOWN  VINDICATOR  SETTLEMENT  IS  SNAGGED 
Demands  of  stereotypers  delayed  settlement  of  the  strike  against 
the  y oungetoivn  Vindicator  which  began  Aug.  18.  Agreement 
with  the  Guild  provided  that  32  outside  circulation  distributors 
would  be  employes  under  the  contract.  The  paper  has  been 
publishing,  with  sales  at  the  plant. 

«  >i<  * 

PUBLISHING  RECORD  UNBROKEN  BY  STRIKE 

The  walkout  of  14  printers  and  pressmen,  who  are  seeking 
union  recognition,  didn’t  prevent  the  Madison  (Ind.)  Courier  from 
continuing  its  publishing  tradition — it  hasn’t  missed  an  edition 
since  it  was  founded  128  years  ago. 

«  «  * 

CALORIC  LOOKS  AROUND,  STAYS  WITH  ERWIN  WASEY 
After  analyzing  and  re-evaluating  its  entire  agency  relationship 
over  the  past  three  months,  Caloric  Corporation  (household  ap¬ 
pliances)  decided  to  leave  its  account  with  Erwin  Wasey  Inc. 
The  firm  has  been  an  EW  client  since  1953.  Daniel  Cavalier,  for¬ 
merly  with  Philco  Corporation,  becomes  vicepresident-marketing 
for  Caloric. 

*  *  <i< 

BACK-TO-WORK  MOVEMENT  HINTED  IN  TORONTO 
Publishers  of  Toronto’s  three  dailies  were  notified  by  union 
leaders  this  week  that  mailers  (ITU)  want  to  return  to  their 
jobs.  About  220  mailers  walked  out  last  July  9  in  support  of  the 
printers’  strike.  The  dailies,  which  have  continued  to  publish, 
negotiated  a  new  agreement  this  week  with  the  pressmen,  giving  ’ 
a  $13  wage  raise  (to  $159)  and  better  pensions  over  a  three- 
year  period. 

*  *  * 

NEW  YORK  GETS  A  NEW  SUNDAY  MIRROR 

A  new  tabloid  Sunday  Mirror  appeared  on  news  stands  around 
New  York  City  last  weekend.  Robert  W.  Farrell,  former  Brooklyn 
Eagle  columnist  who  made  two  futile  efforts  to  revive  that  paper 
in  i*ecent  years,  was  listed  as  head  of  Daily  Mirror  Inc.,  incorpo-  j 
rated  April  13.  The  paper  is  printed  at  Lynbrook,  Long  Island. 

«  *  *  j 

COST  BLOCKS  WAY  TO  MORE  LINAGE,  REPS  TOLD 
Charles  G.  Ward,  ad  manager  for  Scott  Paper  Company  for 
nine  months,  sounded  like  his  boss,  Tom  McCabe  Jr.,  in  a  talk 
to  newspaper  representatives  in  Philadelphia.  He  said:  “Cost 
is  the  biggest  stumbling  block”  when  it  comes  to  buying  more 
space  in  newspapers. 

♦ 

BOSTON  HERALD-TRAVELER  ON  DEVELOPMENT  COURSE 
Re-elected  with  all  other  officers,  George  E.  Akerson,  president 
of  Boston-Herald  Traveler  Corp.,  told  stockholders  that  the  short¬ 
term  gains  made  in  1964  and  plans  for  the  future  assure  “the  |  ^ 
long-term  stability  and  success  of  the  newspapers.”  He  added: 
“We  are  more  interested  in  profitable  advertising  business  than 
in  linage  figures  as  such.” 

*  *  * 

4A’s  PRAISE  LOUISVILLE  SINGLE  RATE,  NEW  FORMAT 
The  chairman  of  the  American  Association  of  Advertising 
Agencies  newspaper  committee,  Joseph  St.  Georges,  assured 
Barry  Bingham,  publisher  of  the  Louisville  Courier- Journal  and 
Times,  that  the  adoption  of  the  single  rate  and  switch  to  6-coluran 
page  was  “most  gratifying.”  (See  story,  page  22).  “I  am  sure,” 
the  Young  &  Rubicam  media  executive  wrote,  “that  advertisers 
and  their  agencies  will  provide  tangible  evidence  of  their  recogni¬ 
tion  of  the  increased  values  you  will  be  providing.”  He  predicted 
a  “major  increase”  in  national  advertising  if  other  newspapers 
“would  make  similar  moves.” 

*  *  * 

‘FOUR  GRE.AT  WHISKIES  OF  THE  WORLD’  IN  SPECTACOIAIR 
SpectaColor  will  be  used  by  Harold  Cabot  agency  in  the  Boston 
market  in  the  largest  advertising  campaigrn  ever  undertaken  by 
S.  S.  Pierce  Co.  for  its  “four  great  whiskies”  under  one  label. 
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Is  There  Fraud  in  Puffery? 
An  Ad  Agency  Is  on  Trial 


The  Case  of  Regimen  Diet  Pills 


Nearing  End  Before  Jury  in  N.Y. 


Ily  David  Anderson 


Tlie  tarnished  ima^e  of  a 
reputable  advertising  agency — 
Kastor,  Hilton,  Chesley,  Clifford 
&  Atherton — is  being  vigorously 
burnished  in  Federal  District 
Court,  Brooklyn. 

The  object  is  to  impress  one 
woman  and  11  men,  all  fairly 
thin  as  jurors  go  these  days.  The 
panel  has  an  interesting  decision 
to  make  when  the  trial  reaches 
an  end  perhaps  by  June.  The 
taking  of  testimony  began  on 
Feb.  19. 

The  jury  can  find  the  agency 
guilty. 

•  Guilty  of  deliberately  mis¬ 
leading  the  public  in  the  fabu¬ 
lously  .successful  promotion  of 
Regimen  Tablets,  a  reducing  pill, 
which  sold  4  million  boxes  for  an 
estimated  $16  million  between 
1956  and  1963.  The  Government 
has  charged  the  pills,  a  five- 
dollar  box  of  which  cost  30  cents 
to  make,  were  useless. 

Or  it  can  find  the  agency  not 
guilty. 

•  Innocent,  as  counsel  is  now 
contending  in  court,  of  all  intent 
to  defraud  anyone. 

The  jurors  would  then  have 
accepted  the  testimony  of  wit¬ 
nesses,  placed  on  the  stand  in 
the  first  instance  by  the  prosecu¬ 
tion,  that  Kastor  Hilton  simply 
did  not  suspect  the  chicanery 
going  on  just  outside  its  doors. 

Everyone’s  'Whipping  Boy 

The  strategy  has  been  for  the 
accused  parties  in  court  to  assess 
one  another  with  the  responsibil¬ 
ity,  thus  confusing  the  jury  and, 
for  the  defense,  raising  the  hope 
of  a  reasonable  doubt.  On  trial, 
besides  the  advertising  agency, 
are  Drug  Research  Corp., 
makers  of  Regimen  pills,  and 
John  Andre,  its  president  and 
sole  stockholder.  New  Drug  In¬ 
stitute,  likewise  named  in  the 
indictment,  pleaded  guilty  at  the 
outset  and  now  serves  as  every¬ 
one’s  whipping  boy. 

The  Government  claims  that 
Mr.  Andre,  who  has  long  been 
familiar  with  Federal  investiga¬ 
tions,  obtained  fi’audulent  clini- 


(Mr.  Anderson,  a  member  of  the 
New  York  Times  staff,  is  a  court 
reporter  of  long  experience.  He 
Ims  been  covering  this  trial 
regularly.) 


cals  from  New  Drug  as  ammuni¬ 
tion  to  feed  Kastor  Hilton  which, 
in  turn,  gilded  the  pills  on  tele¬ 
vision.  It  was  a  close-knit  con¬ 
spiracy,  according  to  the  Justice 
Department.  Kastor  Hilton,  on 
the  other  hand,  asserts  that  it 
accepted  the  clinicals  as  valid 
and  only  did  the  best  it  could 
for  a  client.  Drug  Research. 

Wide  interest  has  been  shown 
in  the  case  for  it  is  the  first  in 
which  an  advertising  agency  was 
indicted  for  promoting  a  client’s 
product.  At  issue  here,  squarely, 
is  Kastor  Hilton’s  liability.  A 
year  ago  the  agency  pleaded 
guilty  to  seven  violations  of 
New  York  State  law  against 
misleading  advertising.  How¬ 
ever  these  were  misdemeanor 
counts  covering  the  placement 
of  ads  without  knowledge  that 
their  content  was  untrue.  Now, 
in  the  Federal  jurisdiction,  Kas¬ 
tor  Hilton  is  accused  of  actual 
intent  to  palm  off  fraudulent 
advertising  on  the  major  net¬ 
works,  newspapers  across  the 
country,  national  magazines  and 
through  retail  sales  material  in 
every  state. 

A  Question  of  Intent 

The  Government  paved  the 
way  to  the  key  question  of  intent 
with  a  series  of  witnesses  who 
testified  that  Regimen  Tablets 
alone  could  not  possibly  have 
achieved  the  desired  results  and 
that  the  remarkable  weight 
losses  proclaimed  by  endorsers 
were  in  fact  due  to  stringent 
dieting. 

Evidence  placed  before  the 
jury  by  Assistant  United  States 
Attorney  Martin  R.  Pollner  has 
displayed  a  strange  mixture  of 
truth  and  falsehood.  For  ex¬ 
ample,  when  models  for  live 
television  commercials  were 
hired  there  was  much  talk  among 
them  and  the  agency  people 
about  dieting  but  never,  ap¬ 
parently,  was  anyone  instructed 
to  go  on  a  diet  in  this  “no-diet” 
crusade.  The  models,  it  seems, 
just  did  so  as  a  matter  of 
expediency. 

Elaborate  measures  were 
taken  in  television  studios  to 
check  the  scales,  on  camera,  and 
the  weigh-ins  were  solemn,  ab¬ 
solutely  honest  rituals.  Yet  the 
all-important  cause  of  the  weight 
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loss,  as  given  in  Kastor  Hilton 
scripts,  was  outright  fiction.  The 
models  took  Regimen  Tablets  as 
prescribed,  no  doubt  about  it. 
But  they  also  took  diuretics,  a 
dehydrating  agent,  thyroid  ex¬ 
tract  and  phenobarbitol. 

‘Pure  Fantasy’ 

Who  were  these  models?  The 
first  to  testify  was  the  star  per¬ 
former,  Mrs.  Dorothy  Bryce,  a 
talented  and  experienced  tele¬ 
vision  personality,  handsome  and 
buxsom,  happily  married,  with 
three  children — the  sort  of 
woman  housewives  can  identify 
themselves  with.  She  earned 
$18,700  in  eight  months  doing 
commercials,  the  first  six  weeks 
being  live  weigh-ins  where  she 
came  down  from  173  to  148 
pounds. 

Mrs.  Bryce,  who  had  once 
cheerfully  assured  millions  of 
viewers  that  “I  ate  what  I  liked 
but  just  not  so  much  and  the 
weight  came  tumbling  down” 
without  “.suffering  any  discom¬ 
fort,”  told  the  court  that  apart 
from  the  weight  loss,  all  of  what 
she  said  was  pure  fantasy. 

Defense  counsel  who  at¬ 
tempted  to  shake  another  model, 
Antonia  Antonacci,  an  attractive 
twice-married  receptionist-wait¬ 
ress-bank  teller-medical  tech¬ 
nician-saleswoman,  whose  only 
venture  on  camera  came  in  be¬ 
half  of  Regimen,  ran  into 
trouble.  Attorney  Joseph  Brill 
suggested  that  she  had  deceived 
both  the  agency  and  the  public. 

“All  actresses  live  on  lies,  you 
know  that!”  Miss  Antonacci  shot 
back. 

He  Knew  the  Pills  Worked 

The  prosecution  has  had  no 
easy  time  with  the  Kastor  Hil¬ 
ton  personnel  it  summoned  to 
testify.  Richard  King,  lead  off 
man  among  them,  was  television 
producer  for  the  Regimen  ac¬ 
count.  He  left  the  agency  nine 
months  ago  as  a  vicepresident. 
As  a  witness  he  proved  reluctant 
if  not  outright  hostile  and  was 
always  an  uncertain  factor. 
While  he  did  concede  that  he 
knew  the  endorsers  were  dieting, 
he  also  startled  Mr.  Pollner  by 
telling  Mr.  Brill  on  cross-exam¬ 
ination:  “I  knew  the  pills 
worked.” 

Later  a  more  important  figure 
was  George  Levine,  Regimen  ac¬ 
count  executive  who  now  holds 
a  responsible  position  with  an¬ 
other  agency,  Needham,  Harper 
&  Steers.  Tall,  calm,  obviously  a 


trustworthy  type,  Mr.  Levine 
tied  in  Drug  Research  and  Mr. 
Andre  with  Kastor  Hilton  yet, 
on  cross-examination,  said  that 
he  knew  nothing  about  dieting 
by  endorsers,  that  he  believed 
Regimen  to  be  effective  and  had 
recommended  it  to  friends. 

Mr.  Brill:  “Did  you  or  Kastor 
Hilton  intend  to  commit  any 
fraud  on  the  public?”  Mr. 
Levine:  “Of  course  not.” 

Mr.  Brill:  “Did  you  ever  give 
any  instructions  intended  to  de¬ 
ceive  the  media?”  Mr.  Levine: 
“I  did  not.” 

Gomnien'ial  Revi!*ed 

A  curious  incident  concerning 
the  networks  was  related  by 
Mr.  King.  The  National  Broad¬ 
casting  Company,  he  said,  re¬ 
fused  to  accept  script  containing 
the  phrase  “without  dieting”  and 
suggested  instead  “without  spe¬ 
cial  eating”  and  this  was  done. 
It  would,  of  course,  be  hard  to 
picture  anything  more  special 
than  the  eating  habits  of  the 
models  who  lived  for  weeks  on 
steaks,  fruit,  lettuce  leaves  and 
medication. 

CBS  and  ABC  raised  no  ob¬ 
jection  to  the  dieting  commer¬ 
cials.  Mr.  Levine  testified  that 
he  had  never  run  into  so  many 
complaints  about  a  proprietary 
drug  client  as  he  did  with  Regi¬ 
men. 

As  a  casting  director,  Mr. 
King  was  oddly  consistent  in  one 
respect.  Miss  Antonacci  weighed 
the  same  as  Mrs.  Bryce  to  start 
with — 173  pounds.  Lester  Mor¬ 
ris,  a  square  bulldog  fellow, 
weighed  in  at  273.  Antonia 
knocked  off  32  pounds  in  10 
weeks,  getting  $11,000  for  her 
trouble.  Mr.  Morris’  28  pounds 
in  28  days  earned  him  $10,000. 
These  were  carefully  selected 
experts  in  the  art  of  reducing. 

Each  gave  a  convincing  per¬ 
formance  that  .somehow  made 
the  trial  days  less  dull.  Another 
provocative  witness  dealt  with 
the  pills  themselves.  Prof.  Jean 
Mayer,  an  amiable  Frenchman 
on  the  faculty  of  the  Harvard 
School  of  Public  Health  dis¬ 
missed  Regimen  as  “a  lot  of 
otherwise  well  known  products 
thrown  together  in  what  I  con¬ 
sider  to  be  a  capricious  combina¬ 
tion.”  He  testified  that  it  was 
“quite  impossible”  to  attain  the 
7'esults  claimed  without  starva¬ 
tion  level  dieting. 

Lawyers’  Exchanges 

Equally  diverting  have  been 
the  frequent  heated  exchanges 
between  counsel.  Mr.  Pollner, 
noted  for  his  meticulous  atten¬ 
tion  to  detail,  has  often  bugged 
his  eminent  adversaries,  Messrs. 
Edelbaum  and  Brill,  each  of 
whom  has  been  in  law  longer 
(Cemtinued  on  page  60) 
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SIGMA  DELTA  CHI  AWARDS 

A  Tribute  to  Editor’s 
Cahn  Logic,  Courage 


A  Mississippi  editor  was 
doubly  honored  in  the  33rd  an¬ 
nual  Si^a  Delta  Chi  Awards 
for  Distin^ished  Service  in 
Journalism  announced  this  week. 

J.  0.  Emmerich,  editor  and 
publisher  of  the  McComb 
(Miss.) Enterprise-Journal,  was 
cited  for  editorial  writing,  and 
his  newspaper  won  a  public 
service  citation  for  efforts  that 
“brought  public  support  for  an 
honorable  and  legal  course  to 
follow  in  seeking  racial  tran¬ 
quility.” 

PrrMtnal  Danger 

The  judges  commented: 

“At  a  time  when  his  commun¬ 
ity  was  caught  in  the  grip  of  a 
bitter  struggle  over  civil  rights, 
Mr,  Emmerich’s  editorials 
helped  the  citizens  of  McComb, 
both  black  and  white,  find  a  way 
out  of  crisis.  They  are  written 
in  carefully  measured  prose. 
They  display  the  calm  logic  that 
was  so  desperately  needed.  And, 
although  they  have  a  fierce  dedi¬ 
cation  to  principle,  they  are 
balanced  with  a  thoughtful  and 
well-informed  sympathy  with 
the  problem  at  hand. 

“The  editorial  efforts  of  the 
Enterprise-Journal  were  not 
without  great  personal  danger 
to  Mr.  Emmerich  himself,  his 
family  and  his  staff.  The  atmos¬ 
phere  in  McComb  was  charged 
with  tension.  Churches  in  the 
city  were  bombed,  Negro  homes 
burned  and,  as  always,  the  Ku 
Klux  Klan  was  sowing  its  seeds 
of  hate  and  destruction. 

“A  gun  blast  was  fired  through 
a  plate  glass  window  of  the 
Journal’s  office;  a  Molotov  cock¬ 
tail  was  throwTi  into  the  home 
of  the  paper’s  managing  editor. 
And  a  cross  was  burned  by  the 
Klan  on  Mr.  Emmerich’s  lawn 
the  night  his  mother  died. 

“The  editorials,  which  ap¬ 
peared  primarily  in  October  and 
November,  1964,  sought  to  rea¬ 
son  with  the  community,  a  com¬ 
munity  gone  mad.  They  called 
for  the  maintenance  of  law  and 
order,  the  raising  of  a  reward 
for  the  capture  of  terrorists,  and 
a  Statement  of  Principles  to  be 
signed  by  responsible  citizens.” 

Look  Is  Cited  Again 

Look  was  cited  for  the  fourth 
straight  year  in  the  field  of  mag¬ 
azine  public  service. 

Medallions  will  be  presented 
to  the  winners  at  the  Drake 
Hotel,  Philadelphia,  May  8. 

The  winners: 


J.  Oliver  Emmerich 


1.  Reporting:  J.  Harold  Bris- 
lin,  Scranton  (Pa.)  Scrantonian- 
Tribune,  for  “a  series  on  the 
abusive  care  of  mentally  re¬ 
tarded  children.” 

2.  Editorial:  J.  O.  Emmerich, 
McComb  (Miss.)  Enterprise- 
Journal. 

3.  Washington  correspond¬ 
ence:  Louis  M.  Kohlmeier,  Wall 
Street  Journal,  for  reports  on 
President  Johnson’s  family 
monetary  status. 

4.  Foreign  correspondence: 
Henry  Shapiro,  Moscow  bureau 
of  United  Press  International, 
for  reporting  the  events  sur¬ 
rounding  the  overthrow  of  for¬ 
mer  Premier  Khrushchev. 

Phutographer's  Skills 

5.  Photography:  Dom  Lig^ato, 
Philadelphia  Bulletin,  for  his 
“Fingers  That  See”  photo  of  a 
blind  boy  clutching  the  first  fish 
he  had  ever  caught. 

6.  Cartooning:  Charles  O. 
Bissell,  Nashville  Tennessean, 
for  his  “Mississippi  Road  to 
Justice”  drawing  of  a  trail  into 
a  dark  swamp. 

7.  Public  service:  McComb 
(Miss.)  Enterprise- Journal. 

8.  Magazine  reporting:  Sam 
Castan,  Look,  for  “a  vivid  and 
chilling  portrayal”  of  the 
“strange  little  war”  in  South 
Viet  Nam. 

9.  Magazine  public  service: 
Look,  for  depicting  success  as 
well  as  failures  in  integration 
and  civil  rights. 

10.  Radio  reporting:  WNEW, 
New  York,  with  special  mention 
to  Reporter  Mike  Stein  in 
covering  race  rioting  in  Harlem. 

11.  Radio  public  service: 


KSEN,  Shelby,  Montana,  for  its 
coverage  of  a  flood. 

12.  Radio  editorials:  WXYZ, 
Detroit,  on  the  problems  of 
mental  health. 

Coverage  of  Hurricane 

13.  Television  reporting: 
WFGA,  Jacksonville,  Fla.,  Hur¬ 
ricane  Dora. 

14.  Television  public  service: 
Columbia  Broadcasting  System, 
“Christmas  in  Appalachia.” 

15.  Television  editorials: 
KDKA-TV,  Pittsburgh,  on  juve¬ 
nile  detention  facilities. 

16.  Research:  Prof.  John 
Hohenberg,  Columbia  Univer¬ 
sity,  for  his  book,  “Foreign  Cor¬ 
respondence:  The  Great  Re¬ 
porters  and  Their  Times.” 

• 

James  Watson  Joins 
E&P  Ad  Sales  Staff 

James  T.  Watson  Jr.  has 
joined  the  advertising  sales  staff 
of  Editor  &  Publisher.  He  has 
had  15  years  of  experience  as 
an  advertising  salesman  for  the 
New  York  World-Telegram  and 
Sun. 

He  began  his  career  as  a  clas¬ 
sified  display  salesman  with  the 
W-T&S  in  1950  following  g;rad- 
uation  from  Colgate  University 
where  he  majored  in  English. 
He  switched  over  to  retail  dis¬ 
play  in  1956. 

At  E&P  he  will  be  responsible 
for  the  Northeast  sales  terri¬ 
tory,  previously  covered  by 
Ferdinand  Teubner,  who  is  now 
advertising  manager. 

Mr.  Watson,  37,  is  married 
and  resides  with  his  wife  and 
three  boys  in  Wayne,  New  Jer¬ 
sey. 

• 

Reider  and  DiSalle 
In  CATV  Business 

Port  Clinton,  Ohio 

Robert  W.  Reider,  publisher 
of  the  Port  Clinton  Daily  News, 
and  Michael  V.  DiSalle,  former 
Governor  of  Ohio,  are  partners 
in  a  new  venture  to  provide  com¬ 
munity  antenna  television  serv¬ 
ices  in  12  Ohio  communities. 

They  are  president  and  board 
chairman,  respectively,  of  Ohio 
Radio  Inc.,  licensee  of  FM  radio 
stations  in  four  cities,  which  has 
applied  for  CATV  franchises  in 
letters  to  officials  of  the  various 
cities.  Ohio  Radio  now  has  an 
interest  in  a  franchise  in  Mans¬ 
field,  where  service  is  to  begin 
next  month. 

• 

Make  It  8  for  a  5 

There  was  a  typographical 
error  in  the  annual  linage  report 
(April  3)  for  the  Lebanon  (Pa.) 
Daily  News.  Instead  of  5,553,720 
lines  for  local  it  should  have 
read  8,553,720. 


Bureau  Holds 
tv  Reaches 
Low  Incomes 


II 

( 


The  Bureau  of  Advertising, 
ANPA,  repeated  this  we<k  its 
assertion  that  heavy  television 
viewing  is  concentrated  among 
a  low  income  minority  which  in¬ 
terests  advertisers  least. 

Its  presentations  to  advertis¬ 
ers,  based  on  final  findings  of 
the  Nielsen  Media  Service  in  a 
check  among  3,140  adults,  are 
not  intended  to  disparage  the 
advertising  values  of  tv,  the 
Bureau  stated. 

“Our  purpose,”  explained  Dr. 
Leo  Bogart,  research  vicepresi¬ 
dent,  “is  rather  to  call  attention 
to  a  very  simple  and  oft  for¬ 
gotten  point:  television  cam¬ 
paigns  fail  to  spread  their  im¬ 
pact  equitably  among  potential 
customers ;  newspaper  cam¬ 
paigns  do  accomplish  this.” 

Answers  NBC  ‘Rebuttal’ 

Dr.  Bogart  said  his  re-.state- 
ment  of  claims  was  prompted 
by  a  published  “rebuttal”  of 
bureau  presentations  by  the  Na¬ 
tional  Broadcasting  Company. 
But  Dr.  Bogart  asserted  that 
NBC  did  not  dispute  the  funda¬ 
mental  facts.  He  said  these  are: 
1.  Among  those  in  the  heaviest 
viewing  tv  quintile,  43  percent 
are  in  families  with  incomes  un¬ 
der  $5,000.  2.  Among  the  light¬ 
est  viewing  quintile,  15  percent 
are  in  this  low  income  bracket. 
3.  In  contrast,  43  percent  of  the 
light  viewers  are  in  families  of 
$8,000  and  over,  but  only  22 
percent  of  those  are  in  the 
heaviest  quintile. 

Reading  and  Viewing 

The  newspaper  portion  of  the 
NBC  analysis  is  open  to  serious 
objections.  Dr.  Bogart  said.  He 
explained: 

“By  classifying  ‘heaviness’  of 
newspaper  readership  on  a  ‘time 
spent’  basis,  the  NBC  report  be¬ 
trays  an  ignorance  of  the  essen¬ 
tial  difference  between  com¬ 
munication  in  print  and  in 
broadcasting  . .  .  better  educated 
people,  who  rely  more  on  the 
newspaper  for  information,  read 
faster  than  poorly  educated  peo¬ 
ple,  and  they  also  read  more 
papers  .  .  . 

“When  NBC  calls  attention 
to  the  fact  that  most  people 
spend  less  time  reading  the 
paper  than  watching  tv,  it  mere¬ 
ly  betrays  a  naive  assumption 
that  the  time  a  person  spends 
being  entertained  in  front  of  the 
box  can  be  qualitatively  com¬ 
pared  with  his  active  search 
for  information  in  print,” 
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Increases  in  Income 
Offset  Higher  Costs 

By  Robert  U.  Brown 


Income — 1964 

C 

/o  of  Total 

Revenue 

10,000 

25,000 

50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv. 

56.00 

46.16 

47.71 

44.08 

48.49 

National  Adv . 

5.23 

7.34 

8.01 

1 1.47 

8.01 

Classified  Adv.  .  . . 

15.26 

16.32 

16.43 

15.85 

15.96 

Total  Adv . 

76.03 

70.02 

72.49 

71.40 

72.48 

Circulation  . 

23.04 

29.49 

27.27 

28.41 

27.05 

Expenses- 

-1964 

Vo  of  Total  Cost 

Composing  Room.. 

17.46 

16.19 

13.15 

10.68 

14.37 

Paper  and  Ink  .... 

13.69 

16.90 

21.41 

32.37 

21.09 

Editorial  . 

14.24 

15.13 

15.68 

1 1.73 

14.19 

Adv.  Dept . 

1 1.64 

10.25 

9.01 

6.77 

9.42 

Circ.  Dept . 

8.39 

10.78 

9.72 

14.82 

10.93 

Adm.  &  Gen. . 

22.09 

13.66 

16.86 

9.45 

15.51 

Bldg.  &  Plant . 

3.16 

4.43 

4.27 

4.36 

4.05 

Bus.  Office  . 

3.15 

5.06 

3.24 

2.28 

3.43 

Press  Room  . 

2.83 

3.56 

3.38 

4.15 

3.48 

Stereotyping  . 

2.29 

3.48 

2.59 

1.89 

2.56 

Photo-eng . 

2.30 

2.13 

2.51 

1.41 

2.09 

Income — 1964 

'/ 

Increase  over  1963 

10,000 

25,000 

50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv . 

8.81 

7.71 

7.75 

6.12 

7.59 

National  Adv . 

3.79 

5.29 

—2.58 

2.14 

2.16 

Classified  Adv.  . . . 

13.50 

8.02 

1 1.03 

5.85 

9.60 

Total  Adv . 

9.34 

7.48 

7.30 

5.48 

7.40 

Circulation  . 

6.17 

2.58 

4.62 

4.39 

4.44 

Inc.  Total  Rev.  .  . 

8.50 

7.81 

7.67 

5.58 

.  7.39 

Expenses- 

-1964 

%  Increase  over  1963 

Composing  Room.  . 

8.1 1 

6.30 

2.42 

5.28 

5.53 

Paper  and  Ink  .... 

7.49 

5.91 

6.16 

5.01 

6.14 

Editorial  . 

6.12 

4.51 

4.1 1 

5.48 

5.05 

Adv.  Dept . 

7.89 

4.37 

5.13 

5.34 

5.68 

Circ.  Dept . 

5.10 

8.28 

6.44 

5.94 

6.44 

Adm.  &  Gen . 

4.40 

5.10 

1.51 

4.61 

3.90 

Bldg.  &  Plant  . 

2.46 

9.36 

5.42 

5.29 

5.63 

Bus.  Office  . 

—  1.53 

7.16 

6.49 

3.45 

3.89 

Press  Room  . 

6.61 

6.64 

1.75 

5.20 

5.05 

Stereotyping  . 

8.84 

3.66 

—.01 

3.72 

4.05 

Photo-eng . 

9.68 

9.10 

8.84 

—.39 

6.81 

Inc.  Total  Exp.  .. 

6.54 

7.73 

5.81 

5.35 

6.36 

Newspaper  operating  reve¬ 
nues  and  expenses  increased 
more  in  1964  than  in  any  year 
since  the  mid-’60s,  according  to 
Editor  &  Publisiibx’s  18th  an¬ 
nual  cross-section  study  of  four 
different  circulation  groups. 

The  pattern  was  the  same  in 
all  four  groups  but  the  average 
for  all  dailies  sampled  —  The 
Composite  Daily  —  shows  that 
revenues  increased  7.39%,  the 
largest  gain  since  1965,  while 
expenses  went  up  6.36%,  the 
largest  increase  since  1953. 

Reversal  of  Trend 

Contrary  to  1963  when  ex¬ 
penses  increased  percentage¬ 
wise  to  a  larger  degree  than 
revenues  in  all  four  groups,  in 
1964  percentage  increases  in 
revenues  were  larger  than  those 
for  expenses. 

In  the  newspaper  group  of 
10,000  to  25,000  circulation,  last 
year  revenues  increased  on  the 
•  average  8.50%,  the  largest  gain 
since  1952,  while  expenses  went 
up  6.54%  which  was  slightly  be¬ 
low  the  1963  increase. 

In  the  26,000-50,000  circula¬ 
tion  group,  revenues  rose  7.81%, 
the  largest  gain  since  1955,  while 
expenses  went  up  7.73%,  the 
highest  since  1953. 

In  the  50,000-100,000  circula¬ 
tion  group,  total  revenues  in¬ 
creased  on  the  average  7.67%, 
again  the  largest  since  1953, 
while  expenses  advanced  5.81% 
which  was  exceeded  by  the  1963 
increase. 

In  the  over-100,000  circulation 
group,  the  revenue  increase  was 
5.58%  which  was  exceeded  in 
1962,  while  expenses  went  up 
5.35%  which  was  exceeded  in 
1960. 


(This  is  the  second  in  the  an¬ 
nual  series  of  reports  on  news¬ 
paper  operations.) 

The  accompanying  charts 
show  the  average  increases  or 
decreases  for  revenue  and  ex¬ 
penses  for  newspapers  in  all 
four  groups,  plus  an  over-all 
average  for  the  “composite 
daily.”  (Because  the  figures  are 
averages  of  percentage  figures 
from  many  newspapers  in  each 
group  the  totals  will  not  neces¬ 
sarily  add  up  to  100%.  E&P 
does  not  contend  there  is  any 
newspaper  which  will  have  fig¬ 
ures  exactly  the  same  as  these 
averages.  They  are  presented 
for  comparative  purposes  within 
the  industry.  The  “composite 
daily”  is  purely  an  average  for 
all  dailies  regardless  of  size.) 

Individual  expense  items  in 
relation  to  total  expenses  re¬ 
main  relatively  unchanged  since 
a  year  ago.  However,  in  the  in¬ 
come  classification,  local  adver¬ 
tising  revenue  is  contributing  a 
larger  percentage  of  total  reve¬ 
nue  than  in  former  years.  For 
the  four  groups,  plus  the  “com¬ 
posite  daily,”  the  percentage  of 
total  revenue  contributed  by 
local  advertising  in  1964  was 
56%,  46.16%,  47.71%,  44.08%, 
and  48.49%.  In  1963  these  fig¬ 
ures  were  54.91%,  43.49%, 

46.06%,  44.16%  and  47.15%. 
Sixteen  years  ago  the  figures 
were:  48.41%,  45.02%,  43.27%, 
and  35.29%  for  the  four  groups. 

In  contrast,  national  ad  reve¬ 
nue  in  1964  contributed  the  fol¬ 
lowing  share  of  total  revenue  in 
the  four  groups  plus  the  over-all 
average:  5.23%,  7.34%,  8.01%, 
11.47%  and  8.01%.  In  1963  these 
figures  were:  5.52%,  9.22%, 


8.88%,  12.11%  and  8.93%.  Six¬ 
teen  years  ago  the  four  groups 
show^  these  national  revenue 
figures:  11.16%,  12.13%,  12.54% 
and  17.75%. 

Item  by  Item 

Following  is  an  item  by  item 
comparison  of  each  revenue  and 


expense  item  for  the  four  groups 
in  1964  showing  increases  or  de¬ 
creases  from  1963.  The  first 
item  in  each  instance  will  be  the 
average  for  the  papers  in  the 
group  sample,  followed  by  the 
high  and  the  low  figures  for  in¬ 
dividual  papers  in  the  sample: 

{Continued  on  page  61) 


Eighteen-Year  Record  of  Revenue  and  Cost  Increases 


^-10,000-25.000—  — 25,000-50,000--^ 


Revenue  Expense  Revenue  Expense 

1947  over  1946  .  23.21  26.34  25.03  27.17 

1948  over  1947  .  14.25  16.65  12.42  16.06 

1949  over  1948  .  7.03  9.00  6.61  11.03 

1950  over  1949  .  4.51  5.21  3.31  7.19 

1951  over  1950  .  6.09  8.93  11.36  10.16 

1952  over  1951  .  8.32  7.81  9.52  10.92 

1953  over  1952  .  5.46  7.64  10.07  9.54 

1954  over  1953  .  2.53  2.16  1.08  2.87 

1955  over  1954  .  7.62  5.99  8.88  5.05 

1956  over  1955  .  3.02  5.06  1.75  4.51 

1957  over  1956  .  1.04  2.78  2.70  2.64 

1958  over  1957  . 03  3.57  .90  1.88 

1959  over  1958  .  6.51  4.54  7.47  5.96 

1960  over  1959  .  6.79  4.81  4.51  5.21 

1951  over  I960  . 25  2.80  1.44  1.38 

1952  over  1961  .  5.32  3.21  6.53  3.20 

1953  over  1962  .  5.98  7.52  4.08  4.54 

1954  over  1963  . 8.50  6.54  7.81  7.73 
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r— -50,000- 1 00,000-— ^  ^ — Over-100,000-— N  ^-Composite  Deily^ 


Revenue 

Expense 

Revenue 

Expense 

Revenue 

Expense 

24.64 

29.43 

23.62 

29.43 

24.12 

28.09 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

7.74 

7.43 

9.86 

10.03 

7.87 

9.34 

6.95 

7.65 

5.59 

7.36 

5.09 

6.85 

8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

9.94 

10.14 

6.56 

10.91 

8.58 

9.95 

1  1.63 

10.74 

6.44 

7.87 

8.40 

8.95 

2.71 

5.19 

.30 

1.83 

1.61 

3.01 

6.48 

5.88 

9.57 

7.17 

8.14 

6.02 

6.67 

7.19 

5.31 

5.88 

4.19 

5.66 

2.10 

6.04 

.19 

2.89 

1.51 

3.59 

1.31 

2.04 

.27 

.88 

.62 

2.09 

5.25 

4.61 

lO.1 1 

8.03 

7.33 

5.78 

4.45 

6.42 

3.73 

5.75 

4.87 

5.55 

—.12 

1.42 

.02 

.32 

.40 

1.48 

3.45 

3.37 

5.77 

4.58 

5.26 

3.59 

6.12 

7.83 

3.99 

5.24 

5.04 

6.28 

7.67 

5.81 

5.58 

5.35 

7.39 

6.36 

A  phofographer  is  only  an  artist  .  .  . 


To  capture  the  "human  situation"  ,  .  . 


The  Exciting  Talents 
Of  a  New  Generation 

By  Rick  Friedman 


This  story  concludes  the  current  series  on  some  of  the  young, 
imaginative  talent  working  on  newspaper  photo  staffs  today. 
At  some  future  date,  E&P  will  examine  the  work  of  other  such 
photographers. 

When  Warren  Uzzle,  a  20-year-old  photo^apher  with  the 
Raleigh  (N.  C.)  News  and  Observer  and  Raleigh  Times,  talks 
news  photography,  his  words  turn  on  the  words  “ability,  intelli¬ 
gence,  hardiness.” 

Warren  claims  that  to  be  a  photographer,  “a  man  must  be¬ 
lieve  in  himself,  his  ability,  his  intelligence  and  his  hardiness.” 
As  a  general  assignment  photographer,  Warren  practices  this 
creed  in  his  work. 

“On  assignments,  I  find  myself  looking  beyond  the  main  event," 
Warren  says,  “and  discovering  more  interesting  subject  matter 
other  than  the  main  event  per  se.  Many  instances,  I  will  self¬ 
assign  myself  to  certain  subjects.  Results  have  proved  gratifying.” 

Warren  began  taking  photographs  as  a  high  school  freshman, 
doing  short  four-picture  stories  on  children  involved  in  different 
and  unusual  situations.  While  still  a  senior  in  the  fall  of  1961, 
he  worked  weekends  as  a  photogrrapher  for  the  News  and  Ob¬ 
server.  Since  his  high  school  graduation  in  Jime,  1962,  Warren 
has  been  a  full-time  staffer. 

Warren  points  out  that  photographers  on  the  Raleigh  dailies 
do  not  specialize  in  any  one  particular  area  of  interest  but  are 
assigpaed  to  “any  and  everything  which  needs  covering.”  His 
own  assignments  have  ranged  from  shooting  officers  of  garden 
clubs  to  President  Johnson’s  Presidential  campaign  tour  of  the 
South.  He  has  photographed  dignitaries,  spectator  sports,  dog 
shows,  news  and  many  feature  stories. 

Warren,  who  is  currently  a  part-time  student  at  North  Caro¬ 
lina  State  University,  cites  four  people  who  have  influenced  his 
photojournalism  career. 

His  mother.  “She  taught  me  the  basics  of  photography.” 

Lawrence  Wofford,  chief  photographer  of  the  Raleigh  news¬ 
papers.  “He  disciplined  me  to  get  the  picture  without  fail.” 

Teresa,  his  wife  of  over  a  year.  “She  helped  me  in  the  criticism 
of  my  pictures.” 

His  brother,  Burk,  a  top  freelancing  news  photographer.  “Burk 
gave  me  an  aesthetic  eye  by  criticizing  my  pictures  early  in  my 
career.  It  was  a  severe  and  heartless  criticism  which  was  the 
best  thing  in  the  world  for  me.  I  could  either  quit  or  come  back 
stronger  than  ever.  I  didn’t  quit.” 
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THE  ARTIST. . . 

Wanen  Uzzle  says  “a  pho- 
togrrapher  is  also  an  artist  with 
only  the  tools  differing.”  Many 
of  his  own  photos  can  stand 
alone  as  art  and  one  relates 
to  them  as  to  a  painting  of 
some  North  Carolina  scene. 

“To  be  a  photographer,”  War¬ 
ren  goes  on,  “a  man  must  feel 
to  the  heart  the  same  feeling 
as  his  subject.  When  a  child 
cries,  the  photographer  should 
feel  this  child’s  sorrow  and  cap¬ 
ture  this  tear  in  a  photograph. 

“The  same  applies  to  exciting 
things  as  well  as  to  quiet  sub¬ 
jects.  An  artist  can  express  pas¬ 
sion  or  quietness  in  brush 
strokes  and  color  hues.  I  prefer 
to  show  the  feeling  of  the  sub¬ 
ject  and  at  the  same  time  ex¬ 
press  my  opinion  of  that  sub¬ 
ject.  I  prefer  a  feeling  picture. 

“It  may  be  coarse  or  flow¬ 
ing,  ugly  or  beautiful,  but  the 
photographer  determines  how 
and  what  way  it  should  be 
done.” 

Warren  Uzzle  is  a  master  at 
capturing  what  he  calls  “the 
human  situation.”  The  top  left- 
hand  picture  on  the  opposite 
page  was  a  routine  assignment 
to  photograph  some  Little 
Theatre  actors.  The  picture  un¬ 
der  it  was  one  Warren  took  on 
his  own  of  a  side  street  grocery. 
It  was  later  printed  in  the  News 
and  Observer. 

The  picture  top  right  on  the 
opposite  page  was  a  Grand¬ 
father  Mountain  Gospel  Sing 
which  attracts  many  mountain 
preachers.  Warren  went  into  the 
mountains  on  his  own  time  to 
photograph  the  sing  and  this 
picture  was  later  printed  in  the 
News  and  Obser\rer. 

The  picture,  below  right,  was 
another  one  Warren  did  on  his 
own  time.  The  New  York  City 
Ballet  was  in  Raleigh  for  three 
f  days  and  Warren  tried  for 
“something  different  than  the 
usual  jumping  ballet  picture.” 
It  was  used  in  the  News  and 
Observer. 

The  Klan  shot  was  made  on 
assignment.  The  Press  had  been 
invited  and  Warren  caught  a 
young  advocate  telling  why  he 
believed  in  KKK  doctrines. 

*  *  4c 

In  the  second  of  this  series 
on  March  20,  Tom  DeFeo’s 
photo  of  an  Amishman  was  in¬ 
advertently  distorted  by  some 
undetected  acid  on  the  engrav¬ 
ing  plate. 


/  prefer  fo  express  my  own  opinions  on  a  subjnet 


editor  8c  publisher  fsH-  April  10,  1965 


It  may  bn  coarse  or  flowing,  ugly  or  beautiful . . . 

15 


ESTY  STOW  ELL — as  seen  by  DAVID  OGILVY 


Since  Esty  Stowell  joined 
Ogilvy,  Benson  &  Mather  eight 
years  ago,  our  billings  have 
increased  500  percent.  He  has 
been  the  main  force  in  convert¬ 
ing  OBM  from  a  one-man  perish¬ 
able  into  a  stable  institution. 

One  afternoon  early  in  1956 
I  heard  that  he  had  resigrn^  as 
executive  vicepresident  of  Ben¬ 
ton  &  Bowles,  where  he  had 
presided  over  the  fantastic  rise 
of  Instant  Maxwell  House — and 
many  other  package  goods  prod¬ 
ucts. 

I  immediately  telephoned  and 
asked  him  to  see  me.  He  refused. 
He  was  uncertain  about  the 
future  course  of  his  life,  and 
wanted  to  stay  home  for  six 
months,  and  think  things  over. 

'Exactly  What  We  Needed’ 

Later  in  the  Fall  he  called  up 
and  said  he  would  like  to  see  me. 
By  that  time  I  had  checked  him 
out  from  hell  to  breakfast.  I 
knew  that  he  was  exactly  what 
Ogilvy,  Benson  &  Mather 
needed. 

Esty  was  one  of  the  best  mar¬ 
keting  men  in  the  United  States; 
I  w’as  only  a  copywriter.  Esty 
was  cautious  and  deliberate;  I 
was  impulsive,  and  quick  on  the 
trigger.  Esty  was  unflappable; 
I  was  easily  frightened.  Esty 
w'as  a  man  with  exorbitant 
standards  of  business  morality. 

His  background  was  impres¬ 
sive.  He  was  a  trustee  of  St. 
Paul’s  School.  He  had  had  a 
brilliant  academic  record  at 
Harvard.  He  was  a  Colonel  in 
the  Marine  reserve.  He  had  a 
splendid  family. 

So  we  dined  together,  at  the 
Knickerbocker  Club,  and  talked 
— with  great  candor. 

I  told  him  what  was  wrong 
with  our  agency,  and  invited  him 
to  put  it  right.  I  said  that  we 
w^ere  hot  in  the  creative  area, 
but  feeble,  if  not  dowmright 
lousy,  in  most  other  areas.  (At 
the  time  I  was  ashamed  of  our 
lousiness,  but  looking  back  I 
don’t  see  how  any  agency  with 
billings  of  only  $13  million  could 
be  top-notch  in  every  area.) 

I  had  found  out  that  he  was 
rather  shy,  and  hated  personal 
publicity.  I  warned  him  that  I 
was  a  glutton  for  publicity  and 
would  almost  certainly  continue 
to  hog  the  limelight. 

I  offered  Esty  carte  blanche 
to  do  whatever  he  thought  was 
required  to  put  things  right.  I 
would  continue  to  run  our  crea¬ 
tive  department,  and  he  would 
run  everything  else — the  account 


(For  five  years  Editor  *  Pub¬ 
lisher  has  been  trying  to  inter¬ 
view  Esty  Stowell,  president  of 
Ogilvy,  Benson  &  Mather.  But 
he  persistently  refuses  to  be 
interviewed.  Taking  advantage 
of  Mr.  StowelVs  absence  in 
London,  Editor  &  Publisher 
called  on  David  Ogilvy,  chair¬ 
man  of  the  board,  and  got  him 
to  talk  about  his  partner.) 


executives,  research,  media, 
broadcast,  administration,  and 
so  on. 

Esty  agreed  that  we  were 
good  campaign-builders.  He  said 
that  was  the  most  important 
asset  any  agency  could  have. 

^And  He  Said  ‘Yes* 

I  knew  that  some  very  big 
and  glamorous  agencies  were 
pursuing  him,  and  I  had  little 
hope  that  he  would  cast  his  lot 
with  such  a  minor  outfit  as  ours. 
But  I  was  wrong.  Three  days 
later  he  called  up  and  said  yes. 

That  was  a  great  day  for 
Ogilvy,  Benson  &  Mather — as  it 
turned  out.  E  sty’s  arrival  on 
the  scene  took  an  unbearable 
burden  olT  my  creaking 
shoulders.  Almost  immediately 
I  went  off  on  a  long  vacation — 
my  first  in  years — and  left  him 
in  complete  charge. 

And  my  young  partners  had 
voted  in  favor  of  getting  Esty 
to  join  us — a  remarkable  demon¬ 
stration  of  selfless  wisdom. 

Esty  went  to  work  to  rebuild 
the  agency.  He  installed  Stan 
Canter  as  research  director,  Sam 
Frey,  as  media  director,  Ev 
Meade  as  broadcast  director,  and 
Charlie  Young  as  personnel 
director.  All  professionals. 

He  set  about  recruiting  a 
cadre  of  trainees  from  Harvard 
and  the  other  business  schools. 
He  bought  in  some  formidable 
young  men  from  Procter  & 
Gamble  —  Bill  Phillips,  Bill 
Weed,  Bob  Savage,  and  others. 

Don’t  get  the  idea  that  Esty 
was  a  ruthless  new  broom, 
sweeping  clean.  Far  from  it — he 
is  lily-livered  about  firing 
people.  He  was  quick  to  recog- 
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nize  that  we  had  some  terrific 
young  men — notably  Shelby 
Page,  Jim  McCaffrey,  Jim 
Heekin,  and  Charlie  Fredericks. 
I  think  he  was  rather  surprised 
to  find  people  that  good  outside 
our  creative  department. 

A  Jazz  Pianieit 

At  first  the  troops  thought 
Esty  rather  aloof.  Then  came 
his  first  office  party.  They 
laughed  when  he  sat  down  at  the 
piano,  but  when  he  started  to 
play  .  .  .  Esty  is  a  jazz  pianist 
of  the  first  class. 

The  staff  soon  came  to  appre¬ 
ciate  the  fact  that  our  new  presi¬ 
dent  was  a  man  of  utter  integ¬ 
rity,  and  total  fairness.  He  is  as 
critical  as  I  am  of  shoddy  per¬ 
formance,  but  not  so  brutal 
about  showing  it.  Time  and 
time  again  he  has  shielded  our 
people  from  my  wrath,  and 
tempered  my  impatience. 

Then  Came  New  Clients 

Our  clients  began  to  see  that 
a  big  change  was  coming  over 
the  agency.  More  stable.  More 
businesslike.  Better  managed. 
So  they  gave  us  more  business. 

Then  came  new  clients — big 
corporations  which  would  never 
have  hired  the  kind  of  agency 
OBM  was  before  Stowell.  Not¬ 
ably  General  Foods  and  Shell. 

“It  was  Esty  who  set  up  our 
first  offices  outside  New  York — 
Chicago,  San  Francisco,  and 
Los  Angeles.  This  put  us  in  line 
for  the  kind  of  accounts  which 
need  regional  service. 

“I  will  tell  you  something 
about  Esty.  He  is  a  better  judge 
of  advertising  than  I  am.  I  am 


sure  he  could  be  a  fine  copy¬ 
writer,  but  he  is  tactful  eiiou^ 
not  to  prove  it.  He  doesn’t 
poach. 

The  man  is  as  conservative  as 
the  Rock  of  Gibraltar.  He  takes 
to  innovation  very,  very  slowly. 
But  once  he  has  been  persuaded, 
he  becomes  the  most  fervent 
evangelist  for  the  innovation. 
Like  fees — and  mergers  with 
foreign  agencies. 

He  has  one  besetting  sin.  He 
practically  never  takes  vaca¬ 
tions.  This  has  two  evil  results. 
First,  he  gets  tired.  Second,  it 
makes  me  feel  guilty,  because  I 
have  acquired  the  habit  of  taking 
long  vacations  at  frequent  inter¬ 
vals.  If  it  weren’t  for  E.sty  I 
couldn’t  indulge  this  life-saving 
habit. 

Yes,  Esty  is  conservative  and 
deliberate.  He  must  have  a  hell 
of  a  time  coping  with  a  partner 
who  is  the  exact  opposite  (my¬ 
self).  Every  ship  needs  a  keel, 
and  Esty  is  ours. 

.4  Good  Friend 

Out  of  school  we  have  become 
great  friends,  and  so  have  our 
wives.  We  all  go  on  hikes  to¬ 
gether,  in  the  glorious  country 
around  his  summer  home  on 
Storm  King  Mountain. 

He  looks  years  older  than  me, 
because  he  has  thin  white  hair. 
Actually  he  is  a  year  younger. 
People  think  I  wear  a  wig,  or 
dye  my  hair,  or  both.  But  this  is 
not  the  case. 

Esty  is  far  from  gregarious, 
and  is  apt  to  spend  evenings  and 
weekends  with  his  family.  But 
he  seems  to  have  a  tremendous 
number  of  friends  in  the  busi¬ 
ness  community.  I  think  he  is 
one  of  the  most  respected  men  in 
advertising. 

Want  3  More 

He  and  I  have  always  agreed 
on  the  goals  of  our  agency.  We 
want  it  to  grow,  but  we  don’t 
want  more  than  twenty-five 
clients.  Today  we  have  twenty- 
two,  so  there  is  room  for  only 
three  more. 

Who  will  they  be?  Big  ones. 

Esty  now  presides  over  a  staff 
of  700,  in  six  offices.  He  is  also 
one  of  the  four  directors  of 
Ogilvy  &  Mather,  our  new  inter¬ 
national  agency,  which  has  1200 
employees  outside  North  Amer¬ 
ica. 

When  he  gets  back  and  reads 
this  stuff  about  himself  in  Editor 
&  Publisher,  he  is  going  to  be 
furious.  Couldn’t  you  attribute 
it  to  some  other  source? 
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A  Plan  to  Reorganize 

By  Harold  Taxel 

advertising  Directt>r,  San  Antonio  Express  and  News 


A  f>'W  months  ago  a  very  good 
friend  of  mine  who  holds  an 
important  advertising  executive 
position  with  a  national  chain 
of  loan  companies  complained 
bitterly  about  his  treatment  by 
newspapers.  He  said  newspaper 
repre.«ontatives  call  on  him  in  his 
home  office  and,  try  as  they 
might,  cannot  give  him  a  clear 
picture  of  the  retail  flow  of  the 
cities,  the  retail  and  classifled 
rate  structures,  and  the  best 
way  to  use  newspapers.  When 
he  visits  newspapers,  he  is 
shunted  off  to  the  national  de¬ 
partments  who  give  him  the 
national  pitch  then  slough  him 
oif  quickly  to  retail  upon  learn¬ 
ing  that  he  is  interested  in  clas¬ 
sified  and  retail. 

He  complained  about  the  fi¬ 
nancial  rate  being  retail  in 
some  markets,  open  in  others,  in 
the  national  advertising  domain 
in  some,  retail  in  others.  To  com¬ 
plete  all  this  he  indicated  that 
the  fact  of  being  from  out  of 
the  city  seemed  to  weigh  more 
heavily  in  the  conversation  than 
the  fact  that  he  is  in  absolute 
control  of  all  advertising  place¬ 
ment.  Retail  in  particular,  he 
stated,  cannot  understand  that 
he  is  placing  the  advertising  and 
not  the  local  store  managers. 
His  dialogue  ended  with  the  sad 
commentary  that  it  is  so  difficult 
to  do  business  with  newspapers, 
it  is  just  not  worth  the  bother. 

These  arbitrary  classifications 
of  general,  or  retail,  or  classi¬ 
fied  is  of  our  making.  Imagine 
when  people  from  newspapers 
end  their  Procter  &  Gamble  pre¬ 
sentations  with  the  statement, 
“gentlemen,  get  into  news¬ 
papers,”  and  they  say,  “but  we 
are”,  we  say,  “no  you  are  not”, 
they,  “what  the  heck,  we  just 
had  40,000  lines  in  Houston 
alone.”  “But  it’s  not  general 
advertising,”  we  say — most  of 
it  is  through  co-op — and  what 
must  they  then  think?  Frankly, 
I  believe  P  &  G  people,  and 
many  others  must  think  news¬ 
paper  people  odd. 

We  are  fighting  the  war  of 
maintaining  classifications  but 
everyone  else  is  changing. 

Recently  at  the  Express/ 
News,  a  real  estate  developer  in¬ 
sisted,  and  I  mean  insisted  that 
the  classified  department  run 
two  and  a  half  pages  in  display 
and  not  classified.  Aside  from 
rate  complications,  which  the 
developer  did  not  understand, 
our  classified  department  really 
fought  him,  though  unsuccess¬ 
fully  because  they  worried  about 


losing  credit  for  the  linage  even 
though  they  would  have  credit 
for  the  revenue.  It  ended  up  with 
the  classified  people  putting  clas¬ 
sified  display  slugs  all  across  the 
top  and  bottom  of  the  ads  which 
ran  in  display. 

Wipe  Out  Jobs  and  Titles 

I  would  like  to  advance  a  pro¬ 
posal  for  the  reorganization  and 
reorientation  of  advertising  de¬ 
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partments.  This  proposal  is  not 
intended  as  the  solution  to  all 
our  problems ;  I  do  not  even  sug¬ 
gest  that  this  proposal  is  final, 
or  if  put  into  practice  must  take 
this  form  or  anything  like  it. 

Let  me  start  by  eliminating 
some  things.  We  wipe  out  the 
retail,  national,  and  classified 
departments  including  the  terms 
retail,  national,  and  classified. 
Next  we  wipe  out  the  jobs  of 
classified,  retail,  and  national 
directors  including  the  titles, 
and  last  but  not  least,  and  I  am 
about  to  eliminate  myself  as 
well,  wipe  out  the  advertising 
director. 

We  now  have  nothing  more 
than  a  conglomerate  of  people 
who  must  be  assigned  positions 
and  duties. 

We  introduce  the  title  of  Di¬ 
rector  of  Sales  who  has  the  re¬ 
sponsibility  of  running  the  new 
department  known  as  the  Sales 
Department.  For  your  informa¬ 
tion  a  number  of  newspapers 
have  gone  to  this  title  including 
the  Atlanta  papers. 

Take  the  three  men  who  hold 
the  positions  of  retail,  classified, 
and  national  managers  and  ap¬ 
point  them  to  the  position  of 
Sales  Managers. 

So  we  have  a  Director  of 
Sales  and  three  Sales  Managers. 

Duties  Assigned 

Now  assign  duties. 

For  convenience  we  start  with 
this  atypical  perfectly  round 
city  with  a  downtown  area.  This 
city  is  to  be  broken  up  to  estab¬ 
lish  three  major  sales  regions, 
each  one  coming  under  the  di¬ 
rect  responsibility  of  a  Sales 
Manager. 

The  amount  of  geography  in 
each  territory,  or  for  that  mat¬ 
ter,  the  number  of  basic  sales 
regions  required  is  defined  by 
the  city  itself,  and  the  amount  of 
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business  and  number  of  accounts 
in  each  area.  This  is  not  difficult 
to  determine  since  number  of 
calls,  and  the  amount  of  money 
coming  from  specific  geographi¬ 
cal  areas  can  be  plotted  on  a 
map.  Assume  that  for  our  city 
we  need  three  regions,  and  three 
sales  managers. 

Each  Sales  Manager  is  com¬ 
pletely  in  charge  of  all  business 
coming  out  of  his  geographical 
area.  Each  sales  manager  has  a 
region.  Each  is  responsible  for 
all  accounts  in  his  areas,  any- 
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one  at  all  interested  in  adver¬ 
tising,  in  the  newspaper. 

What  are  .some  immediate 
developments? 

Because  each  sales  manager  is 
working  with  a  much  smaller 
geographical  area,  he  is  able  to 
concentrate  more  effectively  on 
the  available  business  rather 
than  contending  with  the  entire 
city. 

The  sales  managers  are  no 
longer  covering  each  other’s 
physical  tracks.  We  now  have  a 
simple  structure  where  each 
man  can  focus  his  attention  into 
a  defined  and  confined  geo¬ 
graphical  area.  This  does  as¬ 
sume  that  each  sales  manager  is 
fully  competent  and  trained  to 
handle  accounts  that  might  need 
to  run  ads  in  classified,  or  as 
retail  display  or  as  general  dis¬ 
play.  He  must  know  it  all. 


In  the  Sales  Pool 


Assume  30  salesmen  are  in 
the  pool.  This  is  with  the  excep¬ 
tion  of  the  classified  phone  room 
which  continues  to  remain  an 
entity  unto  itself.  Assume  that 
it  works  out  that  each  sales 
manager  has  assigned  to  him  10 
salesmen. 

Each  sales  region  is  further 
broken  down,  assigning  each 
man  to  a  specific  territory.  Each 
sales  region  is  cut  up  into  10 
subunits  or  territories.  This  cre¬ 
ates  a  total  of  30  small  geogra¬ 
phical  sales  units. 

Each  man  is  now  covering  a 
geographical  area  much  smaller 
than  his  previous  assignment. 
He  will  have  the  same  number 
of  accounts,  but  in  a  geographi¬ 
cal  area  a  fraction  of  former 
size. 

The  saving  of  travel  time 
provides  greater  opportunity  to 
pay  more  attention  to  all  the 
accounts  assig^ned  plus  be  more 
effective  at  developing  new  busi¬ 


ness  because  of  the  very  prox¬ 
imity  of  active  and  potential  ac¬ 
counts  to  each  other.  The  sales 
manager  will  be  able  to  exercise 
a  more  effective  control  over  the 
salesmen. 

Handle  All  BuHineNH 

Each  man  will  cover  each  and 
every  type  of  business  within 
his  unit.  Any  one  territory  could 
easily  have  some  food  brokers, 
some  ladies-ready-to-wear 
stores,  some  new  and  used  car 
dealers,  accounts  for  the  Indus¬ 
trial  pages,  an  appliance  store, 
a  real  estate  firm,  an  employ¬ 
ment  agency,  and  so  on  down 
the  line. 

Each  man  will  have  to  be 
trained  to  be  able  to  sell  and 
service  each  account  properly. 
He  must  be  able  to  deal  with 
general  rates,  retail  rates,  and 
classified  rates  (assuming  as  is 
true  in  most  cases  that  they  are 
all  different). 

This  means  that  each  man 
must  be  better  trained,  be  of 
higher  caliber  and  probaJbly  be 
better  paid  than  the  average 
salesman  now  in  the  newspaper 
field. 

We  are  requiring  each  sales¬ 
man  to  use  more  of  his  mental 
faculties  than  we  are  now  de¬ 
manding.  And  we  have  repre¬ 
sentatives  who  are  selling  the 
total  product  rather  than  one 
third  or  less  of  the  total. 

We  now  have  30  men  trained 
in  all  phases  of  newspaper  work. 
This  facilitates  shifting  men  be¬ 
tween  territories  as  vacations 
come  along,  men  quit,  or  are 
fired.  In  short,  the  entire  organ¬ 
ization  develops  a  degree  of 
flexibility  lacking  under  present 
circumstances. 

Sales  Managers 

What  about  the  Sales  Man¬ 
agers? 

Each  sales  manager  must  be 
fully  trained  and  equipped  to 
supervise  any  type  of  account 
that  is  in  his  jurisdiction.  Each 
salesman  must  be  fully  trained 
and  equipped  to  handle  the  en¬ 
tire  newspaper.  The  sales  man¬ 
ager  is  functioning  in  a  broader 
executive  capacity,  while  the 
salesman  functions  in  a  broader 
sales  capacity. 

I  believe  these  demands  for 
greater  use  of  talent  makes  the 
work  much  more  interesting  and 
challenging. 

But  the  responsibilities  of  the 
sales  managers  do  not  end  here. 
They  have  another  area  of  work 
which  is  assuming  greater  im¬ 
portance  in  our  business  each 
(Continued  on  page  20) 
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-SPACE  BUYER 


One  of  a  Seriet* 


Finlay  Making  Up  Lists  F or  National  Airlines 


By  Philip  N.  Schuyler 

Buying  newspaper  space 
for  the  growing  account  of 
National  Airlines  is  Edward 
E.  Finlay,  28,  media  buyer 
for  Kenyon  &  Eckhardt,  New 
York.  He  works  in  the  media 
department  with  12  other 
buyers  under  Paul  Roth,  vice- 
president  and  media  director, 
and  Jack  Caplan,  associate 
media  director.  For  National, 
he  reports  to  William  Put¬ 
nam,  account  supervisor,  and 
A1  Gilmore,  account  execu¬ 
tive. 

On  April  19,  Mr.  Gilmore 
will  become  National’s  gen¬ 
eral  manager  of  advertising. 

Four  schedules  are  drawn 
up  each  year  for  National. 
Some  90  newspapers  are  be¬ 
ing  used  in  50  markets.  Most 
insertions  are  black  and 
white,  but  ROP  color  is  also 
used  in  special  situations. 


After  functioning  under 
the  marketing  grroup  system, 
with  groups  representing  me¬ 
dia,  market  and  research 
working  as  teams  for  clients, 
K&E  recently  reverted  to  the 
integrated  media  department. 
Buyers  do  not  specialize.  Mr. 
Finlay  buys  all  media.  He 
likes  it  better  that  way,  he 
said. 

National  formerly  was 


Ak 

Edward  E.  Finlay 

dominantly  a  newspaper  ac¬ 
count.  Then  came  the  New 
York  newspaper  strike  in 
1962-1963,  other  newspaper 
strikes,  and  strong  selling  by 
the  Television  Advertising 
Bureau,  and  today,  Mr.  Fin¬ 
lay  said,  tv  has  a  slight  edge 
over  newspapers.  Newspapers 
bought  range  in  circulation 
from  50,000  to  the  suburban 
and  city  editions  of  the  New 
York  News,  about  2,000,000. 

“National  through  studies 
has  determined  that  a  large 
percentage  of  its  passengers 
are  businessmen,”  Mr.  Fin¬ 
lay  said.  “Therefore,  in  ana¬ 
lyzing  daily  newspapers  to  go 
on  the  schedules  we  prepare 
we  seek  all  the  data  we  can 
get  on  male  readers  and  look 


for  income  figures  as  an  in¬ 
dicator.  We  also  check  on  the 
categories  of  advertising  lin¬ 
age. 

“When  we  place  advertis¬ 
ing  in  daily  newspapers,  we 
specify  that  we  like  to  be  on 
pages  read  by  men.  We  do 
not  want  to  be  next  to  food 
advertising,  believing  that 
this  type  of  copy  attracts 
mainly  women  readers.  We 
ask  not  to  be  placed  also  next 
to  obituaries  or  on  the  same 
pages  reporting  airplane 
crashes.” 

Specifications  Ignored 

Mr.  Finlay  said  he  sees 
checking  copies  of  newspa¬ 
pers  used.  Brought  to  his  at¬ 
tention  most  frequently  are 
those  which  disregard  the 
specifications.  He  said  if  a 
newspaper  continues  to  dis¬ 
regard  requests  it  is  dropped 
from  the  list  and  another 
medium  added  to  cover  its 
market. 

Mr.  Finlay  gets  his  infor¬ 
mation  on  newspapers  from 
special  representatives  and 
from  advertising  directors 
and  managers  of  the  news¬ 
papers  themselves.  He  has  an 
“open  door”  policy,  but  pre¬ 
fers  salesmen  who  have  some¬ 
thing  definite  to  tell  him, 
rather  than  those  making 
courtesy  calls,  he  said. 

K&E  has  frequent  training 


sessions.  Also  information  on 
newspapers  is  circulated  to 
media  buyers.  Mr.  Finlay  b.as 
attended  group  presentatio'is, 
including  the  recent  advertis¬ 
ing  retention  presentation  of 
This  Week  and  Parade,  the 
Sunday  supplements,  and 
“Opportunities  for  Expo¬ 
sure,”  offered  by  the  Bureau 
of  Advertising,  ANPA. 

Isl  Year  with  K&E 

Mr.  Finlay  has  been  a  year 
with  K&E.  He  got  into  the 
media  end  of  advertising  by 
answering  an  ad  in  the  New 
York  Times  placed  by  Nor¬ 
man,  Craig  &  Kummel  in 
1962.  He  spent  two  years  in 
the  media  department  of  that 
agency. 

Mr.  Finlay’s  father  is  an 
executive  with  the  First  Na¬ 
tional  City  Bank  in  Paris. 
Ed  had  some  schooling  in 
France,  but  prepared  for 
Notre  Dame  at  Cranwell 
Prep,  in  Lenox,  Mass.  At 
Notre  Dame  from  1955  to 
1959  he  was  in  the  ROTC, 
and  after  he  was  graduated 
he  went  into  the  Marine 
Corps  as  a  2nd  Lieutenant. 
He  was  mustered  out  to  Paris 
a  1st  Lieutenant  in  1962,  and 
tried  unsuccessfully  to  get 
into  advertising  there  before 
returning  to  New  York  and 
the  job  at  NC&K. 


Daily’s  Audience  Data  May  Obtain  Some  New  Linage 


New  ammunition  that  will 
help  sell  both  local  and  national 
advertising  was  uncovered  by 
the  study  of  audience  character¬ 
istics  in  the  Bangor  (Me.)  Daily 
News'  market,  Kenneth  Mac- 
Mannis,  advertising  director,  re¬ 
ported  this  week. 

Mr.  MacMannis,  who  was 
visiting  the  office  of  Johnson, 
Kent,  Gavin  &  Binding,  news¬ 
paper  representatives,  said  he 
had  made  a  call  on  a  trans¬ 
portation  company  in  New  York, 
whose  business  he  is  not  now 
getting,  and  found  interested  re¬ 
ception  for  some  of  the  statis¬ 
tics  he  was  able  to  give  the  ad¬ 
vertising  manager. 

“I  was  able  to  tell  him  that 
38,655  or  55.6%  of  our  76,220 
ABC  circulation  had  incomes  of 
$5,000  or  more  a  year,”  Mr. 
MacMannis  said.  “Then  21.9% 
of  the  family  heads  are  profes¬ 
sional  men,  technicians,  manag¬ 
ers  and  proprietors,  the  type 
most  likely  to  travel  the  line 


upon  whom  I  was  calling.  Only 
2.8%  are  unemployed.” 

Mr.  MacMannis  cited  the  fol¬ 
lowing  as  some  of  the  data  he 
planned  to  use:  72%  of  the 
housewives  reading  the  paper 
are  under  55  years  of  age;  52% 
are  under  45;  56%  of  the  men 
are  over  21. 

Also,  there  are  31,523  babies 
under  six  years  of  age;  76,257 
children  of  school  age;  and  72,- 
176  males  over  21  in  Daily  News 
households. 

Datacom  Systems,  New  York, 
set  up,  supervised,  and  processed 
the  standard  audience  study,  fol¬ 
lowing  the  procedures  developed 
by  the  research  committee  of  the 
American  Association  of  News¬ 
paper  Representatives.  The  tele¬ 
phone  survey  of  1,000  homes 
was  made  by  32  women,  most  of 
them  school  teachers,  but  in¬ 
cluding  some  rural  telephone 
operators.  , 

Mr.  MacMannis  said  national 
advertising  last  year  ran  about 


r  Terre  Haute  Shutdown 

Linage  Curtails  Store  Sales 

1,261,000  lines  in  the  Daily  Merchants  in  Terre  Haute, 
News,  and  that  linage  in  Febru-  Indiana,  where  the  Star  and 
ary  was  8%  ahead  of  linage  in  Tribune  has  been  shut  down  by 
the  same  month  in  1964.  a  strike  since  last  Oct.  22,  have 

•  learned  that  end-of-month  and 

„  1  clearance  sales  are  impractical 

Research  Manager  the  higher  costs  of  sub- 

Jay  LaMond  has  been  ap-  stitute  media, 
pointed  research  manager  of  the  According  to  W omen’s  W ear 
Detroit  News,  it  is  announced  Daily,  the  retailers  report  radio, 
by  Robert  E.  Reese,  director  of  tv  and  mail  circulars,  “reason- 
promotion  and  research  of  the  ably  productive”  but  are  not 
newspaper.  Mr.  LaMond  moved  “clicking  in  the  outlying  areas” 
to  the  News  from  Montgomery  beyond  20  to  25  miles. 

Ward  and  Company,  where  he  “Radio  and  tv  are  being  uti- 
was  media  research  supervisor,  lized  to  the  fullest  extent  —  so 
Previously,  he  was  associated  much  so  that  merchants  must 
with  Chrysler  Corporation.  fight  to  obtain  spots  on  the  out- 

•  lying  smaller  town  stations,”  the 

Mnnov  Fairchild  paper  reports.  Each 

^  V  week  70,000  shopper  guides  flood 

In  1964,  the  Advertising  the  post  office  mail.  Some  of  the 
Checking  Bureau  audited  pay-  merchants  feel  that  a  goodly 
ments  to  retailers,  totalling  portion  of  these  circulars  are 
more  than  $100  million  for  co-op  not  read,  although  the  paper 
advertising,  Edward  C.  Crim-  says  the  C  h  r  i  st  m  a  s  selling 
mins,  director  of  planning  and  period  was  not  hurt  by  the 
sales,  reported.  strike. 
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^  prin^fic'ld  is  tlic  natural  trailing  center  tor 
approximately  123.000  families  in  this  11- 
county  market  area.  Considered  as  a  unit,  these 
1 1  counties  rate  as  Illinois’  second  market,  be¬ 
hind  only  Chicago,  in  population  and  total 
retail  sales. 


^  1  otal  sales  in  the  Springfield  market  reached 
S47.i,044,275  during  the  first  three  quarters  of 
1964 — a  5.6^r  increase  over  a  similar  period 
the  previous  year.J 


^  |iringlield,  the  capital  of  Illinois,  is  a  sizable 
market  liKated  in  almost  the  geographic  center 
of  the  state,  and  is  the  major  trading  center  for 
an  1 1 -county  area.*  The  area’s  principal  indus¬ 
tries  include  tractors,  electric  meters,  radio  parts, 
flour,  cereal  products,  road  and  heavy  machinery, 
garage  equipment,  auto  testing  devices,  farm 
implements,  power  plant  boiler  installations, 
railroad  shops  and  soylK’an  milling. 


Sltimiis .^oumil  ••• 


M  Coa9ms  Gets  Joimw)i>  Voting  Rtglits  M 


historic  newspapers,  the  Illinois  State 
Journal  and  Illinois  State  Register,  provide 
strong  coverage  of  the  market:  lOOCo  in  Sanga¬ 
mon  County  (Springfield)  and  fiOCc  in  the 
entire  trading  area. 
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*Sanfiamon,  Ca$$,  Chriitian,  Greene,  Logan,  Sfacouftin,  Menard,  Montgomerv,  Morgan,  Schuyler  and  Scott  Countiet, 


tCoptey  Seutpapers  Ecortomic  Retearch  Department, 
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‘The  Ring  of  Truth' 
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15  Hometown  Daily  Newspapers  covering  Springfield.  Illinois  -  Northern  Illinois  -  San  Diego.  California  -  and  Greater  Los  Angeles.  Served  by  the  Copley  News 
Service  with  a  Washington  Bureau  and  bureaus  in  other  ma|or  centers  of  the  world.  REPRESENTED  NATIONALLY  BY  NELSON  ROBERTS  &  ASSOCIATES.  INC 


Taxel  Plan 

(Contimied  from  puj/e  17) 

day:  The  contacts  outside  of  the 
city  itself. 

Two  Different  Pliiii> 

The  next  dimension  is  ana¬ 
logous  to  the  former  national 
department  except  within  a  dif¬ 
ferent  context.  I  am  going  to 
present  two  different  schemes. 
Frankly,  1  cannot  decide  which 
one  has  the  greater  advantage. 

Number  one:  Each  sales  man 
ager  will  be  re.sponsible  for  a 
different  series  of  classifica¬ 
tions  requiring  contact  and 
work  with  advertisers  or  repre¬ 
sentatives  outside  the  city.  For 
example,  one  would  have  the 
automotive  classification,  an¬ 
other  liquor,  and  another  food. 
The  national  retail  organiza¬ 
tions  would  be  assigned  such  as 
Edison  Bros.,  Firestone,  Sears, 
Montgomery  Ward,  Penney’s, 
and  so  on  down  the  line. 

Each  sales  manager  would 
then  function  in  much  the  same 
way  as  the  present  national 
men,  work  in  classifications,  but 
only  as  this  applies  to  accounts 
outside  the  city. 

Obviously  this  includes  work¬ 
ing  closely  with  the  national 
representative. 

Each  sales  manager  must 
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keep  the  other  two  sales  man¬ 
agers  abreast  of  developments 
in  the  classifications. 

The  number  2  method  is  to 
divide  the  United  States  into 
three  (3)  equal  segments,  each 
handling  a  different  zone.  Zone 
1  could  be  New  York,  Philadel¬ 
phia  area.  Zone  2  the  Midwest 
and  far  West,  and  Zone  3  w;ould 
he  Atlanta,  Kansas  City,  St. 
Louis  and  South. 

Each  sales  manager  would  be 
responsible  for  all  business  and 
contacts  in  his  zone.  The  United 
States  in  effect  would  be  divided 
in  much  the  same  manner  as  the 
city  itself. 

The  “rep”  in  Zone  1  would 
contact  one  man  only  and  so 
forth  down  the  line. 

Inter  department  communi¬ 
cation  would  have  to  be  con¬ 
stant,  as  in  the  first  plan.  One 
disadvantage  is  the  failure  to 
have  one  sales  manager  with 
complete  authority  on  each  clas¬ 
sification. 

Advantages 

But  which  ever  system  is 
used,  a  system  of  making  sales 
managers  responsible  for  con¬ 
tacts  outside  the  city  will  do  the 
following: 

1)  A  more  mature  and 
authoritative  individual  will  be 
representing  the  newspaper, 
and  this  is  not  intended  as  a 
slight  or  criticism  of  men  now 
traveling  for  newspapers.  The 
sales  manager  simply  has  more 
information  about  his  market, 
has  a  more  thorough  under¬ 
standing  of  the  developments  in 
his  market,  and  can  offer  more 
concrete  help  to  an  advertiser. 

2)  The  sales  manager  can  ef¬ 
fectively  and  intelligently  make 
greater  demands  upon  the  rep¬ 
resentative,  w’hile  at  the  same 
time,  minimizing  some  of  the 
Mickey  Mouse  expectations  and 
impositions  which  waste  every¬ 
one’s  time  and  money. 

3)  The  status  of  the  office  will 
help  in  contacts  with  adver¬ 
tising  directors,  sales  managers, 
media  supervisors,  and  the  like. 


A  PAPER  DOESN'T  HAVE  TO 
BE  BIG  TO  BE  GREAT  .  .  . 

>pic  and  span  hospitals  and  pay  out  a  year’s  income,  or  would  they  take 
a  swig  of  Virginia  snake  root  and  start  sweating  like  a  horse.  But  they 
wouldn't,  because  their  mother  didn’t  tell  them  about  Virginia  snake 
root.  And  what  would  they  do  if  they  got  bit  by  a  rattler  or  a  copperhead? 
Would  they  suck  the  poison  out  and  go  about  their  business  of  making 
fun  of  people  who  live  in  the  hills,  or  would  they  pay  some  doctor  three 
or  maybe  five  dollars  to  treat  them.  But  then  Comstock  feels  the  West 
Virginia  Medical  Association  is  every  lick  as  bad.  He  says  they  would 
tell  you  not  to  fill  the  wound  with  gun-powder  and  strike  a  match.  Jim 
Comstock  would  like  to  tell  other  editors,  and  especially  medical  writers, 
about  his  old  grandmother,  “She  was  the  curingest  woman  1  ever  knew. 
Her  house  always  smelled  like  a  hay  mow  what  with  all  the  herbs  hanging 
from  the  rafters.  She  had  bottle  after  botUe  of  black  cat  blood,  black 
chicken  blood  and  poke  berry  juice,  and  whenever  there  was  a  house  call 
to  make,  she  loaded  her  saddlebags  and  jumped  astraddle  of  a  horse  that 
she  had  and  called  Rosanante  and  galloped  off  on  her  mission  of  mercy. 
Baby  have  the  thresh?  'Then  tbere’d  be  liberal  helpings  of  black  chicken 
blood.  Ob,  the  croup,  is  it?  Rub  it  with  the  juice  of  five  roasted  onions. 
Worms?  Nothing’s  b^ter  than  salt  water.  Or  perhaps  it  might  be  burns 
from  a  hot  tub  of  lard  or  apple  butter?  She  had  the  cure?  Trust  my 
grandmother.  Put  on  a  poultice  of  yellow  com  meal,  scraped  cellar 
potatoes,  roasted  turnips  and  slipperv  elm  slivers.  She  stopped  minor 

. . .  WEST  VIRGINIA  HILLYRILLY,  Richwood,  W.  Va, 

(  A  dvertisement ) 


It  is  a  truism  that  men  com¬ 
municate  more  freely  between 
men  of  the  same  status  level, 
experiencing  similar  problems. 

4)  The  sales  manager’s  more 
intimate  knowledge  of  news¬ 
paper  policies,  of  what  a  news¬ 
paper  will  or  will  not,  or  can  or 
cannot  do,  enables  him  to  make 
decisions  on  the  spot.  It  is  a 
great  advantage  in  a  sales  pitch 
to  be  able  to  commit  the  news¬ 
paper  to  a  position  agreement, 
color  availability,  a  contract 
agreement,  or  any  of  the  other 
myriad  of  things  that  are  asked 
as  a  sale  opportunity  develops. 

5)  The  effectiveness  of  com¬ 
munication  within  the  news¬ 
paper  will  improve  enormously 
since  this  is  not  communication 
between  separate  and  unidenti¬ 
cal  departments  but  rather  sales 
managers  all  of  whom  have  the 
exact  same  breadth  and  depth 
of  responsibilities  in  the  same 
areas  of  work. 

Better  for  Management 

Now  take  a  step  back  and 
look  at  this  from  the  point  of 
view  of  both  the  Director  of 
Sales,  and  further  up  the  line, 
to  the  Publisher.  What  benefits 
occur  to  the  management  of  the 
newspaper? 

1)  From  the  point  of  view  of 
the  Publisher,  when  the  occasion 
arises  to  refill  the  Director  of 
Sales  position,  he  has  three  men 
to  pick  from  rather  than  being 
limited  to  the  one  or  two  as  is 
now  the  case. 

2)  From  the  point  of  view  of 
the  Director  of  Sales,  the  inter¬ 
changeability  of  the  men  re¬ 
lieves  pressure  during  illness, 
vacation,  traveling,  and  the  like. 

3)  There  are  many  more 
salesmen  to  select  from  for  pro¬ 
motion  to  sales  managers,  or 
assistant  sales  manager,  or  sales 
development  personnel,  or  what¬ 
ever. 

4)  The  Sales  Director  can 
check  the  effectiveness  of  super¬ 
vision  much  more  quickly  and 
efficiently  due  to  the  concentra¬ 
tion  of  the  regrions  and  the  com¬ 
parability  of  the  three  regions. 

5)  Sales  and  incentive  pro¬ 
grams  will  go  into  effect 
throughout  the  entire  organiza¬ 
tion,  and  not  a  portion. 

6)  Job  standards  for  all  levels 
will  be  uniform,  simplifying 
personnel  selection  and  advance¬ 
ment. 

7)  Sales  training  will  be  uni¬ 
form  throughout  the  organiza¬ 
tion. 

8)  The  natural  competitive¬ 
ness  that  will  develop  between 
sales  managers  and  sales 
regions  on  the  same  grounds 
will  create  healthier,  more 
vigorous,  more  inventive  atti¬ 
tudes. 

9)  The  organization  is  much 
more  streamlined,  capable  of 


moving  a  lot  more  flexibly  with 
better  trained  personnel  la  any 
given  situation. 

10)  And  without  imi.lying 
criticism,  I  believe  that  ;'s  we 
demand  more  competent  .^ales 
work  of  ourselves,  we  Will  in 
turn  be  requiring  that  oui  rep¬ 
resentative  do  likewise. 

11)  And  finally  there  is  no 
question  but  that  we  all  would 
sell  the  total  newspaper. 

• 

Test  Market  Change^ 
Stress  Metro  Areas 

Test  marketers,  according  to 
a  booklet  just  published  by  .Au¬ 
dits  &  Surveys  Inc.,  are  tending 
to  use  larger  markets  and  are 
no  longer  .seeking  the  typical 
market. 

“Companies  that  used  to  think 
of  a  test'  market  as  a  central 
city  and  measure  the  results 
in  the  central  city  are  now  defin¬ 
ing  a  test  market  as  the  stand¬ 
ard  metropolitan  area,”  the  re¬ 
port  said. 

Those  previously  using  metro¬ 
politan  areas  are  now  using  tele¬ 
vision,  radio,  or  newspaper  area 
definitions  for  their  test  mar¬ 
kets,  while  other  companies  are 
using  whole  sales  territories  for 
test  marketing  instead  of 
smaller  areas,  the  report  said. 

Another  significant  change 
noted  in  test  marketing  is  the 
increased  attention  given  to 
newspaper  schedules  that  reflect 
the  national  plan,  and  the  use 
of  regional  magazines  instead 
of  Sunday  newspaper  supple¬ 
ments,  which  previously  were 
used  to  simulate  national  maga¬ 
zines. 

“Current  Trends  Toward 
More  Realistic  Test  Marketing?” 
is  available  without  cost  from 
Audits  &  Surveys,  1  Park  Ave., 
New  York,  N.  Y.  10016. 

• 

Book  Lists  Ad  Rates 
Of  All  U.S.  Dailies 

A  book  showing  local  display 
advertising  rates  in  all  U.S. 
daily  newspapers,  based  on  1964 
data,  has  been  compiled  by  Joe 
T.  Lovett,  one-time  Kentucky 
newspaper  publisher  and  for¬ 
mer  national  retail  trade  asso¬ 
ciation  executive  here. 

The  book  lists  milline  rates 
based  on  retail  trade  zone  circu¬ 
lation  only,  with  the  percentage 
of  the  newspaper’s  coverage  of 
that  area;  the  same  informa¬ 
tion  for  city  zone  only  circula¬ 
tion  of  each  paper;  and  milline 
rates  for  ROP  color  advertising. 

Entitled  “The  Relative  Costs 
of  Local  Display  Advertising  in 
the  Daily  Newspapers  of  the 
United  States,”  the  book  is  pub¬ 
lished  by  Retail  Ad  Costs  Re¬ 
search  Inc.,  Suite  702,  1411  K 
St.,  N.  W.,  Washington,  D.C. 
20005.  It  is  priced  at  $20  a  copy. 
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Many  tranquilizers  are  available,  but  only  one  is  named 

“Miltownf 

(and  it’s  spelled  with  a  cap  “M”  and  one 


We’d  like  to  point  out  that  “Miltown”  is 
the  registered  trademark  of  Carter  Prod¬ 
ucts,  Inc.,  and  that  it  is  properly  used  only 
to  identify  the  original  meprobamate,  dis¬ 
covered  and  introduced  by  our  Wallace 
Laboratories  division. 

One  favor.  In  referring  to  “Miltown,” 
won’t  you  please  print  it  as  we  have,  in 


quotation  marks  and  with  a  capital  “M”? 
Or,  if  the  style  of  your  paper  favors  it,  use 
all  caps  and  omit  the  quotes.  .\lso,  since  a 
trademark  must  always  be  used  in  associ¬ 
ation  with  its  generic  expression,  “Mil- 
town”  should  always  be  followed  by  the 
word  tranquilizer  or  meprobamate.  We 
want  to  protect  our  trademark,  and  we’ll 
be  most  grateful  for  your  cooperation. 


“Miltownr 

IHE  ORIGINAL  MEPROBAMATE 

2-methyl-2-x\-l)ropyl-l  ,3-propanediol 
dicarbamale  —  U.S.  Patent  2,724,720 


DISCOVERED  AND  IN  PRODUCED  BY  WALL.\CE  LABOR.VI  ORIES/Cranfejiry^.V./. 

(,[  Carter  Products,  Inc.  «.7,m 


WIDE  COLUMN,  SLNGLE  RATE 


Louisville  6-CoL  Page  Cuts  Advertising  Cost 


The  Louisville  (Ky.)  Courier- 
Journal,  and  LoiiisviUe  Times 
will  change  to  a  6-column  page 
format  and  offer  all  advertisers 
the  same  rate  starting  August 
1,  Lisle  Baker,  general  manager, 
announced  this  week. 

The  column  width  planned  by 
the  Louisville  papers  will  be 
14.9  picas  or  2  7/16  inches,  as 
compared  to  the  11  pica  width 
use<l  by  most  eight-column 
newspapers. 

On  Jan.  27  the  Courier-Jour¬ 
nal  published  an  experimental 
issue  in  the  6-column  format. 
Public  response  from  readers, 
advertisers,  agencies  and  other 
newspapers  was  said  to  be  so 
favorable  the  management  de¬ 
cided  to  make  the  change  per¬ 
manent. 

Mr.  Baker  said  the  wide  col¬ 
umn  makes  reading  comprehen¬ 
sion  faster;  requires  fewer  hy- 
henated  words;  reduces  eye 
strain;  and  allows  for  more  de¬ 
scriptive  headlines  and  better 
use  of  photos. 

From  an  advertising  stand¬ 
point,  it  means  greater  reader- 
ship  of  editorial  matter  and 
therefore  greater  opportunity 


PARK  ^ 
ROW 
NEWS 
SERVICE 


news  features 
with  your 
LOCAL  angle^ 


for  reader  exposure  for  ads,  he 
said. 

From  an  advertising  space 
cost  standpoint,  Mr.  Baker  said, 
the  rates  have  not  been  in¬ 
creased  to  provide  for  this  for¬ 
mat,  but  instead,  there  has  been 
a  re-statement  of  the  agate  line 
rate  to  compensate  for  the  33 
1/3%  greater  column  width. 

For  example,  in  the  old  for¬ 
mat  there  were  2400  agate  lines, 
whereas  the  new  one  will  have 
only  1800  agate  lines.  While 
both  pages  have  the  same  area, 
the  old  2400  line  page  at  the 
open  rate  of  $1  per  line  cost 
$2400  whereas  the  new  1800 
line  page  at  $1  cost  $1800,  or 
$600  less.  Savings  will  be  earned 
proportionately  in  space  down 
to  3-columns. 

Ads  designed  for  the  conven¬ 
tional  8  or  4  column  width  re¬ 
quire  no  change  since  they  will 
fit  in  the  new'  6  column  and  3 
column  formats.  Ads  designed 
for  the  conventional  1,  2,  3,  5, 
6,  or  7  column  width  will  float, 
or  can  be  re-sized  to  fit.  In  any 
case,  with  the  6-column  format, 
all  advertisers  who  place  con¬ 
ventional  11  pica  width  ads  — 
except  3,  2  and  1  column  sizes 
—  will  pay  25%  less  under  the 
open  rates  and  ail  11-pica  width 
ads  except  4  and  8  column  re¬ 
ceive  additional  space  bonus  in 
added  width  when  floated. 

L’^nder  the  new  “equal  rate 
plan,”  advertisers  are  being 
given  a  choice  of  non-commis- 
sionable  or  commissionable  rates 
to  fit  either  the  agency  fee  or 
commission  compensation  sys¬ 
tems. 

Commissionable  rates  are  the 
same  as  the  non-commissionable 
rates  except  that  they  are  in¬ 
creased  to  provide  for  15% 
agency  commission.  A  2%  cash 
discount  is  allowed  for  pay¬ 
ment  by  the  15th  of  the  month 


Written  with  oharaoter  . . . 
oompetenoe  . . .  color. 
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in  lieu  of  the  allowances  for 
signing  and  adhering  to  copy 
standards  agreement,  proof 
service  and  full  page  unit  credit 
worth  $24  which  the  non-com¬ 
missionable  advertiser  receives. 

On  either  commissionable  or 
non-commissionable  rates,  ad¬ 
vertisers  or  agencies  will  be 
billed  at  the  non-contract  open 
rate  until  they  either  issue  or 
sign  a  contract,  indicating  an 
annual  expenditure  bracket  or 
the  desired  bracket  on  the  52- 
consecutive  weekly  insertion 
contract. 


Since  all  of  the  new  con  ract 
space  rates  are  lower  thai;  the 
existing  C-I-D  or  bulk  discount¬ 
ed  space  rates,  all  C-I-D  con¬ 
tracts  will  be  automatically  can¬ 
celled  on  July  31  without  penal¬ 
ty  to  the  advertiser. 

Prior  to  adopting  the  equal 
rate  plan  the  combination  rate 
had  a  21c  per  line  differfmtial 
between  local  and  national  open 
rates  (excluding  agency  com¬ 
mission). 

Classified  advertising  format 
will  continue  under  the  9  col¬ 
umn,  9% -pica  width. 


HOUSTON — The  Texas  Daily  Newspaper  Association  cited  the 
Houston  Chronicle  and  Gulfgate  Shopping  City  for  producing  one 
of  the  "outstanding  full  color  ads  during  the  year."  Full  color  reproduc¬ 
tion  of  winning  pictures  in  Gulfgate's  "Mother's  Day  Art  Contest  for 
Children"  were  featured  in  the  full  page  ad  in  the  Chronicle.  J.  A. 
Johnston,  center,  Chronicle  retail  advertising  manager,  makes  the 
presentation  to  Marvin  B.  Kaplan,  left,  Gulfgate's  advertising  director, 
and  Benjamin  S.  Paley,  chairman  of  the  Gulfgate  Board  of  Trade. 


Flatbed  to  Tubular,  William  C.  Tucker,  editor  and 

TVT  J-  I  •  .1  A  1  publisher,  said  the  change-over 

New  Color  m  tbe  Ads  from  flatbed  to  tubular  was 

Warrensburg,  Mo.  made  without  adding  any  per- 
The  Daily  Star-Journal  has  sonnel.  “Inland  in  a  short  time 
purchased  and  completed  instal-  trained  our  people;  they  had  no 
lation  of  a  16-page  Duplex  tubu-  difficulty  whatsoever  in  learning 
lar  press  as  part  of  a  general  stereotyping  and  the  complete 
expansion  program  during  its  operation  of  the  press,”  Mr. 
100th  year  in  business.  The  Tucker  said, 
newspaper  moved  into  a  new  The  Duplex  will  print  the 
building  after  50  years  in  an-  Daily  Star-Journal,  the  Johnson 
other  Warrensburg  location.  County  Star-Journal  and  the 
The  press  was  purchased  from  OttervUle  News. 
the  Inland  Newspaper  Machin-  • 

ery  Corporation  in  Kansas  City,  PR 

It  replaces  a  Goss  Comet  flatbed  Uienislrand  FK 
that  had  been  in  use  for  50  Lawrence  R.  Wilson  has  been 
years.  promoted  to  the  position  of  raan- 

The  new  press  has  cut  the  ager,  product  information  and 
time  down  on  Wednesdays,  gro-  photogrraphic  services  for  Chem- 
cery  ad  day,  from  eight  hours  strand  Company,  Division  of 
with  the  previous  flatbed  press  Monsanto  Company.  He  joined 
to  less  than  a  half  hour  for  the  Chemstrand  in  May,  1963,  from 
newspapers’  22,000  readers.  Women's  Wear  Daily.  Earlier, 
The  first  color  ad  is  scheduled  he  was  a  reporter  on  the  Athens 
for  next  week.  (Ohio)  Messenger. 
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A.  special  report 

from  Bradford  Smith,  Jr., 

(’resident,  Insurance  Company  of  North  America 


How  an  unusual  group 
of  men  are  adding 
a  new  dimension 
to  business  enterprise 


We’ve  noticed  a  rare  phenomenon 
in  the  United  States  during  the  past 
year.  Our  children-so  often  criti¬ 
cized  by  adults-are  teaching  us  a 
lesson  in  civilized  behavior. 

They’re  asking  probing  questions. 
About  American  life.  About  worth¬ 
-while  personal  goals.  About  the  busi¬ 
ness  community  and  its  role.  They 
are  searching  for  an  opportunity  to 
do  something  constructive ...  to  give 
their  careers  a  meaningful  role  in  a 
complex  and  confusing  world. 

The  remarkable  success  of  the 
Peace  Corps  is  a  living  monument  to 
the  sensible  idealism  of  today’s 
youth.  It  teaches  a  profound  lesson 
in  human  relationships. 


Young  people,  in  particular,  may 
be  interested  in  a  program  of  friend¬ 
ship  here  at  Insurance  Company  of 
North  America. 

Starting  April  1-as  the  re¬ 
sult  of  a  special  program 


worked  out  with  our  20,000  indepen¬ 
dent  agents  and  brokers,  from  south¬ 
ern  California  to  northern  Canada-a 
CARE  package  is  being  shipped  out 
to  Europe,  South  America,  Africa  or 
Asia  for  every  INA  “package"  policy 
sold  in  the  United  States  and  Canada. 
Courtesy  of  the  independent  busi¬ 
nessman  who  sold  the  package. 

His  profit?  The  satisfying  re¬ 
alization  that  another  hu- 


man  being  will  have  a  dream  fulfilled. 


INSURANCE  COMPANY  OF  NORTH  AMERICA 

World  Headquarters:  Philadelphia 


That  undernourished  children  in  a 
remote  Colombian  village,  for  ex¬ 
ample,  will  soon  receive  1296  glasses 
of  milk  because  of  his  interest. 

Our  Friendship  Program  will 
continue  through  June. 

It  is  an  unusual— and  inspir¬ 
ing-example,  we  think,  of 


the  expanding  horizons  of  this  un¬ 
usual  group  of  men.  We  are  proud 
to  join  with  them  in  this  unique 
People-to-People  Program. 


BRADFORD  SMITH,  JR. 


When  minutes 


NEWSPAPERS  NEED 


These  newspapers 

have  turned  to  UPI  Unistox 
to  save  up  to  23  minutes 

at  lockup  time: 


BALTIMORE  NEWS  AMERICAN 


BOSTON  HERALD-TRAVELER 


HOUSTON  CHRONICLE 


MEMPHIS  COMMERCIAL  APPEAL  &  PRESS-SCIMITAR 


WEST  PALM  BEACH  POST  &  WEST  PALM  BEACH  TIMES 


are  dollars... 


TYPE...NOTTAPE. 


The  only  things  to  consider  in  purchase  of  a  stock  transmission  system  are 
accuracy,  speed,  and  ease  of  handling.  That’s  all. 

ACCURACY:  UPI’s  computerized  input  produces  the  most  accurate  list 

available. 

SPEED:  UPI’s  pre-allotted  system  has  permitted  earlier  lockup  times 

wherever  tested.  Production  of  type  is  the  final  criterion,  not 
tape  spewed  out  in  great  quantities.  With  UPI  all  linecasting 
machines  start  at  the  same  time. 


EASE  OF  HANDLING: 


UPI’s  system  requires  no  manual  handling  of  torn 
tape. 


More  than  100  newspapers  have  turned  to  UPPs  remarkable  Unistox  system 
in  the  two  years  it  has  been  in  existence. 


HJ  nited 
p>ress 

^  ntemational 


CLASSIFIED  CLEVIC 


Soft  Music  to  Soothe  Irate  Advertisers 


By  Stan  Fineness 

CAM,  Providence  Journal-Bulletin 


The  classified  department  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune  doesn’t  have  a  com¬ 
plaints  department. 

It’s  called  “Customer  Service’’, 
and  here  the  usually  irate 
callers-in  of  complaints  are 
treated  to  soothing  music  while 
the  adjustment  girl  is  away 
from  the  phone  looking  up  copy. 

CAM  Gunner  Rovick  has  in¬ 
stalled  a  simple  gadget  called 
“Melody  Phone’’  on  all  Customer 
Service  phones.  When  the  re¬ 
ceiver  is  placed  in  the  device’s 
cradle,  the  band  plays  on.  Ac¬ 
cording  to  Mr.  Rovick,  the  “Blue 
Danube”  and  “Hi  Lili  Hi  Lo” 
are  favorites  among  the  38 
melodies  available,  but  “Oh, 
What  a  Beautiful  Mornin’  ” 
didn’t  work  out  too  well  in  the 
afternoon. 

The  music  box  attachment 
works  by  pulling  a  string. 
They’re  available  for  four  bucks 
or  so  from  Accent  Promotional 
Specialty  Sales,  6051  Sheridan 
Avenue,  South,  Minneapolis. 

Mr.  Rovick  denies  owning  any 
stock  in  the  company! 

«  *  « 

SOUND  INVESTMENT 

“Let’s  spend  some  money  to 
make  some  money.”  This  was 
the  decision  of  K.  E.  Greene, 
advertising  director  of  the  Iowa 
City  Press-Citizen  last  March, 
and  his  investment  in  personnel 
and  promotion  produced  an  18% 
gain  for  the  year — with  linage 
also  up  2,500  inches  for  the 
first  two  months  of  1965. 

The  classified  department  had 
been  operating  with  one  outside 
salesmen  and  two  girls  in  the 
office.  ( Iowa  City  is  a  university 
town  with  a  population  of 
36,000.) 


Thomas  F.  Kean  Jr.,  with 
seven  years  of  classified  experi¬ 
ence  in  Omaha,  was  appointed 
CAM.  By  mid-summer  two  addi¬ 
tional  girls  were  added  to  the 
staff — both  of  them  1964  gradu¬ 
ates  of  the  University  of  Iowa. 
One  girl  was  given  the  real 
estate  classifications  and  the 
other  was  assigned  to  special 
solicitations. 

Rates  were  revised  July  1. 
Most  of  the  monthly  earned 
rates  were  dropped  and  newly- 
instituted  bulk  contract  rates 
provided  an  increase  of  from 
five  to  seven  cents  an  inch. 
Seventeen  new  contracts,  with  a 
guarantee  of  17,500  inches  were 
signed  the  first  month.  To  date 
31  new  contracts  guaranteeing 
32,000  inches  have  been  sold. 

One  of  the  Press-Citizen’s 
most  successful  linage  builders 
has  been  the  addition  of  classi¬ 
fied  display  pages  to  the  four 
farm  tabloid  sections  produced 
by  the  paper  each  year.  A  spe¬ 
cial  contract  will  be  introduced 
in  July  offering  discounts  to 
advertisers  who  agree  to  use 
three  of  the  four  sections.  Mr. 
Greene  says  he  expects  an  in¬ 
crease  of  15  to  20%  in  this 
category  this  year. 

«  *  « 

USED  CAR  SALES  AID 

The  Houston  Post  Wantads 
Department  launched  a  success¬ 
ful  point-of-sale  dealer  aid  for 
Chevrolet  OK  Used  Car  Dealers 
in  February. 

Art  Lasche,  wantads  man¬ 
ager,  and  Vern  Zastrow,  sales 
manager,  decided  to  offer  this 
sales  aid  to  add  further  sales 
assistance  to  the  six  2700-line 
color  ads  scheduled  in  the  Post 
this  spring.  Similar  merchan¬ 


The  word  for  STEREOTYPE 
EQUIPMENT  is.. .WOOD 

^  New  Standard  Pony  Autoplate  ^  Special  Autoplate 
^  New  Heavy  Duty  Pony  Autoplate  ^  Supermatic  Autoplate 
^  Tensionplate  Heavy  Duty  Pony  ^  Tensionplate  Supermatic 


dising  support  was  given  last 
year. 

The  theme  for  this  year’s 
package  was  “It’s  A  Daisy”,  a 
POST  Advertised  Car.  Four 
Wantads  salesmen  assigned  to 
Chevrolet  Used  Car  Accounts 
announced  the  campaign  to  the 
dealers  one  week  prior  to  the 
first  ads’  publication  date  by 
presenting  the  11  dealers  in  the 
Houston  area  with  a  4-ft.  Daisy. 
The  main  package  contained  a 
7-ft.  banner  in  yellow,  green  and 
black,  stuffed  with  twelve  flags 
topped  with  a  5-blossom  daisy 
and  12  gummed  window  price 
tags.  This  package  was  pre¬ 
sented  Thursday,  two  days  prior 
to  ad  date. 

Each  page  co-operative  adver¬ 


tisement  carried  copy  in -ide  to 
call  attention  to  the  d.aler’s 
“Daisy”  Post  advertised  cars. 
The  flags  were  taped  'o  the 
antennas  of  the  cars  featured  for 
easy  recognition. 

Each  display  piece  was  de¬ 
signed  and  selected  to  witlistand 
extreme  weather  conditions.  The 
banners  and  flags  were  printed 
on  a  canvas-like  stock  and  all 
daisys  were  plastic.  The  gummed 
price  stickers  were  gummed  on 
the  face  for  installation  from 
the  inside  of  the  OK  Used  Car. 
Two  days  prior  to  each  ad  date, 
the  eleven  dealers  receive  an 
additional  12  Daisy  flags  and 
price  stickers  for  that  week’s 
featured  cars. 


Ancam  Honors  Sadler 


SMALL  AD  TO  BIG  JOB — Marion  Sadler,  left,  president  of  American 
Airlines,  accepts  the  1965  ANCAM  Award  in  recognition  of  the  fact 
that  he  began  his  career  with  AA  by  answering  a  want  ad  in  the 
Bristol  (Tenn.)  Herald  Courier  in  1941.  CAMs  in  the  presentation 
ceremony  are  Paul  C.  Shulx,  Indianapolis  Star  and  News;  Wilbur  Powers. 
Davenport  Times  and  Democrat;  and  Edgar  L.  Stanley,  right,  Oklahoma 
City  Oklahoman  and  Times,  president  of  the  Association  of  Newspaper 
Classified  Advertising  Managers. 


The  men  ANCAM  pick  for 
their  Distinguished  Person 
Award  all  have  one  thing  in 
common,  namely  that  a  want-ad 
provided  the  key  to  a  successful 
career.  Thus  it  was  that  Marion 
Sadler,  president  of  American 
Airlines,  was  at  the  New  York 
Advertising  Club  (March  31)  to 
receive  ANCAM’s  ninth  award 
which  was  made  in  conjunction 
with  the  start  of  National  Want 
Ad  Week. 

Mr.  Sadler  accepted  the  award 
— an  engraved  plaque  which  also 
included  reproduction  of  the 
want-ad  which  started  him  with 


American  as  a  ticket  agent  in 
1941 — from  Edgar  L.  Stanley, 
Oklahoma  City  (Okla.)  Oklor 
homan  &  Times,  and  president 
of  ANCAM. 

American  Airlines  were  big 
users  of  classified  space,  said 
Mr.  Sadler,  explaining  that  the 
average  stewardess,  for  example, 
remained  with  the  company  for 
about  23  months  before  leaving 
to  get  married.  The  glamor  gals 
were  replaced  as  a  result  of 
policy  which  used  classified  ad¬ 
vertising  on  a  year  round  basis 
throughout  the  country  to  re¬ 
cruit  staff. 
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Does  fjour  audience  think  first 
about  eonvenienee  when  buijiiaj  food^} 


Homemakkks.  wild  u»iiully  serve  as  llie  family  lood 
|)ureliasiii^  agent,  have  a  good  many  diirerenl  alti¬ 
tudes  whieh  inlluenee  their  huying  decisions.  Sometimes 
these  altitudes  may  produee  eoniliet  that  must  he  resolved. 
At  any  rale,  huying  lood  is  seldom  a  matter  ol  sirnjilv 
selecting  nutrients  to  keep  the  family  healthy.  The  values 
attached  to  various  foods  are  alfeeted  hy  the  attitudes 
whieh  are  most  important  to  each  homemaker. 

We  know,  for  example,  that  economy  is  an  important 
factor  for  many  homemakers.  There  are  other  women 
whose  chief  concern  is  the  nutritive  value  in  the  foods, 
riien  there  are  other  important  values  which  may  affect 
delusions,  such  as  preparing  meals  that  elicit  responses  id 
praise  for  the  homemaker  as  a  provider  for  her  family 
and  guests. 

In  recent  years  a  great  deal  of  attention  has  been  de¬ 
voted  to  the  suhjeiU  of  convenience  foods.  Oftentimes 
people  lend  to  think  of  convenience  foods  as  prepared 
mixes  or  frozen  meals,  for  example — these  newer  food 
products  with  the  "huilt-in  maid  service.”  Yet  there  really 
is  nothing  new  about  convenience  foods. 

MILK  IS  THE  ORIGINAL  CONVENIENCE  POOD 

.Mthough  the  jirocessing  and  distribution  of  milk  has 
changed  a  great  deal  since  those  days  when  most  families 
kept  their  own  luiws  in  the  backyard,  milk  is  still  just  about 
as  convenient  a  food  as  anyone  iraii  buy.  A  glass  of  milk 
can  serve  well  that  person  who  is  on  the  run  and  can't 
take  time  to  eat  a  comjdete  meal — although  we  certaiidv 
are  not  advocating  this  kind  of  eating  because  we  know 
that  a  daily  diet  well  balanced  in  terms  of  all  food  nutri¬ 
ents  is  still  the  wise  policy  for  those  who  want  to  enjoy 
the  best  of  health  and  who  want  the  vitality  it  takes  to  be 
on  the  run. 

Milk  plays  a  starring  nde  in  the  American  diet  because 
of  its  convenience,  as  well  as  its  almctst  universally  liked 
llavor,  its  high  nutritive  value,  its  economy,  its  readv  avail¬ 
ability.  And,  for  that  rare  individual  who  linds  that  milk 
does  not  suit  his  taste,  he  can  still  gel  the  values  of  milk 
in  a  number  of  other  ways.  He  can  add  his  favorite 
flavoring  to  milk,  or  he  «;an  get  milk's  nutrients  from  a 
wide  variety  of  other  dairy  foods. 

riie  products  made  frettn  milk — cheese,  butter,  ice 
cream,  for  example — are  also  among  the  original  conveni- 
eiK^e  foods.  Is  there,  for  example,  a  dessert  easier  to  serve 
and  more  enjoyed  hy  all  the  members  (d  the  fatnilv  than 
ice  cream?  The  answer  must  he  no,  judging  hy  the  steady 
increase  in  the  annual  consumption  (»f  ice  cream  in  the 
U.  S.  A. 

A  CONVENIENCE  POOD  WITH  MANY  PLUS  VALUES 

There  are  many  very  excellent  convenience  foods  l(»  he 
found  on  the  grocer’s  shelves  and  in  his  refrigerated  dis¬ 


play  cases.  Many  of  these  foods  have  their  flavor  and 
nutritive  values  eidianced  because  they  inettrporate  milk 
(»r  other  dairy  products.  Packers  of  f  rozen  vegetables  have 
found,  as  tuie  good  example,  that  including  a  butter  sauce 
is  an  excellent  way  to  add  good  llavor  to  their  products. 

Yet  milk  itself,  so  easy  to  serve,  is  a  convenience  food 
that  offers  a  tremendous  collection  cd  nutrient  values — 
for  adults  as  well  as  for  the  younger  members  of  the  fam¬ 
ily.  The  follow  ing  table  shows  what  lw(»  8-ounce  glasses  of 
milk  provide  <‘ach  day  for  an  adult  man  and  an  adult 
w(»man.  There  are  approximate  perc'entages  of  the  Rec¬ 
ommended  Daily  Dietary  Mlowances  (as  determined  by 
the  Food  and  Nutrition  Board.  National  Academy  of 
Sciences — National  Research  (.ouncil) .  Tw o  8-ounce 
glasses  of  milk  provide: 

Protein  Cakium  Vitamin  A  ,  Riboflovin  '  Thiamine  :  Calories 

:$0%  72%  '  14%  M%  1H%  ;  16% 

24%  72%  14%  !  18%  12%  10% 

Since  it  is  easy  for  us  l(»  forget  what  we  learned  in  school 
about  why  these  nutrients  are  important  to  us,  consider 
this:  Milk  protein  is  very  high  in  c(uality,  providing  the 
essential  amino  acids  that  build  and  maintain  body  tissue, 
(lalcium  is  as  essential  to  adults  as  it  is  for  children,  for 
hones  deteriorate  if  the  calcium  intake  is  loo  low.  Ribo¬ 
flavin  helps  cells  use  oxygen  and  contributes  to  healthy 
tongues,  lips,  and  skin.  Vitamin  A  aids  in  keeping  mucous 
membranes  healthy  and  resistant  to  infection.  Thiamine 
contributes  to  a  healthy  nervous  system  and  aids  in  re¬ 
ducing  irritability. 

CONVENIENT  POR  ADULTS 
AS  WELL  AS  POR  THE  YOUNG 

Some  people  tend  to  think  of  milk  as  a  food  important  only 
let  children.  While  it  certainly  is  true  that  milk’s  important 
nutrients  can  he  provided  in  other  ways,  adults  who  drink 
at  least  Iwci  glasses  (d  milk  each  day  are  assuring  them¬ 
selves  these  nutrients  in  a  |)leasant,  economical,  and 
certainly  very  convenient  manner.  Add  to  this  daily  milk 
intake  a  selection  (d  foods  from  the  three  major  food 
groups  (meat,  fish,  poultry,  and  eggs:  fruits  and  vege¬ 
tables;  cereals  and  hn-ads).  and  a  major  step  toward  en- 
j(»ying  a  well  balanced  diet  has  been  achieved. 

For  more  detailed  information  on  family  meal  planning, 
send  for  vour  free  cofiy  of  "Family  Feeding  F(»r  Fitness 
And  Fun.”  Write  to:  American  Dairy  Association.  20  N. 
Wacker  Drive,  (’hicago,  Illinois  ()(K>()0. 

a  message  from  dairy  farmer  members  of 

american  dairy  association 


NEWSPAPER 

CAMPAIGNS 

Coca-Cola’s  Agency 
Happy  Mith  ‘Specta’ 

HAGE21ST0WN.  Md. 

The  Hagerstown  Herald  and 
Mail  ran  a  SpectaColor  adver¬ 
tisement  March  16  for  the  Coca- 
Cola  Bottlinjr  Company. 

Coca-Cola  is  usinjr  the  Herald 
and  Main  and  three  other  non¬ 
metropolitan  newspapers  as 
tests  for  SpectaColor  in  smaller 
newspapers. 

The  Herald-Mail  presses  are 
equipped  with  the  strobelight 
device  developed  by  the  Elmira 
(N.  Y.)  Star-Gazette.  Officials 
from  Coca-Cola  and  McCann- 
Erickson  advertising  agency  said 
they  were  pleased  with  the  run 
in  Hagerstown. 

Vince  Cirone  from  McCann- 
Erickson  said:  “The  process 
should  open  up  a  whole  new  era 
for  newspapers.  Other  adver¬ 
tisers  will  get  into  this  and 
provide  a  shot  in  the  arm  for 
the  whole  newspaper  industry.” 

*  *  * 

U.S.  Steel  Launches 
Air  Conditioning  Push 

U.S.  Steel  has  issued  its  news¬ 
paper  promotion  kit  to  launch  its 


drive  to  sell  more  room-size  air 
conditioners  during  May. 

The  service,  which  has  been 
provided  to  more  than  1700 
daily  and  2.')00  weekly  papers, 
includes  advertising  and  edito¬ 
rial  materials  needed  by  papers 
to  publish  special  sections  on  air 
conditioners. 

As  part  of  its  support  of  the 
promotion,  U.S.  Steel  is  buying 
an  8-page  Dutch  door  insert  in 
This  Week  on  May  2  in  40  mar¬ 
kets.  The  locally-edited  maga¬ 
zine  of  the  Los  Angeles  Times 
will  carry  an  8-page  Dutch  door 
insert. 

Since  the  This  Week  insert 
will  not  carry  dealer  listings,  it 
is  anticipated  that  a  greater 
effort  will  be  made  by  manufac¬ 
turers  and  distributors  to  get 
the  dealers  to  tie-in  with  ads  in 
the  newspapers. 

*  ♦  * 

Tropical  Mist 

Full-page,  four-color  ad  in 
This  Week,  Parade,  Family 
Weekly  and  14  local  Sunday 
supplements  will  introduce  Betty 
Crocker’s  Tropical  Mist.  Agency 
is  Needham,  Harper  &  Steers. 

*  «  ♦ 

Heublein 

Gumbinner-North  agency  with 
about  $1,600,000  advertising 
budget  for  Heublein  Bottled 
Cocktails  is  investing  it  in  news¬ 
papers,  Sunday  supplements  and 


magazine  space.  The  bottled 
Margarita  is  being  tested  in  10 
Western  states. 

*  «  * 

American  Airlines 

American  Airlines  has 
launched  a  multi-million  dollar 
nationwide  campaign  highlight¬ 
ing  the  Astrojet  coach  service. 
The  push  will  include  tv,  news¬ 
paper  and  radio. 

AGENCY 

ITEMS 

BENTON  &  BOWLES  has 
been  assigned  the  American 
Motors’  Rambler  automobile  ac¬ 
count.  It  will  begin  work  on  the 
1066  models. 

*  «  * 

FOOTE,  CONE  &  BEDDING 
agency  has  purcha.sed  C.  J.  Palm 
N.  V.,  the  Netherlands  agency 
with  annual  billings  of  moi-e 
than  $7  million. 

*  *  * 

CAMPBELL-EWALD  of  De¬ 
troit  has  been  named  by  Teal, 
New  Zealand’s  overseas  airline, 
as  its  agency  for  North  Amer¬ 
ica.  The  account  will  be  serviced 
in  San  Francisco. 

if  m  m 

J.  WALTER  THOMPSON  — 
Arthur  (Barney)  Clark,  from 
1945  to  1952,  Sunday  section 
editor  of  the  San  Francisco 


Chronicle,  and  automotive  copy¬ 
writer  for  more  than  10  y  ars, 
first  with  Campbell-Ewald  and 
later  with  Kenyon  &  Eckhardt, 
has  been  elected  vicepresiilent. 
«  «  * 

TED  BATES  —  Walter  E. 
Staab  has  joined  the  agem  y  as 
a  vicepresident  and  media  di¬ 
rector.  Mr,  Staab  moved  from 
Kenyon  &  Eckhardt  where  he 
was  an  assistant  media  direc¬ 
tor. 

♦  *  * 

GUILD,  BASCOM  &  BON- 
FIGLI  —  Ted  Pearson  has  been 
made  media  supervisor  on  the 
agency’s  Foremost  Dairies  ac¬ 
count,  replacing  Miss  Diane 
Robinson,  who  has  returned  to 
her  home  in  Minneapolis.  .lust 
prior  to  joining  GB&B  Mr. 
Pearson  was  ad  coordinator  for 
Harrah’s  Inc.,  Reno,  Nev. 

*  *  * 

GEER,  DUBOIS  has  l)een 
named  to  handle  Empire  State 
Airlines  of  Syracuse,  N.  Y.  for 
advertising  and  publicity. 

*  *  * 

JOHNSTONE  has  been  ap¬ 
pointed  to  handle  Yardley  of 
London  Inc.  product  lines  effec¬ 
tive  July  1.  The  account  comes 
from  Gardner  agency. 

«  «  * 

CUNNINGHAM  &  WALSH 
—  Robert  J.  Palmer,  group  me¬ 
dia  director,  has  been  elected  a 
vicepresident. 
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PROMOTION 


Editorial-Style  Ads 
Provoke  Controversy 


By  (iewrfjje  Will 

Sometimes  we  are  so  obsessed 
witli  self-criticism  that  we  over¬ 
look  the  opportunity  to  point  out 
some  of  the  better  efforts  in 
newspaper  promotion.  Particu¬ 
larly  in  the  realm  of  trade  pa¬ 
per  advertising,  you  hear  mem¬ 
bers  of  the  promotion  fraternity 
pointing  out  the  weak  ads,  the 
self-serving  copy,  and  the  boys 
that  scream  “First.” 

What  promises  to  be  a  series 
of  interesting  departures  from 
this  theme  reared  its  head  last 
week  in  Editor  &  Publisher  and 
other  publications. 

An  editorial-styled  advertis¬ 
ing  “column”  carrying  the  over¬ 
line  “Worcestershire  Sauce  .  .  . 
Agate  Adams”  sidestepped  the 
usual  display  technique,  and  laid 
a  strong  pro-newspaper  sales 
story  on  the  line.  Headlined 
“Fission  or  Fusion?”  the  ad 
“machete<l  its  way  through  the 
terminology  jungle  that  has 
mushroomed  out  of  marketing’s 
research  morass.” 


Lee  Adams,  advertising  direc¬ 
tor  of  the  Worcester  (Mass.) 
Telegram  &  Gazette,  devoted 
eight  paragraphs  of  text  type 
to  unravelling  the  popular  ad¬ 
man’s  gobbledegook  terminology, 
much  of  which  is  spawned  by 
our  broadcast  confreres.  Reach, 
message  frequency,  cost  effi¬ 
ciency,  and  impact,  all  came  un¬ 
der  Mr.  Adams’  stabs  at  ad 
semantics. 

Communiculion  Drlinqutmts 

“I  wonder  if  we  aren’t  becom¬ 
ing  so  sophi.sticated  in  the  com¬ 
petitive  -  research  -  supremacy 
struggle,  so  sophisticated  in 
scientific  audience  measurement 
that  we  are  becoming  delinquent 
in  simple,  understandable  com¬ 
munication,”  Mr.  Adams  says. 

The  wonderful,  refreshing 
point  is  that  the  entire  ad  is 
devoted  to  selling  the  newspa¬ 
per  concept.  As  a  postscript  at 
the  bottom  of  the  ad  (replacing 
the  usual  logotype  or  signature 


cut)  points  out,  “This  is  an  ad¬ 
vertising  column  written  in  the 
interests  of  newspapers  in  gen¬ 
eral,  and  the  Worcester  Tele¬ 
gram  &  Gazette,  in  particular. 

Mr.  Adams  decided  that  the 
editorial-styled  column  would 
get  lietter  readership,  and  do  the 
job  better.  To  maintain  and  in¬ 
crease  readership,  he  realized 
that  the  copy  had  to  be  good, 
and  tackle  provocative  and 
oftentimes  controversial  sub¬ 
jects. 

Forthcoming  insertions  will 
tackle  such  subjects  as  “Who 
delivers  most  of  the  teen-age 
market,”  “So  What  About  the 
Single  Rate?”  “Creativity — let’s 
sell  local-national  as  we  sell 
retail,”  and  “Let’s  put  some 
.sense  in  the  merchandising  mud¬ 
dle.” 

Incidentally,  Mr.  Adams 
picked  up  the  nickname  “Agate” 
a  long  time  ago,  when  he  was 
selling  classified.  He  revived  the 
monicker  because  of  its  newspa¬ 
per  connotation  in  the  advertis¬ 
ing  business. 

“Frustration,  lack  of  team¬ 
work  and  organization  in  the 
new.spaper  business  is  brutal,” 
Mr.  Adams  said.  “Maybe  this 
series  will  pick  up  some  disciples 
who  will  all  start  pulling  in  the 
.same  direction.”  Let’s  hope  so. 
«  «  « 

INDUSTRIAL  —  The  New 
York  Times  has  published  a 


b<H)klet  including  reprints  of  the 
78  area  development  advertise¬ 
ments  that  appeared  in  the 
Times’  1965  Economic  Review. 

Prefacing  the  ad  reprints,  is 
additional  information  on  site 
.selection. 

«  *  * 

NEW  INDUSTRY  —  A  Mar¬ 
ket  Memo  distributed  by  the 
Hagcrstoivn  (Md.)  Herald-Mail 
tells  how  a  metal  products  firm 
in  the  city  provides  500  new 
jobs. 

*  «  * 

TRACK  CLINIC  —  Gather¬ 
ing  talent  from  college  track 
coaches  visiting  Detroit  to  par¬ 
ticipate  in  the  Detroit  News’ 
NCAA  Indoor  Track  Champion¬ 
ships,  the  News  .sponsored  a 
track  clinic  for  314  Michigan 
high  school  track  coaches.  They 
provided  tips  on  pole  vaulting, 
hurdles,  sprints,  relays,  distance 
running,  weight  events  and  high 
jumping. 

Daily  Tab  Suspends 

Minneapous 

The  Minneapolis  Daily  Amer¬ 
ican,  a  six-day  tabloid  which 
began  publishing  Jan.  12,  has 
temporarily  suspended  publica¬ 
tion.  Francis  R.  McGovern,  edi¬ 
tor  and  publisher,  said  he  was 
hopeful  of  resolving  “operating 
capital  problems”  which  he  had 
from  the  day  he  .started  it. 


Newest  Thing  in  Comics  Since  Color 

A  GOMPinl  dilLOREN’S  BOOK 
IN  TODAY’S  COMK  SECTION 


You  have  just  seen  and  read  how  The  Detroit  Free  Press  In¬ 
troduced  the  idea  behind  THE  HAT  THAT  GREW.  For  more 
information,  please  communicate  with  Jim  Spadea,  Spadea 
Syndicate,  Inc.,  110  Fifth  Avenue  New  York  City  AL  5-8330 


Publishers  Ask 
Laws  to  Tighten 
State  Fol  Rules 

Hartford 

Connecticut’s  communications 
media  want  the  state  legislature 
to  remove  obstacles  to  the  pub¬ 
lic’s  right-to-know  its  own  busi¬ 
ness. 

Spokesmen  for  press,  radio 
and  television,  appearing  before 
the  Judiciary  Committee,  urged 
passage  of  bills  which  would: 

•  Require  administrative  and 
executive  boards  and  committees 
at  all  governmental  levels  to 
take  a  vote  on  going  into  execu¬ 
tive  session. 

•  Allow  executive  sessions  to 
be  called  only  to  discuss  matters 
affecting  public  security,  finan¬ 
cial  interests  or  a  person’s 
character. 

•  Retjuire  boards  and  commit¬ 
tees  to  make  minutes  of  all  meet¬ 
ings — including  executive  ses¬ 
sions  —  available  for  public 


inspection  within  a  week’s  time. 

•  Require  bodies  to  file  a  list 
with  the  Secretary  of  State  by 
January  31  of  each  year  of  its 
upcoming  regular  meetings. 

•  Provide  for  custodians  of 
records  to  make  information 
available  by  mail  for  a  reason¬ 
able  fee. 

Carter  H.  White,  general 
manager  of  the  Meriden  Record- 
Journal  Newspapers,  represent¬ 
ing  the  Connecticut  Council  on 
Freedom-of-Information,  as¬ 
serted  the  proposed  measures 
would  strengthen  the  1957 
Right-to-Know  Law. 

Rep.  Benjamin  M.  Schloss- 
bach  asked  Mr.  White  how  finan¬ 
cial,  security  and  character 
matters  would  be  deleted  if 
minutes  of  e.xecutive  sessions 
were  made  available. 

Mr.  White  .said  one  way  would 
be  to  cut  out  exempted  pa.ssages 
before  giving  the  minutes  to  the 
press. 

“Won’t  this  arouse  your  curi¬ 
osity?”  Mr.  Schlossbach  asked. 

“We  have  faith  in  the  integ¬ 
rity  of  the  lx)ards,”  Mr.  White 
said  (juietly. 


If  you’re  reading  somebody  else’s  copy  ... 

.  .  .  give  it  back!  Or  maybe  somebody  else  keeps  borrowing  | 
your  copy,  or  clipping  it.  Whatever  the  problem,  solve  it  now  i  \ 
by  filling  out  the  coupon  below.  Order  your  own  subscription,  | 

or  an  extra  one  for  the  perennial  borrower.  Remember,  news-  I 

papers  are  newsmakers.  And  every  week  E&P  will  bring  you  |  | 
complete  news  about  all  phases  of  the  newspaper  business  | 
— your  business.  | 
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EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Faded  Fashions 


“Every  now  &  then  a  word  emerges  from  obscurity,  | 
or  even  from  nothingness  or  a  merely  potential  &  not 
actual  existence,  into  sudden  popularity,”  wrote  Fowler 
under  the  heading  Vogue-Words.  “.  .  .  Ready  acceptance 
of  vogue-words  seems  to  some  people  the  sign  of  an  alert 
mind;  to  others  it  stands  for  the  herd-instinct  &  lack 
of  individuality  ...  on  the  whole,  the  better  the  writer, 
or  at  any  rate  the  sounder  his  style,  the  less  will  he  be 
found  to  indulge  in  the  vogue-word.”  | 

Just  to  show,  however,  how  useless  it  is  to  carp  about 
these  fads,  take  a  look  at  some  of  the  expressions  Fowler 
designated  as  vogue-words  in  1926:  individual,  nice, 
annex,  asset,  intensive,  mentality,  optimism,  unethinkable,  1 
conservative,  feasible,  hectic,  idiosyncrasy,  meticulous,  | 
percentaye,  protagonist,  psychological  moment,  slogan,  j 
venue,  foreeful  for  forcible,  frock  for  dress,  happening  | 
for  event,  intrigue  (vb)  for  interest,  foreword,  english  | 
(vb),  acid  test,  far-flung,  vision.  | 

Who  would  consider  any  of  these  out  of  the  ordinary  1 

today?  Not  I;  some  of  them  (e.  g.,  acid  test)  even  sound  I 

liackneyed.  Yet  20  years  later,  Margaret  Nicholson,  sup-  j 
posedly  updating  Fowler,  unobservantly  reprinted  the  | 
whole  list.  I 

It  is  noticeable,  however,  that  area  has  become  fash-  | 
ionable  as  a  bushelbasket-  or  tent-word.  Strictly,  it  refers 
to  a  two-dimensional  surface.  But  a  publisher’s  editor 
wrote  to  an  author  who  was  working  on  obtaining  per¬ 
missions  to  quote  from  a  book  published  by  the  Blank 
Publishing  Co.:  “I  think  you  are  doing  well  in  the  Blank 
Publishing  area.”  This  is  at  once  vague  and  pretentious. 
Why  not  just  “I  think  you  are  doing  well  with  Blank 
Publishing”? 

“But  the  whole  area  has  been  clouded  with  misunder-  | 
standing,”  said  a  news  release  concerning  legislation  to 
require  certain  kinds  of  insurance.  Why  not  the  prob¬ 
lem  or  the  issue  or  the  question?  I 

Rudolf  Flesch  says  that  area  is  now  the  fad  for  field, 
and  is  usually  best  omitted  altogether,  which  impresses  ! 
me  as  a  sound  prescription.  | 

I  know  that  criticism  of  this  kind  will  sound  waspish  1 

and  nit-picking  to  many,  especially  those  who  have  newly  \ 

seized  upon  area  as  an  all-purpose  expression.  It  is  no  | 

u.se  attempting  to  discourage  such  fads;  they  reflect,  in  j 

fact,  the  vigor  of  our  language  and  the  restless  search  | 

for  novelty  by  its  users.  j 

Another  fad  these  days  is  faidt  as  used  in  “It’s  pretty 
hard  to  fault  the  tactics  of  Walter  Reuther  in  his  war 
with  General  Motors.”  Fault  as  a  verb  in  the  sense  find  I 
fa2ilt  with  is  reputable  enough  and  has  been  for  a  long 
time.  The  only  trouble  with  it  is  that  it  is  now  some¬ 
what  unusual  and  already  tiresome.  1 

Complaints  about  this  kind  of  thing,  however,  serve  j 
little  purpose  except  the  questionable  one  of  filling  space  j 
in  a  department  like  Editorial  Workshop.  Those  who  are  | 
sensitive  to  threadbare  novelties  will  shun  them  any-  j 
way;  those  who  are  not  sure  are  unlikely  to  read  any 
discussion  of  such  matters,  but  on  the  contrary  are 
certain  to  take  pride  in  believing  they  are  au  courant, 
hep,  and  up  to  the  minute,  even  though  their  fancied 
words  are  dated,  like  last  year’s  slang. 
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‘With  our  new  Cottrell  Vanguard,  we’re  off  and  running 
to  an  exciting  future  in  newspaper  publishing,” 

says  David  M.  Turner,  president  of  The  Towanda  Printing  Company,  Towanda,  Pa., 
and  former  president  of  the  Pennsylvania  Newspaper  Publishers 
Association  and  the  Pennsylvania  Associated  Press. 


“We  studied  the  economics  and  advan¬ 
tages  of  web  offset  for  almost  two  years 
()efore  we  made  the  change.  So  we  knew 
what  we  wanted  and  expected  —  higher 
operating  speeds  and  superior  photo  repro¬ 
duction.  And  the  capacity  to  handle  new 
contract  printing  in  our  expanding  area. 

“We  sure  got  them  with  our  4-unit 
Vanguard!  Fantastic  ad,  color  and  picture 
reproduction  in  the  daily  and  weekly 
newspapers  we  publish  . . .  and  enthusias¬ 


tic  acceptance  throughout  all  of  oiu*  area. 

“And  this  press  is  so  easy  to  operate! 
Why,  our  personnel  —  all  inexperienced 
in  offset  —  were  handling  the  Vanguard 
like  veterans  in  less  than  four  months. 

"The  Daily  Review,  an  8-column,  1 1-ems 
paper,  has  been  operated  by  my  family 
since  1881.  Today  it  has  7,200  circulation 
and  averages  10  to  12  pages  plus  frequent 
use  of  spot  color.  Our  weekly.  The  Sullivan 
Review,  averages  8  pages  with  2,000 


circulation.  And  we  can  handle  more!’’ 

Here  are  some  additional  reasons  why 
publishers  like  Mr.  Turner  are  buying 
Vanguards:  Up  to  24  standard  news  pages 
at  15,000  papers  per  hour,  folded.  Avail¬ 
able  in  1  to  6  units.  Low  operating  cost. 
Lots  of  pictures,  but  no  costly  engravings. 
Better  reproduction  with  finer  screens. 
Versatile  composition  —  hot  metal,  photo¬ 
composition,  or  any  combination.  For 
complete  information,  wire,  write  or  call. 


HARRIS 


INTERTYPE 


CORPORATION 


COTTRELL  DIVISION 

WESTERLY,  RHODE  ISLAND 


Fines  Levied 
For  Stories 
During  Trial 

Winnipeg 

The  Free  Press  was  found  in 
contempt  of  court  for  two  stories 
published  during  an  attempted 
murder  trial. 

Justice  Gordon  C.  Hall  ordered 
fines  of  $300  against  the  Winni¬ 
peg  Free  Press  Company 
Limited  and  $100  against  re¬ 
porter  Michael  Olver.  Costs  were 
ordered  against  both. 

In  his  written  judgment,  Jus¬ 
tice  Hall  said  there  was  no  inten¬ 
tion  that  the  stories  should 
prejudice  a  fair  trial,  “but 
rather  a  failure  to  achieve  the 
standard  of  care  which  might 
reasonably  be  expected.” 

The  stories  were  published 
Feb.  18  and  19  during  the  trial 
here  of  Germain  Bernard  of 
Montreal  and  Stanford  Roy 
Settee  of  Winnipeg.  The  two 
were  charged  with  attempted 
murder  in  the  stabbing  of  Jean 
Paul  Fournel,  a  figure  in  Mon¬ 
treal’s  “Santa  Claus”  bank 
holdup  and  a  fellow  prisoner  at 
Stony  Mountain  Penitentiary. 

W  hat  Was  Kepurted 

The  first  story  said  Settee, 
had  recently  been  discharged 
from  Stony  Mountain  at  the  end 
of  a  two-year  term  for  assault, 
and  had  sought  unsuccessfully 
to  have  the  charge  against  him 
reduced  to  assault  causing  bodily 
harm. 

The  second  said  Bernard  had 
been  brought  to  Stony  Mountain 
from  St.  Vincent  de  Paul  Peni¬ 
tentiary  in  Montreal  after  an¬ 
other  prisoner  there  was  killed. 

After  counsel  for  both  accused 
objected  to  the  stories,  justice 
Hall  ruled  both  stories  might 
have  a  prejudicial  effect  on  the 
jury  and  declared  a  mistrial.  A 
new  trial  has  not  yet  been  set. 

Justice  Hall  said  both  stories 
contained  material  not  admis¬ 
sible  as  evidence  unless  intro¬ 
duced  by  the  defense. 

The  judgment  said: 

“Persons  engaged  in  journal¬ 
ism  or  other  media  are  lx)und  to 
exercise  a  high  standard  of  care 
in  publishing  proceedings  of  the 
court.  That  duty  is  commensur¬ 
ate  with  the  risk  of  prejudice 
and  the  other  factors  which  may 
be  involved. 

“In  these  days  of  rapid  and 
instant  communication,  consum¬ 
mate  care  is  required.  A  high 
standard  of  professional  skill 
and  discipline  is  demanded  and 
this  is  especially  so  when  the 
liberty  of  the  subject  is  in¬ 
volved.” 


Ri(*hartl$»ons  Buy 
Ontario  Daily  Report 

Pomona,  Calif. 

The  Pomona  Progress-Bulle¬ 
tin  has  purchased  the  Ontario 
Daily  Report  from  the  publish¬ 
ing  company  headed  by  Mrs. 
Jerene  Appleby  Harnish  in  an 
action  fulfilling  the  long  hope  of 
A.  T.  Richardson,  local  pub¬ 
lisher,  and  his  son,  Charles,  to 
unify  ownership  of  the  evening 
and  Sunday  newspapers  pub¬ 
lished  in  contiguous  growth 
cities. 

The  transaction  was  handled 
by  Vernon  V.  Paine,  broker,  in 
association  with  Abbott  Paine. 

Charles  Richardson  said  the 
Report  personnel  will  remain  un¬ 
changed  with  Carlton  R.  Apple¬ 
by  continuing  as  general  man¬ 
ager.  Mrs.  Harnish  becomes 
publisher-emeritus. 

The  transaction  does  not  in¬ 
clude  the  family  holdings  in 
Escondido  and  Victorville  news¬ 
papers,  Mr.  Appleby  said.  His 
brother,  Andrew,  continues  as 
Escondido  Times- Advocate  gen¬ 
eral  manager. 

Selling  their  equities  with 
Mrs.  Harnish  were  her  partners, 
Carlton  R.  Appleby,  Andrew  B. 
Appleby,  Walter  W.  Axley, 
Philip  A.  Sawyer  and  Rolph 
Fairchild.  Mrs.  Harnish  and  her 
late  husband,  Frank  Appleby, 
purchased  the  Report  in  1930 
from  Crombie  and  H.  L.  Allen, 
when  the  circulation  was  4,000. 
It  is  now  28,000. 

The  Report  was  established  in 
1910  as  the  Daily  Republican, 
as  an  outgrowth  of  the  weekly 
Ontario  Record,  founded  in  1885. 
The  Pomona  paper  was  founded 
in  1885  as  the  Progress,  a 
weekly,  then  changed  to  a  daily 
in  1898  and  merged  with  the 
Bulletin  in  1927. 

• 

White  House  Corps 
Dinner  Cancelled 

Washington 

The  on-again  and  off-again 
White  House  Correspondents 
dinner  here  set  for  mid-May  is 
definitely  off,  amidst  rumblings 
from  some  newsmen  that  Presi¬ 
dent  Johnson  had  kept  them 
“dangling”  about  his  possible 
attendance.  In  the  meantime, 
the  President  has  set  down  a 
flat  rule  of  attending  none  of  the 
numerous  dinners  given  by  news 
media  groups. 


New  Offset  Daily 
Changes  to  8  Cols. 

Phoenix,  Ariz. 

The  Phoenix  Evening  Ameri¬ 
can,  which  started  publication 
as  an  offset  tabloid  daily  19 
months  ago,  has  switched  to  a 
full  eight  column  newspaper. 

Publisher  Evan  Mecham 
stated  that  the  conversion  had 
been  made  after  a  survey  of 
readers  and  because  of  adver¬ 
tising  opposition  to  the  tabloid 
form. 

Art  Heenan,  editor,  said  the 
newspaper  had  built  up  a  circu¬ 
lation  of  more  than  27,000  in 
the  tabloid  form.  He  explained, 
“Street  sales,  suited  to  tab  make¬ 
up,  are  slow  here  due  to  lack  of 
a  public  transportation  system. 
We  also  received  complaints  of 
lack  of  coverage.  In  tracing 
down  these  complaints  we  found 
out  the  readers  were  talking 
about  the  size  of  the  newspaper 
rather  than  the  content.” 

The  income  of  the  American 
is  supplemented  by  a  zoned 
weekly  with  a  distribution  of 
over  200,000.  Publisher  Mecham 
said  he  hoped  to  get  the  com¬ 
bined  operation  in  the  black 
soon. 

The  Evening  American  pub¬ 
lishes  daily  Monday  through 
Friday  and  combines  the  Satur¬ 
day  edition  with  the  Sunday  edi¬ 
tion  with  12  pages  of  comics,  a 
tv  magazine  and  a  real  estate 
section.  The  combined  Saturday- 
Sunday  edition  is  delivered 
Saturdays. 

• 

S.  F.  Columnint  W  ins 
16th  McQuacle  Award 

San  Francisco 

Guy  Wright,  San  Francisco 
News  Call  Bulletin,  won  the  16th 
annual  McQuade  Award  in  area¬ 
wide  competitions  sponsored  by 
the  Association  of  Catholic 
Newsmen.  His  column  was 
credited  with  winning  U.S.  entry 
from  Hong  Kong  for  Mrs.  Wing 
Lueng  Horn. 

Two  newswomen  shared  run¬ 
ners-up  honors.  They  were  Mary 
C.  Tobin,  San  Francisco  Exam¬ 
iner,  and  Jane  Eshleman  Con- 
ant,  News  Call  Bulletin.  The 
awards  for  the  best  news  stories 
exemplifying  the  spirit  of  the 
Sermon  on  the  Mount  carry  a 
$500  first  prize. 

• 

Racial  Reports  Cited 

Jefferson  City,  Mo. 

The  Lincoln  University  De¬ 
partment  of  Journalism  con¬ 
ferred  its  Better  Human  Rela¬ 
tions  Award  on  U.S,  News  & 
World  Report  for  “the  consist¬ 
ency  with  which  it  has  published 
reports  that  give  the  American 
racial  upsurge  a  matchless 
minuteness  of  scrutiny.” 


New  Daily  in  N.  C. 

Laurinburg,  N.  C. 

Local  businessmen  have  oiv^ 
ganized  a  corporation  whuh  will;! 
publish  the  Laurinburg  Dadyi] 
News,  beginning  April  18.  Dicki 
Brown,  an  advertising  ex(  i  utiv^ 
is  one  of  the  principals.  Gene: 
Hurdle  is  coming  here  from  the 
Hickory  Daily  Record  to  be  news 
editor.  Laurinburg  is  also  served^ 
by  a  semi-weekly,  the  Exchange, 
which  was  established  in  1882. 
The  News  will  be  published 
Monday  through  Friday. 


Publisher  Named; 

Switch  to  Offset 

Ellensburg,  Wash. 

Tom  L.  Williams,  former  ad¬ 
vertising  director  of  the  DaUg 
Olympian  at  Olympia,  became 
publisher  of  the  Ellenshurg< 
Daily  Record  on  April  1. 

Richard  Lafromboise,  presi*, 
dent  of  the  Ellensburg  Daily) 
Record  Publishing  Co.,  has  been' 
publisher  since  purchasing  the-^ 
newspaper  two  years  ago.  He 
will  continue  as  owner  and  ' 
president. 

Mr.  Lafromboise  said  part  of 
his  time  is  spent  at  his  othv^ 
newspaper  properties  in  Red', 
BluflF,  Calif.,  and  Bothell,  Wash.,, 
and  he  feels  a  full-time  pub-j 
Usher  is  needed  in  Ellensburgs 

Mr.  Williams  is  a  native  of’ 
Yakima,  Wash.,  and  started  hiej 
newspaper  career  with  the! 
Seattle  Times. 

The  Daily  Record  is  complet-1 
ing  a  conversion  to  offset  printH 
ing. 

• 

Stokes  Prize  Given 

Miami,  Fla.  < 

The  $500  Thomas  L.  Stokeat  1 
Award  was  presented  here  April  ' 
9  to  Miss  Juanita  Greene  of  the' 
Miami  Herald  for  her  articleajl 
on  public  utility  rates  in  Florida,; 
Citations  were  given  to  Irving^ 
S.  Bengelsdorf,  Los  AngeUt} 
Times;  Stuart  0.  Hale,  Provri 
dence  (R.  1.)  Journal  and  Bul¬ 
letin;  Rufus  Terral,  St.  Louis 
Post-Dispatch;  the  Sacramento 
(Calif.)  Bee,  and  the  LouisvUle 
( Ky. )  Courier- Journal. 

• 

Flood  of  Letters 

Torrance,  Calif. 

An  editorial  on  the  question 
of  publicity  and  juvenile  crime 
was  accompanied  by  a  ballot 
seeking  reaction  from  readers 
of  the  South  Bay  Daily  Breeze. 
Ballots  arrived  by  the  sackful, 
many  with  long  or  short  per- 
.sonal  letters  and  comments.  By 
far,  the  majority  of  those  reply¬ 
ing  feel  that  publicity  is  indeed 
an  essential  weapon  in  the  fight 
against  juvenile  crime. 
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We’re  Boosters  of  an 

Heating  with  circulated  hot  water  is  as 
old  as  the  ancient  Roman  baths. 

Maybe  older. 

People  still  use  circulated  hot  water 
for  heating;  only  now,  it  heats  entire  build¬ 
ings,  with  the  help  of  circulating  pumps. 

Probably  the  best-known  name  in  cir¬ 
culating  pumps  is  the  Bell  &  Gossett 
Booster  pump.  (Over  4,000,000  of  these 


Old  Roman  Idea. 

pumps  have  already  been  installed.) 

And  they  also  can  circulate  water  for 
cooling.  An  idea  which  the  Romans  did 
not  have. 

In  a  home  or  a  skyscraper,  ITT  Bell 
&  Gossett  makes  life  comfortable  all 
year  long.  Another  division,  ITT  Nesbitt, 
conditions  air  in  schools  and  institutions. 
And  a  third,  ITT  Direct  Fired  Equip¬ 


ment  Division,  heats  and  cools  commer¬ 
cial  and  industrial  establishments. 

Comfort  is  our  business. 

Whether  it’s  heating,  cooling  or  ven¬ 
tilating,  chances  are  that  one  of  these 
ITT  divisions  can  do  the  job. 

International  Telephone  and  Tele¬ 
graph  Corporation,  New  York,  NewYork. 
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Immediate 
Start  Due 
At  2  Sites 


•  Free  From  Influence  of  Outside  Media 

•  Established  Distribution  Center 

•  Cooperative,  Dominant  Advertising 
Medium  . . .  The  Denver  Post 

•  Economical,  Single-Medium  Coverage  Offering  ROP  Color, 
Locally  Edited  Roto  Magazine,  Roto  Comics 

•  Diversified,  Representative  Population 

•  Ideal  Size  of  Market 

•  Balanced,  Diversified  Economy 
Free  From  Excessive  Fluctuation. 


The  following  are  some  of  the  knowledgeable 
advertisers  who  selected  Denver  and 
The  Denver  Post  for  recent  test  campaigns: 
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that  accelerated 
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U  makes  poMi- 
data  processing 
1  second. 

"firm  can  use 
--•5  data  from 
the  factory 

management  up 
production 

came 

wwk  after  final  re- 
■  lOO-acre  site  near 
a-J.  Colo.,  north  of 
start  of  construction  in  early 
-  g  120  million  cement 
Rocky  Mountain  Ce- 
™nl  Co.,  a  subsidiary  of  Mar- 
tin  Marietta  Corp- 
'  SPECULATION  ENDED 
'  Watson  s  announcement  e^- 
years  of  speculation  which 

Sgan  in  1«9  '““iwoV 

chased  640  ^er 

between  Umgmont  a^ 

,  and  connected  now  by  a  high 

,  ;  speed  sute  highway,  ,, 

«.;early  l^- ^“‘eonsC 


being  set  al-  . 

CMcd  Air  Lines  er  designed 
da  groups  from  tronic  circuits, 
tet  wd  Southeast  ble  electronic  . 

baMe  to  Colorado's  speeds  of  billionths  ol  a 
'  A  manufacturing  firm  ' 

pr.  nfwnal  manag-  (he  system  to  Pf 
Mt  services  for  many  points  on  tne 
Hlednesday  895  door  to  keep 
^  with  out-of-  ,0  the  minute  on 
igMaUons  already  I  jiaius, 

U  to  arrive  in  Oen-  ■  -me  IBM  anni^emeW 
■and  United  flights  |  than  a  wvv'~ 

C.  '  zoning  of  a  1,100-acre 

hniry.  United  car-  .^  .^^  -  •  — •*> 

^  on  nine  separate  j 
Ijtawer  for  vacations  i  ^ 

■toirtsorts.  ■ 

ilAlLY  , 

^  Fowler  said,  un-  l 
Weds  of  skiers  are  i , 

Ml  on  scheduled  jet  i ' 

Bthe East  and  West. 

Ilipoisible  that  UAL, 

8  f  to  35,000  out-of- 
R  la  and  out  of  Den- 
Mtoi  for  a  record. 

in  ski  business 
ill  being  matched  by 
iinease  in  special  ski 
Eoess  from  the  East 
Bea  using  the  E— „ 
imd-Herti  Rent-a-Car 


American  Motors 
American  Sheep  Producers 
Armstrong  Cork 
Caiifornia  Prune  Council 
Campbell  Soup 
Dole 


DuPont 

General  Poods 
General  Mills 
Gift  Stars 

Grove  Laboratories 
Plllsbury 


CIRCULATION 

tMor  and  Publithtr:  Polmwr  Hoyt  Doily . 257,481 

Pnpmtanlad  NationoMy  by:  SwtNiay . 347,033 

A4oloo«y,  Kwgon  &  Schmitt,  fne.  Empiro  Mogozino  and  Cemict . .  353,644 

A.  I.  C  itnHmmt  SapMsbir  30,  >0*4 

ALL  STORIES  IN  THE  ADJACENT  FACSIMILE  NEWSPAPER  PAGE  ARE 
NEWS  ITEMS  WHICH  APPEARED  IN  RECENT  ISSUES  OF  THE  DENVER  POST. 


FAIRCHILD 

news 


A  five-day  trip  through  the  Mid¬ 
west,  starting  Apr.  12,  is  on  the 
calendar  for  HOME  FURNISH¬ 
INGS  daily’s  major  appliance 
editor,  Mar>’  Merris.  Her  schedule 
calls  for  interviews  with  officials  of 
large  appliance  manufacturers  in 
Pittsburgh,  Dayton,  Troy  (0.), 
Mansfield,  Columbus  and  Louis¬ 
ville. 


DAILY  NEWS  RECORD  racked 
up  a  number  of  “firsts”  during 
March  and  the  first  quarter  of 
1%5.  An  all-time  high  in  adver¬ 
tising  volume  was  reached  for  any 
March  as  well  as  for  any  first 
quarter  in  the  paper’s  history.  A 
total  of  1,376.229  lines  of  adver¬ 
tising  from  Januar>'  through  March 
represented  a  gain  of  201.796  lines 
over  the  first  quarter  of  1964.  It 
was  also  the  best  first  quarter  ever 
for  color  advertising — spot,  specta- 
color,  inserts. 


Two  new  reporters  have  just  joined 
the  New  York  editorial  staff  of 
HOME  FURNISHINGS  DAILY. 
Elizabeth  Rowe  is  the  newcomer 
who  will  cover  the  home  accessories 
field  and  Charles  Kriebel  will  re¬ 
port  for  the  curtain  and  drapery 
section. 


On  May  24.  ELECTRONIC  NEWS 
will  publish  a  special  supplement 
called  “International  Computer 
Trends.”  This  “spe«‘ial  report”  will 
be  global  in  scope,  timed  to  coin¬ 
cide  with  the  opening  of  the  third 
triennial  International  Federation 
of  Information  Processing  to  be 
held  in  New  York,  May  24-29.  It 
will  be  written  by  Fairchild  News 
Service  reporters  working  out  of 
Fairchild  news  bureaus  in  principal 
cities  throughout  the  world.  World- 
renowned  leaders  in  the  computer 
field,  as  well  as  international  lead¬ 
ers  in  the  world  of  commerce,  will 
also  contribute  to  the  section. 


“How  Do  You  Manage?”  is  the 
title  of  a  new  book  scheduled  for 
publication  by  Fairchild’s  Book 
Division  next  June.  It  was  written 
by  Sam  Feinberg,  “From  Where 
1  Sit”  columnist  for  WOMEN’S 
WEAR  DAILY.  Concerned  pri¬ 
marily  with  retailing,  but  ap¬ 
plicable  to  all  industry,  the  book 
explores  the  effects  of  good  and 
poor  management  in  business  to¬ 
day.  Price:  $6.95  a  copy. 


FAIRCHILD 
Publications,  Inc. 

7  East  12rii  St.,  N*w  York,  N.  Y. 


PablfsJMrs  ot 

Daily  Nawi  Itacord.  Woman't  Waar  Daily, 
Homa  Fumithingi  Daily,  Footwaar  Nawi, 
Suparmarkat  Nawt,  Drug  Nawt  Waakly, 
Man't  Waar  Elactronic  Nawt,  Bookt, 
Matalwerking  Nawt,  Diractoriat. 


NORTON 

James  L.  Cooper,  vicepresi¬ 
dent  and  editor-in-chief  of  the 
Toronto  Globe  and  Mail  —  pro¬ 
moted  to  president.  He  remains 
as  editor-in-chief;  Earle  B. 
Richards  —  from  vicepresident 
of  finance  to  vicepresident  and 
general  manager. 

a  a  a 

Rudolph  H.  Pallotta — from 
city  hall  beat  to  copy  desk,  Flint 
(Mich.)  Journal;  Kenneth  B. 
Moore  —  to  city  hall  beat. 


Dennis  W,  Adkin,  night  news 
editor  of  the  London  (Ont.) 
Free  Prese  —  to  executive  edi¬ 
tor  of  the  Saskatoon  Star-Ph-oe- 
nix.  Jack  Briglia  —  from  news 
feature  editor  to  night  news  edi¬ 
tor  of  the  Free  Press.  M.  D. 
MacDonald  —  named  assist¬ 
ant  to  the  managing  editor. 
James  O’Neail  —  now  city  edi¬ 
tor,  replacing  W.  S.  Robinson, 
who  has  moved  to  the  Ottawa 
bureau.  Robert  W.  Needham 
returns  to  editorial  page  duties, 
a  a  a 


Leslie  Moore,  executive  edi¬ 
tor  of  the  Worcester  (Mass.) 
Telegram  and  Gazette  —  name<i 
chairman  of  the  board  of  trus¬ 
tees  of  the  Academy  of  New 
England  Journalists. 

a  a  a 


Ben  Malkin,  chief  editorial 
writer  of  the  Ottawa  Citizen  — 
elected  president  of  Canadian 
War  Correspondents’  Associa¬ 
tion. 

a  a  a 


Del  Lazenby,  editor  and  re¬ 
porter  on  Carolina  and  Texas 
newspapers  for  35  years  —  re¬ 
joined  the  Gastonia  (N.  C.)  Ga¬ 
zette  as  feature  writer. 

a  a  a 


news-people 


Douglas  Andesson,  former 
New  York  Mirror  rewriteman 
and  World’s  Fair  publicist  —  to 
Transcom  Company,  public  rela¬ 
tions  affiliate  of  Wesley  Adver¬ 
tising. 

a  a  a 

Dick  Leonard  —  leaving  the 
Huntington,  W.  Va.  newspapers 
to  work  on  the  staff  of  Congress¬ 
man  Arch  Moore  Jr.  in  Wash¬ 
ington. 

a  a  a 

Alan  J.  Stewart  —  from  as¬ 
sistant  business  editor  of  the 
Denver  Post  to  managing  editor 
of  Central  States  Construction 
Magazine,  Topeka. 

a  a  a 

Charles  W.  Dumas,  Asso¬ 
ciated  Press  —  the  $200  prize 
of  the  New  York  State  Legisla¬ 
tive  Correspondents  Association 
for  all-around  excellence  in  cov¬ 
erage  of  state  government  and 
politics. 


WILLIAMS 

CRANSTON  WILLIAMS,  retired  gen¬ 
eral  manager  of  the  American  News¬ 
paper  Publishers  Association,  was  a 
headline  speaker  and  panel  discussion 
leader  at  the  recent  Mechanical  Con¬ 
ference  of  the  Southern  Newspaper 
Publishers  Association  at  Fort  Worth, 
Texas. 

FLLIOTT  NORTON,  drama  critic  of 
the  Boston  Record  American  and  Sun¬ 
day  Advertiser,  casts  an  appreciative 
glance  at  a  check  for  $4,000  which 
came  to  him  as  the  winner  of  the 
George  Jean  Nathan  Award  for  Dra¬ 
matic  Criticism.  English  professors  at 
Yale,  Princeton  and  Cornell  make  the 
selection. 

Mort  Nitzberg  —  from  copy 
desk,  Philadelphia  Daily  News, 
to  Farley-Manning  Associates, 
New  York  public  relations  firm. 


THE  SENIOR  FORUM 

by  Paul  Hightower 

Is  written  by  a  highly  skilled  retired  newspaper  Editor, 
who  understands  what  readers  want  and  need.  TTie  subject 
matter  touches  nearly  every  family. 

THE  SENIOR  FORUM  is  fascinatingly  written  from  first-hand 
knowledge  of  planning  for  and  carrying  on  into  retirement. 
That’s  why  its  readership  is  so  very  high. 

Short,  crisp  .  .  .  250  words  in  Question-and- Answer  Format 
for  5-times-a-week. 

Write,  wire  or  phoee  tor  samples  and  rates. 

GENjERAL  FEATURES  CORPORATION 

2S0  Park  Avenue,  New  York  17,  N.  Y.  212-986-762S 
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SHERROD  EWALD  SNIDER 


William  Tir-janica  —  from 
mechanical  superintendent  to 
))roduction  manaper,  Toronto 
(Uohe  and  Mail;  WlIXiAM  C. 
Rankin  —  promoted  to  busi¬ 
ness  manaper. 

4i  *  4c 

Don  Barnes,  state  capital 
reporter,  Montgomery  (Ala.) 
Journal  —  to  the  stalf  of  Con- 
pres.sman  Glenn  Andrews  (R- 
Ala.), 

*  *  * 

Hekschel  C(X)per  —  from 
de.skman,  Montgomery  (Ala.) 
Advertiner,  to  Birmingham 
(Ala.)  News. 

41  4c  4c 

William  Thomas — promoted 


Ralph  L.  Housinger,  former 
manapinp  editor,  Cincinnati  Ert- 
quircr  —  to  information  direc¬ 
tor  of  the  Kentucky-Indiana  Re- 
pional  Transportation  Study. 

*  «  « 

Alan  Deitz,  formerly  indus¬ 
trial  relations  manaper  of  the 
New  York  Journal- American — 
to  the  staff  of  the  ANPA  Labor 
Relations  Committee,  Chicapo. 

4c  4c  4c 

Quentin  J.  Robb  —  from  na¬ 
tional  advertisinp  manaper,  Tuc¬ 
son  Newspapers  Inc.,  to  retail 
display  advertisinp  manaper.  He 
.succeeds  Gonzalo  Urial  Sr., 
now  display  advertisinp  coordi¬ 
nator.  Eugene  McKane  —  na¬ 


ROBERT  LEE  SHERROD  will  be  edi¬ 
torial  advisor  to  management  of  all 
Curtis  magazines.  He  has  been  editor 
and  editor-at-large  of  the  Saturday 
Evening  Post. 

L.  PHILIP  EWALD,  formerly  a  senior 
vicepresident  and  director  of  com¬ 
munications  at  Curtis  Publishing  Co., 
is  now  a  senior  vicepresident  of  This 
Week  magazine. 

WILLIAM  D.  SNIDER  will  become 
editor  of  the  Greensboro  (N.C.) 
News,  July  I  on  the  retirement  of  H. 
W.  Kendall.  Mr.  Snider,  45.  a  graduate 
of  the  University  of  North  Carolina, 
held  various  state  government  posts 
before  joining  the  News  in  1951  as 
associate  editor. 


William  Becker,  a  former 
UPI  staffer  in  Philadelphia  and 
Newark — now  account  executive 
in  the  public  relations  depart¬ 
ment  of  Erwin  Wasey  Inc., 
Philadelphia  ad  apency. 

*  *  * 

Eugene  P.  Miller  —  from 
manapinp  editor  to  news  editor 
of  the  Winchester  (Va.)  Star. 
Douglas  B,  O’Connell — from 
city  editor  to  manapinp  editor. 


Louis  R.  Guzzo,  a  former  art.s 
and  entertainment  editor  of  the 
Seattle  (Wash.)  Times — now 
assistant  manapinp  editor  and 
critic-at-larpe  for  the  Seattle 
Post-Intelligencer. 

*  *  * 

Regis  Me  Auley — from  execu¬ 
tive  sports  editor  to  sports  editor 
of  the  Cleveland  (O.)  Press, 
freeinp  Bob  August  to  devote 
full  time  to  his  column.  PillL 
Hartman  —  named  executive 
sjiorts  editor. 

*  *  * 

Richard  A.  Hughes — to  man¬ 
aper  of  the  Pierre,  S.  D.,  bu¬ 
reau,  UPI,  .succeedinp  John 
Ketter  —  now  at  the  Des 
Moines,  la.,  bureau. 

*  *  >i> 

Raymond  Edmunds  —  from 
city  editor,  A t/anto  (Ga.)  Times, 
to  telepraph  desk,  Asheville 
(N.  C.)  Citizen. 

4t  4e  4e 

Carl  R.  Gross  —  appointed 
assistant  vicepresident  and  as¬ 
sistant  controller  of  Cox  News¬ 
papers. 

*  *  * 


to  city  ixlitor,  Los  Angeles 
Times,  replacinp  H.  Durant  Os¬ 
borne  —  now  in  an  administra¬ 
tive  post  in  the  Times  Suburban 
Community  Sections;  Robert 
Frampton  —  from  assistant 
Suburban  Sections  editor  to  as¬ 
sistant  city  editor. 

*  m  * 

Bonnie  Merriman  —  from 
copy  reader  to  assistant  city 
editor,  Amarillo  (Tex.)  Globe- 
News;  Ron  Miluir — from  tele¬ 
praph  editor,  Asheville  (N.  C.) 
Citizen,  to  reporter,  Globe-News; 
Phil  Duncan  —  from  reporter, 
Hereford  (Tex.)  Brand,  to  re¬ 
porter,  Globe-News;  Don  Wil¬ 
liams  —  from  AP,  Denver  bu¬ 
reau,  to  rewrite,  Amarillo  Globe- 
Times. 

*  «  * 

Ron  Kelly  —  from  copy  edi¬ 
tor  to  state  editor  of  the  Decatur 
(Ill.)  Herald  and  Review,  re¬ 
placinp  Michael  K.  Burns,  now 
participatinp  in  Trans  World 
Record  Expedition. 

♦  ♦  * 

Joe  LaGore,  manapinp  editor 
of  the  Paducah  (Ky.)  Sun-Dem¬ 
ocrat  —  retired.. 

it  *  * 


tional  ad  manaper. 

*  *  * 

Louis  T.  Colvey,  circulation 
manaper,  Montreal  Gazette  — 
elected  a  director  of  the  Gazette 
Printinp  Company. 

it  *  * 

Donald  B.  MacPhail,  former 
reporter,  Manchester  (N.  H.) 
Union  Leader  —  named  deputy 
assistant  administrator  of  the 
U.  S.  Apency  for  International 
Development’s  office  of  technical 
co-operation  and  research. 

*  *  * 

James  M.  Voigt,  former  edi¬ 
tor  of  Burbank  (Calif.)  Inde¬ 
pendent  —  to  news  editor  of  the 
Pacific  Palisades  (Calif.)  Pali- 
sadian  Post;  Bill  Furry,  on 
leave  from  Harvard  University, 
named  sports  editor. 

Everything 
in  Baitimore 
revolves  around 

THE  SUN 


«  * 

G.  William  Hein — from  ad¬ 
vertisinp  manaper  of  the  Ann 
Arbor  (Mich.)  News  to  man¬ 
aper  of  the  Ypsilanti  (Mich.) 
Press. 

*  *  * 

George  Fattman,  honor  prad- 
uate  (1964)  from  the  Graduate 
School  of  Journalism  at  Colum¬ 
bia  University — named  executive 
editor  of  the  Johnstovm  (Pa.) 
Tribune-Democrat.  Paul  T. 
Abram,  onetime  copy  boy,  grad¬ 
uate  (English  Scholar)  from  the 
University  of  Pittsburgh  — 
named  associate  editor  in  charge 
of  the  editorial  page. 

*  *  * 

Charles  G.  Pearson  —  ap¬ 
pointed  chief  editorial  page  edi¬ 
tor  of  the  Wichita  (Kan.)  Eagle 
and  Beacon,  succeedinp  Martin 
N.  Perry,  now  manapinp  editor 
of  the  Beacon.  Robert  J.  Nel¬ 
son — associate  editorial  page 
editor. 


Robhkt  Barnet,  sports  editor, 
Muncie  (Ind.)  Star — the  George 
A.  Barton  Award  for  lim  work 
as  chairman  of  the  Vational 
Golden  Gloves  Association. 

«  *  * 

Jack  Kisek,  Philadelphia 
Daily  News — the  National  Har¬ 
ness  Racing  Institute’s  writing 
award  of  $500  and  a  two-week 
vacation  in  the  Bahamas. 

«  «  * 

Barbara  Coleman  Fox,  fea¬ 
ture  writer,  Philadelphia  Bulle¬ 
tin  —  resigned. 

4t  4(  V 

Tom  M.  Hopkinson,  a  for¬ 
mer  Baltimore  (Md.)  Sun  re¬ 
porter  —  now  an  account  di¬ 
rector  for  Infoplan,  New  York 
public  relations  firm. 

*  it  it 

Gene  Steck,  a  former  real 
estate  editor  of  the  San  Diego 
(Calif.)  Union  —  on  the  pr 
staff  of  Danoff  &  Sachs  Inc., 
Los  Angeles  advertising  agency. 


John  Beardsley,  former  city 
editor,  Worthington  (Minn.) 
Daily  Globe  —  to  AP,  Fargo, 
N.  D.,  bureau,  replacinp  Gene 
Connors,  resigned. 

*  *  ♦ 

James  Tankard  —  to  AP, 
Charlotte,  N.  C.,  bureau. 


Morning 

Evening 

Sunday 

That’s  why 
The  Sunpapers 
carry  more  than 
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oS  all  advertising 
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metropolitan 

newspapers. 
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CntiMT,  Woodward,  CMara  &  Ormtboo 
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Front  page  gives  impression  of  brilliant  openness. 


Simple  in  Design 

This  Page 
is  WeU 
Worth 
Studying 


By 

Ediiiund  C.  Arnoltl 


The  newspaper  typogra- 
i  pher  has  two  colors  on  his 
1  palette — black  ink  and  white 
i  paper.  One  is  just  as  impor- 

-  tant  as  the  other. 

?  For  several  generations 
i  this  was  an  overlooked  tru- 
f  ism.  For  white  space  was  not 
I  used  as  a  tool  by  the  news- 
f  paperman;  it  was  something 
I  left  over  when  all  the  must 
?  type  had  been  crammed  into 
a  chase.  Now  the  trend  is  to 
I  lighten  and  brighten  the  page 
i  by  actually  using  white  space, 

-  building  it  into  a  page  with 

I  the  same  purpose  and  care 
I  that  is  directed  to  the  ink. 
5  The  Page  of  this  Week, 

I  from  the  News  of  North 
I  Tonawanda,  N.  Y.,  shows  the 
I  handsome  results  of  such  a 
I  policy. 

I  When  Harvey  Hough,  man- 

^  aging  editor,  decided  it  was 
I  time  to  take  a  long  look  at 
I  the  typography  of  the  News, 
I  he  was  not  acting  in  despera- 
I  tion.  The  typography  was 
I  good  enough  to  win  the  New 
i  York  State  Publishers  Asso- 
I  ciation  award  for  1964  and 
I  that’s  a  pretty  hot  league. 
I  But  the  best  competitor  in 
I  any  field  is  on  the  top  be- 
I  cause  he  isn’t  satisfied  to  rest 
I  on  his  trophy  case. 

I  Changes  were  small  and 


insignificant.  Basically,  they 
sought  to  add  more  white 
space  to  the  pages. 

The  front  page  is  in  a 
rather  unusual  7 '^-column 
format.  That  half-column 
that  was  whittled  off  is  then 
distributed  between  columns 
so  column  rules  can  be  elimi¬ 
nated. 

If  rules  are  thrown  out, 
you  need  a  pica  of  w’hite 
space  betw’een  type  columns. 
If  the  space  is  less  than  a 
pica,  it  will  often  be  less  than 
space  between  words.  In  that 
case,  the  reading  eye  will,  of 
course,  skip  the  column  sepa¬ 
ration  as  easily  as  it  bounced 
across  the  area  between 
words. 

The  News,  by  using  that 
half-column  less,  can  get  2 
picas  betw'een  columns.  This 
creates  the  brilliant  openness 
of  the  front  page.  Inside 
pages  are  still  on  the  conven¬ 
tional  8-column  format  with 
9  points  of  space  between  col¬ 
umns. 

The  clean,  simplicity  of  the 
basic  format  is  enhanced  by 


the  simplicity  of  the  headline 
schedule.  Note  that  there  is 
only  one  deck  on  the  repro¬ 
duced  page,  the  readout  from 
the  banner.  Notice  how'  the 
weather  ear  has  been  reduced 
to  the  utmost  simplicity,  one 
w’ord. 

As  pleasant  contrast  to  the 
vertical  white  stripes,  a  light 
Ben  Day  rule  is  used  for 
horizontal  separation.  This  is 
necessary  only  under  the 
subtle  —  but  certainly  not 
banner  and  under  a  picture 
below  which  runs  an  unre¬ 
lated  storj'. 

Horizontal  makeup  is  al¬ 
ways  desirable  but  even  more 
so  in  a  page  with  these  strong 
vertical  w'hite  thrusts.  Hori¬ 
zontal  heads  tie  the  page  to¬ 
gether  tightly  and  neatly  and 
offer  interesting  contrast. 

The  7 -column  page  offers 
interesting  opportunities  for 
most  newspapers.  Certainly 
it’s  worth  studying. 

IN  A  NUT  SHELL;  As  a 
rule,  rules  violate  rules  of 
readability. 


Staff  Changes  Made 
On  Charlotte  Papers 

Charlotte,  K.  C. 

There  have  been  se\.'ral 
changes  in  the  staffs  of  the 
Charlotte  News  and  the  Char¬ 
lotte  Obseirver. 

L.  M.  Wright  Jr.,  forn.  Tly 
city  editor,  has  moved  up  to  edi¬ 
torial  writer  of  the  Observer. 
He  was  replaced  by  assi^^tant 
city  editor  Davis  Merritt. 

Charles  Hauser,  formerly 
Carolinas  (state)  editor  has  left 
the  Observer  to  become  man¬ 
aging  editor  of  the  Greensboro 
Daily  News.  He  was  replaced  by 
M.  S.  Van  Hecke,  former  copy 
desk  chief.  Van  Hecke  was  suc¬ 
ceeded  by  Jack  Claiborne,  for¬ 
mer  Washingfton  correspondent. 

To  Wusliington 

James  K.  Batten  of  the  city 
staff  will  go  to  Washington  as 
the  new  Observer  correspondent 
and  J.  A.  C.  Dunn,  formerly 
editorial  writer,  will  go  to  the 
city  staff. 

On  the  News,  William  T. 
Hughes  has  left  his  job  as  state 
editor  to  work  on  the  copy  desk 
of  the  Atlanta  (Ga.)  Jourrval.  He 
w’as  succeeded  by  John  Wright, 
formerly  of  The  News  copy  desk. 

Miss  Blake  Green  of  the  News 
women’s  staff  has  resigned  to 
return  to  California. 

Hugh  Fullerton  and  George 
Willhite,  both  of  w’hom  hold 
master’s  degrees  from  North¬ 
western,  have  joined  the  city 
staff  of  the  News.  William  Nob- 
litt,  formerly  executive  secretary 
of  the  Myrtle  Beach  (S.  C.) 
Chamber  of  Commerce  and  for¬ 
mer  reporter  on  the  Shelby  Star 
also  has  joined  the  city  staff. 

• 

$3  Million  Expansion 
On  10th  Anniversary 

West  Covina,  Calif, 

Now  the  second  largest  eve¬ 
ning  newspaper  in  Los  Angeles 
County  and  fourth  largest  of  all 
papers  in  the  area,  the  Son 
Gabriel  Valley  Tribune  marked 
its  10th  anniversary  with  plans 
for  a  $3,000,000  expansion  to 
better  circulation  which  has 
passed  the  70,000  level. 

F.  A1  Totter,  executive  vice- 
president  and  general  manager 
of  the  Brush-Moore  paper,  said 
work  has  started  on  a  56,000 
square  foot  production  building, 
to  house  a  new  Goss  Headliner 
Mark  II  13-unit  press,  which  will 
print  up  to  144  pages  in  size  at 
a  speed  of  70,000  copies  an  hour. 
The  $2,000,000  press  will  fill 
much  of  the  $1,000,000  building. 
Other  buildings  are  planned  to 
adjoin  the  present  Tribune 
plant,  with  completion  set  in 
1965, 

The  Tribune  also  publishes 
eight  weekly  newspapers. 
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The  taxpaying  railroads  are  making  news  with  startling  advances  in  their  equip¬ 
ment  and  essential  public  services.  Last  year,  railroads  spent  $1.4  billion  for  such 
items  as:  65,000  new  freight  cars  designed  for  shippers’  special  needs  (like  jumbo 
1 00-ton  capacity  hoppers  for  grain  shippers  and  giant  gasoline  tank  cars  that  carry 
up  to  50,000  gallons).  Improved  track  to  haul  heavier  loads  faster.  Microwave  com¬ 
munications  systems.  Electronically  controlled  freight  classification  yards.  More 
than  1,000  new  diesel  locomotive  units.  These  latest  railroad  advances  are  shaping 
the  transportation  future.  Through  them,  the  railroads  are  keeping  shippers’  costs 
down,  attracting  more  business,  and  giving  consumers  better  service  and  lower  costs. 


ASSOCIATION  OF 

AMERICAN  RAILROADS 
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High  Court  to  Rule 
On  Cameras  at  Trial 


Washington 

The  Supreme  Court  may  rule 
before  its  June  recess  whether 
the  presence  of  television  cam¬ 
eras  in  the  courtroom  deprived 
Billie  Sol  Estes  of  his  constitu¬ 
tional  rijfhts  to  a  fair  trial. 

The  decision  could  set  a  his¬ 
toric  constitutional  interiireta- 
tion  governing  future  news  cov¬ 
erage  of  criminal  cases.  The 
high  court  must  decide  whether 
the  television  camera  is  pro- 
tecteil  by  the  First  Amendment 
guarantee  of  freedom  of  the 
press  or  whether  it  jeopardizes 
a  defendant’s  due  process  rights 
under  the  14th  Amendment. 

Defense  attorney  John  Cofer 
of  Austin  contended  that  Dist. 
Judge  Otis  Dunagan’s  action  in 
allowing  tv  cameras  and  photog¬ 
raphers  in  the  courtroom  “raised 
serious  questions  of  invasion  of 
ihe  defendant’s  privacy.” 

Texas  Atty.  General  Waggon¬ 
er  Carr  told  the  court  that  the 
state  court  had  laid  down  care¬ 
ful  supervision  over  the  activi¬ 
ties  of  tv  and  radio  newsmen 
and  photographers. 

‘General  Cry  of  Alarm' 

Carr  charged  that  Estes’  at¬ 
torneys  and  other  interested 
parties  in  the  case  based  their 
appeal  to  the  high  court  “upon 
broad  conclusions,  a  rather  loose 
relating  of  the  facts  and  a  gen¬ 
eral  cry  of  alarm  over  what 
might  or  could  happen  in  the 
event  a  trial,  or  portions  there¬ 
of,  are  televised.” 

Estes  received  an  8-year  sen¬ 
tence  at  completion  of  the  trial 
for  swindling  on  Nov.  7,  1962. 

The  case  has  national  inter¬ 
est,  with  the  American  Bar  As¬ 
sociation,  the  America  Civil  Lib¬ 
erties  Union,  the  State  Bar  of 
Texas,  and  other  groups  offer¬ 
ing  amicus  curiae  (friend  of  the 
court)  briefs.  The  ABA  points 
to  Canon  35  of  its  recommenda¬ 
tions  on  courtroom  procedure 
which  says  that  tv-radio  co\er- 
age  of  a  trial  is  distracting  to 
witnesses  and  implies  that  it 
does  not  contribute  to  the  dig¬ 
nity  and  decorum  of  courts. 

Bight  to  Object 

Cofer  argued  that  a  defend¬ 
ant  should  have  the  right  to  ob¬ 
ject  to  television  and  photogra¬ 
phy  and  expect  a  court  to  re¬ 
spect  his  wishes.  Estes’  objec¬ 
tions  in  the  Tyler  trial  were  not 
heeded. 

Justice  Potter  Stewart  in¬ 
quired  if  a  defendant  should 
have  the  right  to  bar  newspa- 
er  reporters  from  trials  if  he 


thought  their  activities  were 
distracting. 

Cofer  replied  that  the  right  of 
a  fair  tnal  is  more  important 
than  a  free  press  but  he  said 
he  doubted  if  “reasonable 
grounds”  could  be  produceil  at 
most  trials  to  bar  reporters.  Be¬ 
sides,  he  said,  the  First  Amend¬ 
ment  guaranteeing  freedom  of 
the  press,  would  be  involved. 

Cofer  said  he  and  other  law¬ 
yers  defending  Estes  could  not 
do  their  best  for  him  because  of 
the  cameras  in  the  courtroom. 

Pretrial  Hearing  im  tv 

Carr  said  there  had  been  a 
good  deal  of  misinfoi*mation 
about  the  tv-radio  coverage  of 
the  trial. 

He  told  the  court  that  there 
was  live  television  of  a  pretrial 
hearing  on  Sept.  24-25,  1962,  on 
two  defense  motions — one  to 
bar  telecast  of  the  actual  trial 
and  the  other  seeking  a  con¬ 
tinuance. 

Carr  said  Judge  Dunagan  had 
denied  the  first  motion  and  al¬ 
lowed  the  second.  At  the  pre¬ 
trial  hearing,  he  emphasized, 
there  was  no  discussion  of  prob¬ 
able  guilt  or  innocence  of  the 
defendant. 

When  the  case  was  called  for 
trial  on  Oct.  22,  Carr  .said,  the 
court  had  laid  down  careful  reg¬ 
ulations  on  radio-tv  and  photog¬ 
raphers. 

Carr  demonstrated  the  layout 
of  the  Smith  County  district 
courtroom  with  a  model  of  it. 
He  showed  how  a  specially  con¬ 
structed  boxed  area  in  the  rear 
of  the  courtroom  had  been  in¬ 
stalled  to  conceal  virtually  all  of 
the  tv  cameras  except  the  lens¬ 
es.  Four  cameras  occupied  this 
booth. 

The  judge  also  decreed  that 
there  would  be  no  floodlights, 
flashbulbs  or  noisy  cameras, 
Carr  reported.  Video-tape  was 
made  of  portions  of  the  trial, 
but  no  sound  was  used  in  tele¬ 
casts  aired  later. 

Final  Argument 

The  only  live  television  of  the 
trial,  he  said,  was  the  final  argu¬ 
ment  of  the  di-strict  attorney 
and  return  of  the  veidict  by  the 
jury.  The  defense  refused  to  al¬ 
low  its  arguments  to  be  telecast 
live. 

“There  was  not  any  television 
at  any  time  during  the  trial  ex¬ 
cept  from  the  booth  in  the  rear 
of  the  courtroom,”  Carr  .said, 
“and  during  argument  of  coun¬ 
sel  to  the  jury,  news  photogra¬ 
phers  were  required  to  operate 


from  the  liooth  so  that  they 
would  not  interfere  with  or  de¬ 
tract  from  the  attention  of  ei- 
thei'  the  jurors  or  the  attor¬ 
neys.” 

Carr  said  that  since  the  jury 
was  locked  up  each  night  during 
the  trial,  it  had  no  opportunity 
to  look  at  delayed  television  re¬ 
ports  of  the  trial.  On  Nov.  4, 
date  of  the  presidential  election, 
however,  a  tv  receiver  was 
taken  into  the  jur>'  room  .so 
jurors  could  get  election  retums. 

A  bailiff  stood  by,  Carr  said, 
to  cut  off  the  set  if  any  news 
was  carried  on  the  Estes  trial. 

Carr  offered  the  court  affi¬ 
davits  from  members  of  the 
jury  in  which  they  said  they  had 
not  been  distracted  by  or  preju¬ 
diced  by  the  television-radio  ac¬ 
tivities. 

Like  a  Trial  in  Cuba? 

Houston  attorney  Leon  Jawor- 
ski,  representing  the  State  Bar 
of  Texas,  reviewed  the  history 
of  the  A  BA’s  Canon  .35.  He  .said 
that  the  simple  fact  that  a  tv 
camera  was  in  a  courtroom 
could  not  establish  that  a  de¬ 
fendant  had  been  denied  a  fair 
trial. 

Jaworski  came  under  consid- 


Journalism 
Scholarship 
Aid  Grows 


More  than  $700,000  worth  of 
financial  aid  is  available  to  the 
young  men  or  women  who  want 
to  study  journalism,  according 
to  the  1965  edition  of  the  Jour¬ 
nalism  Scholarship  Guide. 

The  Guide,  published  by  the 
Newspaper  Fund,  lists  1,075 
scholarships  worth  $427,241  for 
undergraduate  students.  Gradu¬ 
ate  grants  number  150  with  a 
value  of  $262,990. 

Since  the  first  Journalism 
Scholarship  Guide  was  published 
in  1962,  the  dollar  value  of 
scholarships,  assistantships  and 
fellowships  exclusively  for  jour¬ 
nalism  study  has  risen  76  iier- 
cent.  The  first  Guide  recorde<l 
729  undergraduate  scholarships 
and  68  graduate  grants  with  a 
combined  vaue  of  $404,381. 

In  addition  to  the  listing  of 
.scholarshijis,  the  1965  Guide 
lists  $70,000  of  loan  funds,  most 
of  it  for  journalism  students. 

While  the  amount  of  scholar¬ 
ship  aid  for  journalism  study 
has  risen  steadily,  the  rising 
cost  of  a  college  education 
makes  financial  help  for  most 
students  imperative,  says  Paul 
S.  Swensson,  executive  director 
of  the  Fund. 

Forty-four  percent  of  the  un- 


erable  questioning  from  Chief 
Justice  Earl  Warren  and  Asso¬ 
ciate  Ju.stices  .Arthur  GoMberg 
and  William  J.  Brennan. 

Goldberg  asked  what  was  the 
difference  between  a  trial  in 
Cuba  conducteil  before  more 
than  20,000  people  and  ri  tele¬ 
vised  one  in  this  country  that 
might  be  seen  by  hundre  ds  of 
thousands.  The  allusion  w.os  to 
some  of  the  trials  Fidel  Castro 
has  held  for  rebels. 

Jaworski  said  a  court  in  this 
countiy  could  supen  ise  the  tele¬ 
vising  and  see  that  rights  of 
the  defendant  were  maintained. 

“Would  you  be  making  this 
same  argument  if  the  jury  was 
not  sequestered?”  asked  Bren¬ 
nan. 

Jaworski  acknowledged  that 
this  would  make  some  differ¬ 
ence  in  the  situation. 

The  Houston  attorney  said 
that  “it  amounts  to  a  constitu¬ 
tional  amendment”  if  the  court 
holds  that  the  presence  of  a  tv 
camera  in  a  courtroom  auto¬ 
matically  jeopardizes  the  rights 
of  a  defendant. 

Several  Supreme  Court  mem¬ 
bers  expressed  a  desire  to  look 
at  some  of  the  video-tape  from 
the  trial. 


dergraduate  scholarships  listed 
in  the  Guide  range  from  $100 
to  $250.  Scholarships  in  this 
amount  would  not  pay  tuition  at 
40  of  the  42  private  schools  list¬ 
ed  in  the  booklet,  Mr,  Swensson 
.said.  Tuition  for  state  residents 
at  25  of  the  77  public  institu¬ 
tions  listed  exceeds  the  $250 
amount.  Out-of-state  residents 
could  not  attend  the  remain¬ 
ing  52  public  schools  on  a  $250 
scholarship.  Tuition  costs  for 
them,  added  to  resident  tuition 
expenses,  pushes  the  total  year’s 
tuition  beyond  $250  at  every 
public  school  offering  a  journal¬ 
ism  degree. 

Copies  of  the  Guide  may  be 
obtained  from  the  Newspaper 
Fund,  P.0,  Box  300,  Princeton, 
N.J.  08540. 

• 

Weekly  Breaks  Story 
Of  Official’s  Tax  Case 

Salt  Lake  City 

A  Salt  Lake  City  suburban 
weekly  newspaper — not  quite 
one  year  old — broke  what  may 
lie  Utah’s  biggest  story  of  the 
year. 

The  Rocky  Mountain  Review, 
.serving  30,000  homes  in  south¬ 
east  Salt  Lake  City  and  County, 
released  details  of  Utah  Attor¬ 
ney  General  Phil  L.  Hansen’s 
tangle  with  U.S.  income  tax 
authorities. 

Competing  news  media 
.scrambled  to  hop  on  the  story 
late  Thursday  afternoon  ( March 
18)  as  the  Review  began  to  be 
circulated  to  homes  and  stands. 
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Readers  or  Revenue? 


print  or  a  transparency,  the  negative 
yields  that  too. 

A  Kodak  Technical  Sales  Repre¬ 
sentative  is  waiting  to  demonstrate 
this  Kodak  negative-positive  color 
system  for  you.  Call  him  soon. 


“Advertiser  and  reader  confidence 
is  evident:  Both  color  linage  and 
circulation  continue  to  grow.  During 
the  past  six  years  our  ROP  color  has 
more  than  doubled,  with  The  Post 
moving  up  from  33rd  to  16th  in 
national  ranking  in  total  ROP  color 
linage.” 

Kodak  Ektacolor  negative-positive 
system  costs  are  low,  since  everything 
from  film  processing  through 
separation-making  is  done  in  your 
own  darkroom. 

If  the  few  hours  it  takes  are  still  too 
many  for  the  first  edition,  you  can 
print  black-and-white  from  the  same 
color  negative,  then  go  color  in  later 
editions.  If  the  editor  wants  a  color 


Read  about  The  Denver  Post's 
system  for  getting  both 

By  dramatizing  its  capabilities  with 
ROP  color.  The  Denver  Post  has 
impressed  readers  and  persuaded 
advertisers. 

The  Post's  method  has  been  a  simple 
one. 

It  has  used  the  interest  value  of  spot 
news  pictures  to  do  it,  running  them 
in  full  color.  Kodak  Ektacolor 
materials  and  the  negative-positive 
color  system  have  provided  the  speed 
and  flexibility  essential  for  complete 
capability. 

Here’s  what  Charles  R.  Buxton, 
Denver  Post  Business  Manager  says: 


PHOTO  PRESS  SALES  DIVISION 

EASTMAN  KODAK  COMPANY 

Rochester,  N.Y.  ^ 


II  r.IRCLLATION 

I  ABC  Men  Present 
i  Formula  for  Future 

Bv  Gerald  Healev 


Chicago 

Proposals  to  eliminate  Audit 
Bureau  of  Circulations  city  and 
retail  tradinp  zones  and  pro¬ 
vision  for  a  single  breakdown  of 
average  paid  circulation  by  dis¬ 
tribution  methods  is  being  ex¬ 
plained  countrywide  by  an  ABC 
task  force. 

Leading  the  mission  is  Lester 
A.  Walker,  publisher  of  the 
Fremont  (Neb.)  Tribune,  vice- 
chairman  of  the  ABC  board,  and 
chairman  of  the  ABC  newspaper 
committee,  who  spoke  this  week 
to  the  Newspaper  Representa¬ 
tives  Association  of  Chicago. 

Explaining  that  he,  with  Leo 
Smith,  vicepresident  and  chief 
auditor  of  ABC,  are  known  as 
the  “vice  squad”  because  of  their 
travels,  Mr.  Walker  told  the 
reps: 

“Because  advertising  buyers 
.say  ABC  newspaper  zones  do  not 
fit  into  modern  market  and 
media  selection  patterns,  the 
most  important  thing  to  me  is 


elimination  of  ABC  city  and 
retail  trading  zones.” 

He  emphasized  that  many 
people  and  organizations  of 
prominence,  in  both  the  adver¬ 
tising  and  newspaper  business, 
have  been  brought  into  the  ABC 
.study,  which  he  said  is  still 
going  on  to  the  point  that  a  final 
proposal  could  be  completely 
different  from  tbe  current  one. 

He  recalled  that  ABC  mem¬ 
bership  amended  the  charter 
last  Octolier  to  peimit  the  pos¬ 
sibility  of  expanding  the  bu¬ 
reau’s  services  beyond  auditing 
and  verification  of  paid  circula¬ 
tion  claims. 

Last  December,  the  .4BC 
board  temporarily  suspended  re¬ 
alignment  of  existing  ABC  news¬ 
paper  city  zones  and  retail 
trading  zones  while  the  task 
force  explored  these  possibili¬ 
ties: 

Modernizing  ABC  reporting 
procedures;  inclusion  of  market 
demographic  data ;  making 


newspaper  audience  studies  and 
reporting  them,  and  all  other 
ways  in  which  ABC  might 
strengthen  the  newspaper  pub¬ 
lisher’s  hand  by  providing  a 
better  tool  for  selling  adver¬ 
tising. 

“Representatives  of  numerous 
organizations  allied  with  the 
newspaper  business  have  been 
consult^,”  Mr.  Walker  .said, 
“and  many  hours  have  been 
spent  in  accumulating  data  and 
shifting  it  in  an  effort  to  come 
up  with  practical,  modern  solu¬ 
tions  to  our  problems. 

Significant  Proposals 

“Several  important  proposals 
have  emerged.  Each  could  play 
its  part  in  making  the  ABC 
newspaper  audit  reports  more 
useful  to  buyers,  and  more  effec¬ 
tive  sales  tools  for  newspapers.” 

Piototype  reports,  he  ex¬ 
plained,  have  been  developed  for 
several  markets  of  varying  sizes. 
They  have  been  re-worked  again 
and  again.  Before  they  are 
finalized  there  will  be  other 
changes  made  to  improve  them 
further. 

“I  say  that,”  Mr.  Walker  de¬ 
clared,  “in  spite  of  the  fact  there 
has  lieen  virtually  unanimous 
and  enthusiastic  approval  every¬ 
where  the  proposals  have  been 
thoroughly  presented  up  to  this 
time. 

“Most  buyers  tell  us  ABC 
zones  have  no  value  since  they 
are  based  on  opinion,  not  fact. 
Further,  as  economic  units,  they 
have  been,  or  are  being,  replaced 
by  counties.  Modern  marketing 
is  basically  on  a  county  level, 
and  it’s  on  that  basis  marketing 
data  is  fed  into  computers. 

“Since  ABC  city  zones  and 
retail  trading  zones  are  not 
established  on  a  county  basis, 
marketing  people  can’t  normally 
relate  them  to  any  standardized 
and  accepted  marketing  data 
available.  Neither  can  they  ac¬ 
curately  compare  them  with 
claims  of  other  media  competing 
for  the  .same  advertising  dollars 
we  all  profess  to  be  chasing. 

“So,  by  eliminating  archaic 


zones  and  using  counties  we 
would  be  giving  the  buyers  what 
they  say  they  want,  not  what  we 
as  publishers  think  they  siiould 
have.  And  those  buyers  are  the 
people  whose  business  news- 
papers  seek.” 

Mr.  Walker  said  this  is  how 
the  ABC  proposes  to  treat 
newspaper  circulations: 

1.  Reporting  only  total  aver¬ 
age  circulation,  by  methods  of 
distribution,  in  Paragraph  1  of 
audit  reports. 

2.  Supplementing  that,  as  a 
sub-paragraph,  with  average 
paid  circulation  within  the 
newspaper’s  standard  metropoli¬ 
tan  statistical  area,  or  the 
county  or  counties  of  publica¬ 
tion. 

3.  Further  supplementing 
that,  at  the  publisher’s  option 
as  another  sub-paragraph,  with 
average  paid  circulation  figures 
for  such  other  counties,  or  cen¬ 
sus  units  thereof,  which  the 
newspaper  considers  addition¬ 
ally  as  part  of  its  primary  mar¬ 
ket.  This  would  te  county  by 
county — not  by  a  single  com¬ 
bined  total  for  all  the  counties 
so  elected. 

“It  should  be  emphasized  that 
this  could  require  additional 
record-keeping  by  newspapers 
exercising  this  particular  op¬ 
tion,”  Mr.  Walker  said. 

“Bear  in  mind  that  up  to  now 
we  have  been  discussing  audit 
report  paragraphs  or  sub-para¬ 
graphs  designated  with  the  fig¬ 
ure  one  (1)  which  would  deal 
only  with  average  paid. 

“But  a  further  option  would 
be  offered  as  an  alternate  for 
any  newspaper  which  elected 
not  to  keep  actual  county  by 
county  average  paid  figures  for 
that  part  of  its  self-defined  pri¬ 
mary  market  outside  its  SMSA 
( standard  metropolitan  statis¬ 
tical  area)  or  county/ies  of  pub¬ 
lication. 

Alternatiw  Plan 

“This  is  the  alternate.  Option¬ 
al  reporting  of  adjusted  gross 
distribution,  in  a  new  Paragraph 
2  of  newspaper  audit  reports. 
Here,  too,  would  be  such  other 
counties  or  census  tracts  as 
selected  by  the  publisher.  This 
likewise  would  represent  the 
publisher’s  conception  of  the 
balance  of  his  primary  market. 
The  gross  distribution  data  used 
here  would  be  extracted  from 
the  one-day  breakdown  in  Para¬ 
graph  13. 

“Figures  would  be  adjusted 
to  an  approximate  reflection  of 
the  average  net  paid  for  the 
last  three  months  of  the  audit 
report.  To  arrive  at  a  reason¬ 
ably  accurate  adjustment  it 
likely  would  be  necessary  for 
the  newspaper  to  compile  a 
single  total  average  paid  figure 
for  the  entire  area  thus  re- 
(Continued  on  page  44) 
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A  Western  newspaper  with  a  daily  circulation  of  over 
^250,000  is  an  annual  user  of  the  Church,  Rickards’  pro¬ 
gram  for  securing  new  newspaper  subscribers.  This 
newspaper,  on  a  recent  campaign,  produced  22,00Mtew 
newspaper  subscribers,  and  earned  a  special  pfWit 
from  circulation  of, $26,000.00  for  the  year.  Write  for 
complete  details  on  how  Church,  Rickards’  Plan  for 
Building  Circulation  Profits  can  work  for  you. 


BUILDING 
CIRCUUTION 
PROFITS  i 


CHURCH,  RICKARDS  &  CO. 

35  EAST  WACKER  DRIVE,  CHICAGO,  ILLINOIS  60S01 
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ported — much  as  it  does  now 
with  its  retail  trading  zone.  The 
Paragraph  2  title  would  clearly 
indicate  that  the  figures  therein 
were  not  actual  average  net 
paid  figures. 

“Paragraph  18  would  func¬ 
tion  pretty  much  as  now  with 
the  exception  that  the  adjusted 
figures  would  reflect  with  rea¬ 
sonable  accuracy  the  average 
paid  figures  for  the  final  quarter 
of  the  audit  period.  At  present, 
adjusted  figures  are  based  on 
the  entire  audit  period  average 
and  to  my  way  of  thinking  are 
not  the  best  reflection  of  a  news¬ 
paper’s  penetration  pattern.” 

Mr.  Walker  said  that  although 
the  study  thus  far  has  not  in¬ 
cluded  more  than  a  superficial 
look  at  publisher’s  statements, 
he  would  suspect  that  they 
would  l)e  something  like  this: 

1  and  1-A — Same  format  as 
used  on  newspaper  audit  re¬ 
ports. 

1- B— Same  format  as  audit 
reports  for  only  those  news¬ 
papers  which  were  willing  to 
keep  average  paid  figures, 
county  by  county,  for  the  bal¬ 
ance  of  their  primary  market. 

2 —  Simply  would  be  shown  on 
statements  as  not  applicable  for 
those  papers  which  carried 
Paragraph  2  as  the  optional 
alternate  to  1-B  for  audit  re¬ 
ports. 

He  said  1-B  and  2  would  be 
optional  with  individual  news¬ 
papers. 

Mr.  Walker  noted  that  there 
is  increasing  pressure  from 
buyers  for  adding  actual  per¬ 
centage  of  coverage  figures  to 
the  areas  covered  by  proposed 
audit  report  Paragraphs  1,  1-A, 
1-B  and  2. 

Fundamentally,  the  market 
demographic  data  would  be  that 
recommended  by  the  research 
committee  of  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies  for  audience  studies,  plus  a 
still-to-be-spelled-out  compilation 
of  other  market  characteristics, 
Mr.  Walker  said. 

“While  a  few  major  adver¬ 
tisers  and  advertising  agencies 
say  they  have  such  market  data 
available  from  computers,  not 
all  do,”  he  added.  Making  it 
conveniently  available,  attached 
to  or  made  a  part  of  ABC  audit 
reports,  should  increase  use  and 
effectiveness  of  the  reports,  he 
suggested. 

“Keeping  such  data  current  in 
the  period  between  U.S.  or 
Canadian  censuses  presents  some 
problems,  but  the  bureau  staff 
believes  it  is  possible. 

“The  main  thing  about  ABC 
assembling  and  publishing  the 
data  is  that  it  would  be  uniform 


and  authenticated  by  a  recog¬ 
nized  and  accepted  clearing 
house. 


No  Quick  Sohilion 

“Newspaper  audience  studies, 
which  buyers  are  clamoring  for, 
present  some  rather  complicated 
problems.  Those  problems  are 
such  that  we  don’t  l)elieve  they 
can  l)e  solv’ed  quickly. 

“So,  it  appears  inadvisable  for 
.4BC  to  rush  into  this  field.  I’m 
sure,  however,  this  current  study 
will  be  continued  by  the  bureau 
looking  to  the  time  when  rea¬ 
sonable  agreement  is  possible  in 
that  facet  of  research.  As  of 
now,  it  appears  there  are  about 
as  many  answers  as  to  exactly 
w’hat  is  wanted,  and  how  it 
should  be  obtained,  as  there  are 
people  willing  to  express 
opinions. 

“One  thing  readily  apparent 
is  that  when  one  tries  to  nail 
down  specifics  from  the  buyers 
and  their  researchers,  the  fog 
rolls  in — no  one  will  put  a  solid 
formula  on  the  barrel  head. 

“It  is  surprising  to  note,  too, 
that  when  it  comes  to  audience 
studies  more  than  one  buyer 
has  said,  ‘Isn’t  it  possible  that 
advertising  buyers  should  share 
in  the  cost?’  That  question  poses 
some  additional  problems  which 
may  soon  be  facing  many  of  us. 

“While  I’m  hopeful  ABC  can 
ultimately  come  up  with  sound 
answers  to  the  buyers’  clamor 
for  audience  demographics  and 
advertising  exposure  data.  I’m 
pretty  well  convinced  it  can’t  be 
done  in  a  few  months  or  a  year. 
There  is  simply  too  much  at 
stake  to  rush  headlong  into  a 
field  where  the  visibility  is  ex¬ 
tremely  limited.” 

Mr.  Walker  and  Mr.  Smith 
will  continue  to  explain  the  new 
plan  before  numerous  news¬ 
paper  organizations  (Central 
States  Circulation  Managers  As¬ 
sociation  Monday  in  Chicago, 
American  Newspaper  Publishers 
Association  New  York  conven¬ 
tion,  and  Canadian  Daily  News¬ 
paper  Publishers  Association, 
among  others).  It  then  goes  to 
ABC’s  bylaws  and  rules  com¬ 
mittee  for  final  revision. 

Final  approval  is  expected  by 
the  ABC  board  at  its  annual 
meeting  in  October.  If  passed,  it 
probably  will  not  become  effec¬ 
tive  until  circulation  figures  are 
due  for  the  six-month  period 
ending  March  31,  1966,  it  was 
indicated  by  the  bureau. 

30  Cents  a  Week 

Bi’tler,  Pa. 

The  Butler  Engle  increased 
its  subscription  price  April  1 
from  42  to  50  cents  per  week 
delivered  and  from  7  to  10  cents 
per  single  copy.  Its  last  adjust¬ 
ment  was  eight  and  one-half 
years  ago. 


Warren  Tells  Plans 


For  4  New 

Vancouver,  B.  C. 

William  Val  Warren,  presi¬ 
dent  of  the  Vancouver  Times, 
.says  a  new  ncwsi)ai)er  will  be 
in  operation  in  Edmonton  with¬ 
in  16  months  and  feasibility 
studies  are  under  way  for  estab¬ 
lishing  dailies  in  three  other 
Canadian  cities. 

The  Edm-onton  Journal  now  is 
the  only  daily  i)ublishing  in 
Edmonton,  a  city  of  alxjut  350,- 
000  in  Alberta.  The  Edmonton 
Bulletin  ceased  publication  there 
in  1951.  The  Journal  has  a  cir¬ 
culation  of  alx)ut  128,000. 

All  of  the  new  dailies,  using 
the  offset  printing  process  in¬ 
augurated  by  the  Vancouver 
Times,  would  be  owned  and 
operated  by  the  communities 
they  serve  “but  will  be  associ¬ 
ated  with  each  other  as  a  trans- 
Canada  chain,”  Mr.  Warren  said. 

Mr.  Warren’s  disclosures  came 
in  the  wake  of  financial  difficul¬ 
ties  experienced  by  the  Times 
which  prompted  an  appeal  for 
public  and  advertising  support. 
The  newspaper  announced  it 
received  the  .support  it  sought. 
Details  may  be  disclosed  at  a 
shareholders  meeting  April  12. 

In  Offset  Process 

Mr.  Warren  said  it  was  just 
two  years  ago  that  publishers 
across  Canada,  on  hearing  the 
new  offset  daily  was  planned 
for  Vancouver  using  the  photo 
in  ocess  of  reproduction,  declared 
it  was  10  years  too  soon  to  han¬ 
dle  the  high  speed  required  for 
large-circulation  dailies. 

But  after  six  months  in  oper¬ 
ation  the  Vancouver  Times, 
started  Sept.  5,  1964,  had  proved 
that  offset  newspapers  have 
arrived. 

“Full  color  reproduction  can 
be  achieved  on  ordinary  news¬ 
print,”  Mr.  Warren  said.  “And 
cost  per  page  of  offset  news¬ 
papers  is  substantially  less  than 
that  for  letter-press  news¬ 
papers.” 

However  the  Times’  circula¬ 
tion,  which  began  at  62,000,  has 
dropped  to  45,000  since  entering 
the  evening  field  Sept.  5.  There 
are  two  other  Vancouver  dailies 
— the  evening  Sun  and  morning 
Province. 

In  an  editorial  last  week  the 
Times  management  said  it  had 
not  enough  money  to  continue 
publication  and  appealed  for 
$100000  in  new  capital  to  en¬ 
able  it  to  stay  in  business. 

$6  Million  Invested 

The  Times  admitted  it  would 
have  had  to  discontinue  publica- 
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tion  last  .lanuary  if  suppliers 
had  not  agreed  to  hold  off  on 
demands  for  jjayments  of  their 
accounts. 

It  was  reported  that  the 
Times  non-mechanical  dei)art- 
ments  did  not  receive  their  i)ay 
cht'cks  on  March  26. 

The  Times  has  l)een  going 
through  a  series  of  changes  in 
which  70  employes  have  l)een 
dropped  since  the  start  of  the 
year. 

The  Times  plant  is  heavily 
mortgaged  and  its  offset  equip¬ 
ment  is  on  a  lease  rental  basis. 

Almost  $6  million  has  been 
invested  in  the  venture. 

After  the  Times  announced 
Saturday,  March  27,  that  it  was 
fighting  for  its  life  and  appealed 
to  the  public  to  buy  $100  del)en- 
tures,  there  was  an  immediate 
response.  During  the  weekend 
thousands  of  calls  jammed  the 
switchl)oard  and  more  than 
1,000  shareholders  visited  the 
plant. 

In  addition  to  considerable 
purchases  of  additional  del)en- 
tures,  the  Times  sold  a  large 
number  of  prepaid  90-day  sub¬ 
scriptions. 

Fr«‘e  .Space  for  Store 

On  Monday  the  paper  i)ub- 
lished  a  page  headed  “This  space 
reserved  for  Woodward’s  Stores 
Ltd.  “It  .stated  that  as  Wood¬ 
ward’s  was  the  largest  retail 
firm  in  B.C.  the  'Times  had 
looked  for  some  modest  adver¬ 
tising  support.  This  had  l>een 
denied.  Now  the  Times  states 
“In  a  sincere  effort  to  save  our 
subscribers  a  double  evening  sub¬ 
scription  cost,  we  are  prepared 
to  offer  Woodward’s  Stores  two 
j)ages  per  week  at  no  cost,  until 
such  time  as  they  feel  that  their 
Times  advertising  has  proven 
effective.” 

• 

Breaks  Record 

Casper,  Wyo. 

The  47th  Wyoming  Annual 
Edition  of  the  Casper  Star- 
Tribune  published  March  21  was 
the  largest  ever  published  by  the 
newspapers.  There  were  240 
pages  in  the  seven  tabloid  sec¬ 
tions  published  with  two-color 
covers.  483  advertisers  bought 
135,100  pages  of  advertising. 

• 

Bids  Taken  on  Weekly 

Northfield,  Minn. 

Bids  for  purchase  of  the  stock 
or  assets  of  the  Northfield  News, 
a  weekly,  will  be  received  April 
15.  Carleton  College  owns  one 
share  less  than  half  of  the  stock. 
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UNIQUE  PRESS  RUN — Shown  above  is  a  wide-angle  view  of  the  press 
run  of  the  combination  letterpress-offset  process  now  employed  by 
the  Moncton  Daily  Times  and  Transcript.  The  webbing  is  as  follows:  A 
section  from  the  Duplex  Tubular  Press  (far  left)  is  cross-associated 
with  the  Unitube-Suburban  press  by  leading  it  into  the  Unitube  folder 
(left  center).  Two  webs  are  being  printed  on  the  Unitube  and  two 
more  on  the  Suburban.  This  produced  the  Transcript's  Page  One  in  off¬ 
set.  An  offset  center-page  spread  can  be  achieved  in  offset  since  pro¬ 
vision  has  been  made  for  underfolder  leads  from  the  Suburban.  The 
arrangement  offers  great  flexibility. 

Section  from  Litho  Press 
Joins  One  from  a  Tubular 


Plant  *  Equipment 

! 

Unitube  folder  and  driven  by  cross-associated  in  the  folder  of 
the  same  motor  that  drove  the  the  Unitube.  Webs  from  the 
Unitube.  The  Goss  Company  Suburban  units  can  be  brougrht 
initially  was  dubious,  but  prom-  into  the  folder  by  an  overfolder 
ised  to  look  into  the  idea.  lead,  thereby  producing  Page 

After  two  years  of  looking.  One  in  offset, 
they  decided  the  experiment  was  Provision  has  been  made  for 
worth  trying,  but  they  stressed  underfolder  leads  from  the  Sub- 
that  it  was  an  experiment  and  urban,  enabling  production  of 
that  until  it  was  proved  work-  an  offset  centre  page  spread  in 
able  there  was  to  be  strict  the  first  section. 


Moncton,  N.  B. 

After  two  years  of  considera¬ 
tion  and  several  months  of 
actual  work,  on  Friday,  March 
19,  the  Moncton  Transcript,  an 
evening  newspaper,  was  pub¬ 
lished  in  two  sections,  one 
•  printed  by  offset  lithography, 
the  other  by  letterpress,  and 
both  run  through  the  same  press 
train. 

The  beginning  of  the  develop¬ 
ment  can  be  traced  to  a  desire 
on  the  part  of  the  management 
of  the  Moncton  Publishing  Com¬ 
pany,  corporate  publishers  of 
the  Moncton  Daily  Times  and 
the  Moncton  Transcript,  to  print 
quality  process  color. 

General  Manager  B.  W.  Isner 
had  an  idea.  The  commercial 
printing  division  of  the  firm  had 
revived  a  flagging  operation  by 
installing  offset  equipment,  with¬ 
out  abandoning  letterpress  facil¬ 
ities.  Bearing  in  mind  that  a 
newspaper  produced  wholly  by 


either  method  was  at  some  dis¬ 
advantage,  Mr.  Isner  came  to 
the  conclusion  that  the  ideal 
solution  would  be  to  create  a 
combination  of  lx)th  processes. 

After  a  period  of  investiga¬ 
tion,  he  began  looking  for  a 
press  which  could  print  both 
letterpress  and  offset  simultan¬ 
eously.  He  soon  found  that  no 
such  equipment  existed. 

Exact  Duplicate.s 

However,  it  had  been  noted 
that  the  Goss  Suburban  unit 
type  lithographic  press  (com¬ 
monly  called  a  “web  offset”)  ap¬ 
peared  to  be  an  exact  duplicate 
of  the  four  units  of  Goss  Uni¬ 
tube  equipment  employed  in  the 
newspaper  plant.  Everything 
seemed  to  match — page-length, 
cut  off,  even  speed. 

The  Goss  Company  was  con¬ 
tacted  to  see  if  two  Suburban 
units  could  be  added  to  the  press 
train,  located  in  front  of  the 


.secrecy.  On  those  conditions  a 
contract  was  signed  Sept.  11, 
1964. 

The  main  problems  which  had 
to  l)e  overcome  were  the  engi¬ 
neering  of  a  special  intercon¬ 
necting  drive  so  that  the  unit 
type  lithographic  press  could  be 
run  at  the  correct  speed  from 
the  existing  letterpress  motor, 
and  the  .setting  of  proper  paper 
feed  rates  so  that  there  would 
be  no  gain  of  one  over  the  other. 
These  problems  were  solved. 

The  two  Goss  Suburbans  now 
in  use  (two  more  will  be  added 
later)  were  installed  directly 
in  front  of  the  Unitube  folder. 
A  wide  range  of  flexibility  can 
be  achieved. 

Color  on  Each  Press 

Located  side-by-side  to  the 
Goss  Unitube  is  a  24-page  Du¬ 
plex  tubular  press.  Webs  from 
this  press,  from  the  Unitube  and 
from  the  Suburban  units  can  be 


It  has  been  found  possible  to 
print  one  color  on  the  Suburban, 
and  then  bring  the  web  back 
through  the  underfolder  lead 
into  the  Unitube  for  the  addi¬ 
tion  of  a  letterpress  black  or  a 
second  color. 

The  critical  need  for  an  exact 
water-ink  balance  in  the  web 
offset  process  affects  costs,  for 
percentage  waste  is  higher  in 
such  an  operation.  However,  a 
modification  devised  within  one 
week  of  the  first  press  run  of 
the  combined  letterpress-offset 
operation  has  reduced  this  factor 
somewhat. 

Mr.  Isner  and  Robert  Goss,  the 
Goss  Company  engineer  em¬ 
ployed  on  the  project,  have  in¬ 
corporated  in  the  press  control 
the  switch  governing  water  flow, 
thereby  bypassing  the  manual 
water  control  switch.  As  a  re¬ 
sult,  water  flow  begins  and  ends 
automatically  with  the  starting 
{Continued  on  page  46) 
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PLANNING 


OF  NEWSPAPER  PLANTS  SINCE  1924 

307  N  Michigan  Ave.,  Chicago,  Illinois  60601  •  CE6-1333 


KEEPING  AN  EYE  ON  THINGS — General  Manager  B.  W.  Isner  of  the 
Moncton  newspapers  looks  on  as  pressman-platemaker  Jake  Tracy  closes 
the  lid  of  the  NuArc  Flip-top  Platemaker  ready  for  burning  in. 


‘Marriage’ 

(Continued  from  jxufe  45) 


and  stopping  of  the  press  itself. 
Water-ink  balance  is  achieved 
much  quicker  accordingly,  and 
the  amount  of  newsprint  wast¬ 
age  consequently  reduced.  Also, 
the  element  of  human  error  is 
to  some  extent  eliminated. 


Look  at  classified  columns 
through  your  readers’  eyes 


Seven  out  of  ten  Americans  have  imperfect  vision.  Do 
they  find  it  difficult  to  read  the  classified  section  and 
market  listings  in  your  paper?  Compare  the  three  type 
faces  below,  especially  designed  for  classified  use,  with 
your  present  type.  Your  Mergenthaler  production  engi¬ 
neer  will  show  you  how  painless  a  changeover  can  be. 
Mergenthaler  Linotype  Company,  Brooklyn,  New  York. 


Spartan 

POINT 

SVzAlOO  SPARTAN  BOOK  WITH  HEAVY 


0/2  Corona 

POINT 

5V2A94  CORONA  WITH  BOLD  FACE  #  2 


0/2  Ionic 

POINT 

5y2A92  IONIC  #5  WITH  BOLD  FACE  #2 

ASST  BOOKKEEPER,  experienced  ac- 
count.s  receivable,  state  qualifications. 

Y  97  Tlmes-Herald. 

BOOKKEEPER,  experienced,  complete 
charge,  good  salary.  W.  M.  Lederpush 
Loose  Leaf  Corp..  830  2d  ave..  City. 


ASST  BOOKKEEPER,  experienced  ac¬ 
counts  receivable,  state  qualifications. 
Y  97  Tlmes-Herald. 


ASST  BOOKKEEPER,  experienced  ac¬ 
counts  receivable,  state  qualifications. 
Y  97  Tlmes-Herald. 

BOOKKEEPER,  experienced,  complete 
charge,  good  salary.  W.  M.  Lederpush 
Loose  Leaf  Corp.,  830  2d  ave..  City. 


BOOKKEEPER,  experienced,  complete 
charge,  good  salary.  W.  M.  I.ederpush 
Loose  Leaf  Corp..  830  2d  ave..  City. 
BOOKKEEPER  ASSISTANT,  payroll 
and  accounts  payable:  5  days,  35  hours. 
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vac.  Associated  Pencil  Co.,  1739  Bway. 
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Mergenthaler 


in  the  offset  field  today  is  the  cessive  and  pressmen  use  one 
Oklalwma  Journal,  a  new  metro-  web  to  register, 
politan  daily  here.  In  business  While  color  has  played  a 
only  since  Aug.  15,  1964,  the  major  part  in  success  of  the 
Journal  has  swelled  to  74,000  newspaper  on  editorial  side,  edi- 
circulation,  most  of  it  in  the  tors  believe,  the  advertising  de- 
Oklahoma  City  metro  area.  partment  has  found  the  most 

The  Journal,  with  eight  units  benefits.  Advertisers  report 
of  a  Goss  Urbanite,  uses  ad  phenomenal  success.  One  furni- 
and  editorial  four-color  process  ture  store,  using  full-page  proc- 
almost  daily.  John  Clabes,  man-  ess  ad  on  “Mr.  and  Mrs. 
aging  editor,  .said  the  results  Chairs,”  sold  $6,000  worth  of 
have  been  fanta.stic.  Fame  of  the  article  on  day  of  publication 
the  Journal  has  spread.  News-  alone.  This  did  not  count  other 
paper  executives  from  foreign  merchandise  sold  out  of  the 
countries  and  from  plants  all  store  through  new  traffic  or  fol- 
over  the  United  States  have  low  sales  during  the  next  few 
visited  the  Journal  to  learn  how  days.  Cost  of  the  ad  was  less 
the  color  is  produced.  Most  re-  than  10  percent  of  the  .sales 
ported  they  didn’t  “believe”  the  volume  on  chairs  alone, 
quality  could  be  produced  on  a  jhe  Journal  has  already  pub- 
daily  deadline  schedule.  lished  about  100  four-color  proc- 

How  the  Job’s  Done  ads,  or  an  average  of  three 

per  week. 

The  Journal  does  its  own  rates  are  w’ithin  reach  of 

separations  on  a  Robert.son  cam-  j^e  “smaller”  advertiser.  The 
era,  using  camera  back  mask-  journal  charges  a  $150  flat  fee 
mg  method  on  realtor  copy,  process  ad,  plus  costs  of 

working  from  Type  C  8  x  10  or  separation  (costs  alone).  Ad  Di- 
11  X  14  color  prints.  rector  Jim  Rowten  said  the 

On  transparencies,  the  Jour-  Journal  has  a  l,0()0-line  mini- 
nal  uses  silver  masking  method,  mum  on  process, 
working  on  everything  from  „  ,  *  ^  . 

35mm  to  8  x  10,  separating  by  Process  ads  are  put  in  pre¬ 
contact  and  then  enlarging  while  print  sections  if  schedules  are 
screening.  The  Journal  uses  a  Jhe  Journal  uses  a 

100-line  contact  screen.  tWO-day  deadline  on  process 


NEWS  HONEYCOMB — A  maie  of  news  is  shown  in  this  device  which 
receives  AP  wire  tape  in  orderly  fashion  on  one  end  and  allows  it  to 
be  rolled  up  in  proper  sequence  without  breaks  from  the  other  end. 
Noel  Blackard,  mechanical  superintendent  of  the  News  and  Observer 
Publishing  Co.,  Raleigh,  N.C.,  developed  the  system  to  substitute  for 
former  barrels  that  caused  the  tape  to  be  twisted,  torn  and  stepped  on. 
Several  hours  of  tape  can  be  gathered  In  the  receptacle.  After  the 
tape  is  removed,  it  is  rolled  up  and  placed  on  a  board  in  the  wire 
room  with  a  designated  number  to  correspond  with  copy.  The  company 
publishes  the  News  &  Observer  and  the  Raleigh  Times. 


jirinted  story  was  wired  back  to 
London. 

The  computer,  no  bigger  than 
a  sidelxiard,  has  a  “memory 
bank”  of  type  faces  and  can 
hyphenate  words.  It  produces 
perforated  tape  which  is  con¬ 
verted  to  columns  of  print  by  a 
photo-.setter.  The  print  is  pasted, 
with  pictures,  on  to  pages  which 
are  photographed  and  made  into 
printing  plates  for  the  presses. 


HELP  YOU  MAKE  A  GOOD  IMPRESSION 


ATF  Introduces 
Web  Offset  Series 


American  Type  Founders  has 
announced  a  new  series  of  heavy- 
duty  web  offset  perfecting 
l)resses — the  ATF  1500  Series — 
which  are  claimed  to  be  the  fast¬ 
est  38"  web  offset  units  ever 
designed.  According  to  ATF, 
printing  and  folding  speeds  for 
the  new  series  are  rated  to  1500 
feet  per  minute. 

Designed  for  high-volume  pro¬ 
duction  of  multicolor  magazines, 
mercantile  and  industrial  cata¬ 
logs,  books,  high-quality  news¬ 
paper  supplements  and  coated- 
paper  advertising  lithography, 
presses  in  the  1500  series  can  be 
equipped  with  from  2  to  6  high¬ 
speed  perfecting  units,  capable 
of  printing  from  4  to  12  wet  or 
dry  offset  plates  simultaneously. 
Available  cutoff  sizes  are  42  and 
45%".  Standard  web  width  is 
38",  with  other  widths  to  order. 

A  4-unit  press  of  the  45%  x 
38"  size,  using  only  1  web  of 
paper,  can  produce  32  four-color 
magazine-size  pages  with  every 
been  jiromoted  to  district  sales  turn  of  the  cylinders — an  output 
manager  for  the  division’s  New  that  would  normally  require  2 
aic  iiig  Lite  liisifCiiiai'ivii  -  v.  ^  V,  York,  Oamden  and  Boston  offices,  webs  and  a  minimum  of  8  print- 

of  new  cost  cutting  production  throughout  the  nation  on  a  flex-  jjg  continue  to  direct  the  ing  units  on  standard  magazine 
equipment.  “Many  potential  cus-  schedule  and  manned  by  the  marketing  activity  for  the  presses,  or  2  separate  runs  on 
tomers  feel  that  trade  shows  regular  sales  representatives  in  graphic  arts  industry  from  New  standard  4-unit  single-web 
can’t  offer  the  same  basis  of  each  sales  district.  York.  equipment. 


A  self-contained,  air-condi¬ 
tioned  demonstration  van  is  now 
offering  first-hand  knowledge  of 
Fairihild  Graphic  Equipment’s 
line  of  products. 

The  van  contains  a  Scan-A- 
Graver  electronic  engraving  ma¬ 
chine,  a  Teletypesetter  “1035” 
light  touch  perforator,  a  TTS 
high  speed  operating  unit,  and 
a  Morisawa  Phototypesetter.  It 
also  contains  literature  and 
specifications  covering  Fair¬ 
child’s  Dycril  plate-making 
equi])ment  and  web  offset  per¬ 
fecting  presses.  All  of  the  units 
in  the  van  may  be  operated 
during  a  visit  by  the  van  at  a 
plant. 

Howard  Carstensen,  Fairchild  actually  make  halftone  engrav- 
Graphic  national  sales  and  mar-  ings  and  prcxluce  photo-composi- 
keting  manager  stated,  “We  feel  tion  for  immediate  use  by  them.” 
strongly  that  this ‘drive-in’ type  ^he  Fairchild  demonstration 
of  demonstration  will  be  helpful  ^  assigned  to  the  var- 

to  newspaper  publishers  who  j  Fairchild  sales 


IN  OPERATING  CONDITION,  an  array  of  Fairchild  graphic  arts 
equipment  is  contained  in  a  demonstration  van  which  is  now  making 
the  rounds  of  the  country. 


Only  a  stopwatch  can  time  the  speed  of  this  super 
production  folder,  which  can  handle  even  the  heaviest 
product  at  a  rate  of  almost  20  papers  per  second.  Fully 
proven  in  actual  service,  its  plus  features  include  anti¬ 
friction  bearings  throughout,  adjustable  pinpoint  cam 
and  folding  blades,  sturdy  cast  iron  construction  of 
folding  cylinder,  and  solid  forged  steel  cutting  cylinder. 
Delivers  an  attractive,  uniform  product;  fold  corrections 
can  be  made  while  press  is  running.  Its  minimal  main¬ 
tenance  requirements  are  characteristic  of  all  Hoe  buHt 
equipment.  R.  Hoe  &  Co.,  Inc.,  910  ■  ■  hb 

E.  138th  St.,  New  York  54,  N.  Y.  Ff 
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HENRY  P.  KORN  ASSOC.,  INC. 

300  PARK  AVE.,  SOUTH.  NEW  YORK,  N.  Y.  lOOlO 
TEL.  OR  3-6260 


Alexandria,  La. 

The  Alexandria  Daily  Town 
Talk,  which  was  founded  on  St. 
Patrick’s  Day,  1883,  marked  its 
82nd  birthday  on  St.  Patrick’s 
this  year  with  an  open  house  to 
show  off  a  new  $340,000  two- 
story  mechanical  building  and 
a  new  Goss  Universal  six-unit 
press. 

Some  250  business  and  civic 
leaders  attended  a  luncheon 
sponsored  by  the  newspaper  and 
then  toured  the  new  facilities 
while  the  anniversary  edition  of 
the  paper  was  being  printed. 

In  the  evening  about  600  per¬ 
sons  went  through  the  entire 
plant  during  a  public  open 
house. 

Joe  D.  Smith  Jr.,  publi.sher 
and  general  manager,  told  the 
luncheon  audience  that  the  me¬ 
chanical  building  and  the  new 
press  comprise  the  first  phase 
of  a  five-year,  $1  million  expan¬ 
sion  program.  He  said  the  new 
building  was  designed  writh  re¬ 
movable  exterior  panels  to  per¬ 
mit  additions. 

The  new  mechanical  building 


Fiberglass  canopy  housing  unique  conveyor  system  protrudes  from  new 
mechanical  building  (right)  of  the  Alexandria  Daily  Town  Talk,  and 
corkscrews  its  way  into  loading  dock,  left  foreground,  which  is  situated 
in  center  of  large  concrete  parking  apron. 


Stationed  here  or  were  on  Offset  Changeovers  June  Completion  Plan 

neu^vers  in  the  Alexandria  area  MaClO  In  AUStmlla  FOf  NOWSpapOr’S  HQ 

The  Tow-n  Talk  was  founded  r 

on  March  17,  1883,  by  a  pair  Suppliers  of  offset  printing  Junction  City,  Kans. 

of  determined  Irishmen  —  Ed-  equipment  are  doing  good  busi-  A  new  office  building  is  in 
gar  H.  McCormick  and  Henarie  ness  in  Australia  and  New  prospect  for  the  Daily  Union. 
M.  Huie.  It  has  remained  a  Zealand  where  the  trend  to  con-  Work  started  last  month  and  is 
family  operation  ever  since.  A  vert  from  letterpress  to  litho  expected  to  be  completed  by  June 
daughter  of  Mr.  Huie,  Mrs.  continues  to  gain  strength.  at  814  North  Washington  St. 
Myrtle  Huie  Dellmon,  is  now  SYDNEY:  Offset  News-  The  paper’s  present  location  is 

president  of  McCormick  and  papers  Pty.  Ltd.,  has  installed  at  108  West  Eighth. 

Company  Inc.,  publishers  of  the  a  Hantscho  press  in  addition  to  Modern  and  decorative  front- 
paper.  photo-setting  equipment.  Four  age  for  the  new  building  is 

papers  are  already  going  out  planned.  Occupying  the  main 
via  the  new  process,  six  more  floor  wdll  be  a  reception  and 
will  make  the  switch  in  the  near  business  office,  conference 

news  depart- 

MELBOURNE:  The  34-year-  ments,  photographic  darkroom, 
old  Camberwell  Free  Press  is  ^nd  private  offices  for  John 
being  printed  tabloid  m  a  new  Montgomery,  publisher,  and  Lee 
plant  of  the  Mountain  District  p.  .  „,onae-er 

&  Knox  Shire  (Belgrave)  Free  m  ’  f  *  fi_. 

Press  main  floor 

Publications  printed  by  the  addition  is  planned,  both  to 
Salvation  Army  at  their  Cita-  Provide  a  connecting  structure 
dell  Press  have  converted  to  off-  present  composing  room 

set  on  a  Goss  Community  Press,  af  the  Union,  and  to  house  addi- 

NEW  ZEALAND:  A  Goss  tional  operations.  This  room  will 
Suburban  has  been  installed  by  have  openings  into  the  com- 
■llBipflliaiU  the  Daily  Post,  Rotorua.  Last  posing  room,  which  will  remain 

year  the  Nelson  Evening  Mail  in  its  present  location  at  the  rear 
was  the  first  New  Zealand  daily  of  the  present  offices  on  West 
to  adopt  offset  production.  Eighth. 

EDITOR  at  PUBLISHER  for  April  10,  1965 
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Personnel  Items 

\\  alter  Daple  has  been  pro- 
mott  d  to  press  room  foreman 
at  the  Middletovm  (Conn.) 

succeeding  Homer  Race 
who  retired  at  73  after  20  years 
in  the  job. 

*  *  * 

Gene  McDavid,  who  sold  his 
weekly  Wilk-Amite  Record  at 
Glo.^iter,  Miss,  four  years  ago 
and  went  to  work  as  a  printer 
while  studying  at  the  University 
of  Houston,  is  now  assistant 
production  manager  of  the 
Houston  Chronicle. 

*  * 

Henry  A.  Abbott  succeeded 
Cliff  Wright,  retired,  as  com¬ 
posing  room  foreman  at  the 

Dallas  (Tex.)  Morning  News. 

*  *  * 

H.  Gardner  Pate,  a  former 
Mergenthaler  sales  and  service 
supervisor,  has  become  assistant 
to  j)roduction  manager  J.  L. 
Fenley  at  Memphis  Publishing 
Co. 

*  *  4c 

Royden  B.  Culbertson  is  now 
general  foreman  and  Edward 

F.  Godshalk  is  assistant  fore¬ 
man  in  the  composing  room  at 
the  Camden  (N.  J.)  Courier- 

Post,  following  the  retirement 
of  William  Wells,  closing  out  a 
50-year  career. 

*  *  * 

American  Type  Founders  has 


appointed  Dorsey  E.  Biggs  to 
the  position  of  Photo  Typesetter 
district  manager.  He  will  direct 
sales  of  all  ATF  phototypeset¬ 
ting  products  in  Maine,  New 
Hampshire,  Vermont,  Massachu¬ 
setts,  Rhode  Island  and  portions 
of  Connecticut  and  New  York. 

«  «  * 

Jomac  Inc.,  Warrington,  Pa., 
has  appointed  Leland  N.  Gibbs 
Jr.  as  general  manager  of  the 
firm’s  Vogt  Roller  Co.  and 
National  Roller  Co.  plants  in 
Chicago. 

*  *  * 

N.  T.  (Norm)  Steed  was  pro¬ 
moted  from  vicepresident-east¬ 
ern  district  to  sales  vicepresi¬ 
dent  of  the  Miehle  Company 
division  of  Miehle-Goss-Dexter 
Inc. 

*  *  * 

Howard  M.  Kennedy  has 
been  appointed  sales  engineer 
for  printing  press  drives  in  Gen¬ 
eral  Electric  Company’s  East¬ 
ern  Region.  He  received  a  bache¬ 
lor’s  degree  in  electrical  engi¬ 
neering  in  1940  from  the  Uni¬ 
versity  of  Maine. 

*  *  * 

The  appointment  of  Thomas 
A.  Melton,  James  E.  Taylor 
and  Richard  L.  Howard  as  cus¬ 
tomer  engineers  has  been  an¬ 
nounced  by  Fairchild  Graphic 
Equipment,  a  division  of  Fair- 
child  Camera  and  Instrument 
Corporation. 


The  appointment  of  Herbert 
W.  Blomquist  as  sales  engineer 
has  been  announced  by  Carl  C. 
Sorensen,  sales  manager  of 
Wood  Newspaper  Machinery 
Corporation.  He  has  been  as¬ 
signed  to  cover  Ohio,  Pennsyl- 
v'ania,  and  Western  New  York 
State. 

The  appointment  of  Walter 
E.  Tolk  as  Manager-Western 
Division  has  been  announced  by 
Wood  Newspaper  Machinery 
Corporation.  Mr.  Tolk  joined 
Wood  in  1958  as  sales  engineer 
in  the  western  and  southern 
states. 

«  «  ♦ 

The  appointment  of  William 
G.  Gardner  as  Manager-Mid 
West  Division,  has  l)een  an¬ 
nounced  by  Wood  Newspaper 
Machinery  Corporation.  He 
joined  Wood  in.  1946,  serving  as 
machinist  apprentice  and  con¬ 
tinuing  through  various  depart¬ 
ments. 

m  *  * 

Max  K.  Bi'RKHEAd  has  been 
appointed  sales  representative 
for  the  Vanguard  line  of  web 
offset  newspaper  presses  by  the 
Cottrell  division  of  Harris- 
Intertype  Corporation. 

*  *  * 

Appointment  of  Edward  E. 
Grss  as  Eastern  District  Sales 
Manager  has  been  announced  by 
Theodore  S.  Clark,  president  of 
the  Sheridan  Company,  a  sub¬ 


sidiary  of  Harris-Intertype  Cor¬ 
poration,  manufacturers  of 
bindery  and  mail  room  equip¬ 
ment. 

*  *  * 

Loi’is  R.  Durant  has  joined 
the  staff  of  Lockwood  Greene 
Engineers,  New  York,  as  a  proj¬ 
ect  manager  in  the  Graphic  Arts 
Division.  For  the  past  six  years, 
he  was  manager  of  the  Materials 
Handling  Division  of  the  Goss 
Company. 

♦  *  ♦ 

John  P.  Gabel  has  been 
named  composing  room  superin¬ 
tendent  of  the  Baton  Rouge 
(La.)  State-Times  and  Advocate 
to  succeed  F.  O.  Denham,  who  is 
on  sick  leave.  Mr.  Gabel  is  an 
accounting  graduate  of  Louisi¬ 
ana  State  University. 

*  *  * 

Harry  Andree  and  Les  Kraft 
have  been  added  to  the  west 
coast  sales  territory  of  the  Goss 
Co.  Mr.  Andree  had  been  a  west 
coast  field  department  represen¬ 
tative  and  Mr.  Kraft  an  east 
central  sales  territory  man. 

*  *  * 

Daniel  F.  S.mith  of  New  Or¬ 
leans  has  joined  the  Graphic 
Arts  Group  staff  of  Chas.  T. 
Main  Inc.,  engineers  designing 
newspaper  plants.  He  repre¬ 
sented  the  Teletypesetter  Cor¬ 
poration  and  at  one  time  he  was 
general  manager  of  the  Decatur 
^11.)  Herald-Review. 


New  Products  Division 

BEVERIDGE  PAPER  COMPANY 

705  W.  Washington  Street  •  Indianapolis  4,  Indiana 


MEN  OF  DECISION 


WILL  SEE  THEM  IN  ACTION 


For  Newspapers  — 
Beveridge  Auto-Pack 
Beveridge  High  Speed 
Beveridge  Multi-Cast 


For  Syndicates - 
Beveridge  “500”  Syndicate 
Beveridge  Color-Pack 
Beveridge  Red  Contrast 


Men  of  decision-production  executives  like  yourself— 
will  want  to  see  the  new  superior  controlled  quality  of 
Beveridge  Mats  for  this  year.  By  seeing  these 
Beveridge  Mats  in  action,  you  quickly  determine 
whether  these  economical,  high  quality  mats  are 
suitable  for  your  operation.  Don’t  wait!  Make  a  de¬ 
cision  now  to  call  us  for  an  in-plant  demonstration. 
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ONE  DAY  ALL  THE  DESKS  DISAPPEARED  ^rom  fhe  Honolulu  Adver¬ 
tiser's  city  room.  Bill  Cook  (in  picture)  and  other  reporters  found  only 
a  few  chairs  and  typewriters  on  roller  stands. 


FINALLY  THE  NEW  DESKS  CAME  and  the  Advertiser  city  room  looked 


1  1 

New  Screen  Improves 
Halftone  Reproduction 

A  West  Hartford,  Conn,  ad- 
vertisinff  agency  has  announced 
what  may  be  a  significant  break¬ 
through  in  the  reproduction  of 
halftones  in  both  offset  and 
rotary  press  newspaper  proc¬ 
esses. 

The  new  method  was  devel¬ 
oped  by  Richard  Morrow,  pro¬ 
duction  supervisor  of  Kupper, 
Kimball  and  Van  Ausdall, 
through  the  adaptation  of  the 
elliptical  dot  contact  screen  re¬ 
cently  developed  by  Eastman 
Kodak  for  fine  screen  engrav- 
ingfs.  Mr.  Morrow  has  been  using 
it  on  a  trade  campaign  for 
Phoenix  Mutual  Life  Insurance 
Company. 

According  to  Mr.  Morrow,  the 
major  advantage  of  this  screen 
is  the  elimination  of  harsh, 
muddy  middle  tones.  The  con¬ 
ventional  dot  screen,  in  this 
scale,  begins  to  fill  at  four 
comers.  The  elliptical  dots, 
shaped  like  tiny  footballs,  join 
at  two  corners  only. 

TTewspaper 
PRESS 
ERECTORS 
SINCE  1888 


TAFT 

CONTIACTING  CO.,  INC. 
CHICAGO  •  SAN  FRANCISCO 


Actual  publication  tests  with 
Connecticut  Bank  and  Trust 
Company  ads  in  some  40  Connec¬ 
ticut  newspapers  indicate  that 
there  is  a  substantial  increase  in 
fidelity  in  these  middle  tones. 
Sudden  jumps  in  density  and 
retouching  are  less  exaggerated 
and  there  seems  to  be  no  par¬ 
ticular  loss  in  sharpness. 

Mr.  Morrow  said  the  new 
elliptical  dot  screen  was  particu¬ 
larly  useful  for  improved  re¬ 
production  in  country  weeklies 
where  previously,  advertisers 
were  almost  limited  to  using  line 
cuts. 

• 

Press  Pavilion 

Asheville,  N.  C. 

The  Asheville  Citizen-Times 
has  announced  a  million-dollar 
program  including  a  $750,000 
press  and  a  $250,000  addition 
(Press  Pavilion)  to  the  Citizen- 
Times  building.  Five  Goss  Head¬ 
liner  Mark  II  units  with  a  color 
deck  have  been  ordered.  Already 
installed  in  the  composing  room 
is  a  $30,000  Elektron  from  Mer- 
genthaler  Linotype  Co. 


like  this  (above)  after  a  $20,000  expenditure  which  Managing  Editor 
Buck  Buchwach  supervised  "for  the  sake  of  appearance  and  staff 
morale."  Desks  and  cabinets  are  white.  Chairs  have  varied  hues:  City 
staff,  orange;  city  desk,  black;  sports,  green. 


CAPCO 

For  Efficient  Newspaper  Operation 

CAPCO  Portable  Ink  Fountain 
CAPCO  Color  Separator 
CAPCO  Roller  Grinder 
CAPCO  Rewinder 
CAPCO  Core  Stripper 
CAPCO  Face-O-Type  Machine 
CAPCO  Plate  Gauge 

Capital  Tool  &  Mfg.  Co.,  Inc. 

5000  Calvert  Raad  •  CoHege  Park,  Md. 
Phone  864-7677 


Photo  Headline  Unit 
Versatiiity  Applauded 

Oklahoma  City 
Although  the  Oklahoma  Pub¬ 
lishing  Co.,  has  one  of  the  South¬ 
west’s  most  complete  hot-metal 
shops,  the  company’s  display 
advertising  department  uses  a 
photo  headline  composing  ma¬ 
chine  for  much  of  the  production 
work  on  its  two  dailies. 


ARTIST  Vonda  Lafchaw  uses  a 
compact,  portable  phototypeset¬ 
ter  In  the  Oklahoma  City  news¬ 
papers'  production  shop. 

The  Daily  Oklahoman  and  the 
Oklahoma  City  Times  news¬ 
papers  have  a  combined  adver¬ 
tising  staff.  Manager  is  Harold 
Deadmon  who  says  his  artists 
prefer  cold  type  in  many  in¬ 
stances  "because  of  economy  and 
added  layout  versatility.” 

“With  our  photo  composing 
machine,  we  don’t  have  to  cast 
lines,  build  a  base  or  pull  slick 
proofs,”  he  explains.  "The  art¬ 
ists  like  to  use  it  because  they 
can  set  a  headline  to  check  its 
appearance  on  the  layout.  If  it 
is  too  big  or  simply  the  wrong 
face,  the  artist  can  go  back  and 


set  one  that  does  fit  in  about 
three  minutes.” 

The  unit,  installed  four  years 
ago,  is  a  StripPrinter  and  costs 
about  $300.  “We  received  10  free 
type  fonts  of  our  choice  when 
we  purchased  the  unit  and 
alphaliets  in  any  face  ranging 
from  fi  to  96  points  are  avail¬ 
able  to  us  at  $5  per  strip,”  said 
Mr.  Deadmon. 


Little  (Portable)  Mac 
Does  a  Big  Job 

Flint,  Mich. 

Little  Mac  belies  its  name.  It 
does  a  man’s  size  job  although 
weighing  in  at  only  18  pounds. 

Little  Mac  is  a  portable  proof 
press,  equipped  with  an  ink 
roller  and  impression  roller.  Now 
in  use,  according  to  John  A, 
McFarland,  a  composing  room 
employe  of  the  Flint  (Mich.) 
Journal,  in  50  newspaper  shops, 
the  lightweight  hand  press 
was  demonstrated  at  the  re¬ 
cent  Great  Lakes  Newspaper 
Mechanical  Conference. 

The  combination  portable  will 
take  anything  up  to  a  full  page. 
The  press  runs  in  a  track  in¬ 
suring  even  pressure.  Feature 
benefit  is  the  user  has  a  portable 
plus  a  galley  press.  It  can  be 
used  on  the  turtle,  makeup  bank, 
stone  or  storage  slides. 

The  press  has  a  manual  ink 
gear  assembly  which  has  a  2  for 
1  ratio  for  fast  ink  distribution 
and  holds  enough  ink  to  take 
150  to  200  proofs  per  filling.  It 
can  be  adjusted  to  various  chase 
widths  and  it  is  not  necessary  to 
modify  the  chase. 
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SYNDICATES 

Many  Pediatricians 
Write  on  Baby  Care 

By  Ray  Erwin 

Two  newspaper  syndicates  this  wedc  announced  two  new  col¬ 
umns  about  baby  care.  The  columns  are  to  be  written  by  famous 
l)ediatricians. 


Two  pediatricians  who  are  as¬ 
sociated  in  a  clinic  now  will  join 
their  skills  additionally  to  pro¬ 
duce  a  newspaper  column  deal¬ 
ing  with  care  of  children. 


The  column:  “Child  Care.” 
The  columnists:  Dr.  William 
G.  Crook  and  Dr.  Walton  W. 
Harrison. 

The  format :  Six  question-and- 
answer  columns  a  week. 

The  release :  Immediate. 

The  distributor:  General  Fea¬ 
tures  Corporation. 

Dr.  William  G.  Crook  and  Dr. 
Walton  W.  Harrison,  along  with 
other  pediatric  specialists,  oper- 


Crook  Harrison 


ate  the  Children’s  Clinic  in 
Jackson,  Tenn. 

Academy  Fellows 

They  are  Fellows  of  the 
American  Academy  of  Pediat¬ 
rics  and  members  of  the  Ameri¬ 
can  Medical  Association.  Their 
books  include  “Allergy  of  the 
Nervous  Systems  (Harper  & 
Rowe)  and  “Answering  Parents’ 
Questions”  (Charles  C.  Thomas 
Co.). 

The  doctors-columnists  plan  to 
answer  child  care  medical  prob¬ 
lems  and  to  deal  extensively  with 
psychological  problems. 


SPECIALIZED 

SERVICE  TO  SYNDICATES 
.  engraving  .  MATS  <5 

.  PROOFS  .  MAILINGS 

OVERNIGHT  SERVICE 

Pilot  ^  PHOTO  ENG.  CO. 

30  E  10  ST  NYC  OR  4-2700 


A  panel  of  more  than  75  fore¬ 
most  baby  authorities  in  the 
United  States  will  contribute  to 
a  new  newspaper  column  dealing 
with  care  of  babies. 


The  column:  “All  About 
Babies.” 

The  editor:  Dr.  Hans  G. 
Keitel. 

The  format:  Three  columns  a 
week. 

The  distributor:  Columbia 
Features. 


“We  want  everyone  to  feel  at 
ease  with  our  doctors,”  said  Dr. 
Hans  G.  Keitel,  chief  of  pediat¬ 
rics,  Jefferson  Medical  College, 
Philadelphia,  who  will  coordi¬ 
nate  and  edit  the  new  column. 
“We  like  to  pretend  the  doctors 
are  talking  directly  to  the 
readers  as  though  they  were  in 
the  consulting  rooms. 

Simple  Language 

“We  use  simple,  everyday 
words  to  explain  clearly  what 
the  subject  is  all  about  and  just 
what  can  be  done  about  it. 

“Doctors  use  big  words  only 
when  they  are  writing  for  one 
another.  They  don’t  use  them 
when  they  are  chatting  with 
patients.  In  ‘All  About  Babies,’ 
they  tell  the  readers  in  a  man¬ 
ner  they  can  understand  all  the 
medical  facts  they  ought  to 
know  and  have  been  waiting  to 
learn. 

From  Medical  Centers 

“Doctors  writing  the  column 
come  from  all  the  great  centers 
of  medicine  across  the  country. 
With  the  approval  of  their  col¬ 
leagues  in  their  county,  state 
and  national  medical  societies, 
they  will  give  the  newest  facts 
in  medical  progress  concerning 
baby  care. 

“Of  particular  interest  to 
mothers  is  that  one  column  each 
week  will  be  devoted  to  questions 
and  answers.  This  will  help 
young  mothers  to  dispel  any 
feeling  of  inadequacy  when  they 
see  that  most  problems  concern¬ 
ing  the  care  and  treatment  of 
babies  are  universal.” 


Charles  E.  Carden 


Stock  Charts 
Are  Made 

By  Carden 

Charts  illustrating  trends  of 
the  stock  market  are  provided 
newspapers  in  both  a  daily  and 
a  Sunday  service  by  Charles  E. 
Carden,  Fort  Worth  stock  mar¬ 
ket  analyst. 

The  two  services  are  called 
“Graphic  Features  on  the  Stock 
Market”  and  are  distributed  by 
Carden’s  Independent  Syndicate 
on  the  Stock  Market  (514  Cen¬ 
tury  Life  Bldg.,  Fort  Worth, 
Texas,  76102). 

The  Sunday  feature  is  a  chart 
of  the  Dow  Jones  industrial 
average  covering  a  period  of  just 
over  a  year,  with  an  insert  of 
the  latest  week,  highlighting 
daily  action,  along  with  a  300- 
word  running  story  with  day-by¬ 
day  news  highlights  that  influ¬ 
enced  the  ups  and  downs. 

The  daily  service  consists  of  a 
chart  prepared  each  day  within 
30  minutes  after  the  close  of  the 
stock  market.  This  spot  news 
feature  ties  in  with  the  daily 
market  story  and  is  designed  to 
give  a  lift  to  live  news  heads. 

For  the  last  several  years,  Mr. 
Carden  also  has  put  out  a  red 
overlay  page-size  chart  which 
several  newspapers  use  in  their 
year-end  stock  market  lists. 

“Mine  has  to  be  an  independ¬ 
ent  syndicate  as  regular  syndi¬ 
cates  would  not  be  set  up  to 
handle  this  service,”  explained 
Mr.  Carden.  “From  the  time  the 
stock  market  closes  each  Fri¬ 
day  afternoon,  I  spin,  get  draw¬ 
ing  finished,  zinc  and  mats  made, 
azo  prints  made,  story  repro¬ 
duced,  an  am  at  airport  by  6 
p.m.  'The  packages  go  air-special 
to  reach  my  papers  by  over-night 
delivery,  arriving  in  plenty  of 
time  for  Sunday  makeup.” 

Mr.  Carden’s  work  was  orig¬ 
inated  in  the  Fort  Worth  Star- 
Telegram. 


Thomson  Company’s 
Dividend  Now  28% 

Lo.ndon 

The  Thomson  Organization 
has  raised  its  trading  profit  by 
23  percent  from  £5,368,780  to 
£6,617,075.  After  tax,  profits 
have  risen  from  £2,563,184  to 
£3,086,460.  The  final  dividend 
will  be  18  percent  to  make  the 
year’s  total  28  percent,  against 
the  previous  year’s  24  percent. 

Capital  spending  on  plant  and 
buildings  during  the  year  to¬ 
talled  £3,000,000.  In  the  past 
five  years  the  group  has  invested 
£13  million  in  new  buildings, 
plant  and  equipment. 

Whereas  in  1959  almost  half 
the  trading  profit  of  £3,112,000 
was  derived  from  television  in¬ 
terests,  in  1963  only  about  one- 
third  of  the  trading  profit  of  £6,- 
306,000  came  from  television. 
This  trend  has  continued.  In 
1964  television  interests  ac¬ 
counted  for  only  about  a  quar¬ 
ter  of  the  total  trading  profit 
of  £6,500,000. 

This  year  profits  will  be  even 
higher,  but  only  about  one-sixth 
will  be  from  television. 

Advertising  revenues  in  1964 
were  nearly  20  percent  up  on 
the  previous  year. 

Family  Circle,  a  magazine 
sold  exclusively  through  grocery 
stores  and  supermarkets,  has  be 
come  Britain's  top-selling  wom¬ 
an’s  monthly  magazine,  with  an 
audited  net  sale  for  the  first 
three  months  of  its  life  of  over 
733,000. 

• 

J-College  Dean  Quits 

Milwaukee 

Donald  McDonald,  dean  of  the 
Marquette  University  college  of 
journalism,  has  resigned,  effec¬ 
tive  July  1,  to  take  a  staff  job 
with  the  Center  for  the  Study 
of  Democratic  Institutions  at 
Santa  Barbara,  Calif. 

• 

RICHEST  MAN 

A  six-part  series  on  H.  L. 
Hunt,  “The  World’s  Richest 
Man,”  by  Saul  Friedman,  Hous¬ 
ton  (Tex.)  Chronicle,  is  being 
distributed  by  Newsday  Specials, 
Garden  City,  N.  Y.  Mr.  Fried¬ 
man  writes  that  the  latest  esti¬ 
mate  of  Mr.  Hunt’s  wealth  is 
$7  billion,  an  income  of  more 
than  $1  million  a  day. 

*  *  * 

COLLEGE  COSTS 

“How  can  the  average  family 
meet  the  skyrocketing  costs  of 
college  education?”  is  the  ques¬ 
tion  Claire  Cox  explores  in  12 
articles  distributed  by  Books  in 
the  News,  a  division  of  the  Hall 
Syndicate.  The  series  is  a  con¬ 
densation  from  her  new  book, 
“How  to  Beat  the  High  Cost  of 
College”  (Geis). 
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NOTE  TO  EDITORS:  Here's  a 
sure-fire  way  to  capture 
and  hold  readers.  Give  them 
the  six-times-a-week  column  by 

NORTON/  /vioc/CRfoee 

the  most-effervescent  story¬ 
teller  to  come  along  in  years! 


Norton  Mockridge  is  New  York*s  most-talked-about  daily 
newspaper  columnist  (a  claim  now  being  made  by  a  fast¬ 
growing  list  of  more  than  40  newspapers).  He’s  stimu¬ 
lating.  He’s  entertaining.  He’s  downright  ridiculous, 
sometimes. • • . 


Formerly  an  actor  in  his  own  right,  Norton  Mockridge 
is  close  to  every  big  name  you  know  and  —  through  his 
graceful,  friendly  style  —  you,  too,  become  friends 
with  the  greats  of  stage,  screen  and  television,  and 
leaders  in  every  important  field.,,. 


Norton  Mockridge  is  a  delightful  composite  —  all  the 
elements  not  yet  discovered.  He  has  worked  at  a  lino¬ 
type  machine,  sold  advertising,  served  as  an  Army 
lieutenant,  played  semi-pro  football,  was  a  reporter, 
rewrite  man,  drama  critic.  He  became  a  city  editor, 
lecturer,  actor,  movie  consultant,  author,,.. 


He  brings  all  his  varied  experiences  into  play  as  a 
columnist.  Readers  enjoy  keeping  up  with  him,  and 
never  know  what  to  expect.  New  York  is  his  canvas  — 
zany  portraits  of  East  Side,  West  Side,  close-ups 
of  unusual  people,  mellowing  look  backward  into 
nostalgia,  occasional  tough  comment  on  injustices 
that  gripe  him. 


Send  for  a  lively  batch  of  current  samples 
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220  EAST  42ND  STREET 
NEW  YORK  17,  N.  Y. 


New  Owner 
Cleared  in 
Labor  Case 

Washington 

Present  owners  of  the  North¬ 
ern  Virginia  Sun  w’ould  be  re¬ 
lieved  of  responsibility  for  un¬ 
fair  labor  practices  of  the 
predecessor  publishers  if  the 
National  Labor  Relations  Board 
accepts  the  recommendation  of 
Trial  Examiner  Louis  Libbin. 

Northern  Virpnia  Sun  Inc., 
a  wholly  owned  subsidiary  of 
the  Monmouth  Publishing  Co. 
Inc.,  publisher  of  the  Long 
Branch  (N.  J.)  Daily  Record, 
took  over  the  Sun  in  February, 
1963.  Herman  J.  Obermayer  is 
president  of  the  parent  company. 

The  unfair  labor  charge,  stem¬ 
ming  from  efforts  to  change 
equipment  and  processes  in  the 
composing  room  at  Arlington, 
Va.,  was  directed  originally 
against  George  W.  Ball,  Philip 
M.  Stem,  Arnold  Sagalyn  and 
Clayton  Fritchey.  The  case  has 
been  before  the  NLRB  and  in 
the  courts  since  1959. 

While  finding  that  the  pub¬ 
lishers  engaged  in  “deliberate 
clandestine  methods”  to  acquire 
new  equipment  and  to  hire  and 
train  non-union  personnel,  the 
examiner  relies  on  a  recent 
board  decision  holding  that  a 
bona  fide  successor  who  did  not 
assume  the  predecessor’s  liabili¬ 
ties  or  debts  had  no  obligation 
to  remedy  the  predecessor’s  un¬ 
fair  labor  practices. 

Sale  .4iTanKement  Told 

Mr.  Libbin  traced  the  changes 
of  ownership  of  the  Sun  to  ERS 
Corporation  in  April,  1962,  and 
its  sale  of  all  its  assets,  goodwill, 
and  the  name  of  the  newspaper 
on  Feb.  4,  1963  to  the  present 
owner. 

“As  to  the  financing  of  the 
sale,”  Mr.  Libbin  stated  in  his 
report,  “the  purchase  agreement 
provides  that  most  of  the  pur¬ 
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chase  price  was  to  be  paid  by  a 
series  of  60  notes  of  the  pur¬ 
chaser,  covering  an  18-year 
period  and  secured  by  a  chattel 
mortgage  on  the  tangible  per¬ 
sonal  property,  the  pledge  given 
to  another  corporation  wholly 
owned  by  the  same  persons  who 
own  the  purchaser. 

“It  further  provides  that  until 
1981,  when  all  obligations  are 
to  be  paid,  the  purchaser  will 
diligently  carry  on  the  business, 
wdll  furnish  ERS  with  financial 
statements  every  6  months,  will 
pay  no  dividends  or  loans  to 
stockholders  or  others,  and  will 
pay  no  salaries  in  excess  of 
$20,000  per  year,  except  out  of 
accumulated  earnings  beyond 
$25,000  per  year. 

“The  purchase  agreement  also 
specifically  provides  that  the 
purchaser  did  not  assume  any 
liability  or  obligation  incurred 
by  the  ERS  Corporation  or  its 
predecessors  arising  out  of  the 
instant  unfair  labor  practice 
proceeding.  ERS  agreed  to  pro¬ 
vide  the  necessary  legal  defense 
and  to  exhaust  all  legal  remedies 
and  procedures  to  av'oid  the  im¬ 
position  of  any  liability  on  the 
purchaser  growing  out  of  the 
instant  proceeding.  ERS  also 
agreed  to  ‘indemnify’  the  pur¬ 
chaser  and  to  ‘hold  it  harmless’ 
with  respect  to  all  liability 
arising  out  of  this  proceeding, 
including  reinstatement  and 
back  pay.” 

• 

Fellowship  Winner 

Robert  C.  Welling,  of  Keyser, 
W.  Va.,  has  been  awarded  the 
$1,000  Stoody  Fellowship  by  the 
Methodist  Church’s  Commission 
on  Public  Relations  and  Metho¬ 
dist  Information.  He  is  com¬ 
pleting  his  work  for  a  bachelor’s 
degree  at  West  Virginia  Univer¬ 
sity  and  has  been  accepted  by  its 
Graduate  School  for  work  in 
journalism,  beginning  next  fall. 
He  has  worked  for  the  Mineral 
Daily  News-Tribtine,  Keyser, 
and  as  a  summer  intern  in  the 
Charleston  (W.  Va.)  state  bu¬ 
reau  of  the  Associated  Press. 


One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the 
protection  offered  by  Employer’s 
Special  Excess  Insurance. 

With  our  Excess  Insurance,  you 
agree  to  cover  a  certain  amount. 
We  handle  the  excess.  It’s  good 
business,  economical  and  protects 
you  against  loss  due  to  invasion 
of  privacy,  libel,  piracy,  copy¬ 
right  violation  and  plagiarism. 

For  complete  details  and  rates, 
at  no  obligation,  call  or  write: 


EMPLOYERS  REINSURANCE  CORP. 

21  West  10th  ,  KANSAS  CITY,  MO 

I  SAN  fRA.^ClSCO  2?0  Montgomery  , 

I  ATLANTA  34  Pcathtree.  N  E 

I  CHICAGO  176  W  Jack&on  | 

NEW  VORK  in  John 


Answers  appearing  to  two  puzzles  in  Gemini  f/igM  tO 

The  Daily  Enterprise  r  Bogus  Is  Upheld 


Rod  China  ready  to  enter  Viet  Nam  war 

S=.!. 


let*  wwi  krwf  New  moon  phofot 
vokontc  ovidenco 


irs  A  TREND!— Following  the 
Louisville  experiment,  the  River¬ 
side  (Calil.)  Press  and  Enterprise 
have  gone  to  six-column  format 
on  Page  One.  Editorial  page  will 
be  re-designed  next,  then  inside 
pages.  Editor  "Tim“  Hays  Jr.  re¬ 
ports. 

New  Plant  to  House 
6-Unit  Scott  Press 

Massillon,  Ohio 
The  Massillon  Publishing  Co., 
publisher  of  the  Evening  Inde¬ 
pendent,  has  announced  a  build¬ 
ing  project  of  a  netv  home  for 
the  newspaper.  The  two-story 
structure  will  cost  about  $500,- 
000  and  will  have  approximately 
27,000  square  feet  of  floor  space. 
A  6-unit  Scott  press  wdth  a 
capacity  of  96  pages  has  been 
ordered. 

John  E.  Rowe,  president  of 
the  Massillon  Publishing  Co., 
and  publisher  of  the  Evening 
Independent,  said  the  new  build¬ 
ing,  designed  by  Dickinson  & 
Cain  of  Cleveland,  should  be 
completed  before  the  end  of  the 
year.  The  Evening  Independent 
has  had  five  downtown  locations 
since  it  was  founded  as  a  weekly 
in  1863. 

Out  of  Uniform 

El  Toro,  Calif. 
For  the  first  time  in  21  years, 
the  weekly  newspaper  at  the 
United  States  Marine  Corps  at 
El  Toro  is  now  a  civilian  enter¬ 
prise.  The  Flight  Jacket  has 
been  published  as  a  16-page 
weekly  tabloid  without  adver¬ 
tising  by  marine  personnel. 

• 

Away  from  Home 

Natchez,  Miss. 
While  reconstruction  is  under 
way  at  the  plant  of  the  Natchez 
Democrat,  grutted  by  fire  re¬ 
cently,  the  99-year-old  morning 
daily  is  being  printed  by  the 
Vicksburg  Post.  One  Sunday 
edition  was  produced  by  the 
McComb  Enterprise- Journal. 


In  Arbitration 

An  arbitration  ruling  which 
supports  a  “gentlemen’s  ;igree- 
ment”  to  avoid  bogus  composi¬ 
tion  on  a  daily  newspaper  is  re¬ 
ported  in  a  new  bulletin  of  the 
ANPA  Labor  Relations  Com¬ 
mittee. 

The  arbiter.  Jay  Kramer, 
found  no  reason  to  set  aside  the 
pact  which  has  been  ob.=^erved 
for  many  years  at  the  Perth 
Amboy  (N.  J.)  Evening  News. 

The  local  typographical  un¬ 
ion,  contending  that  a  shopping 
center  store’s  ads  should  be  re¬ 
set,  stated  it  was  apprehensive 
that  a  change  in  management 
might  bring  changes  in  the  bi¬ 
lateral  understanding  and  it 
wanted  some  basis  for  enforc¬ 
ing  the  contract  language  on 
reproduction  of  local  advertise¬ 
ments. 

Although  the  standard  ITU 
clause  has  been  in  the  contract 
for  25  years,  the  company 
pointed  out  that  there  had  been 
an  agreement  with  the  union 
that  the  reproduction  require¬ 
ment  would  be  ignored  so  long 
as  there  was  no  unemployment 
in  the  shop.  The  paper  employs 
50  of  the  local  union’s  70  mem¬ 
bers. 

Because  the  “modus  operand!" 
has  been  successful,  Mr.  Kramer 
denied  the  union’s  gp*ievance  “at 
this  time  under  the  circum¬ 
stances  now  prevailing  between 
the  parties,” 

The  “gentlemen’s  agreement’’ 
provided  that  composing  room 
personnel  would  not  be  laid  off 
as  long  as  certain  local  ads  were 
not  reproduced.  There  has  been 
no  need  for  make-work  to  pro¬ 
vide  employment  in  the  compos¬ 
ing  room,  the  management 
argued.  It  also  denied  that  the 
particular  ads  (S.  Klein  store) 
were  reproducible  under  the  con¬ 
tract. 

In  answer  to  the  union’s  as¬ 
sertion  that  the  owner  of  the 
paper  is  elderly  and  that  con¬ 
ditions  may  change,  the  arbiter 
held  that  another  case  could 
proceed  upon  its  own  merits  if 
there  is  a  change  in  circum¬ 
stances. 


6  Weeklies  Together 

Pasadena,  Tex. 

Reporter  Publishing  Co.,  with 
headquarters  in  Dickinson,  has 
been  formed  to  consolidate  six 
weeklies  and  two  shoppers  in  the 
Clear  Lake,  NASA,  and  Galves¬ 
ton  mainland  areas.  Formerly, 
the  publications  were  produced 
by  three  companies. 
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‘Doctored’ 
Attack  on 
Medicare  Hit 


Washington 

Senator  Patrick  McNamara 
(D-Mich.)  criticized  a  “large 
segn  ent  of  the  press”  on  the 
floor  of  the  Senate  last  week 
for  what  he  called  “managed 
editorials.” 

He  charged  that  a  number  of 
U.  S.  newspapers  had  printed 
“canned  editorials”  opposing  the 
administration’s  medicare  plan 
furnished  by  the  American 
Medical  Association.  He  quoted 
from  a  171-page  book  published 
by  the  AM  A  purporting  to  show 
that  editorial  views  of  most 
U.  S.  newspapers  supported  the 
AMA  position. 

“One  need  not  leaf  very  far 
in  the  book  before  a  curious 
pattein  emerges,”  the  Senator 
said.  “An  editor  in  Mesa,  Ari- 
lona,  for  example,  seems  to  have 
hit  on  the  very  same  words  to 
denounce  medicare  as  an  edi¬ 
tor  in  Aiken,  S.  C.  Or  the  views 
of  the  Modesto,  Calif,  editor  co¬ 
incide  precisely  with  those  of 
the  editor  in  Roanoke,  Va.” 

Senator  McNamara  said  one 
editorial  endorsing  the  AMA 

ro  UlK^  YOU 
TO  MEET 
MARK  Tl/VAlM. 
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Eldercare  plan  showed  up  in 
10  newspapers  ranging  over  a 
widely-scattered  area.  He  said 
that  altogether  six  different 
versions  of  “AMA-slanted”  edi¬ 
torials  showed  up  in  the  AMA 
book  and  these  were  used  by 
more  than  50  newspapers.  He 
said  some  of  the  editorials  ap¬ 
peared  under  the  byline  of  a 
local  writer,  and  in  one  instance 
an  editorial  was  referred  to  as 
a  “Washington  exclusive.” 

The  Senator  commented,  “It 
was  so  exclusive  that  only  six 
or  seven  other  newspapers  cited 
in  the  AMA  book  used  the  iden¬ 
tical  language.” 

The  Senator  added,  “I  do  not 
know  whether  these  packaged 
editorials  appear  because  a  har¬ 
ried  editor  needs  to  fill  space, 
because  of  the  pressure  from  his 
county  medical  society,  or  be¬ 
cause  he  is  genuinely  swayed 
by  the  arguments.  The  point  is 
that  the  practice  does  exist  — 
and  it  is  deceitful.” 

The  Senator  noted  that  the 
press  “not  long  ago  rose  up  in 
righteous  anger  over  what  it 
called  ‘managed  news’  from  the 
federal  government.  The  press 
adopted  the  position  that  it  can 
best  serve  the  interests  of  the 
reading  public  by  presenting  or 
interpreting  the  facts  without 
government  direction.  I  sub¬ 
scribe  to  this  idea  and  I  am 
opposed  to  the  concept  of  man¬ 


aged  news.  Yet,  I  wonder  if  the 
public  is  aware  that  a  startling¬ 
ly  large  segment  of  the  press  is 
itself  guilty  of  a  curious  double 
standard  in  this  regard.  It  ac¬ 
complishes  this  through  what 
might  be  called  the  ‘managed 
editorial.’  ” 


Printers  Denied  Claim 
To  Work  Dnring  Strike 

Clevtiland 

Cleveland  newspapers  didn’t 
have  to  keep  printers  working 
on  bogus  composition  while  other 
unions  were  on  strike  in  1962- 
63,  an  arbiter  has  ruled  in  deny¬ 
ing  compensation  to  members  of 
the  Cleveland  Typographical 
Union  for  about  two  months. 

The  printers  argued  that  the 
Press  and  the  Plain  Dealer 
should  have  kept  them  at  work 
cleaning  off  the  reproduction 
hook  and  should  have  provided 
protection  for  those  who  crossed 
the  picket  lines  of  the  guild  and 
the  teamsters. 

The  printers  joined  the  strike 
on  Jan.  28,  1963  and  the  shut¬ 
down  of  the  newspaper  plants 
continued  to  April  3,  'The  arbiter 
held  that  nothing  in  the  old  con¬ 
tract  required  the  publishers  to 
employ  printers  when  a  paper 
was  suspended  due  to  a  strike 
of  another  union. 
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Federal  Prisoners 
To  Escape  Pictures 

PiTTSBUKGH 

The  U.S.  District  Court  for 
Western  Pennsylvania  has 
banned  the  photographing  of 
federal  prisoners  when  they  are 
being  arraigned  before  a  U.S. 
conunissioner  or  being  led  to  or 
from  a  hearing  in  the  vicinity  of 
a  commissioner’s  office. 

Chief  Judge  Wallace  S.  Gour- 
ley  said  the  ban  extends  to  the 
entire  floor  on  which  a  commis¬ 
sioner’s  office  is  located,  in¬ 
cluding  corridors  and  elevators. 
The  restriction,  he  said,  also  ap¬ 
plies  to  the  offices  of  the  U.S. 
attorney,  marshal  and  clerk  of 
courts. 

Judge  Gourley  said  commis¬ 
sioners  outside  Pittsburgh 
usually  hold  hearings  in  their 
law  offices.  In  that  case,  he  said, 
the  ban  would  apply  to  the  en¬ 
tire  floor  of  the  building. 

• 

SDX  Awards  Dinner 

The  33rd  annual  Sigma  Delta 
Chi  national  awards  for  distin¬ 
guished  service  in  journalism — 
in  16  categories  of  print  and 
broadcast  journalism  and  jour¬ 
nalistic  research — will  be  pre¬ 
sented  at  a  dinner  May  8  at  the 
Drake  Hotel  in  Philadelphia. 
William  B.  Dickinson  is  general 
chairman. 
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IT'S  FRUSTRATIMG 
U/HEW  SOmEONE 
MISUSES  YOUR 
MAryiE  OR 
CONFUSES 
YOU  lAJITH 
SOMEBODY  else. 


uiE.roo, 

FEEL  BADLY, 
WHEN  OUR 
NAnnE  IS 
MISUSED-IM 
COWWECTION 
WITH  the 
EQUIPIYIEMT 
WE  DON'T 

build. 


YOU  SEE,  THE  NAMES  CATERPILLAR 
AND  CAT  SHOULD  BE  USED  TO 
IDENTIFY  ONLY  OUR  PRODUCTS^ 
-THEY  ARE  REGISTERED 
TRADEMARKS  OF  CATERPILLAR 
TRACTOR  CO. 


AR  IF  YOUR  NAmE  HAS  EVER 
BEEN  miSUSeO,  WE 
THINK  YOU'LL 
UNDERSTAND  OUR 

situation,  your  help 

IN  CORRECTLY  USING 
OUR  TRAOEmARK  TO 
REFER  ONLY  TO  OUR 
PRODUCTS  VUILL  BE 
APPRECIATED. 

caterpillar 

Reg.  U.  S.  Pat.  Off. 

*  Wheel  and  TracK-Type  Tractors 
Loaders  •  Scrapers  .  Engines 
Motor  Graders  •  Pipelayers  •  Rear  Dump  Trucks 
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$12  in  New  York 

(Continued  from  page  9) 


Last  weekend,  Mr.  Powers,  as 
he  had  promised  the  Mayor, 
gave  the  24  hours  strike  notice. 
He  said  he  would  strike  “at  any 
time  it  would  suit  our  purpose” 
after  3:15  a.m.  Monday. 

On  Monday  April  5,  the  print¬ 
ers  started  slow-down  tactics. 
Mr.  Powers  and  David  Crockett, 
vicepresident  of  the  local,  called 
a  meeting  of  the  News  chapel 
in  the  afternoon,  and  kept  the 
session  going  long  enough  so 
that  the  tabloid  missed  its  first 
two  editions.  On  Tuesday,  a 
similar  meeting  was  held  at  the 
Journal  -  American,  preventing 
publication  of  complete  stock 
prices  and  a  number  of  late 
news  stories.  In  both  instances 
Mr.  Powers  spent  the  time  giv¬ 
ing  printers  “information” 
about  the  negotiation  stalemate 
and  telling  stories. 

When  Mr.  Brown  arrived  in 
the  city  at  6:30  p.m.  Tuesday, 
Mr.  Kheel,  at  the  Mayor’s  in¬ 
structions,  called  the  printers 
and  the  publishers  into  a  meet¬ 
ing  at  the  publishers  associa¬ 
tion  offices. 

The  meeting  w'as  started  be¬ 
fore  dinner.  Coffee  and  sand¬ 
wiches  were  brought  in. 

Last  Two  Questions 

Wages  and  the  Outside  Tape 
Fund  were  the  two  big  ques¬ 
tions  on  the  table.  It  had  been 
announced  that  the  publishers 
had  raised  their  offer  to  $10.51, 
and  the  printers  had  come  down 
from  their  proposal  of  $15  and 
a  one-year  contract  to  $14  and 
a  two  years  agreement. 

“Mr.  Kheel  may  have  had  a 
figure  from  the  publishers  above 
the  $10.51,  but  I  didn’t  know 
about  it,”  Mr.  Brown  said.  “We 
came  down  from  the  $13  to 
$12.50  before  the  higgle-hag- 
gling  really  began.” 

What  takes  time  in  these  bar¬ 
gaining  sessions  is  the  fact  that 
scale  committees  are  split  into 
sub-committees  and  then  the 
oHTiers  must  be  consulted  at  fre¬ 
quent  intervals. 

“At  about  9  o’clock  Tuesday 
night  we  seemed  to  be  in  agree¬ 
ment  on  the  tape  fund,”  Mr. 
Brown  recalled.  “But  the  word¬ 
ing  needed  clarification.” 

On  the  front  line  in  this  bar¬ 
gaining  w'as  the  subcommittee 
of  the  union  consisting  of  Mr. 
Brown,  Mr.  Powers,  and  Mr. 
Crockett,  and,  Mr.  Gaherin  and 
Matt  Meyer,  publi.sher  of  the 
World-Telegram  &  Sun. 

In  the  Executive  .Suite 

What  these  two  small  groups 
determined  would  then  be  taken 
before  the  full  committees.  On 


management’s  committee  were 
Ray  Hulsart,  Times;  John  J. 
Green,  WT&S;  Walter  Graham, 
News,  and  John  Bogart,  Herald 
Tribune. 

On  the  scale  committee  were 
Herbery  Seeby,  Marceli  Zielin¬ 
ski,  Roland  Solomon,  Jo.seph 
San  Seven,  Vincent  Sgodi,  and 
John  Driscoll. 

Two  floors  below’  the  associa¬ 
tion  offices  are  the  executive 
offices  of  the  News.  There  the 
new’spaper  “owners”  received 
reports  from  Mr.  Gaherin  and 
Mr.  Meyer. 

In  this  gi’oup  were:  F.  M. 
Flynn,  George  E.  Donnelly, 
Winfield  H.  (Tex)  James,  of  the 
News;  Arthur  Ochs  Sulzberger, 
and  Harding  S.  Bancroft, 
Times;  Walter  N.  Thayer,  Her¬ 
ald  Tribune;  Jack  Howard,  and 
Mark  Ferree,  Scripps-Howard 
New’spapers;  and  Theodore 
New'house,  Long  Island  Press 
and  the  Star-Journal. 

Telecrani  from  Engravers 

It  w’as  through  all  the.se  minds 
that  word-by-w’ord  agreement 
had  to  be  reached  on  sections 
each  word  of  which  might  prove 
to  l)e  a  hidden  land  mine. 

Mr.  Brow’n  said  that  on  Tues¬ 
day  night  into  Wednesday  morn¬ 
ing  he  lo.st  all  track  of  time, 
but  that  it  seemed  many  hours 
in  which  they  w’ere  doing  noth¬ 
ing  but  w’aiting. 

“Mr.  Kheel  was  of  great  help, 
making  suggestions,  offering 
compromises,  setting  dow’n 
w’ords  to  l)e  studied,”  Mr.  Brown 
said  in  giving  this  inside  pic¬ 
ture  of  the  negotiations. 

Mr.  Kheel,  w'ith  agreement  of 
both  sides,  asked  the  Mayor  to 
join  the  bargainers.  The  Mayor 
arrived  at  1:13  a.m.  Frank  A. 
McGowan,  president  of  the  en- 
graveis,  arrived  shortly  after 
1  a.m.,  and  by  2:10,  when  the 
Mayor  made  the  final  announce¬ 
ment  of  settlement,  most  of  the 
union  leaders  were  in  the  as¬ 
sociation  offices.  It  had  been  a 
telegram  from  Mr.  McGowan 
to  the  Mayor  that  set  in  motion 
steps  that  led  to  the  Tuesday 
night  bargaining  session. 

!NfH>papor  Experience 

Before  he  left  town  to  return 
to  Colorado  Springs,  Mr.  Brown 
philosophized  about  newspapers, 
with  which  he  has  been  asso¬ 
ciated  since  he  was  a  small  boy. 
For  .several  years  he  was  in 
charge  of  newspapers  publi.shed 
by  Unitypo,  an  I'TU  subsidiary. 
The  union,  he  .said,  will  continue 
to  own  the  Colorado  Springs 
Free-Press  which  compete  s 
against  the  Gazette-Telegraph, 
a  Hoiles  newspaper. 

Mr.  Brown,  64,  grew  up  in 
Grundy  County,  Tenn.  His  fa¬ 
ther,  John  B.  Brown,  published 
the  Mountain  Herald,  a  weekly, 


in  a  county  between  Nashville 
and  Chattanooga.  Before  and 
after  school  Elmer  worked  in 
the  shop. 

After  ser\’ice  in  World  War  I 
in  the  Navy,  he  went  to  work 
in  a  job  shop  in  Chattanooga 
and  then  became  an  apprentice 
on  the  Chattanooga  Times. 
When  he  came  to  New  York,  he 
worked  as  a  printer  on  the 
World-Telegram,  and  from  1938 
to  1939  he  was  president  of 
Typographical  Union  No.  6,  now 
headed  by  Mr.  Powers  who  was 
a  printer  on  the  Metv  Haven 
(Conn.)  Register  in  the  course 
of  coming  to  New  York  from 
Cambridge,  Mass. 

Mr.  Brown  w’as  elected  a  vice- 
president  of  ITU  in  1944.  He 
was  out  of  office  a  few  years  and 
then  came  back  as  a  v’icepresi- 
dent  befoi’e  succeeding  Wood- 
i-uff  Randolph  as  president  in 
1958. 

Brown  Favors  .4utoiiia(iuii 

Mr.  Brown  said  the  last  time 
he  looked  at  the  figures  for  the 
Free-Press,  it  was  losing  $12,- 
000  to  $15,000  a  month. 

“It  cost  us  money  to  accept 
advertising,”  he  said.  “We  nee<l 
to  automate,  and  we  want  to  do 
that.  We  need  new  equipment, 
especially  a  new  press.  We  just 
barely  get  out  18,000  circulation 
off  the  press  we  have.” 

From  this  know’ledge  of  the 
problems  of  publishing,  Mr. 
Brown  commented: 

“The  new’spaper  business  in 
New  York  as  elsewhere  needs 
the  full  cooperation  of  all  the 
people  who  work  for  the  news- 
pajiers  and  who  advertise  in 
them  and  read  them.  Newspa¬ 
pers  get  this  kind  of  cooperation 
only  when  they  earn  the  peo¬ 
ple’s  respect. 

Danger  in  Muga/Jnch 

“If  newspapers  are  going  to 
prosper  they  must  find  methods 
for  expansion.  It’s  silly  not  to 
be  big  enough  to  pay  your  bills. 
The  press  must  use  all  the  auto¬ 
mation  it  can  get  hold  of.  If 
they  do  this,  there  will  l)e  more 
l)apers,  better  papers,  with  more 
jobs  for  more  people. 

“A  danger  that  it  seems  to  me 
the  metropolitan  newspapers 
fail  to  see  is  the  competition 
they  are  getting  from  the  week¬ 
ly  news  magazines.  That  is  far 
more  serious  than  the  competi^ 
tion  from  television.  The  news 
magazines  are  much  better  pack¬ 
aged  than  the  daily  newspapers. 
There  is  nothing  to  prevent  them 
from  publishing  three  times  a 
week. 

“It  seems  to  me  that  newspa¬ 
pers,  with  some  outstanding  ex¬ 
ceptions,  have  lost  their  zip. 
I'hey  aren’t  as  aggressive  edi¬ 
torially  as  they  once  were. 

“The  newspaper  publishers 


don’t  boost  their  own  product 
as  much  as  they  should.  Neither 
do  the  unions. 

“Let  us  both  —  the  unions  and 
the  publishers  —  begin  shouting 
from  the  housetops  about  our 
product  and  what  it  means  to 
the  people  and  the  country.” 

• 

Science  Fair  Wiiiiier 
Recovers  Laser  Rods 

Casper,  Wyo. 

When  three  synthetic  jewel 
rods  worth  $2,500  were  stolen 
from  a  laser  exhibit  at  the  Wyo¬ 
ming  Science  Fair,  the  Casper 
Tribune  and  Morning  Star  set 
out  to  help  recover  them. 

Publisher  William  J.  Missett 
offered  a  $50  reward  for  their 
return,  promising  that  the  per¬ 
son  returning  them  would  not 
be  prosecuted  (which  was  agreed 
to  by  the  owner  of  the  rods). 

The  rods  w’ere  taken  from  a 
home-built  laser  in  an  exhibit 
that  won  an  Upton,  Wyo.,  high 
school  senior  a  trip  to  St.  Louis 
in  May  as  one  of  two  Wyoming 
delegates  to  the  National  Sci¬ 
ence  Fair.  They  were  stolen 
when  he  left  his  exhibit  unat¬ 
tended  while  he  was  being  inter¬ 
viewed  and  photographed  by 
Tribune  staffers. 

Two  days  after  the  Casper 
newspapers  first  published  their 
reward  offer  (plus  two  others 
totaling  $40),  'Tribune  reporter 
Mike  Wenninger  got  a  phone 
call  at  home  from  a  youth  who 
said  he  had  the  rods.  The  caller 
agreed  to  meet  Wenninger  in 
the  Tribune-Star  parking  lot. 

The  rods  w’ere  turned  over  to 
the  rei)orter  wrapped  in  a  tissue 
))aper  in  a  small  paper  bag.  The 
youth  said  he  had  found  the  bag 
partly  hidden  behind  a  book  in 
the  Casper  library.  He  asked 
that  his  identity  be  kept  secret. 

The  rewards  were  paid  and 
the  Tribune  returned  the  rods 
to  their  owner. 

• 

Fund  for  Reeb 

Boston 

The  Boston  Globe,  in  connec¬ 
tion  with  the  National  Shaw-  1 
mut  Bank,  has  sponsored  a  fund 
for  the  widow  and  children  of 
Rev.  James  J.  Reeb,  Boston 
minister  killed  in  Alabama.  Two 
weeks  after  the  fund  was  be¬ 
gun,  the  collection  had  topped 
the  $10,000  mark. 

• 

From  Cops  to  Hops 

Walter  Arm,  the  former  New 
York  Herald  Tribune  police  re- 
l)orter  w’ho  l)ecame  the  New 
York  City  Police  Department’s 
spoke.sman  10  years  ago,  is  quit¬ 
ting  as  deputy  police  commis¬ 
sioner  April  15  to  become  PR 
vicepresident  for  Rheingold 
Brewery. 
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Unions  in  Portland 
Call  Off  ’59  Strike 


Portland,  Ore. 

For  the  first  time  in  five  years, 
four  months  and  26  days,  union 
pickets  were  missing  from  Port¬ 
land’s  newspaper  scene  Monday, 
April  5. 

The  long-drawn-out  strike  of 
six  craft  unions  and  the  Port¬ 
land  Newspaper  Guild  came  to 
an  end  at  4  p.m.  Sunday,  April  4, 
when  Multnomah  Typographical 
Union  No.  58  and  Portland 
Mailers  Union  No.  13  voted — 
by  a  count  of  113  to  59 — to  ter¬ 
minate  the  strike  ami  declare 
the  Oref/on  Journal  and  the  Ore- 
gonian  as  “open  shop”  papers. 

A  spokesman  for  the  Guild 
said  his  executive  board  con¬ 
curred  with  the  decision  of  the 
other  two  unions,  although  the 
guild’s  membership  still  has  to 
hold  a  ratification  vote. 

Other  unions,  including 
Stereotypers’  Local  No.  48, 
which  started  the  walkout 
against  Portland’s  two  daily 
papers  Nov.  10,  1959,  the  web 
pressmen,  the  paper  handlers 
and  the  photoengravers,  ceased 
prosecuting  the  strike  two  years 
ago. 

150  Ueceiving  Henefils 

Of  the  850  union  men  involved 
in  the  original  walkout,  about 
60  returned  to  work  for  the  two 
newspapers.  Approximately  300 
of  the  remainder  are  still  living 
in  the  Portland  area,  union  offi¬ 
cials  said,  but  half  of  them  have 
relocated  in  other  jobs.  There 
were  only  150  union  members 
still  receiving  strike  benefits  as 
the  strike  ended. 

Early  months  of  the  strike 
had  l>een  marked  by  some  vio¬ 
lence.  Several  times  the  striking 
unions  massed  picket  lines  of 
1,000  or  more  marchers.  There 
were  a  number  of  assaults  on 
workeis  trying  to  enter  the 
newspaper’s  plant.  One  night  in 
late  January,  1960,  10  trucks 
used  in  distribution  of  the  news¬ 
papers  were  blown  up  and  a 
member  of  the  stereotypers’ 
union.  Lei  McDonald,  was  sub- 
se<iuently  sentenced  to  serve  10 
years  in  prison  for  directing  the 
bombing  efforts. 

The  65-month  period  since 
start  of  the  stiike  saw  several 
developments  in  the  Portland 
newsi)aper  picture.  On  the  first 
day  of  the  strike  the  two  news¬ 
papers  pooled  their  non-striking 
employes  and  issued  a  late-in- 
the-day  edition  of  the  Journal. 
(Oregonian  editions  of  the  morn¬ 
ing  paper  were  already  printed 
before  the  strike  deadline  was 
reached.)  The  two  jjapers  ap¬ 


peared  in  a  “joint  edition”  for 
several  months  until  mid-April, 

1960,  when  sufficient  replace¬ 
ment  employes  had  been  trained 
following  an  extensive  local 
recruiting  campaign  for  work¬ 
men.  At  that  time  the  two 
papers  resumed  separate  entities 
from  their  respective  plants. 
Neither  paper  missed  appearing 
a  single  day  during  the  long 
labor  dispute. 

Roth  Owned  by  Newhouse 

In  August,  1961,  the  Journal 
— for  60  years  an  independent 
evening  paper — was  purchased 
by  the  Oregonian  and  the  Samuel 
1.  Newhouse  organization.  In 
November  1960,  the  two  papers 
began  producing  from  the  Ore¬ 
gonian  building.  News  and  edi¬ 
torial  departments  have  been 
maintained  independently  and 
competition  for  news  is  keen. 

The  strike  period  has  also 
seen  the  birth  and  death  of  a 
tabloid  daily,  the  union-backed 
Portland  Reporter.  It  began  as 
a  weekly  three  months  after  the 
strike  start,  then  became  an 
evening  tabloid  in  February, 

1961.  Although  beset  by  finan¬ 
cial  difficulties,  it  raised  funds 
through  a  stock  .sale  to  unions 
and  more  than  8,000  individuals, 
underwent  a  change  of  pub¬ 
lishers  and  finally  suspended 
publication  Sept.  1,  1964. 

The  unions’  action  means  that 
their  members  now  can  seek  jobs 
at  the  two  newspapers  without 
any  union  prejudice  attaching 
to  such  action. 

In  recent  months  the  news¬ 
papers  have  developed  a  major 
extension  in  automatic  typeset¬ 
ting  with  the  installation  of 
computers  that  process  tape 
punched  by  typists. 

• 

Printers  to  Reject 
Board’s  Wape  Boost 

Vancoi’ver,  B.  C. 

A  conciliation  board  has 
recommended  a  wage  increase  of 
37*4  cents-an-hour  over  three 
years  for  composing  room  em¬ 
ployes  of  Pacific  Press  Ltd.,  pub¬ 
lishers  of  the  Vnncotivcr  Sun 
and  the  Province. 

A  spokesman  for  the  Inter¬ 
national  Typographical  Union 
said  the  union  did  not  accept  the 
board’s  report  because  of  its 
failure  to  deal  with  the  impact 
of  automation  and  its  effect  on 
future  employment  and  wage 
rates. 

The  increase  recommended  by 
the  board  would  raise  a  printer’s 
basic  wage  to  $145.56. 


Cartoonists  Honor 
Boyd  Lewis  as  ‘Ace’ 

Boyd  Lewis,  president  of 
Newspaper  Enterprise  Associa¬ 
tion,  received  the  Ace  Award 
from  the  National  Cartoonists 
Society  March  31  in  ceremonies 
at  the  Society  of  Illustrators. 

The  award  is  given  to  a  per¬ 
son  “whose  interest  in  cartoon¬ 
ing  is  so  sincere  that  he,  or  she, 
actually  practices  it  as  a  hobby 
or  avocation.” 

The  award  is  in  the  form  of  a 
large  playing  card  (an  ace)  on 
parchment  laminated  to  a  block 
of  wood.  Illuminated  copy  pro¬ 
claims  the  recipient  to  be  “Ama¬ 
teur  Cartoonist  Extraordinary.” 

Mr.  Lewis  studied  to  be  an 
editorial  cartoonist  at  the  Boston 
Museum  School  of  Fine  Arts  and 
at  Boston  University. 

He  became,  instead,  a  reporter 
with  United  Press,  and  was  a 
World  War  II  correspondent. 

Mr.  Lewis  liecame  president 
of  NEA  in  1963.  Still  a  working 
journalist,  he  has  done  feature 
stories  for  NEA  and  on  occasion, 
he  “sneaked  in”  his  own  illus¬ 
trations,  signing  them  “bl”  and 
“DeWolf,”  his  middle  name. 

Mr.  Lewis  is  also  an  accomp¬ 
lished  painter  of  portraits  and 
landscapes. 

Pape  One,  Magazine 
Changes  At  Gary 

Gary,  Ind. 

Two  new  magazine  sections 
designed  to  greatly  increase 
seven-day-a-week  coverage  were 
introduced  April  4  by  the  Gary 
Pout-Tribune. 

The  magazines,  20  tabloid 
pages  each,  give  readers  an  ex¬ 
panded  local  Panorama  section, 
started  10  years  ago,  plus  a 
combined  tv  and  Showtime  sec¬ 
tion  with  numerous  features. 

Magazine  changes  follow 
closely  a  new  front  page  format 
of  eight  columns  of  type,  giving 
greater  readability  than  the  old 
nine  columns  carried  for  nearly 
40  years. 

Page  one  has  plenty  of  white 
space  between  columns  and  a 
new  type  face  with  Spartan 
heads.  Use  of  color  in  the  maga¬ 
zines  is  generous,  and  is  expected 
to  run  eight  pages  weekly  in  the 
two  magazines,  in  addition  to 
two  or  three  spots. 

New  type  face  is  Corona  9 
point  on  9 *,3  point  base. 

• 

‘Cleo’ — Not  a  Strike 

A  footnote  on  the  Media 
Records  annual  linage  report 
(April  3)  erroneously  stated  the 
Fort  Lauderdale  (Fla.)  News 
was  suspended  by  a  strike  last 
Aug.  27,  The  paper  did  not  pub¬ 
lish  that  day  because  Hurricane 
Cleo  disrupted  the  jwwer  supply. 


Sto<*k  Brokers’  Ad 
Has  Fashionable  Tone 

“Chic  ...  is  more  than  a  mode 
of  dress,”  reads  the  headline  of 
an  advertisement  on  the  women’s 
page  of  the  New  York  World- 
Telegram  &  Sun  March  30. 

What’s  so  unusual  about  that? 
Nothing,  except  this  fashionable 
looking  ad  didn’t  belong  to 
Macy’s,  but  to  nine  broker  mem¬ 
bers  of  the  New  York  Stock 
Exchange  who  are  interested  in 
selling  their  services  to  career- 
type  women. 

Bill  Elliot,  financial  adver¬ 
tising  manager  of  the  W-T  &  S, 
who  conceived  the  idea,  .said  the 
ad  “could  well  l)e  the  first  such 
direct  api)roach  to  the  growing 
impact  of  women  in  the  world 
of  finance.”  He  said  he  had  re¬ 
ceived  many  favorable  comments 
from  other  firms  on  Wall  St. 
and  the  coupon  returns  after  the 
first  week  were  showing  “good 
results.” 

• 

3  (Uaiiii  Riesel’s 
Cohimii  Libelous 

Tucson,  Ariz. 

Three  libel  suits  totaling 
$150,000  have  been  filed  in 
Superior  Court  here  against 
columnist  Victor  Riesel,  the 
Tucson  Daily  Citizen,  and  XYZ 
Publishers  of  New  York,  which 
distributes  the  Riesel  column. 

The  action  stemmed  from  a 
column  about  vending  machines 
in  the  March  22  issue  of  the 
Citizen.  It  was  charged  in  the 
suits  that  the  column  was 
“prejudicial  and  defamatory” 
toward  Charles  Battaglia,  his 
brother-in-law,  T.  Kay  Estes, 
both  of  Tucson,  and  Salvatore 
Spinelli  of  Albuquerque,  N.  M. 

The  three  face  trial  May  4  on 
charges  of  using  force  to  have  a 
coin-operated  pool  table  placed 
in  a  Tucson  bowling  alley. 

• 

Publisher  and  Editor 
Appoiiitnieiits  Made 

Salisbury,  Md. 

Thomas  F.  Irvin,  who  has 
been  advertising  manager  for 
10  years,  became  publisher  of 
the  Salisbury  Times  this  week. 

Richard  L.  Moore,  managing 
editor  for  the  past  five  years, 
was  promoted  to  editor  to  suc¬ 
ceed  the  late  Oscar  L.  Morris. 

• 

Joins  Ad  Staff 

Joseph  F.  Curran  has  joined 
the  national  advertising  staff  of 
the  Iloston  Record  .American  and 
Sunday  Advertiser,  it  has  been 
announced  by  Frank  E.  Dunn, 
national  advertising  manager. 
He  was  formerly  with  the  rep¬ 
resentative  firm  of  Johnson, 
Kent,  Gavin  and  Sindig. 
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Fraud. . .  Puffery 

{Continued  from  page  11) 


than  Mr.  Pollner  has  been  alive. 

They  have  called  him  insult¬ 
ing,  insolent,  arrogant,  snide  and 
a  liar.  Judge  John  R.  Bartels 
has  upbraided  both  Mr.  Brill 
and  Mr.  Edelbaum  for  their 
“police  court  tactics,”  i.e.  raising 
an  uproar,  for  being  obstruc¬ 
tionists  and  showing  lack  of 
respect.  Once  when  Mr.  Pollner 
seemed  about  to  be  overwhelmed 
by  the  pair  attacking  him,  ver¬ 
bally,  at  once,  the  court  observ’ed 
dryly:  “Mr.  Brill  is  only  doing 
his  best  to  try  to  defend  his 
client.” 

Again,  after  that,  the  prose¬ 
cutor  found  another  of  his  owm 
witnesses  doing  his  best  to  de¬ 
fend  Kastor  Hilton.  Daniel  J. 
Connolly,  controller  and  office 
manager  of  the  agency  during 
the  golden  days  of  Regimen,  is 
now  assistant  treasurer  at 
Foote,  Cone  &  Belding.  He  said 
that  he  had  tried  the  pills  in 
good  faith  for  a  month,  without 
suspecting  that  one  must  diet 
to  achieve  results.  He  was  dis¬ 
turbed  when  his  weight  remained 
unchanged  and  consulted  a 
Regimen  account  executive, 
George  Bailey. 

“Since  a  $5  box  costs  only  30 
cents  to  make,  there  can’t  be 
very  much  in  them,”  Mr.  Bailey 
was  said  to  have  replied.  “You 
have  to  go  on  a  crash  diet  to 
reduce.”  Then  Mr.  Connolly,  his 
curiosity  aroused,  inquired  about 
those  television  endorsers  and 
once  more  Mr.  Bailey  explained: 
“They  couldn’t  lose  much  weight 
either  unless  they  went  on  heavy 
diets.” 

Nubudy  Believed  Half  of  It 

This  would  have  been  fine  for 
Mr.  Pollner  except  that  Mr. 
Edelbaum  elicited  a  remarkable 
comment  from  Mr.  Connolly: 
“Well,  nobody  believed  half  of 
what  George  Bailey  said.” 

Much  of  the  significance 
underlying  this  case  derives 
from  the  quality  of  Kastor  Hil¬ 
ton.  The  agency  handles  general 
advertising  of  a  wide  variety. 
Among  its  accounts  have  been 
Allied  Chemical,  the  American 
Bible  Society,  Bankers  Trust, 
the  Italian  Line,  the  Grand 
Union  supermarket  chain,  and 
E.  R.  Squibb.  Billings  have  in¬ 
creased  from  $18.3  million  in 
1960  to  $22  million  last  year. 
How  much  it  has  “lost”  as  a 
result  of  the  Regimen  Tablets 
affair  depends  on  an  estimate  of 
what  the  current  billings  might 
otherwise  have  been. 

H.  Kastor  Kahn,  board  chair¬ 
man  and  Regimen  account  super¬ 
visor  five  years  ago,  and  Peter 
Hilton,  president,  occupy  the 


.same  positions  they  held  when 
the  indictment  came  through. 
Mr.  Hilton  has  been  a  frequent 
spectator  in  court.  None  of  the 
Kastor  Hilton  officers  or  execu¬ 
tives  were  named  in  the  46 
counts  affecting  the  agency. 

When  the  Regimen  campaign 
l)ecame  entangled  with  the  Post 
Office  Department,  the  Food  and 
Drug  Administration,  the  New 
York  District  Attorney’s  office, 
and  finally,  the  Department  of 
Justice,  a  wave  of  indignation 
swept  along  Madison  Avenue, 
How,  it  was  asked,  can  the 
Government  expect  an  adver¬ 
tising  agency  to  investigate  and 
guarantee  the  product  claims  of 
a  client?  Alarmed  agency  men 
argued  that  the  next  logical  step 
would  be  to  hold  mass  media 
responsible  for  material  pub¬ 
lished  or  broadcast. 

Elementary  Proleeli»>n 

But  another  side  of  the  ques¬ 
tion  also  had  supporters. 

“All  one  has  to  do,”  said 
David  Ogilvy,  chairman  of 
Ogil\T,  Benson  &  Mather,  Inc., 
“is  what  one  should  do  anyway 
— select  one’s  clients  with  care. 
That’s  elementary.” 

A  like  opinion  was  expressed 
by  Emerson  Foote,  then  chair¬ 
man  of  McCann-Erickson  Inc., 
when  he  remarked:  “I  don’t 
think  any  well-run  agency  has 
anything  to  fear.  I  don’t  believe 
that  a  reputable  client  gives  you 
false  information.” 

The  jurors  in  Brooklyn  were 
spared  one  long  exchange  early 
this  week  when  the  lawyers 
.sought  to  hack  their  way 
through  a  jungle  of  truth  and 
falsehood  in  advertising.  The 
jury  was  excused.  The  lawyers 
then  debated  puffery. 

“This  is  the  dramatic  exten¬ 
sion  of  the  claim  area,”  ex¬ 
plained  George  Levine.  “It  is  a 
normal,  accepted,  routine  prac¬ 
tice  in  the  advertising  industry.” 

Elliics-Splitting 

“Is  there  a  line  between  puff¬ 
ery  and  fraud?”  asked  Mr. 
Pollner.  The  witness  said  there 
was — to  the  effect  that  small 
deceptions  are  okay  whereas 
major  misstatements  are  wrong. 
Even  Judge  Bartels  seemed  per¬ 
plexed  by  this  ethics-splitting 
and  he  pronounced: 

“Puffery  can  never  be  per¬ 
mitted  to  cover  up  deceit  and 
fraud.  There  is  no  principle  in 
law  that  I  know  of  condoning 
puffery  as  a  justification  for 
deception.  Caveat  emptor  is  no 
longer  acceptable.” 

He  swung  around  upon  Mr. 
Brill  with  a  final  question: 
“Isn’t  it  your  contention  that 
this  was  all  puffery  at  Kastor 
Hilton  and  mot  fraud?” 

“Of  course,  your  honor,  of 
course,”  replied  the  lawyer. 


Supreme  Court  Says  tv 
No  Place  for  Fake  Ads 


Washington 

Some  guidelines  for  “the  in¬ 
genious  advertising  world”  to 
follow  in  presenting  product 
claims  on  television  came  down 
from  the  Supreme  Court  this 
week  when  it  decided  that  the 
“.sandpaper”  test  for  Colgate- 
Palmolive  shaving  cream  two 
years  ago  was  deceptive. 

Pointing  a  scolding  finger  at 
Colgate’s  adv’ertising  agency, 
Ted  Bates  &  Company,  the 
court’s  ruling  by  Chief  Justice 
Warren  appeared  to  be  saying 
in  a  broad  scope  that  television 
must  not  be  misused  to  further 
the  sales  of  a  product. 

Mif<repre.«i(‘nlaliun 

The  public  must  not  be  mis¬ 
informed,  the  decision  stated  in 
a  key  section  which  held  more 
significance  than  the  legalistic 
finding  that  the  Federal  Trade 
Commission  properly  found  that 
“sandpaper”  tests,  in  which 
plexiglass  actually  was  used, 
constituted  a  fake  representa¬ 
tion. 

“If,”  wrote  Justice  Warren, 
“it  becomes  impossible  or  im¬ 
practical  to  show  simulated 
demonstrations  on  television  in 
a  truthful  manner,  this  indicates 
that  television  is  not  a  medium 
that  lends  itself  to  this  type  of 
commercial,  not  that  the  com¬ 


mercial  must  survive  ut  all 
costs.” 

The  Rapid  Shave  commercial, 
the  court  said,  was  designed  to 
give  the  viewer  objective  proof 
of  the  claims  made  (“apply  .  . . 
soak  ...  off  in  a  stroke”)  of  its 
super-moisturizing  power.  In 
the  case  of  a  commercial  where 
mashed  potatoes  were  used  in  a 
demonstration  extolling  the 
goodness  of  ice  cream,  the  prop 
was  not  used  for  additional  proof 
of  the  product  claim. 

“Clearly,”  the  court  said,  “a 
commercial  which  depicts  happy 
actors  delightedly  eating  ice 
cream  that  is  in  fact  mashed 
potatoes  or  drinking  a  i)roduct 
appearing  to  be  coffee  but  which 
IS  in  fact  some  other  substitute 
is  not  covered  by  the  iiresent 
order.” 

The  FTC  received  authority 
of  the  highest  court  to  frame  an 
order  broadly  enough  to  jirevent 
the  advertiser  and  his  agency 
from  engaging  in  illegal  prac¬ 
tices  in  future  advertisements. 
Three  different  commercials  for 
Rapid  Shave,  the  court  said, 
employed  the  same  deceptive 
practices. 

“Having  been  caught  vio¬ 
lating  the  law,”  Justice  Warren 
concluded,  “respondents  must 
expect  some  fencing  in.” 


Missouri  U.  Medals  Chicago  Tribue  Ad 

For  2  Old  Papers  Series  Ready  to  Go 

Columbia,  Mo.  Chicago 

The  Missouri  Honor  Award  The  13th  in  the  Chicago  Trib- 
for  Distinguished  Service  in  tine's  series  of  full  page  ads 
Journalism  will  be  presented  to  about  the  newspaper  business  is 
two  newspapers  and  five  jour-  ready  for  distribution,  according 
nalists  at  ceremonies  here  May  to  Paul  Fulton,  ad  director. 

7,  on  the  program  of  the  56th  With  copy  provided  by  AAAA, 
annual  Journalism  Week  at  the  it  is  headed:  “An  invitation  to 
University  of  Missouri.  all  bright  young  men  and  women 

The  bronze  medals  will  go  to:  to  consider  advertising  as  a 
the  Stamford  (England)  Mer-  career.”  Body  of  the  ad  tells 
cury,  oldest  general  circulation  about  the  opportunities  in  the 
English  newspaper  published  advertising  field,  and  of  the  im- 
continuously  under  the  same  portant  role  advertising  plays 
title;  and  the  Hartford  (Conn.)  in  the  nation’s  economy. 
Courant,  America’s  oldest  news-  Enamel  proofs  have  been  sent 
paper  in  continuous  publication ;  hy  the  Tribune  to  more  than  220 
and  to  Stewart  Hensley,  diplo-  publications,  ad  agencies,  or 
matic  correspondent  for  the  educational  institutions  which 
United  Press  International;  requested  previous  ads  in  this 
Walter  E.  Botthof,  chairman  of  series.  Mr.  Fulton  will  provide 
the  Board  of  Standard  Rate  and  additional  material  without 
Data  Serv'ice;  David  Lawrence,  charge  upon  request. 
Washington  correspondent  and  • 

founder  of  the  U.S.  News  & 

World  Report;  Edward  P.  Mor-  Bo A  Manager 
gan,  news  commentator  of  the  Howard  M.  Keefe  Jr.,  has 
American  Broadcasting  Com-  been  promoted  to  regional  man- 
pany;  and  C.  W.  Johnson,  man-  ager,  Bureau  of  Advertising, 
aging  editor  of  the  Springfield  Los  Angeles,  from  account  ex- 
(Mo.)  News  and  Leader-Press,  ecutive  in  the  Chicago  office. 
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10,0()il-25,000  Group  Income: 

Lo.  al  advertising  up  8.81%; 
high  23.8%;  low  “no  change.” 

National  advertising  up 
3,79‘‘<’ ;  high  20.2% ;  low 
-7.58%. 

Clas.'.ified  advertising  up  13.5%; 
high  28.9%;  low  —1%. 

Total  advertising  up  9.34%; 
high  25%;  low  “no  change.” 

Circulation  revenue  up  6.17%; 
high  11.2%;  low  “no  change.” 

Total  revenue  up  8.5%;  high 
22.5%;  low  “no  change.” 
10,000-25,000  Group  Expenses: 

Composing  room  up  8.11;  high 
19%;  low  — 2%. 

Paper  and  ink  up  7.9%;  high 
22.2%;  low  —3.76%. 

Editorial  up  6.12%;  high 
13.2%;  low  1%. 

.Advertising  department  up 
7.899''f;  high  14.9%;  low  1%. 

Circulation  department  up 
5.1%;  high  11.8%;  low  — .3%. 

Administrative  and  general  up 
4.4%;  high  13.2%;  low  “no 
change.” 

Building  and  plant  up  2.46%; 
high  12.2%;  low  — 3.5%. 

Business  office  down  — 1.53%; 
high  15.7%;  low — 19%. 

Press  room  up  6.61%;  high 
12.3%  ;  low  “no  change.” 

Stereo  department  up  8.84%; 
high  11.8%);  low  5.89%). 

Photo-engraving  up  9.68% ; 
high  22%);  low  4.3%. 

Total  expenses  up  6.54%; 
high  14.1%;  low  “no  change.” 
23,000-.j0,000  Group  Income: 

Local  adv.  up  7.71%);  high 
22.63%';  low  —69%). 

National  adv.  up  5.29%);  high 
14.61%);  low  .2%). 

Classified  adv.  up  8.02% ;  high 
15.28%;  low  —.02%). 

Total  adv.  up  7.48%;  high 
17.60%;  low  1.47%. 

Circulation  up  2.58%;  high 
6.4%;  low  —1.47%). 

Total  revenue  up  5.81%;  high 
13.46%;  low  4.04%. 

23,000-50,000  Group  Expenses: 

Comp,  room  up  6.3%);  high 
25.92%,;  low  —3.74%). 

Paper  and  ink  up  5.91%;  high 
15.04%;  low  1%. 

Editorial  up  4.51%,;  high 
11.2%,;  low  2.21%). 

Adv.  dept,  up  4.37%;  high 
11.81%;  low  —3%). 

Circ.  dept,  up  8.28%;  high 
20%) ;  low  — .54%. 

Adm.  &  gen.  up  5.1%;  high 
13.1%;  low  .15%,. 

Building  up  9.36% ;  high 
19.9%,;  low  —.41%. 

Business  office  up  7.16%;  high 
12.68%,;  low  .21%). 

Press  up  6.64%;  high  19.3%; 
low  —.7%). 

Stereo  up  3.66%;  high  7.79%; 
low  — .03%). 


Photo-eng.  up  9.1%;  (This 
figure  may  be  distorted  because 
one  paper  had  conv'erted  to 
photo-composition  and  recorded 
an  increase  of  220%,  —  others 
had  expanded  departments  ac¬ 
counting  for  50%  increases  — 
all  of  which  we  attempted  to 
adjust.) 

Total  expenses  up  7.73%; 
high  14.5%;  low  4.99%. 
50,000-100,000  Group  Income 

Local  adv.  up  7.75%,;  high 
22.78%;  low  “no  change.” 

National  adv.  down  — 2.58%; 
high  2.64%;  low  — 18%. 

Classified  adv.  up  11.03%; 
high  20.92%;  low  1%. 

Total  adv.  up  7.3%;  high 
19.65%,;  low  -.3%). 

Circulation  up  4.62%;  high 
14% ;  low  — 1%. 

Total  revenue  up  7.67;  high 
15.27%,;  low  .13%. 

50,000-100,000  Group  Expenses: 

Comp,  room  up  2.42%;  high 
8.57%,;  low  —.95%. 

Paper  and  ink  up  6.16%;  high 
13.3%,;  low  2%,. 

Editorial  up  4.11%,;  high 
8.58%;  low  — .5%). 

Adv.  dept,  up  5.13%;  high 
15.01%;  low  —2.7%. 

Circ.  dept,  up  6.44%,;  high 
11.91%;  low  —.4%. 

Adm.  &  gen.  up  1.51%,;  high 
8.6%;  low  — 2%. 

Building  up  5.42% ;  high 
18.15%;  low— 2%). 

Bus.  off.  up  6.49%;  high 
10.52%,;  low  -.1%). 

Press  up  1.75%,;  high  8.7%,; 
low  — 14%. 

Stereo  down  — .01%;  high 
9.3%,;  low  -11%). 

Photo-eng.  up  8.84%,;  high 
13%;  low  “no  change.” 

Total  expenses  up  5.81%;  high 
8.2%,;  low  2%). 

Over-100,000  Group  Income; 

Local  adv'.  up  6.12%;  high 
10.51  %c;  low  .85%. 

National  adv.  up  2.14;  high 
10%)  low;  —5.3%. 

Classified  adv.  up  5.85%,;  high 
15.88%;  low  — 4%. 

Total  adv.  up  5.48%,;  high 
10.88%,;  low  -.04%). 

Circulation  up  4.39%;  high 
11.66%,;  low  -1.66%). 

Total  revenue  up  5.58%;  high 
8.84%,;  low  3.42%,. 

Over-1 00,000  Group  Expenses: 

Comp,  room  up  5.28%;  high 
15.39%,;  low  .36%,. 

Paper  and  ink  up  5.01%,;  high 
12.61  %c;  low  .33%. 

Editorial  up  5.48%,;  high 

11.83%,;  low  —.08%,. 

Adv.  dept,  up  5.34%;  high 

15.53%c;  low  .59%. 

Circ.  dept,  up  6.94%;  high 

12.58%,;  low  —.89%). 

Adm.  &  gen.  up  4.61%;  high 
9.4%;  low  — 2.8%. 

Building  up  5.29% ;  high 
28.31%,;  low  —4.21%). 

Bus.  off.  up  3.45%;  high 


9.5%,;  low  —.07%. 

Press  up  5.2%;  high  19.6%; 
low  -2.36%). 

Stereo  up  3.72% ;  high 
11.08%,;  low  —1.6%. 

Photo-eng.  down  — .39% ;  high 
14.01%,;  low  —29.8%,. 

Total  expenses  up  5.35% ; 
high  9.18%®;  low  1.47%. 

• 

(^.anadiaii  Company 
Notes  Improvement 

Toronto 

Southern  Press  Ltd.,  reports 
that  newspaper  advertising 
linage  increas^  by  4.5  percent 
in  1964,  the  first  significant  gain 
in  five  years.  Advertising  reve¬ 
nues  were  up  6.7  percent. 

The  annual  report  adds  that 
while  circulation  growth  rate 
was  below  that  of  recent  years, 
a  more  rapid  increase  “was  in¬ 
hibited  by  price  increases  by 
some  newspapers  which  cojitrib- 
uted  to  a  .satisfactory  9.5  percent 
gain  in  circulation  revenue.” 

In  the  future  a  continuing 
investment  in  modern  equipment 
will  be  necessary  to  offset  in¬ 
creasing  labor  costs. 

“The  reduction  in  the  price  of 
newsprint  by  west  coast  mills  to 
our  Alberta  newspapers  will 
help  offset  the  rise  in  other  news¬ 
paper  costs,”  the  report  stated. 
• 

Pearson,  .4n(lerson 
Win  in  Libel  Case 

Washington 

The  Supreme  Court  this  week 
denied  a  petition  by  Curtis  B. 
Dali  for  review  of  a  .summary 
judgment  dismissing  his  libel 
claim  against  columnist  Drew 
Pearson  and  Jack  Anderson  and 
the  Washington  Post. 

Mr,  Dali  sued  after  the  publi¬ 
cation  of  a  “Washington-Merry- 
Go-Round”  column  character¬ 
izing  as  anti-Semitic  testimony 
he  gave  in  1962  before  the  Sen¬ 
ate  Commerce  Committee. 

Mr.  Dali,  a  former  son-in-law 
of  the  late  President  Franklin 
D.  Roosevelt,  appeared  before 
the  Committee  in  behalf  of 
Liberty  Lobby.  He  had  asked 
$4.4  million  in  damages. 

Defense  motions  for  the  sum¬ 
mary  judgments  were  granted 
by  Judge  Alexander  Holtzoff  in 
Decem^r,  1963. 

• 

$10  Raise  for  Guild 

Memphis 

After  five  months  of  nego¬ 
tiations,  the  Memphis  Publish¬ 
ing  Co.  and  the  Memphis  News¬ 
paper  Guild  agreed  on  a  new 
contract  which  gives  a  $10  gen¬ 
eral  increase  over  two  years. 
The  reporter  -  photographer 
minimum  will  be  raised  to  $155 
in  the  second  year.  A  holiday 
on  the  employe’s  birthday  is 
provided  among  fringe  benefits. 


Editor  Fired 
For  Boo-Boo 
In  Headlines 

Montreal 

Once  again,  the  affairs,  edi¬ 
torially,  of  La  Presse,  North 
•America’s  largest  French-lan¬ 
guage  daily,  are  in  turmoil  with 
the  dismissal  of  Gerard  Pelle¬ 
tier,  45-year-old  editor-in-chief, 

Mr.  Pelletier,  a  former  labor 
leader,  .said  he  received  notice  of 
his  dismissal  from  Maurice 
Chartre,  president  of  La  Presse 
Publishing  Company. 

In  a  statement  to  the  editorial 
staff,  Mr.  Pelletier  said  he  had 
l>een  blamed  for  two  wrong 
headings  in  the  March  26  edition. 

(The  headings  consisted  of 
erroneous  words  concerning  a 
Quebec  Provincial  Cabinet  Min¬ 
ister.  Following  legal  demand 
from  the  minister’s  lawyer,  Le 
Presse  on  March  30  apologized 
for  the  mistake.) 

Mr.  Pelletier  joined  La  Presse 
at  a  critical  period  in  1961  when 
about  20  senior  members  of  the 
staff  had  resigned  to  go  to  Le 
Nmiveau  Journal,  then  being 
formed.  It  had  relatively  short 
life. 

Last  June  and  in  the  period  of 
a  seven-months-long  strike  other 
senior  men  left  the  staff. 

In  protest  against  the  dis¬ 
missal  of  Mr.  Pelletier,  four 
.senior  editorial  page  men  gave 
their  resignations  as  such  but 
remained  on  the  news  staff.  They 
are  Jean-Thomas  Larochelle, 
joint  editor-in-chief,  Vincent 
Prince,  leading  editorial  writer, 
Gilles  Marcotte,  literary  editor, 
and  Jean  David,  news  editor. 

tragic  Misunderstanding’ 

In  a  televised  interview,  Yves 
Michaud,  editor-in-chief  of  the 
weekly  La  Patrie,  which  is 
owned  by  La  Presse,  declared 
the  dismissal  of  M.  Pelletier  was 
“a  tragic  misunderstanding.” 
The  editor  of  La  Presse,  he  said, 
had,  in  fact,  given  orders  for  the 
erroneous  headline  to  be 
changed.  M.  Michaud  looked  for 
“one  intelligent  solution  to  the 
problem — the  return  of  M.  Pelle¬ 
tier  to  La  Presse.” 

Resources  Minister  Rene 
Levesque,  a  former  tv  commen¬ 
tator,  described  the  action  of  La 
Presse  management  as  “the 
usual  panic  of  interests  when 
they  see  the  end  of  an  era  ap¬ 
proaching.”  He  said  he  hoped 
a  way  would  be  found  to  estab¬ 
lish  a  new  evening  newspaper. 

M.  Pelletier  is  a  member  of 
the  group  of  young  intellectuals 
who  fought  to  oust  the  Duplessis 
regime  in  Quebec. 
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FCC  Urged  to  End 
Special  Press  Rates 


Washington 
Elimination  of  special  press 
rates  for  telephone  ami  tele- 
fjfraph  wires  would  not  impair 
the  nation’s  news  ser\’ices,  the 
Federal  Communications  Com¬ 
mission  was  advised  this  week 
by  its  Common  Cairier  Bureau. 
The  recommendations  that 


press  tariff  schedules  be  can¬ 
celled  and  that  rate  increases 
prescril)ed  by  the  FCC  to  be¬ 
come  effective  in  1963  be  put 
into  effect  was  made  after  a 
round  of  hearings  at  which  rep¬ 
resentatives  of  various  news  and 
newspaper  organizations  testi¬ 
fied. 


The  chief  of  the  bureau  con¬ 
cluded:  “The  only  reliable  and 
probative  evidence  in  the  record 
indicates  that  the  rates  author¬ 
ized  in  the  Private  Line  Case 
would  not  have  any  material  ad¬ 
verse  effect  on  the  dissemination 
of  news  if  applied  to  press 
users.” 

Can  Pass  Along  ('.barges 

In  the  main,  the  report  to  the 
FCC  stated  that  the  increased 
charges  for  telephone  and  tele¬ 
graph  sendees  could  be  jiassed 
along  to  a  great  many  sub¬ 
scribers  to  the  various  news 
sendees  and  no  one  would  feel 
any  substantial  effect  of  them. 

Accoixiing  to  the  report,  the 
Associated  Press  could  not  pro¬ 
vide  any  infonnation  as  to  the 
impact  the  higher  rates  would 
have  on  its  regular  or  basic 
sendees.  In  fact,  the  report  said, 
the  witness  for  AP  candidly  ad¬ 
mitted  that  he  did  not  know 
what  effect  the  prescribed  rates 
w'ould  have  on  its  operations. 

The  limited  information  which 
AP  and  United  Press  Interna¬ 
tional  provided,  the  FCC  was 
told,  reflects  the  magnitude  of 
their  operations.  AP’s  wire  costs 
were  listed  at  $5  million  a  year. 
UPI  testified  that  its  global  cost 
of  operation  in  1962  was  ap¬ 
proximately  $40  million  and  its 
domestic  costs  would  be  in¬ 
creased  2%  if  the  increased 
phone  and  telegraph  line  rates 
were  made  applicable  to  the 
press. 

But  the  UPI’s  testimony  that 
it  had  experienced  a  steady 
growth  since  1958  despite  raises 
of  its  subscription  charges  by 
9.2%  in  1958,  8.9%  in  1960  and 
6%  in  1962  impressed  the  hear¬ 
ing  officer. 

Less  Than  $9  a  Month 

UPI  stated  that  the  new  tar¬ 
iffs  would  increase  wire  costs 
for  its  financial  circuit  from  $9,- 
729  per  month  to  $20,587  per 
month  and  for  other  special  cir¬ 
cuits  the  costs  would  increase 
from  $5,921  to  $20,939.  The  total 
monthly  charge,  UPI  testified, 
would  rise  from  $381,132  to 
$432,345,  or  about  14%. 

The  report  to  the  Commis¬ 
sion  remarked:  “Assuming  the 
increased  rates  are  passed  along 
to  newspaper  subscribers,  the 
only  concrete  evidence  as  to  the 
dollar  amounts  involved  in  such 
event  is  the  testimony  of  UPI’s 
witness  that  the  prescribed 
rates  would  cause  an  increase 
in  costs  of  $627,686  annually. 

“Since  this  company  has  in 
excess  of  6,000  subscribers,  the 
effect  of  the  increase  if  it  were 
passed  along  would  average 
I  about  $104  per  subscriber  an- 
I  nually,  or  less  than  $9  per 
month.” 

1  It  was  apparent  from  the 


testimony,  the  report  said,  that 
UPI  would  not  suffer  the  loss 
of  any  subscribers,  but  night 
even  continue  to  grow,  d  spite 
the  passing  along  of  such  in¬ 
creased  charges. 

“Our  conclusion  in  this  re¬ 
gard,”  the  report  continued,  “is 
fortified  by  the  evidence  and 
testimony  presented  by  the 
newspaper  industiy  and  the  sup¬ 
plemental  news  sendees.  .  .  . 
We  cannot  find  that  the  pre¬ 
scribed  rates  if  applied  to  .sup¬ 
plemental  news  sendees  will  im¬ 
pair  their  ability  to  collect  and 
pun’ey  news  to  their  sub.scrib- 
ers.” 

The  report  also  noted  that  the 
testimony  of  the  American 
Newspaper  Publishers  A.ssocia- 
tion  indicated  the  rate  increases 
would  be  about  1/20  of  1%  of 
the  total  expenses  incurred  by 
newspapers. 

Healthy  Industry 

In  conclusion,  the  report 
found:  “The  evidence  submitted 
by  the  new’spapers  with  respect 
to  ‘cost  squeeze’  and  their  com¬ 
petitive  problem  tends  to  estab¬ 
lish  that  new’spapers  can  ab¬ 
sorb  the  additional  costs  result¬ 
ing  from  the  increased  private 
line  rates.  .  .  . 

“The  Internal  Revenue  statis¬ 
tics  presented  by  the  newspa¬ 
pers  indicate  that  the  newspa¬ 
per  industry  occupies  a  com¬ 
paratively  more  favorable  posi¬ 
tion  than  other  industries  with 
respect  to  the  number  of  groups 
reporting  net  income.  .  .  . 

“Testimony  in  this  proceeding 
also  reflects  that  daily  newspa¬ 
pers  have  increased  in  total  num¬ 
bers,  and  that  daily  newspaper 
circulation  has  also  increased. 
This  testimony  w’e  believe  suc¬ 
cessfully  rebuts  the  evidence  of 
record  designed  to  show  the 
poor  financial  position  of  the 
newspaper  industry.  .  .  . 

“We  find  that  the  evidence 
presented  by  the  publishers  does 
not  support  their  contention 
that  the  prescribed  rates,  if  ap¬ 
plied  to  the  press,  will  adverse¬ 
ly  affect  the  dissemination  of 
news  to  their  readers.” 

The  report,  signed  by  Bernard 
Strassburg,  chief  of  the  Com¬ 
mon  Carrier  Bureau,  recom¬ 
mended  “that  the  American 
Telephone  and  Telegraph  Com¬ 
pany  and  the  Western  Union 
Telegraph  Company  should  be 
ordered  to  cancel  all  tariff 
schedules  applicable  to  the 
press,  as  distinguished  from  all 
other  users.” 

%  # 

Mims  Thomason,  president  of 
UPI,  said  he  had  instructed 
counsel  to  “take  whatever  steps 
are  necessary  to  oppose  the  rate 
increases.”  He  said  he  expected 
other  press  organizations  to 
join  with  UPI  in  the  continu¬ 
ing  battle. 


Horizons  Unlimited 

The  financial  horizons  of  our  Great  Western  United 
States  are  as  unlimited  as  its  tremendous  vistas  of 
mountains,  deserts  and  fertile  plains. 

This  vi^as  dramatically  illustrated  in  my  recent  sale 
of  the  Sanborn  NeNvspapers  to  Mr.  Richard  Nowels.  They 
included  The  San  Carlos  Enquirer,  The  Belmont  Courier- 
Bulletin,  The  Menlo  Park  Recorder  and  The  Ravenswood 
Post. 

How^ard  Sanborn  purchased  the  Enquirer  through  me 
exactly  1 5  years  before  the  recent  sale.  Having  served 
for  many  years  in  the  Air  Force  and  Air  Corps,  Sanborn 
had  seen  most  of  the  world.  Rather  than  settle  in  his 
native  New  England,  he  chose  the  most  beautiful  part  i 
of  California. 

From  a  modest  initial  investment  in  The  Enquirer  his 
holdings  steadily  grew  into  the  four  fine  newspapers 
and  their  modern  plant  which  included  a  new  16-page 
Goss  Urbanite  press.  While  still  a  young  man,  Sanborn 
can  look  back  upon  a  most  satisfying  and  financially 
rewarding  career. 

It  is  a  tremendous  satisfaction  to  us  to  have  served 
Howard  Sanborn  both  in  his  acquisition  of  the  Enquirer 
and  his  recent  sale  of  the  four  papers. 

We  congratulate  Richard  Nowels  for  his  choice  of  loca¬ 
tion.  Nowels  recently  owned  the  Buena  Park  (Calif.) 
News  and  previously  owned  the  Mountain  View  Daily 
Register.  He  is  the  son  of  a  distinguished  father,  the  late 
T.  Ernest  Nowels,  former  publisher  of  the  Colorado 
Springs  Gazette  and  Telegraph.  We  confidently  predict 
a  continuing  success  for  Mr.  Nowels. 

Let  us  serve  you  when  you  are  in  the  market  for  a  news¬ 
paper.  Look  first  in  the  West  where  Horizons  are  still 
Unlimited! 

Joseph  A.  Snyder 

Newspaper  Broker 

2234  E.  Romneya  Dr.,  Anaheim,  Calif. 

Ph.  (714)  533-1361  Day  or  Night 
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6  ‘Obscene’ 
Tabs  Escape 
Injunction 

Middletown,  Conn. 

Eipiit  publishers  have  been 
freed  of  charpes  broupht  under 
Connt  I'ticut’s  anti-obscenity  law 
because  their  constitutional 
riphts  were  violated. 

Judpe  Francis  J.  O’Brien  ruled 
that  six  of  the  eipht  publications 
were  obscene.  He  noted,  however, 
that  there  had  been  a  delay  of 
five  months  since  a  court  order 
was  issued  which  prohibited  the 
publishers  from  distributing 
their  tabloids. 

Judge  O’Brien  ruled  that  the 
delay  “runs  afoul  of  the  consti¬ 
tutional  due  ])roccss  mandates 
laid  (iowm  by  the  Supreme  Court. 

His  decision  said  that  “all  of 
the  publications  herein  involved, 
with  the  exception  of  the  Na¬ 
tional  Informer  and  the  National 
Examiner,  may  l)e  classified  as 
obscene.’’ 

Consiiliilional  Biglils 

He  later  explained  that  al¬ 
though  his  finding  that  six  of  the 
tabloids  were  obscene  had  no 
bearing  on  the  ruling  Wause  of 
the  constitutional  <iuestion,  he 
hoped  it  would  set  down  .some 
guidelines  for  the  future. 

He  said  publishers  should 
know  what  kind  of  material  they 
can  distribute  without  running 
the  risk  of  criminal  prosecution. 

The  anti-pornography  law  was 
passed  by  the  1963  General  As¬ 
sembly  in  an  attempt  to  stop 
the  flow  of  obscene  material  into 
Connecticut.  All  the  publications 
involved  in  the  decision  were 
published  out  of  state. 

It  was  the  first  court  test  of 
the  new  law.  In  effect,  the  deci¬ 
sion  nullifies  the  state’s  attempt 
to  secure  a  permanent  injunc¬ 
tion  against  distribution  of  the 
tabloids. 

^  The  National  Informer,  pub¬ 
lished  by  the  National  Informer 
Publishing  Co.,  Chicago,  and  the 
National  Examiner,  published 
by  National  Examiner  Inc., 
Westbury,  N.  Y.,  were  found 
not  to  l)e  obscene. 

The  other  six  publishers  and 
their  publications  are:  Pub¬ 
lishers  Promotion  Agency,  Chi¬ 
cago,  National  Tattler;  Parc 
Publishing  Co.,  Inc.,  New  York, 
Inside  News;  National  Mirror 
Inc.,  New  York  National  Mirror; 
National  Insider,  Chicago,  Na¬ 
tional  Insider;  National  Star- 
Chroniele,  and  Inter  Press  Corp., 
New  York,  National  Star-Chron¬ 
icle;  and  John  Blunt  Publica¬ 
tions  and  Enterprises  Ltd.,  To¬ 
ronto,  Confidential  Flash, 
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From  Hawaii  to  India 

Honolulu 
Stewart  Fern  has  resigned  as 
president  of  the  Press  News- 
l)apers,  which  he  founded  in 
1955.  He  .still  has  a  40  percent 
interest  in  the  newspapers  which 
are  now  owned  by  the  Scripps 
League.  Mr.  Fern  said  he  plans 
to  take  his  family  to  Europe  for 
three  months.  After  that,  he  said 
he  and  his  family  jilan  to  live 
in  India,  for  a  year. 


('artooiiists’  §q. 

On  Monday,  April  19,  Mayor 
Robert  F.  Wagner  will  change 
the  street  sign  at  Times  Square 
to  read  “Cartoonists  Square” 
and  it  will  remain  that  way  for 
the  week.  The  event  will  open 
the  National  Cartoonists  Society 
national  meeting.  Syndicates 
have  l)een  invited  to  send  i)eople 
dressed  as  comic  characters  to 
the  sign-changing. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

Newspaper  Appraisers 

APPRAISALS  FOR  ESTATE  TAX.  i 
,  Partnership,  loan  and  insurnnre  pur- 
liosee.  Sensible  fees.  Brochure,  Marion  ! 
j  R.  Krehbiel,  Box  88.  Norton,  Kansas. 

APPRAISALS  FOR  ALL  PURPO.SES 
Newspaper  Service  Company,  Inc., 
P.O.  Dr.  12428,  Panama  City.  Fla. 

Newspaper  Brokers  I 

The  DIAL  Ajrcncy,  1.503  Nazareth  | 
'  Kalamazoo,  Mich.  Phone  349-7422 
‘‘America’s  No.  1  Newspaper  Broker" 

j  IT’S  NOT  TOE  DOWN  PAYMENT  j 
that  buys  the  newspniwr — it’s  the  per-  j 
sonality  and  ability  of  the  buyer.  TTiis 
is  why  we  insist  on  iiersonai  contact 
sellini;. 

‘  IJaN  raiGHNER  AGENCY 

P.O.  Box  189,  Mt.  Pleasant,  Michiitan 

j  VERNON  V.  PAINE 

!  Quality  Newspapers 

j  899  W.  Bonita,  Claremont,  Calif. 

NEGOTIATORS  for  transfer  of  news- 
I>aper  properties  —  sale  of  iiurchase. 

I  Dixie  Newspapers.  P.O.  Box  490,  Gads- 
j  den.  Ala.  Phone  546-3357. 

:  CONFIDENTIAL  INFORMA'nON 

I  Daily  Newspaper  Properties 

W.  H.  Glover  Co..  Ventura,  Calif. 

I  SALES-FINANCINC-APPRAISALS 
P.  T.  Hines.  Publishers  Service 
I  Bo.x  3132.  Greensboro,  N.  C.  27402 

I  PACIFIC  NORTHWEST  Licensed 
Broker  of  Newspaper  Properties 
I  HARRIS  ELLSWORTH 

P.  O.  Box  509.  Roseburit,  Oregon 

i  CONFIDENTIAL  NEGOTIATIONS 
;  for  the  purchase  and  sale  of 
I  Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

Dupont  Circle  Buildinit 
Washinftton,  D.C.  20036 
DEcatur  2-2311 

Newspapers  For  Sale 

BILL  MATTHEW,  Newspaper  Broker, 
j  129  Buena  Vista  Dr..  Dunedin,  Fla., 
has  several  quality  dailies  and  weeklies 
I  available  in  the  Midwest  and  Southeast. 
Phone:  AC  (813)  733-2966. 

GROUP  OF  3  Midwest  Weeklies.  Down 
payment  under  $20,000.  Will  repay 
cost  in  12  years.  Please  state  exi>eri- 
ence.  Towe  Agency,  427  Fletcher  Place. 
Winter  Park,  Fla.  32789. 

RESORT  AREA  SATELUTE  WEEKLY 
ready  to  go  on  own.  $20,000,  10% 

,  down  :  balance  10%  profits.  No  brokers. 

I  i^one  3.  Box  1443,  EMitor  &  Publisher. 

NEW  MEXICO  WEEKLY— Gross  $22- 
M;  price  $19-M :  $3-M  down.  Dean 
I  Sellers,  625  E.  Main,  Mesa,  Ariz. 


ANNOUNOIMENT.S 

Newspapers  For  Sale 

DAILY 

NEWSPAPERS 

If  you  are  not  receiv¬ 
ing  our  daily  news¬ 
paper  offerings,  please 
write  fully  today.  We 
have  daily  availabili¬ 
ties  for  qualified  cli¬ 
ents! 

JACK  L.  STOLL 

And  Associates 
6381  Hollywood  Boulevard 
Los  Angeles  28,  California 

UVE  IN  BEAUTIFUL 
CAUF.  VACATIONLAND 
This  exclusive  weekly  has  fine  plant. 
Grossetl  $70,000  in  1964;  operating  net 
$16,800:  price  $65,000  with  $18,000 
down.  Besides  tourist  ilollars.  there  is 
a  sound  local  economy  of  substantial 
payrolls.  Your  family  will  enjoy  this 
real  western  town  :  you'll  enjoy  trout 
fishing  minutes  from  your  desk.  Jos. 
A.  Snyder,  Newspaper  Broker.  2234  E. 
Romneya  Dr.,  Anaheim.  Calif.,  92806. 

$80,000  GROSS  OFFSET  WEEKLY— 
long  established.  Sell  iiart  interest  to 
top  ad  man  or  editor.  $10,000  cash  to 
handle.  Area  7.  Reply  Box  1487.  Edi¬ 
tor  &  Publisher. 

Newspapers  Wanted 

PURCHASE-SHARE  western  weekly. 
$10,000  down.  Top  references,  experi¬ 
ence,  credit.  Box  14.39.  Editor  &  Pub¬ 
lisher. 

TIME  TO  SELL  YOUR  NEWSPAPER  ? 
Experienced,  financially  able  publisher 
wants  Zone  3  or  4  weekly  in  solid 
area,  or  small  daily.  Confidential  ne¬ 
gotiation.  Present  owner  may  step  out 
or  phase  out.  Would  like  to  close  in 
next  90  days.  Box  1442,  Editor  &  Pub¬ 
lisher. 

DAILY  OR  WEEKLY— any  size  con¬ 
sidered.  Controlling  interest  of  51%  or 
more.  Possible  retention  of  present 
management.  Include  financial  report 
first  letter.  Strictly  confidential.  IN- 
E'ORMA'nON  INVESTMENTS  (X>R- 
PORA’nON,  Box  1488,  Editor  &  Pub¬ 
lisher,  850  Third  Ave.,  New  York, 
N.Y.  10022. 

Publications  Wanted 

EXPERIENCED  EDITOR  wants  to 
mana^re  or  buy  small  established,  sec- 
ond-class  mailed  publication  to  move 
to  Wisconsin.  Trade,  hobby,  recreation 
— other.  $3.0(H)-$5,000  down,  hiirh  re¬ 
payment.  Box  1441.  Editor  &  Pub¬ 
lisher. 


ANNOU.NCEMENTS 

Business  Opportunities 

SPIRITED  AD  MANAGER.  36.  .seeks 
2  compatible  men  (and  their  $)  to  buy 
papers.  I  have  $17M  (in  N.Y.)  Box 
1413,  Editor  &  Publisher. 

IKIES  YOUR  COMMUNITY 
NEED  A  DAILY  NEWSPAPER? 
Will  you  support  it? 

We  have  complete  equipment  for  daily. 
Nce<l  financing.  Box  1437,  Editor  & 
Publisher. 

PAKTNER-INVE.STOR  (active  or  not) 
wantecl  by  newspaper  an<l  shopper  cen¬ 
tral  offset  plant  in  .south.  Confidential, 
references  exchange<l.  Box  1483,  Editor 
&  Publisher. 

NEWSPAPER  SERVICES 


The  SIXTIES  is  a  builder:  readable, 
lively  current  affairs  column.  Weeklies 
only.  Will  you  try  it?  Box  15,  Fraser. 
N.  Y. 

‘‘YOUR  MAN  IN  MEXICO"  adds 
reader  interest.  Lively  comments  by 
Charles  Roth.  Weeklies.  Try  it.  Key 
.Associates,  3843  Park,  San  Diego.  Cali¬ 
fornia. 


HANDY  HLLERS,  printed  11  pica 
unit  copy — save  erlitorial  and  composing 
costs.  P.O.  Box  5461,  San  Francisco. 

Publishers'  Representatives 

RETAIL  ADVERTISING 

REPRESENTATIVE  IN  N.  Y. 

Highly  qualified  in  selling  and  servicing 
New  York  headquarters  of  retail  ad¬ 
vertisers  for  out-of-town  newspapers. 
On  the  spot  personal  service  vital  to 
your  own  Retail  Det>artment.  Please 
contact  Thomas  Butler,  30  E.  42  St., 
New  York.  N.Y.  10017.  TN  7-3971. 

"17  years’  advertising  experience" 

SPECIALISTS  In 

TRAVEL  AND  RESORT 

advertising  and  with  many  years  of 
media  sales  experience.  Firm  is  expand¬ 
ing  to  include  a  few  select  publications 
desiring  East  Coast  representation.  Your 
inquiries  invited.  The  Corfield  Co.,  310 
Madison  Ave.,  New  York,  N.Y.  10017. 
(AC  212)  TN  7-3970 

Press  Engineers 

W.  E.  STANLE’Y  CO.  &  SON 
Newspaper  Engineers 
Fox  Lake.  III.  60020 
(312)  Justice  7-5061 
Erection — Moving — Rebuilding 
Center  rings  and  clips  rebuilt 
and  turned  in  your  own  plant. 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRtrCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


j  Newspaper  Presses  and  Conveyors 

THE  EDWARD  TRANSFER 
i  Ck).,  Inc. 

j  1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


EQUIPMENT  M.4RT 

Composing  Room 

FAIRCHILD  (TTS)  PERFORATOR, 
4t234S,  in  daily  use  with  counting 
mechanism.  llOv,  60  cycle.  Holyoke 
Transcript-Telegram.  Holyoke,  Massa¬ 
chusetts  01010.  Att’n :  Frank  Downey. 
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quipment  Msrt 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Compoeing  Room 

'  Presses  &  Machinery 

j  Presses  &  Machinery 

1  Presses  &  Machinery 

FOB  SALE— Bros  INVITED 

Fnllowing  equip.  4  mos.  old; 

«0  Telet'Tesetter  spacebands 
3  fonU  S’-sAlOO.  Spartan  book,  1200  ea. 

2  fonU  8A228  Corona,  1200  ea. 

24A106  Spartan  Died.,  300  mats 
18A10t>  Spartan  med.,  300  mats 
30A311  Spartan  med.,  300  mats 
30A313  Spartan  Med  ital,  300  mats 
18A80  Rodoni  book,  300  mats 
24A80  Rodoni  book,  300  mats 
10A326  Foster  Rodoni.  000  mats 
12A208  Poster  Rodoni,  KOO  mats 
18A26  Poster  Rodoni.  300  mats 
24A20  Goth.  ex.  Cond.,  300  mats 
30A3  Goth.  Ex.  Cond.,  300  mats 
Rouse  miterer,  36  pt.  master  mod. 

Following  older  equipment; 

Mod.  21  Lino,  Ser.  44251,  3-72  chan. 

mags.  Molir  saw  and  quirk  ch.  Exc. 
24A20  .Memphis  Bold,  500  mats 
5ViA60  Opticon.  1200  mats 
2  fonts  5A24  Ionic,  1100  ea. 

30.000  32"  newsprint,  roils 
80002^  yellow  news.  34"  wide 
50002f  Yellow.  40#  Bs..  34"  wide 
40  pony  stereo  chases 
Pony  autoplate,  23-9/16",  with  spout  and 
extra  pot  Crucible. 

To  be  .s(dd  individually.  Send  bids  in 
writing  to: 

TRI-STATE  PRESS.  LNC. 

277  Jefferson,  Memphis,  Tenn. 

(901)  525-6171 

FOR  SALE:  ShaiTsta.lI  Selecto-Spacers, 
Model  500.  Series  4.54B,  458B,  550B 
purchased  new  10/18/60,  11/29/60, 

10/3/6.3  resiiectively.  Cost  $795  each. 
All  operational  when  removed  from 
service.  Newest  unit  at  $500:  others 
at  $300  each.  Will  ship  express  collect 
for  your  ins|>ectiun;  returnable  if  not 
satisfied.  A.  B.  Carter,  Production 
Manatrer.  TTie  Times,  Gainesville, 
Georgia. 

MODEL  32  LINOTYPE— Four  mains 
&  four  auxiliaries,  ser.  #57378.  gas 
iwt.  Thermo-Blower,  Margach  Feeder, 
six  mold  disk,  eight  fonts  12  to  42 
point  mats.  First-class  condition.  $7,- 
500.  Tyler  Typesetting  Machine  Co.. 
1116  S.  Sneed  St.,  Tyler,  Texas. 

PRIDEN  EQUIPMENT:  1  Typro  Com¬ 
poser;  15  Typro  Fonts:  1  Model  A  A 
Reproducer:  2  Recorders:  3  machine 
stwds  for  same.  10"  &  18’ ;  2  Tape 
Winders:  1  Tape  unwinder;  For  wire 
service — Used  about  16  months — imme¬ 
diate  possession.  Make  offer.  Box  1481, 
Editor  &  Publisher, 

L.  &  B.  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreign  countries.  "Ask  the  man 
who  uses  them."  $84.50  to  $97.50. 
None  better  at  any  price.  Write  for 
literature. 

L.  &  B.  SALES  COMPANY 
111-113  W.  Market  St..  Elkin.  N.C. 
World’s  largest  distributor  of 
Newspaper  Form  Trucks 
Telephone:  919-835-1513 

Perforator  Tape 

LOWEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  8"  and  $.96  for  14" — all  widths 
fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  f rom : 

PORTAGE  NEWSPAPER  SUPPLY 
44  EJ.  Exchange  St.,  Akron,  Ohio 

Photoengraving  Equipment 

FAIRCniLD  SCAN-A-GRAVER  for 
sale.  Model  F-372,  1-85  line  Screen 
Cadet.  Elxcellent  condition.  E'actory  re¬ 
built  less  than  one  year  ago.  New 
Model  costs  over  $8000.  Will  sacrifice 
for  $3000.  Contact  Robert  D.  Cowart, 
Rollins  Press,  Inc.,  262  Park  Ave.  N, 
Winter  Park.  Florida,  644-2253. 


FAIRCHILD  CADET  ENGRAVER. 
Best  offer.  Farmers  Advance,  Camden, 
Michigan  49232. 


FINE  USED  PRESSES 


14  units  SCOTT  press  23 A,  in  line, 
with  2  full  color  decks,  4  half-color 
decks,  reverses.  2  double  folders. 
Hurletron  color  regi.ster  controls,  Scott 
peels,  tensions.  Wood  Electro-tab 
pasters.  Can  be  divided. 


8  unit  GOSS  23^,  Arch  Type.  2  dou¬ 
ble  folders,  2  extra  color  cylinders,  2 
reverses,  reels  &  tensions.  Can  be 
divided. 


SPLENDID  OPPORTUNITY 

Post-War  Press  Equipment 


(1955)  GO.SS  UNIVERSAL  22%.  8 
units,  lialloon  former,  skip  slitter,  2 
color  cylinders.  9  reverses,  roll  stands, 
power  roll  hoist,  rewinder ;  WtKxi  Pony 
Autoplate.  Location:  Huntsville,  Ala. 


(1951)  HOE  COLOR  CONVERTIBLE 
2S-^,  6  units,  double  balloon  former, 
extra  color  cylinder,  3  reverses.  Wood 
reels,  tensions,  pasters.  Unitype  drives. 
Location:  Newark.  N.J. 


6  unit  SCOTT.  22%",  steel  cylinders, 
I  roller  bearings,  2  heavy  duty  folders, 

I  reels  and  tensions ;  full  stereo  equip- 
!  ment.  Can  lie  divided. 


5  unit  GOSS  23%,  Arch  Type,  balloon 
formers,  skip  slitter,  extra  color  cylin¬ 
der,  2  reverses,  reels  &  tensions. 

4  unit  GOSS  21*4,  Arch  Type.  2  dou¬ 
ble  folders,  l>allnen  former,  extra  color 
I  cylinder,  reverse,  reels  &  tensions ; 
■  Pony  Autoplate. 


i  2  unit  Duplex  Metropolitan  press,  22%. 
I  double  folder,  2  extra  color  cylinders, 
I  end  fee<l. 


24  pg.  Duplex  Tubular,  2/1,  with  com¬ 
plete  stereo  equipment. 


16  pg.  Duplex  Tubular. 


Single  unit.  Duplex  UNITUBULAR.  i 
600  series;  also  combination  %  &  %  ! 
pg.  folder;  roll  stands;  &  75  h.p.  i 
motor  drive.  ! 


j  8  pg.  top  deck  for  Duplex  Tubular. 

1  8  pg.  Duplex  flatbed  presses,  models 
A.  E.  AB. 

i  BEN  SHULMAN  ASSOCIATES 

!  60  E.  42nd  St.  N.Y.  17  OX  7-4590 


GOSS 

HEADLINER 

FOLDER 

CUT-OFF  23  9/16"  j 
I  1 2  Pages 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y..  N.Y.  10017 
(AC  212)  MU  5-4774 

6  GOSS  UNITS 

1  double  folder,  22%",  1  color  hump, 
2-100  H.P.  AC  drives,  reels  and  ten-  I 
sions.  Available  now.  { 

LOYAL  S.  DIXON  CO. 

"Newspaper  Elquipment  Dealers” 
11426  Penrose  St.,  Sun  Valley,  Calif. 

16-PAGB  TUBULAR  2/1  Model.  Per¬ 
fect  condition.  Complete  stereo,  includ¬ 
ing  Sta-Hi,  Vacuum-back  Caster,  Mat 
R^ler,  etc.  Bus.  Mgr.,  Key  West 
Citizen,  Key  West,  Fla. 

CUNE  PRESS  CONTROL  BOARDS 
for  30  to  100  HP  motors.  Complete 
press  drives  from  30  HP  to  160  HP 
with  AC  current.  George  C.  Oxford, 
Box  903,  Boise,  Idaho. 

DUPLE2X  P^ESS,  MODEL  E.  QQ.  8 
pages.  22%"  cutoff.  4.5  M  per  hour. 
Drives,  extra  rollers  and  chases.  $7,- 
ttOO.  The  Long-Islander,  313  Main  St., 
Huntington,  N.Y.  516  HA  7-7000.  ! 


(1948)  HOE  (^LOR  CONVER'nBLE 
22%,  8  units,  double  balloon  former,  3 
!  color  cylinders,  6  reverses.  Hoe  reels, 
i  tensions,  i>asters.  Location:  New  Or- 
j  leans. 


(1950)  HOE  COLOR  CONVERTIBLE. 
2  separate  units,  with  a.c.  unitype 
drives.  Hoe  reels,  tensions,  pasters. 


8  unit  HOE  press,  22AJ^,  [2  units  (1948) 
Color  Convertible  and  6  units  U937) 
Arch  Type),  double  Igilloon  former.  3 
color  cylinders.  6  reverses.  Hoe  reels, 
tensions,  pasters.  Location :  New  Or¬ 
leans. 


60  E.  42nd  St.  N.Y.  17  OX  7-4590 

HOE  Super  Production  Press.  6-units 
with  double  2-to-l  folder,  22%  inch 
cut-off.  Serial  #  2911.  Deliver^  new 
in  1941.  Pai>er  width  60  to  68  inches. 
Diameter  38  inches.  Four  sets  of  angle 
bars,  two  in  front  and  two  in  back  of 
folder.  Frame  drilled  for  two  addi¬ 
tional  sets  of  angle  Itars.  Web  severing 
devices  on  all  units.  Electric  brakes  on 
.all  units  and  folders.  Hoe  reels  and 
automatic  lielt  tension  on  all  units. 
Cutler-Hammer  conveyor  and  delivery 
table.  Main  press  drives,  150  HP-DC 
motor  with  inching  motor  and  DO 
controls.  Standby  drive.  80-HP-DC 
motor,  inching  motor  and  DC  controls. 
Press  may  be  seen  running  daily. 
Available  June,  1965,  direct  from 
owner.  Contact:  H.  S.  Rand.  Jr.,  The 
Evening  Press.  Binghamton,  New 
York.  Telephone— (607)  722-3411. 


COMPLETE  SELECTION 
OF  ROTARY  PRES.SES: 
16-P.age  Standard  2  to  1  'Tulie,  com- 
plete  with  stereo. 

24-Page  Standard  2  to  1  Tulie,  com¬ 
plete  with  stereo. 

32-Page  Unitube  with  Color. 

4-Units  Hoe  Super  Production — 22%* 
cut-off. 

6-Unit8  Hoe  Super  Production  with 
Color — 22%  "  cut-off. 

4-Units  Wood  with  Color — cut¬ 
off. 

CALL  OR  WRITE: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8,  Mo. 
A.  C.  816,  HA  1-5:161 

2200-GALLON  INK  TANK  with  pump 
and  accessories  for  sale.  Now  in  use. 
Available  June  1.  Record-Courier, 
Ravenna,  Ohio.  Tel:  296-8414. 

Roller  Grinding 

GEO.  C.  LOVELOCK 
Specializing  in 
Rubber-Roller  Grinding 
43  Hoffman  Boulevar(l 
East  Orange,  New  Jersey 
Tel:  OR  5-3344  MUrdock  6-3209 

Stereotype  Equipment  For  Sale 

WOOD  AUTOMATIC  AUTOPLATE, 
No.  189.  and  Wood  Heavy  Duty  Auto 
Shaver.  No  104  :  23V»"  cut-off.  Excel¬ 
lent  condition,  shaver  like  new.  Bar¬ 
gain.  Contact  L.  Z.  Blue,  Production 
Mgr..  The  Republican-Courier,  Find¬ 
lay,  Ohio. 

NOLAN  FULL  PAGE  SUPER  CA-STER 
Serial  No.  6346H.  1955.  Good  condi¬ 
tion.  Gas  fired  with  side  pourer.  Shell 
and  type-high  bars.  $1,100.  The  Long- 
Islander.  313  Main  St.,  Huntington, 
N.Y.  616  HA  7-7000. 

STA-HI  MACHINES,  older  used  but 
in  good  condition.  George  C,  Oxford, 
^x  903,  Boise,  Idaho. 

MONOMELT  Page  Rotary  Plat  Shaver, 
w/spare  cutter.  Ironwood  Globe.  Iron- 
wood,  Michigan  49938. 

IFanted  to  Buy 

CUTLER-HAMMER  HEAVY  DUTY  8 
wire  Conv'eyor  and/or  component  units 
and  parts. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erectors” 
11426  Penrose  St.,  Sun  Valley.  Calif. 

WE  ARB  IN  THE  MARKET  for  a  48 
I>age  or  larger  press  with  a  minimum 
of  one  color  hump.  Must  have  roll 
stands.  Contact  J.  M.  Robinson,  Daily 
News.  Jacksonville,  North  Carolina. 
Phone  347-1222. 


GOING  INTO  LOYAL  S.  DIXON  CO. 

NEWSPAPER  BUSINESS?  ‘‘C 

Then,  you  must  have  machinery  and  vyrE  ARE  IN  THE  MARKET  for  a  48 
equipment  suitable  for  the  daily  po-  i>age  or  larger  press  with  a  minimum 
tential  circulation  and  advertising.  We  of  f^te  color  hump.  Must  have  roll 
have  a  complete  plant  ready  to  go  in  stands.  Contact  J.  M.  Robinson.  Daily 
excellent  condition,  on  immediate  notice.  News,  Jacksonville,  North  Carolina 
which  can  be  in  your  selected  position  Phone  347-1222. 

anywhere  in  the  United  States  in  a - 

matter  of  weeks.  Plant  capable  of  a 

daily  newspaper  of  approximately  75.000  LATE  MODEL 

circulation.  No  brokers,  please.  Price  tiioiiiad  s  d/^taov 

will  be  discussed  with  interest^  sub-  lUoULAK  at  KUIAKT 

stantial  buyers.  Reply  to  Box  1366,  NEWSPAPER  PRESSES 

Editor  &  Publisher. _  NEWSPAPER  CONVEYORS 

g  I  iv  iSS'.'oif«  p’™.*  JOHN  GRIFFITHS  CO.  INC. 

2  Ludlows  (las  or  Electric  Pot  420  Lexington  Ave.,  N.  N.  Y.  10017 

4  Cabs.  w/Mats  (Send  for  List)  - - 

Model  5 — 8—31  Linotypes  32  AND  POSSIBLY  48-PAGE  PRESS, 

Hoe  Dbl.  Page  Tail  (Jutter  21 H  23A"  cut-off,  not  too  old,  not  more 

APEX  PTG.  MACHINERY  (TO.,  INC.  than  two  decks.  Daily  Iberian,  New 
210  Elizabeth  St..  New  York  12.  N.  Y.  Iberia,  La. 


(212)  966-0070 


COLE  FOLDERS 

H.  comb,  can  GLUE.  FOLD. 

TRIM  product  in  one  operation.  24,-  MAT  ROLLEFL 

000  copies  per  hour — accurate.  Adapt-  MEKr^O  KyUlrMCeWl 

able  to  all  rotary  presses.  Okla.  City  . . .  ,»ai  .rror'iATCC 

Mach.  Wks.  Inc..  1637  W.  Main.  Okla.  BEN  SHULMAN  ASSOCIATtb 


City.  Okla.  CE  6-8841. 


60  E.  42  St..  N.Y..N.Y.  10017.  OX  7-4590 


DBXHDED  TO  STAY  LETTERPRESS? - 

Then  here's  the  press  for  you.  Duplex  Linotypes — Intertypes— Ludlows 

AB  with  all  extras.  Make  us  an  offer.  PRINTCRAI-'T  REPRESENTATIVE 
Waco  (Tex.)  Citizen.  PI  4-3511.  136  (Thurch  Street,  New  York  7,  N.  Y. 

EDITOR  ac  PUBLISHER  for  April  10,  1965 


H^lp  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


MAT.v  JOUKNAXJSM  TEACHER  to  | 
•tart  1,  19Se,  at  university.  Must 

have  at  leaat  maatar’s  degree  in  soma  ! 
phM  of  mass  communications;  no  | 
•quivaient  acceptable.  Salary  $6,000  j 
for  9  'months  for  instructor.  Substan- 
ti^ly  higher  salary  for  news  or  teach*  ; 
inf  a^perience,  or  additional  graduate  ; 
work.  Must  be  qualified  to  teach  re¬ 
porting  and  kindred  subjects.  Area  3. 
Box  1385,  Editor  &  Publisher. 


Administrative 


editor-business  manager  new 

offset  weekly  newspaper  with  excellent 
fatare.  Starting  soon.  Box  1499,  Edi¬ 
tor  &  Publisher. 


WEEKl.Y  EDITOR,  who  wants  owner¬ 
ship  arrangement  in  small  chain  of 
growing  Southern  weeklies,  to  take 
over  several  papers — all  editorial,  ad¬ 
vertising  and  promotion;  no  produc¬ 
tion  worries.  Must  !«  experienced, 
proven  :ind  willing  to  work.  Wife 
spooled  in  journalism  would  assist. 
Prefer  .Southerner.  Send  resume  and 
salary  requirements  to  Box  1610,  Edi¬ 
tor  &  Publisher.  Immediate  opening. 


Circulation 


CIRCULATION 
PROMOTION  MANAGER 
A  newspaper  in  Zone  9  (40,000  ABC) 
requires  the  services  of  a  Promotion 
Manager  who  will  also  serve  as  Assist¬ 
ant  Circulation  Manager,  The  man  we 
are  seeking  should  know  all  phases  of 
circulation  and  have  ability  to  create 
ideas,  develop  and  execute  circulation 
campaigns.  .Send  complete  resume  to 
Box  1470.  Editor  &  Publisher. 


WANTED: 

County  Circulation 
Manager 

for  an  eastern  newspaper  in 
the  100,000  class.  Salary  open 
commensurate  with  ability.  Ap¬ 
plicant  must  have  proven  back¬ 
ground  in  country  circulation 
with  records.  Pensions  and 
other  security  benefits  in¬ 
cluded.  Application  will  be 
kept  confidential. 

Box  1490 

Editor  &  Publisher 


Circulation 

CIRCULATION  MANAGER— 35  to  40. 
completely  experienced  for  progressive, 
established  Southern  newspaper.  This 
is  an  opportunity  to  reurganize  an 
unnecessarily  run  down  department 
with  a  growing  newspaper.  Top  salary 
and  compcmy  benefits.  Please  send  full 
resume  with  first  latter.  All  replies 
confidential.  Write  Box  1468,  Editor  &  i 
Publisher.  ' 

Display  Advertising  ' 

ADVERTISING  DIRECTOR  for  New  ' 
Jersey  daily  in  competitive  growing 
market.  Aggressive,  well-organized  to 
run  staff.  Family  man.  willing  to 
move  to  community.  Must  be  excellent 
salesman,  able  to  sell  and  service  top 
accounts  himself.  Prefer  man  who  is 
presently  managing  newspaper  adver¬ 
tising  department,  daily  or  large  week¬ 
ly.  Top  salary — company  benefits — lib-  I 
eral  bonus  plan.  Full  resume  first  let-  | 
tar.  Box  1466,  Editor  &  Publisher. 


.\DVERTISlNO  MANAGER'S  POSITION 
available  on  outstanding  small  daily  in 
K^ion  4.  Exceptional  opportunity  for 
right  man.  Your  reply  should  include 
full  details  as  to  your  experience  and 
abilities,  references,  earnings  and  fam¬ 
ily  status.  All  replies  will  be  strictly 
confidential.  Write  Box  1452,  Editor 
&  I'ublisher. 


DISPLAY  ADVERTISING  SALESMAN  I 
experienced  in  layout  and  aggressive  i 
selling.  Send  resume  and  references.  | 
J.  Q.  Lambert,  Democrat,  Natchez, 
Miss.,  39120.  I 


DISPLAY  ADVERTISING  SALESMAN 
.  .  .  experienced  in  servicing  estab¬ 
lished  accounts  and  creating  new  ones; 
good  layouts  and  copy  writing ;  65.- 
(100  evening  daily  and  Sunday  E&P 
Zone  6  metropolitan  area  newsparier. 
Top  salary  plus  many  fringe  benefits. 
Excellent  advancement  opportunity. 
Send  resume  etc.  Box  1472,  Editor  & 
I’ublisher. 


AOOIIE.SSIVE  DISPLAY  ADVERTISING 
salesman  or  woman  who  can  produce. 
Gounty  seat,  two  weekly  newspapers. 
Zone  .I.  Must  lie  experienced.  Age  and 
marital  status  not  important.  Box  1518. 
Editor  &  I^iblisher. 


NEWSPAPER  ADVERTISING 
SALESMAN 
The  Oklahoman  &  Times  has  an  open¬ 
ing  for  an  additional  top-flight,  sea¬ 
soned  retail  advertising’  s^esman  with 
several  years  of  experience.  We  offer 
an  excellent  opportunity  with  responsi¬ 
bility  and  plenty  of  room  to  grow  with 
one  of  the  most  modem  and  aggressive 
newspapers  in  the  country.  Send  re¬ 
sume  to:  Personnel  Manager,  The 
Oklahoman  &  Times,  Oklahoma  City, 
Oklahoma  3101,  or  interview  at  ANPA 
convention  can  be  arranged. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Editorial 


FLORIDA  DAILY  on  Gulf  Coast 
needs:  (1)  reporter;  (2)  desk  man; 
preferably  under  30.  Send  full  details 
including  salary  requ^'-ements  in  first 
latter.  Box  1415,  Editor  &  Publisher. 


MANAGING  EDITOR,  experienced. 
Area  5—4,000  circulation  daily.  Salary 
plus  benefits,  insurance  and  retire¬ 
ment  plan.  Box  1418,  Editor  &  Pub¬ 
lisher. 


MBTROPOUTAN  EVENING  and  Sun¬ 
day  newspaper,  in  Zone  9,  is  seeking  a 
music  and  drama  critic.  Please  be  spe¬ 
cific  in  stating  qualifications.  Box  1411, 
Editor  &  Publisher. 


NEWSPAPER 
SOCIAL  WRITER 
Sacramento,  California 

Immediate  opening  for 
woman,  25  to  40  years  age, 
with  newspaper  or  related 
experience.  Excellent  em¬ 
ployee  benefits,  working 
conditions.  Apply  in  person 
or  send  detail^  resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
2 1  st  &  Q  Streets 
Sacramento,  California 

BUSY  PUBUSHER  has  immediate 
opening  for  person  able  to  assume  full 
responsibility  for  news  coverage  on 
prize-winning  weekly  in  Zone  8.  Box 
1448,  Editor  &  Publisher. 


MANAGING  EDITOR  for  small  Kansas 
daily.  Must  be  able  to  handle  wire  and 
supervise  news  staff.  Good  working 
conditions,  outstanding  community 
near  metropolitan  center.  Write  or 
phone  Stewart  Newlin,  '  Wellington 
Daily  News,  Wellington,  Kansas 
67152. 


REPORTER,  who  can  use  camera,  to 
operate  news  bureau  in  mountain  re¬ 
sort  area  for  near-by  afternoon  daily. 
Murt  be  self-starter.  Car  necessary. 
Writing  ability  must  be  above-average. 
Contact;  Editor,  Roswell  Record,  Ros¬ 
well,  N.  Mex. 


OPPORTUNITY  for  experienced  young 
mtm  to  carve  niche  for  himself  as 
editor  and  publisher  of  100-year-old 
prize-winning  weekly.  Progressive 
northern  Ohio  community  in  rural 
area,  but  near  large  cities  and  cul¬ 
tural  centers.  Must  be  versatile — able 
to  handle  both  advertising  and  news. 
Please  furnish  full  information  to  Box 
1456,  Editor  &  Publisher, 


REUTERS  needs  two  desk  men  with 
minimum  three  years  wire  service  ex¬ 
perience  for  New  York  office.  Ability 
to  report  boxing,  tennis  and  golf  de¬ 
sirable  for  one  spot.  Write  only.  Box 
1478,  Editor  &  Publisher. 


SPORTS  EDITOR,  some  general  re¬ 
porting,  for  11,000  p.m.  daily  in  cen- 
!  tral  Florida.  Send  letter,  salary  need- 
I  ed  to:  Paul  Brookshire.  Associate  Edi- 
I  tor.  Sanford  Herald,  Sanford.  Florida 


TOP-FLIGHT  REPORTER 
Fully  experienced  reporter  to  work  6 
nights  a  week  covering  women’s  activi¬ 
ties  and  Washington’s  social-diplomatic 
scene.  Write  to: 

Personnel  Director 
THE  WASHINGTON  POST 
1516  ”L”  St..  N.W. 

Washington,  D.C.  20006 


WE  WANT  THE  WORLD  FOR  $100. 
a  J-grad  who  can  write,  think,  and 
perhaps  take  pictures  as  fourth  in 
newsroom  of  wideawake,  prize-win¬ 
ning,  growing  offset  semi-weekly  in 
metro  area  ...  a  product  we’re  proud 
of.  Send  all  to:  Editor,  The  Dispatch, 
2001  Clay,  North  Kansas  City,  Mo. 


Editorial 


VIRGINIA  P.M.  DAILY,  circulation 
16,000.  needs  reporter-photographer. 
Write  Box  1480,  Editor  &  Publisher, 
giving  resume  and  salary  requirements. 


ABLE  REPORTER  mature  enough  to 
operate  news  bureau  in  8,000  city  for 
27,000  daily.  Fast-growing  midwest 
industrial  dairy  resort  urea.  Must  be 
aggressive — a  digger — with  writing 
ability.  Photo  exiwrience  desirable. 
Contact:  Eclitor,  Janesville  (Wis.)  Ga¬ 
zette. 


AD-NBWS  MAN  with  ambition  to  own 
exclusive  Louisiana  parish  seat  week¬ 
ly,  ability  to  run  it.  Buy  in  with  lim¬ 
it^  capital.  Box  1502,  Editor  &  Pub¬ 
lisher, 


EDITOR  for  Conn,  weekly  paiier.  Top- 
notch  salary  for  man  who  can  direct 
small  staff,  write  heads,  knows  layout, 
cover  stories,  write  with  accuracy  and 
interest.  No  desk  job.  Bxierience  and 
car  necessary.  .Send  resume  and  sam¬ 
ples.  Write  Box  1494.  Editor  &  Pub¬ 
lisher. 


CLASSIFIED 

Advertising  Rates 

Line  Rotas  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  80c  per  line  each 
insertion;  3  times  ®  90c;  2  ®  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  50c 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra. 
Do  not  send  irreplaceable  clippinps,  etc. 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  E&P 
cannot  be  responsible  for  their  return. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  ®  $1.25  per  line  each  insertion; 
3  times  ®  $1.35;  2  ®  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  50c  for  box 
service  and  count  as  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 
NEWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Time  Contract  Rate 
85c  per  line 

MEASUREMENTS  AND  CHARGES: 

E&P  classified  advertising  is  set  in  6-point 
type.  Advertisements  set  completely  in 
&point  up  to  a  maximum  of  20  lines, 
without  white  space,  display  heads,  etc. 
will  be  billed  at  the  specified  rate  (see 
rate  chart  of  various  numbers  of  inser¬ 
tions)  on  a  line  count  basis.  For  example 
an  advertisement  of  ten  lines  will  be 
billed  at  10  times  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and/or  display  heads,  text,  or  signature 
in  Vogue  Light  8,  10,  12,  or  14-point 
maximum,  will  be  charged  by  agate  rule 
measurement — (14  lines  per  inch)  at 
the  prevailing  rate  for  the  number  of 
insertions. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  or  other  decorations 
changes  your  classified  ad  to  ’’classified 
display.”  The  rate  for  Classified  Display 
is  $2.50  per  agate  line — $35  per  column 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuozdoy,  S:00  P.M. 
Count  five  average  words  to  the  line.  No 
abbreviations.  Box  holders’  identities  held 
I  in  strict  confidence.  Replies  mailed  daily. 

I  Editor  &  Publisher  reserves  the  right  to 
edit  all  copy. 

Editor  &  Publisher 

850  Third  Av«..  N.  Y.,  N.  Y.  10022 
PboM  PLoso  2-7050 
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EDITOR  for  small  r>>day  daily  to  han¬ 
dle  all  phases.  Small  staff.  Prefer  man  j 
with  small-town,  weekly  paper  slant.  | 
Phone  collect  or  write:  Frank  Mills. 
Chronicle-Herald.  Hoppeston,  Illinois  ' 
60942.  I 


EXPERIENCED  NEWSMAN,  prefer¬ 
ably  30  to  50  .years  of  at?e.  for  cover-  i 
ingr  City  Council,  court  house  and  top 
news  beat.  Real  opportunity  to  ad-  : 
vance.  College  town,  new  building,  i 
Write  full  resiune  to  William  Tucker, 
Editor,  The  Daily  Star-Journal,  War- 
rensburg,  Missouri  64093.  i 


FARM  EDITOR — Experienced  report-  ; 
er  of  farm  news  ne^ed  by  Pennsyl-  | 
vania  A.M.  daily  newspaper.  Oppor¬ 
tunity  to  move  into  a  responsible  posi-  ■ 
tion  covering  one  of  the  leading  agri-  | 
cultural  areas.  Moving  expense  allow- 
.mce.  Reply  in  complete  confidence  to 
Box  1522,  Editor  &  Publisher. 


GOOD  SPOT  for  experienced  reporter. 
Pay  is  good — hut  you  will  earn  it.  Con¬ 
tact:  Managing  Editor,  Odessa  (Texas) 
American. 


GRADUATE  .\SSISTANTSHIPS  <H>en 
at  Big-lO  university.  Recipients  receive 
$2178  for  9  months  of  service  as  re¬ 
porters  and  editors  on  prize-winning 
campus  daily.  Program  leads  to  M.A. 
in  4  to  6  quarters.  Box  1508,  Editor 
&  Publisher. 


IMMEHJIATE  OPENING  for  experi¬ 
enced  writer.  Midwest  state  university 
seeks  writer  capable  of  in-depth  re¬ 
porting  on  university  research  and 
educational  programs.  Send  resume, 
salary  requirements.  Box  1515.  Editor 
&  Publisher. 


IMMEDIATE  OPENING  for  experi¬ 
enced  reporter-editor  who  can  take  care 
of  front  and  sport  pages  on  a  county 
seat  semi-weekly.  Zone  5.  Highly  com¬ 
petitive  situation.  Box  1500,  Editor  & 
Publisher. 


PHOTOGR  A  PHER-REPORTER 
We  need  a  young  camera  man  able  or 
willing  to  do  some  reporting  as  well. 
Good  pay.  opportunity  for  right  man. 
Position  on  Illinois  daily  open  immedi¬ 
ately.  Send  complete  resume  to  Box 
1520,  Eklitor  &  Publisher. 


aaiiiiiiiiiiiiinmiiiiiiiiiiiiiiiiiiiiiww^ 

I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

I  Name - - - | 

S  Address - - -  1 


a  City - 

I  State - Zip  Code- 

I  By - 

S  Classification _ 


3  Copy. 


I  [H  Assign  a  box  number  and  moil  my  replies  doily  a 
I  To  Run:  Times  Till  Forbidden  1 

I  Mail  to:  I 

1  EDITOR  &  PUBLISHER  •  850  Third  Aveaae  •  New  York.  New  York  10022  1 

1  M 
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MITdCAL  EDITOR  for  Southern  Cali¬ 
fornia  iHiblication.  Good  starting  sal¬ 
ary  and  fringe  benefits  for  energetic 
and  imaginative  science-oriented  writer. 
Box  1505,  Elditor  &  Publisher. 


RARE  OPPORTUNITY  for  managing 
editor  to  assume  command  of  news 
department,  write  editorials.  Capable 
staff  awaits  direction  from  aggressive, 
experienced  man.  30,000  afternoon 
daily — Republican  viewpoint.  Want 
man  who  will  put  roots  down  in  50,- 
(lOO  community  in  growing  midwest 
industrial,  agricultural,  recreational 
■area.  We  will  only  consider  the  man 
who  has  earned  reputation  for  excel¬ 
lence.  and  will  pay  accordingly.  Box 
1523,  Editor  &  I^blisher. 


REPORTER,  night  shift,  for  suburban 
New  York  daily  newspaiier.  Must  have 
car — lie  draft-proof.  Five-day.  37'^ 
hour  week,  fringe  lienefits.  Will  ac¬ 
cept  man  with  limited  experience.  Box 
1504.  {klitor  &  Publisher. 

REPORTER  (young  man  or  woman). 
Prefer  J-Degree.  Tremendous  owx>r- 
tunity  on  fast-growing,  prize-winning 
17.348  ABC  twice-weekly  tabloid  in 
liooming  North  Jersey  suburbs  (popula¬ 
tion  increased  60%  in  decade).  E<li- 
torial  integrity ;  high  standards:  metro- 
type  editing.  Apply  immediately  to: 
Managing  Editor,  Suburban  Trends, 
Riverdale,  New  Jersey.  (AC  201)  835- 
4100. 

SPORTS  EDITOR  with  experience,  or 
tirofessional,  has  desirable  position  as 
assistant  siiorts  editor  awaiting  with 
live-wire  non-metropolitan  Illinois 
daily,  (’amera  ability  helpful— not  es¬ 
sential.  OigK>rtunity  to  work  under 
top-flight  sports  editor,  liberal  extra 
lienefits.  generous  starting  salary, 
merit  raises.  Modern  offices  —  ideal 
working  conditions.  Send  details  of 
background,  training,  experience,  avail¬ 
ability:  also  clips,  to  Box  1495,  E<litor 
&  Publisher. 

SPORTS  SLOT  MAN  WANTFJ),  for 
i  6-edition  newspaiier,  to  assist  sports 
:  etlitor.  F’ive-man  sports  staff.  Should 
have  ability  in  typography,  photo  e<lit- 
ing  and  copy  reading.  Midwest.  Box 
1511,  Eklitor  &  Publisher. 


Free  Lance 

WANTED  IMMEDIATELY:  Cartoons, 
pictures,  human  interest  stories,  true 
humorous  happenings,  quotes,  etc.  for 
new  weekly  publication.  Write  Box 
1492.  Editor  &  Publisher. 


NEWS  rHOTOr,R.\l>HERS-FRE15  LANCE 
If  you’re  working  for  a  newspaper, 
here's  your  chance  to  make  side  money. 
All  Zones.  Write:  NATIONAL  STAR 
CHRONICLE,  64  University  PI..  New 
York.  N.  Y.  10003. 


WE  NEED  CONTROVERSIAL  re¬ 
ligious  writers  as  stringers:  also  nee<l 
religious  photos.  Joseph  G.  Velna,  Ekli¬ 
tor,  National  Faith,  1256  S.  Kedzie 
St.,  Chicago,  Illinois  60651. 

$2  IF  LEJW  LITTLE  SYNDICATE  USES 
funny  typo,  double-meaning  you  mail 
first,  210  Post.  #915B,  San  Francisco. 


Misc^laneous 

JOB  OPPORTUNITIES  on  Pennsyl¬ 
vania  newspapers.  For  application 
write:  P.N.P.A..  2717  N.  Front  St., 
Harrisburg,  Pa.  17110. 

Operator  s-Machinists 

COUNTRY  -  TRAINED,  all  -  around 
printer-operator.  1,600.000  pay  for 
Smoky  Mountain  vacations,  hit  us  pay 
you  to  work  8  days — fish,  loaf  4.  Ideal 
retirement  job.  Smoky  Mountain  Times, 
Bryson  City,  N.C.  28718.  Tel.  2625. 

MACHINIST-OPEIRATOR  for  6-day 
daily  on  Gulf  (k>ast.  $8.20  hr.,  87% 
hr.  week,  paid  sick  leave,  paid  vaca¬ 
tion.  Write  qualifications  to:  Produc¬ 
tion  Mgr.,  The  (Chronicle,  Pascagoula, 
Miss.  39567. 

TTS  Perforator  Operator — (jood  scale 
and  fringe  benefits.  EVee  parking. 
C3iart  Area  2.  Write  Box  1460,  Eklitor 
&  Ehiblisher. 


COMPOSING  ROOM  FOREMAN 
Hard-hitting,  aggressive  <  'mpotinf 
room  foreman  who  has  a  record  of 
reducing  costs  and  can  produce  resnltt 
for  us.  Attractive  offer  waiting  right 
man.  This  no  small  room.  Stete  qusli- 
fications,  past  performance  record  and 
when  available.  Write  us  now  Box 
1412,  Eklitor  &  Publisher. 

Promotion 

CREATIVE  POSITION 
The  Miami  Herald  nee<ls  a  cr<‘ativo  in¬ 
dividual  experienced  in  news  writing 
or  public  relations  for  its  centralind 
promotion  department.  Possibly  the 
step-up  needetl  by  a  one-man  depart¬ 
ment  on  ;i  small  daily.  Position  hu 
two  main  responsibilities:  working 
with  top  news  executives  as  editorial 
promotion  coordinator  and  editing  the 
monthly  employe  newspaper.  Must 
have  ability  to  create  promotion  ads. 
Mail  resume  and  samples  of  work 
with  letter  of  application  to  Earl  R. 
Tiuax,  Jr.,  Promotion  Director,  The 
Miami  Herald,  Miami.  E'lorida,  38101. 

Public  Relations 

REPORTER-EDITOR  in  PR  to  take 
charge  of  small  newspaper.  Iiength  of 
experience  less  important  than  basic 
reportorial-aditing  talent;  photo  ability 
helpful.  Prefer  young  man  now  living 
in  Southern  California.  Salary  bated 
on  experience.  P.O,  Box  545,  Azusa, 
Calif.  91703. 

PUBLICATIONS  MANAGER  —  Expe¬ 
rienced  man  who  combines  demon¬ 
strated  administrative  aptitude  with 
ability  to  judge  effectiveness  of  text 
and  layout  for  informational  publica¬ 
tions  of  major  Chicago  area  univer¬ 
sity.  Should  have  analytical  mind— 
though  ability  to  write  clear,  succinct 
prose  decided  asset.  Will  manage  and 
expedite  production  of  all  general  uni¬ 
versity  publications,  including  cata¬ 
logs,  calendar  of  events,  brochurea, 
promotional  materials:  supervise  work 
of  editor,  artist,  three  production 
staffers :  report  to  Director  of  Public 
Relations.  Degree  in  English  or  Jour¬ 
nalism  desirable.  Box  1458,  Eklitor  & 
Publisher. 

Research 

MARKETING-REISEARCH  MANAGER 
We're  looking  for  a  research  manager 
who  likes  digging  for  the  facts,  and 
isn’t  afraid  to  roll  up  his  sleeves  and 
go  to  work  .  .  .  one  who  can  search 
out  every  available  source  for  data,  or 
who  can  develop  a  questionnaire,  draw 
up  a  sample  and  launch  a  survey  of  hit 
own  to  get  the  answers  to  a  variety  of 
problems.  Naturally,  he  should  also  be 
able  to  analyze  and  interpret  the  re¬ 
sults  to  insure  their  proper  use.  Must 
l>e  a  college  graduate,  with  BA  or  MA 
degree  in  marketing  economics  ...  a 
practical,  down-to-earth  research  or 
marketing  practitioner  with  a  few 
years  of  experience  under  his  belt; 
will  be  back^  up  with  competent  as¬ 
sistants  to  help  him  get  started  in  a 
challenging,  rewarding  position.  Write: 
David  B.  Henes,  Pro.  Dir..  Detroit 
Free  Press,  Detroit.  Michigan  48231. 

Salesmen 

TYPESEHTING  COMPUTERS 
and  Keyboard  Sales 
from  Regional  Offices 
Excellent  opportunity  for  sales-oriented 
printers  with  composing  room  experi¬ 
ence.  Travel  required.  If  you  have  the 
qualifications  and  are  a  producer,  we 
want  to  talk  with  you.  Excellent  bene¬ 
fits  —  Maximum  opportunities.  Send 
your  qualifications  stating  salary  re¬ 
quirements:  C.  M.  Smith,  Personnel 
Director,  Di/An  Ckintrols,  Inc..  944 
Dorchester  Avenue.  Boston,  Massa¬ 
chusetts  02125. 


TRADE  SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO  43138 
Linotype-Intertype  Instruction 
Free  Information 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative 


SUCCESSFUL  EXPERIENCED  EDITOR-REPORTER  i  METROPOLITAN  NEWSMAN.  39. 

PUr.rjSHER-GENERAl.  MANAGER  with  strong  (teneral  background— and  ,  Washington  experience,  seeks  oppor-  | 

CONSULTANT  particularly  well-informed  on  theater,  i  tunity  help  develop  weekly,  small  , 

SEEKS  challenging  opening  as  top  i  films,  tv;  literate  writing  style  —  |  daily  in  Southwest  Write  well— have  ! 
min  <^r  back  stop  to  over-burdened  i  seeks  chan^  from  (general  aasifirnmen^.  |  ideas.  Box  1491,  Kditor  &  I^ubusher.  | 
execuiive.  Have  assisted  top-flight  men ;  ‘  Putting  “aisle-struck”  writer  on  the  * 

also  operated  medium  and  metropolitan  ,  aisle  means  dedicated  coverage.  Box  j  NEWSPAPERWOMAN  with  20  years’  I 

Dspers  U.  S.  and  Europe.  1407,  Editor  &  Publisher.  1  experience  wants  job  on  metropolitan 


papers  U.  S.  and  Europe. 

CO .N  VERTED  $260,000  loser  to  prof- 


experience  wants  job  on  metropolitan 
daily.  Experienced  in  city  reporting. 


it  while  cutting  costs  and  building  SEtasONKD  PROFMSIONAI,  NEWSMAN,  copy  desk  chief  and  woman’s  editor, 
circulation  and  advertising.  Over  25  43.  wants  $12,000,  or  higher,  poet  on  '  Address:  Apt.  3-A.  .'>615  San  Jacinto, 

years  iiractical  administrative  experi-  your  metropolitan  daily  as  editor  or  ;  Houston.  Texas  77004. 


ence  all  ilepartments,  including  execu¬ 
tive  lii'adquarters  national  chain. 
UNIV’ERSITY  graduate  Wharton  and 


department  editor.  Box  1430,  EMitor 
&  Publisher, 


NEWSWOMAN,  T*,jt  years’  experience 
including  wire  service — H.A.,  Id.S.J. — 


^"'""box^USB** Mito^&^'publishM"*”*"  '  ASIA  CORRESPONDENT,  expe-  |  vvanU  creative  newswritjng,  jnterpr^ 


GENERAL  MANAGER  ,  g“”g  K^g  t^^^iing Tnd^ina.  ¥haT- 

Experienced  newspaper  exMutive  now  land,  Malaysia.  Indonesia,  Philippines. 


rienced,  seeks  staff  position  with  repu-  tive  reporting.  Box  1306,  Editor  & 
table  newspaper.  preferably  based  Publisher, 


-  ,  ,  - - - -  - - -  RADIO-TV  NEWSMAN,  with  nearly 

raady  for  t^  job.  O^rational  know-  Former  UPI  Bureau  Chief  at  Saigon  3  years’  exi»rience  and  a  college  de- 
how  learned  in  toughest  competitive  ^  and  Hong  Kong.  Carnegie  Press  Fel-  gree,  wants  to  break  into  newspaper 
markets:  advertising,  mreulation,  pr^  Iqw  1963-64,  Author  of  a  book  on  work.  Seeking  position  as  a  reporter 
duction,  promotion,  P.R.,  resMrch,  Laos.  Requires  salary  $8,000  plus  or  copy  desk  writer  on  a  paper  in  the 
labor  negotiations,  cost  control  and  traveling  expenses.  Write:  Arthur  J.  .South  or  .Southwest.  Box  1192.  Editor 
particularly  motivation  and  training  Dommen  P.O.  Box  987,  Saigon  or  ca-  &  Publisher. 

of  people.  Resume  on  request.  Box  ti,.  dOMMEN  CONTINENT  SAIGON.  - 


.South  or  Southwest.  Box  1492,  Editor 
&  Publisher. 


1367,  Editor  &  Publisher. 


REPORTEIR,  26.  alert,  seeks  chal- 
WANT  PEKFORMANCE,  NOT  BIO  TAUCT  lenging  work  on  first-rate  paper.  Two 


oTToiMraa  MAXisr'TO  naoi  r lenging  worK  on  nrst-rate  paper,  iwo 

BUSINESS  MANAGER  of  a  metro-  j  Top-flight  newsman  seeks  city  editor  years’  experience  with  suburban  bu- 
politan  newspapCT,  wirt  a  remark-  daily,  or  editorship  of  reau  chief  before  drafted.  Out  of  army 

able  growth  ^ord,  seeks  change  due  '  weekly.  Prefer  Ohio,  West  Virginia.  mid-June.  I’refer  either  coast;  con- 
to  merger.  Elxtensive  experience  in  1401,  Editor  &  Publisher.  sider  all  offers.  Harvard  grad,  mar- 

management,  circulation,  cost  con- - |  *  Publisher. 


trol,  production,  labor  relations.  Will 
attend  N.Y.  convention.  Box  1447, 
Editor  &  Publisher. 


TOP  MAN 


desires  changre.  Good  reason.  Experi¬ 
enced  as:  Publisher.  General  Man-  tn  t  m  «  i 

ager,  Advertisingr  Manager,  Editor.  _  ..  EDI  T  O  R  SPORTS  EDITOR-WRITER.  Good 

Ebcpert  in  labor  relations,  sales  meth-  Exwutive  on  quality  metropolitan  worker:  experienced.  Prefer  Calif., 

ods,  product  improvement,  expense  daily,  fully-experienced  all  phases  of  |  Ariz.,  Nevada  areas.  Box  1509,  bxlitor 

controls.  Metro  and  small  city.  Age  newsroom  management  refer-  ,  ^  Publisher. 

47.  Twenty-five  years*  experience  news-  ®*'C®s  —  STOks  Managing  Ed^r  s  Ppsf.  , 

paper-radio  management.  Heavy  chain,  w*  *  Fmolovnicnt  Attencica 

Make  ANPA  date.  Box  1454,  Editor  Ed'tor  &  Publisher.  ,  .  _  T'!*®  _  _  f t  5  f _ 

&  Publisher.  ’ 


COMMUNICATOR,  7  years’  experience  - 

all  phases  public  information  for  major  SMALL  DAILY  REPORTER,  feature 

state  agency,  seeks  concentration  on  |  writer,  assistant  editor  seeks  move  to 

writing.  Background  in  highway-travel  ,  medium  or  large  daily.  bVilly  expe- 

news,  features.  A.B.  Degree.  33.  mar-  |  rienced.  J-grad.  Box  1519,  Editor  & 

ried.  Box  1476,  Editor  &  Publisher.  ;  Publisher 


.SPORTS  EDITOR-WRITER.  G<iod 
worker:  experienced.  Prefer  Calif., 


Employment  Agencies 


EDITORIAL 

We  specialize  in  Blditorial  and  support¬ 
ing  staff  placements  throughout  the 


- EX-SPEECH  WRITER,  major  national  j  EDITORIAL 

HARD-WORKING,  ENERGETIC  political  figure  (Republican),  vvants  We  specialize  in  Blditorial  and  support- 

(tARB33R  NEWSPAPbaiMAN  return  to  journalism.  Six  years  re-  ing  staff  placements  throughout  the 

would  like  to  trade  15  years  of  excep-  i  ^  U-S.  Agency  is  discreetly  operated  for 

tional  experience  in  advertising,  busi-  ““"T  x  ®  '^."‘®  the  benefit  of  Employers  and  Employees, 

ness  management  and  space  age  pro-  fervid.  Will  do  futures,  politics,  in-  PRESS 

duction  for  an  opportunity  to  manage  te^retatiw.  what-have-you.  Box  1477,  Employment  Service 

a  medium  daily.  Family  man,  age  38.  Editor  &  Publisher.  1107  National  Press  Building 

university  grad.  An  option  to  pur-  Washington,  D.  C.  tel. :  638-3392 

chase  part  interest  a  necessity.  Box  i  KIC\A/CDADCD  - 

1516.  bilitor  &  Publisher.  i  INCVVjrMrdN  CUIIL_/I\  ♦♦CniTODC  9,  PCPODTCDQ** 


Circulation 


NEWSPAPER  EDITOR 
Capable  •  Reliable 
Particular 


PRESS 
Employment  Service 
1107  National  Press  Building 
Washington.  D.  C.  tel. :  638-3392 


CIRtTTLckTION  MANAGER,  college  I  i  i  iv-wiui 

graduate,  fully  experienced.  Seeks  oii-  _  .  ,  ,  _  .  ,  v.  ^ 

portunity  as  manager  in  30-70M  class.  Experienced  in  offset,  letterpress.  Prefer 


Box  1517,  Editor  &  Publisher.  ‘  s™®*!  or  large  wwkly.  Willing  to 

relocate  immediately,  but.  I  must  be 
"the”  editor.  P.O.  ^x  326,  Union  City, 
(Aasstfied  Advertising  New  Jersey. 

years’  experience  (25-330,-  SPOR’TS-NEWS-FEA'TURB  WRITER 
Box  Assistant  sjxirts  editor,  sports  col- 
1497,  ivCiltOr  &  Publisher,  nmninf  nnH  nn<rA  f»Af.nrp 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
56  W.  45th  St.,  N.Y.C.  212  OX  7-6728 

Free  Lance 

NEED  A  FREE-LANCER? 

We  have  professionals  in  Ad  copy,  art, 
articles,  books,  copy  editing,  graphic 
arts,  layout,  photogs,  pix  story,  re- 


1497,  Editor  &  Publisher.  !  umnist  and  editorial  ’page  feature  |  TNT^°p™sfvi^^'  tA<cencv\ 

- -  writer  for  30,000  circulation  daily 

Display  Advertising  \  seeks  opportunity  immediately  in  Zone  o6  W.  45th  bt..  N.Y.L.  212  OX  7-6728 

- - - 9  or  6  with  a  large  metropolitan  daily. 

1  Box  1467,  Editor  &  Publisher.  WANT  A  MAN  IN  HOLLYWOOD? 

[I  .  .  I  .  i  _  Employed  entertainment  writer  seeks 

Hev!  Look  m©  over!  .  _  ^  free-lance  assignments.  Will  custom 

y  A  NEW  ZEALANDER,  39.  seeks  ,  stories  or  feed  news-features  on  TV- 

XT  _  ....  ,  change  from  editorship  Latin  Amer-  film-music.  Coast  Features  4433  Cbl- 

to^T^uir^permanenUy  In^  grow"'w"th  r"®"  correspondent  bath  Ave.,  Sherman  Oaks.  Calif.  91403. 

uj  seine  permanently  _ana  grow  wiin  newspaper,  news  service  or  similar 

progressive  Honda  daily,  large  or  Somh  Pacific  or  S.E.  Asia.  Honest.  - 

mall,  that  promotes  from  within.  Age  hard-working;  gooil  writer,  reporter,  WASHINGTON  REPOR’TER  seeks  sec- 
29.  imirned.  seven  years’  experience:  photographer.  Details  tn  request  to  ond  tie-up  with  newspaper,  magazine, 
classifieil,  retail,  general;  additional  1503,  Rlitor  &  Publisher.  Write  Box  1467,  Editor  &  Publitoer. 

experience  in  marketing,  promotion  _ 

and  management.  Eager,  ambitious.  _ 

hard  worker.  Ebcccllent  sales  record  BBXJINNER,  no  experience,  seeks  job.  PUBLIC  RELATIONS,  PUBLICITY, 
with  large  daily  in  highly  competitive  Liberal  arte — strong  in  government,—  reportorial  work.  New  York’s  Capital 


Write  Box  1457,  Editor  &  Publitoer. 


PUBUC  RELATIONS.  PUBLICITY, 
reportorial  work.  New  York’s  Capital 


Operator  s-Machinists 


LINOTYPE  OPERA'TOR,  34,  nine 
years’  experience  straight  matter  and 
job  work.  Fast  and  accurate;  read 
t.ape.  Go  anywhere.  Day  job  only.  Jack 
Ratner.  507  Central  Ave.,  rharlotte, 
N.C.  28200. 

Photography 

PHOTOJOX^RNALIST,  30.  inarrieil : 
BFA.  major  in  photography  —  both 
newspaper  and  magazine  experience: 
seeks  position  of  challenge  and  re¬ 
sponsibility.  Box  1498,  Editor  &  Puli- 
lisher. 

PHOTOGRAPHER  OF  THE  YEAR. 

mature,  managerial  abilities  and  photo 
technician.  Employed  with  metropoli¬ 
tan  daily;  combined  circulation  200,- 
000  M  &  E.  Creative  and  imaginative 
— top  medal  winner.  Can  lead  your 
photo  department  to  reiiuced  costs 
through  2nd  strongest  suit:  Business 
Economics.  Please  do  not  reply  unless 
position  carries  authority  to  hire  and 
fire.  Top  references.  Box  1396,  Editor 
&  Publisher. 


PRESSMAN  —  Offset,  Goss  Urbanite 
and  Suburban.  Steady.  Box  1429,  Edi¬ 
tor  &  Publisher. 

Production 

PRODUCTION 

MANAGER 

Earned  college  degree  while  work¬ 
ing  as  newspaper  printer.  Twelve 
years’  experience  as  production 
manager  of  metropolitan  dailies. 
Active  experience  in  supervising  all 
production  departments.  Best  of 
references  as  to  ability  and  charac¬ 
ter,  including  all  past  employers. 
Available  for  interview. 

Box  1450,  Editor  &  Publisher 


PRODUCTION  MANAGER  or  assist¬ 
ant.  Complete  experience  all  phases, 
with  6  years’  as  composing  room  fore¬ 
man.  Age  31.  Medium-size  newspaper 
preferred.  Box  1473,  Editor  &  Pub¬ 
lisher. 


Public  Relations 

PUBLIC  RELATIONS 
EXECUTIVE 

Seasoned,  creative  public  relations  ex- 
i  ecutive  who  has  initiated,  implesnented 
I  award-winning  programs  and  cam¬ 
paigns  for  major  corporations,  inter- 
'  est^  in  key  career  position  with  com- 
,  pany.  Strong  newspaiwr,  4  A  ad 
I  agency,  promotion,  PR  and  advertis- 
i  ing,  product  to  corporate — Keokuk  to 
I  metropolitan.  A  ’pro’  from  product 
publicity  to  contorato  speechwriting, 
community  relations  to  financial  news, 
press  conferences  to  public  events.  Rec- 
I  ord  has  contributed  to  sales  and  mar¬ 
keting,  corporate  objectives.  Heavy 
I  press  contacts,  all  media.  Top  man- 
I  agement  references  from  major  cor¬ 
porations.  Box  1369,  Editor  A  Pub¬ 
lisher. 


metn>  market:  smaller  market  expe-  some  journalism.  Box  1496,  Editor  &  1  District.  Newsletters,  releases,  speech- 
rience  also.  Will  combine  vacation  Publisher.  es.  house  organs,  brochures,  etc.  Fully 

with  interview  next  month.  Resume  _  experienced  all  media.  Box  1512,  Exli- 

with  references  orior  to  interview  at  _  tor  &  Publisher, 

your  rliuesr“o.x‘^  l793.  Ed"tor&  Pub-  - 

SPORTS  WRITER,  with  camera,  will 


PART-TIME  ADVERTISING  or  edi-  plete  resume  write:  Ralph  Francis.  212 
tonal  vvork  wanted.  3  or  4  days  per  Madison  Ave.,  Athens.  Ohio  54701. 

week.  Thirteen  years  major  dailies  _ 

display:  now  editing  weekly.  Prefer 

doing  quality  writing  in  any  field,  but  DHISK  MAN— Quick,  precise  but  not 


desired  by  June  graduate  (BSJ).  Pres¬ 
ently  assistant  to  Ohio  UTiiversity’s  SP(>RTS  WRITER,  with  camera,  will 
Sports  Information  Director.  For  com-  he  in  Israel  in  August  for  Maccabiah 
plete  resume  write:  Ralph  Francis,  212  games:  seeks  assignments.  Box  1513, 


Eilitor  &  Publisher. 


doing  quality  writing  in  any  field,  but  DHISK  MAN— Quick,  precise  but  not  TOP  WRITER 

well-versed  in  schlok.  Prefer  Pacific  dull  on  heatls,  makeup,  editing ;  25  on  San  Francisco  metro  daily  seeks  free- 
Northwest.  Have  permanent  income,  years’  fast-desk  exjjerience.  References,  l.mce,  stringer  assignments.  Box  1489, 
Box  1514,  Editor  &  Publisher.  Box  1521,  Eilitor  &  Publisher.  Editor  &  Publisher. 


l.mce,  stringer  assignments.  Box  1489, 
Editor  &  Publisher. 


FRUSTRATED  SPORTSWRITER 
languishing  in  industrial  PR  post, 
seeks  return  to  sports-oriented  work. 
Possibly  college,  professional  stiorts. 
sporting  goods.  Box  1409,  Editor  A 
iSiblisher. 

WRITER-EDITOR,  experienced,  seeks 
employee  publication.  PR  or  newspaper 
si>ot.  Box  1451.  Editor  &  Publisher. 

EDITOR  award-winning  weekly  4  years 
seeks  new  field.  Journ  MA.  Skilled 
writer.  Box  1501,  Editor  &  Publisher. 
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Shop  Talk 

By  Robert  U.  Brown 

Juvenile  Crime 

With  the  increase  in  juvenile 
crime  the  ar^ment  continues 
and  increases  between  court 
authorities  and  editors  about 
whether  juvenile  court  secrecy  is 
jTood  or  bad  and  whether  or  not 
courts  are  coddling  juvenile 
offenders. 

A  lot  of  editors  feel  that 
youthful  offenders  and  their 
parents  should  be  exposed  to 
public  view  in  open  court.  They 
believe  that  this  would  act  as  a 
deterrent.  Then  many  of  them 
cite  the  experience  of  a  western 
judge,  Lester  H.  Loble  of 
Helena,  Mont.,  who,  as  one  New 
York  columnist  recently  put  it: 
“Has  cut  juvenile  delinquency  in 
his  district  by  49%  just  by 
naming  names  and  placing  blame 
for  felonies  on  the  malefactor 
and  his  parents.” 

The  chances  are  that  any  edi¬ 
tor  or  writer  who  has  mentioned 
Judge  Loble  and  the  alleged 
reduction  in  youthful  crime  in 
his  district  has  heard  almost 
immediately  from  the  National 
Council  on  Crime  and  Delin¬ 
quency,  44  East  23rd  St.,  New 
York  City. 

NCCD  claims  the  figures  about 
crime  in  Helena,  Mont.,  are 
erroneous  and  misleading  and  it 
has  issued  a  15-page  statement 
on  the  subject. 

*  *  * 

A  summary  of  the  NCCD 
statement  says: 

“In  several  state  legislatures, 
changes  in  the  juvenile  court 
statutes  are  being  proposed  to 
require  open  hearings  of  felony 
cases  in  the  belief  that  publicity 
given  to  juvenile  offenders  and 
their  parents  will  serve  as  a 
deterrent  to  delinquent  acts. 

“Such  proposed  changes  are 
sometimes  called  ‘Loble  Laws’ 
because  of  widely  publicized 
statements  by  Judge  Lester  H. 
Loble  of  Helena,  Montana,  who 
was  instrumental  in  obtaining 
passage  of  an  ‘open  court’ 
amendment  to  the  juvenile  court 
statutes  of  Montana  in  1961. 

“Since  then,  it  is  frequently 
alleged,  dramatic  decreases  in 
juvenile  offense  have  occurred. 
A  typical  statement:  ‘A  recent 
police  study  of  juvenile  crime  in 
Judge  Lobel’s  district  (popula¬ 
tion  50,000)  showed  felony  cases 
down  49%,  nonfelony  cases  down 
68%,  and  traffic  cases  down 
75%.’ 

“The  NCCD  has  tried  without 
success  to  get  factual  proof  of 
these  claims.  Judge  Loble  has 
refused  to  make  his  court  statis- 
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tics  available  for  study.  Such 
figures  as  w'e  have  been  able  to 
obtain  for  his  district  (actual 
population  31,000)  indicate  that 
juvenile  offences  have  substan¬ 
tially  increased  not  only  in 
Helena  but  throughout  the  state 
of  Montana  since  passage  of  the 
‘Loble  Law,’ 

“This  would  be  in  accord  with 
the  experience  of  three  states — 
Arizona,  Florida,  and  Georgia — 
which  have  had  ‘open  court’ 
laws  since  1957.  Between  1957 
and  1963,  there  have  been  in¬ 
creases  of  81,  91,  and  80%,  re¬ 
spectively,  in  those  states  in  the 
total  number  of  reported  cases 
of  auto  theft  larceny,  burglary, 
and  robbery. 

“There  are  no  known  panaceas 
or  cure-alls  for  delinquency.  The 
‘Loble  Law’  idea  is  not  new.  In 
fact,  it  has  been  discredited  by 
centuries  of  failure.  Publicity 
has  certainly  had  no  visible  de¬ 
terrent  effect  on  adult  offenders, 
many  of  whom  glory  in  notori¬ 
ety,  whereas  it  can  be  definitely 
harmful  or  even  disastrous  for 
the  very  young. 

“On  the  basis  of  long  study 
and  experience,  therefore,  the 
NCCD  (established  in  1907) 
urges  that  statutory  safeguards 
for  young  offenders  l>e  main¬ 
tained  in  state  laws.  The  Coun¬ 
cil  continues  to  endorse  the 
philosophy  set  forth  in  the 
Standard  Juvenile  Court  Act 
which  it  developed  in  association 
with  the  National  Council  of 
Juvenile  Court  Judges  and  the 
U.S.  Children’s  Bureau.” 

*  *  * 

Elaborating  on  the  alleged 
reduction  in  juvenile  cases  in 
Montana,  the  NCCD  statement 
says:  It  “decided  that  the  widely 
publicized  claim  for  success  of 
the  procedure  in  Montana 
merited  investigation.  Conse¬ 
quently,  NCCD  sent  one  of  its 
consultants  to  Helena,  early  in 
Sept.,  1964,  to  obtain  from  Judge 
Loble  the  hitherto  unmentioned 
figures  on  court  intake  and  dis¬ 
positions.  .  .  .  Without  these  fig¬ 
ures  of  total  cases  in  the  18- 
month  periods  before  and  after 
the  open-hearing  procedure  was 
established,  the  percentages  are, 
at  best,  meaningless,  or,  at 
worst,  misleading. 

“Judge  Loble  refused  to  give 
the  NCCD  consultant  the  re¬ 
quested  information;  he  would 
give  only  the  percentage  figures 
which  had  been  widely  quoted  in 
published  reports,  and  he  then 
emphasized  that  these  percent¬ 


ages  referred  only  to  cases  in 
his  courtroom,  a  geographical 
area  considerably  smaller  than 
the  4,664  square  miles  of  his 
district.” 

NCCD  says  it  then  attempted 
to  obtain  information  directly 
from  the  Helena  Police  Depart¬ 
ment  and  the  county  sheriff  both 
of  which  were  unsuccessful. 
Judge  Loble  refused  to  make 
available  court  statistics  on  open 
hearings  in  ’62  and  ’63.  Then  it 
obtained  from  an  “informed 
source”  police  department 
records  on  cases  heard  by  Judge 
Loble  in  open  court  in  1962  and 
1963:  “Instead  of  the  49%  de¬ 
crease  widely  reported,  there 
was  a  58%  increase  in  open 
court  hearings,”  the  statement 
concludes. 

*  *  ♦ 

There  is  a  lot  more  on  the  sub¬ 
ject  and,  whether  or  not  it  in¬ 
volves  the  accuracy  of  Judge 
Loble’s  figures,  it  must  be  re¬ 
membered  that  NCCD  is  com¬ 
mitted  to  a  clearly  stated  point 
of  view  which  is  that  “this  latest 
product  of  the  age-old  search 
for  a  simple  answer  to  a  complex 
problem  won’t  work.” 

Attempts  to  use  statistics  to 
prove  a  point  in  this  argument 
are  unrealistic  because  they 
overlook  a  number  of  important 
factors  including  the  growth  in 
teen-age  population  as  opposed 
to  adult  population,  and  other 
present-day  sociological  prob¬ 
lems  such  as  modern  mobility, 
broken  homes,  bad  housing,  in¬ 
adequate  parents,  etc. 

We  think  editors  would  be  on 
more  solid  ground  if  they  con¬ 
centrated  on  the  question: 
“What  is  a  juvenile?”  Instead 
of  assuming  that  all  juveniles 
are  the  same.  There  isn’t  much 
justification  for  discussing  a 
juvenile  of  10  in  the  .same  prob¬ 
lem  with  a  juvenile  of  17,  in  our 
opinion.  Arguments  fall  apart 
at  that  point. 

The  NCCD’s  “Standard  Juve¬ 
nile  Court  Act”  is  a  step  in  the 
right  direction  because  it  “gives 
discretion  to  juvenile  court 
judges  to  admit  the  press  and 
other  interested  parties  to  hear¬ 
ings,  and  also  gives  him  author¬ 
ity  to  transfer  16  and  17-year- 
olds  to  criminal  court  for  prose¬ 
cution  as  adults  when  the  act 
alleged  in  the  petition  would  be 
a  felony  if  committed  by  an 
adult.” 

The  point  is,  as  we  see  it, 
whether  16,  17  and  18-year-olds 
should  be  classified  as  juveniles 
in  1965  as  they  were  30  years 
ago  in  terms  of  physical,  mental 
and  social  development. 

*  *  * 

A  pamphlet  entitled  “Guides 
for  Juvenile  Court  Judges  on 
News  Media  Relations,”  pre¬ 
pared  by  a  nationwide  commit¬ 
tee  headed  by  Pierce  County 


Superior  Court  Judge  Hertil 
Johnson  of  Tacoma,  is  being 
distributed  to  judges  aiui  news 
media  throughout  the  cc  intry. 

The  pamphlet,  issued  >y  the 
Advisory  Council  of  Jud::es  of 
the  National  Council  on  Crime 
and  Delinquency,  ad\  'cates 
closer  cooperation  b>  tween 
judges  and  the  press  in  t.be  dis¬ 
semination  of  juvenile  court 
news. 

The  pamphlet  contends  that 
“news  media  should  be  welcome 
to  all  sessions  of  the  juvenile 
court,”  although  it  rec();rnizes 
that  there  is  a  difference  of 
opinion  as  to  whether  names  of 
juvenile  offenders  be  jnade 
public. 

Judge  Johnson  said  that  “It 
is  our  fondest  hope  that  it  will  be 
a  vehicle  that  will  bring  the 
press  and  juvenile  courts  closer 
together  and  with  better  under¬ 
standing. 

“I  have  been  very  pleased  with 
the  manner  in  which  the  Tacoma 
News  Tribune  has  been  covering 
the  juvenile  court  hearings  and 
hope  that  it  will  l)e  continued.  I 
think  it  has  been  a  fine  service.” 
• 

New  Life  Moving  Sign 
Carries  AP  Bulletins 

Chicago 

Associated  Press  bulletins  are 
being  flashed  daily  on  a  170-fool 
moving  electric  news  sign  at  one 
of  Chicago’s  busiest  intersec¬ 
tions,  State  and  Randolph 
streets,  sponsored  by  Life  mag¬ 
azine. 

Jerome  S.  Hardy,  Life  pub¬ 
lisher,  threw  the  switch  recently 
that  began  16  hours  of  daily 
news  transmission.  News  is  re¬ 
ported  in  six-minute  segments 
in  letters  five  feet  high.  The 
bulletins  originate  in  New  York 
where  a  transmitter  sends  im¬ 
pulses  by  telephone  wire  to  a 
controller  device  at  the  sign. 

A  similar  sign  atop  the  old 
Times  Tower,  now  the  Allied 
Chemical  Tower,  in  New  York 
was  started  in  February. 

• 

Conservation  Writing 
Awards  Continued 

Judging  is  nearing  completion 
in  the  Scripps-Howard  Founda¬ 
tion’s  1964  Edward  J.  Meeman 
Conservation  Awards  for  News¬ 
papermen. 

Walker  Stone,  editor-in-chief 
of  Scripps-Howard  and  a  trus¬ 
tee  of  the  foundation,  said  the 
first  year  response  to  the 
awards  was  so  enthusiastic  that 
the  trustees  have  approved  a 
second  competition.  Entry  dead¬ 
line  is  Feb.  15,  1966. 

Conservation,  for  the  purposes 
of  the  Meeman  Awards,  is  lim¬ 
ited  to  soil,  water,  forests,  vege¬ 
tation,  wildlife,  scenery,  and 
open  space. 


EDITOR  ec  PUBLISHER  for  April  10,  1965 


Print 


Xhe  Star  AutoSetter  is  at  home  in 
all  kinds  of  composing  rooms.  It  works  equally 
well  with  the  most  sophisticated  computer- 
oriented  program  or  with  the  simplest 
"torn-tape”  system. 

AutoSetter's  electronic  circuitry  can  become 
integral  parts  of  modern  high-speed 
computer-controlled  systems.  For  instance,  the 
AutoSetter  can  be  adapted  to  receive 
computer-produced  electrical  impulses,  instead 
of  the  reperforated  tape  usually 
required.  The  same  AutoSetter,  with  its 
variable  speed  controls,  can  slow  down  to  the 
sedate  pace  of  a  veteran  linecasting 
machine,  if  necessary. 

The  AutoSetter  you  install  now  will  meet  the 
production  requirements  of  the  future,'  since 
its  inherent  speed  and  electronic  flexibility 
far  exceed  today’s  composing  room  demands. 


A  full-color  AutoSetter  Brochure 
is  available  on  request. 
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The  staff  of  The  Albuquerque  Tribune  has  the  winning  habit. 

In  February,  for  an  unprecedented  fifth  year  in  a  row, 
The  Tribune  won  first  prize  for  community  service  among  the 
state’s  daily  newspapers. 

Now  come  more  honors — an  impressive  sweep  of  10  first 
prizes  and  a  total  of  20  prizes  to  lead  all  newspaper  entrants 
in  The  New  Mexico  Press  Women’s  annual  competition.  Thir¬ 
teen  categories  of  writing  and  photography  were  included.  In 
four.  Tribune  staffers  captured  every  award  possible. 


Women’s  page  editor  Barbara  Taylor  was  front  runnejJ 
She  won  five  firsts  in  a  total  of  eight  prizes.  Her  winning  catil 
gories  were  food,  fashion,  and  home;  column,  page  layou^ 
feature,  and  art. 

Rose  Marie  Walker  won  two  firsts  in  a  total  of  sev^ 
awards.  She  was  New  Mexico’s  best  in  news  story  and  newjj 
picture  divisions. 

Small  wonder  these  five  young  women  wear  winning 
smiles. 
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